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Retailers  last  month 
placed  in  the  Chicago 
Tribune  the  largest 
volume  of  advertising 
ever  placed  in  the 
Tribune  in  any  March  in 
history— 2,428,968  lines 
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Chicago  retailers  are  making  plain  their  conviction 

that  there’s  plenty  of  business  to  be  had  in  the  big  Chicago 

market  for  those  who  go  after  it — but  vigorously. 

In  making  their  more  aggressive  bid  for  store  traffic 
and  sales  volume,  they  stepped  up  the  Tribune’s  lead 
over  the  next  Chicago  newspaper  to  1,268,146  lines, 
or  109.2^ — the  largest  lead  for  any  March  in  history. 

Their  increased  dependence  on  the  Tribune  reflects  their 
long  time  experience  that  when  sharp  pencils  are 
back  in  fashion  the  sharp  way  to  buy  space  in  Chicago 
is  to  buy  more  of  it  in  the  medium  which  more  customers  read 
and  rely  on  for  buying  information — the  Chicago  Tribune. 


With  Goss  Headliners 
you  can  select  the 

best  color  arrangement 

color  cylinder 

GOSS  HEADLINER«>FULL  COLOR  DECK 

provides  wide  range  ROP  Gosscoior  fiexibility 

Just  one  of  many  ROP  Gosscoior  arrangements,  the  Headliner  Full  Color  Deck  has  a 
great  deal  of  flexibility  within  itself.  Working  with  the  press  units,  it  makes  possible 
numerous  web  lead  combinations  for  printing  either  spot  or  process  color.  Add  to  this, 
under-the-folder  leads  and  bay-window  web  lead  arrangements  for  greater  color  posi¬ 
tioning  and  you  can  see  why  Headliner  is  the  most  versatile  color  press  available. 

Three  colors  one  side  with  black  on  the  other  . . .  four  colors  consecutively  . . .  spot 
color  in  all  page  positions  ...  all  of  these  can  be  done  economically. 

And  flexibility  can  be  yours  from  initial  planning,  with  the  selection  of  the  best  ROP 
Gosscoior  arrangement.  In  addition  to  full  color  decks,  the  Headliner  offers  half-decks, 
single  color  cylinders,  super-imposed  color  units,  and  color  fountains  all  of  which  can 
be  used  in  various  combinations  to  fit  your  specific  requirements.  Our  experienced  staff 
will  be  happy  to  assist  you  in  planning  the  ideal  arrangement  for  your  operation  at 
no  obligation. 

Contact  your  Goss  representative  ...  be  sure  of  maximum  flexibility  and  efficiency 
by  selecting  from  the  wide  range  of  ROP  Gosscoior  combinations— just  one  of  the 
many  firsts  of  Goss  advanced  design. 
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Company ' 


S»M  West  31  at  Street 
Chicago  SO,  Iliinoit  • 

A  Division  of 
MIehle-Goss-Dexter,  Inc 
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AMERICA’S  13TH  OLDEST  NEWSPAPER 

ESTABLISHED  1795 


might  represent  the  newspaper  of  the  future  .  . 


FOR  EXCELLENCE 
IN  TYPOGRAPHY- 
MAKEUP— PRINTING 


WINNER  OF  THE  1958  AYER  CUP 


In  unnouncing  the  selection  of  The  Gazette 
and  Daily  of  York,  Pennsylvania  —  The 
First  Tabloid  Ever  To  Win  The  Cup  — 
from  among  819  entries,  the  judges  an¬ 
nounced  they  had  picked  the  paper  because 
of . . . 

.  .  its  convenient  five-column 
size,  fine  appearance  and  air  of  life 
and  vitality.  It  might,’*  they  added, 
'^represent  the  newspaper  of  the 
future.” 


The  Gazette  and  Daily  is  justifiably  proud, 
too,  of  two  other  recent  awards  .  .  .  the  1957 
Heywood  Broun  Memorial  Award  for  “jour¬ 
nalistic  achievement  in  the  spirit  of  Heywood 
Broun”  to  staff  member  Arthur  W.  Geisel- 
man  Jr.  of  The  Gazette  and  Daily  .  .  .  and 
the  crowning  award  of  all  from  its  readers 
whose  recognition  of  a  newspaper  job  well 
done  is  reflected  in  a  new  bigh  in  York  news¬ 
papers’  circulation  witli  an  A.B.C.  Publisher’s 
Statement  net  paid  daily  average  for  the  six 
months  ending  3/31/58  of  35,623. 


The  Gazette  and  Daily 

YORK,  PENNSYLVANIA 

Represented  nationally  by  RALPH  R.  MULLIGAN 
*l>ITOR  ac  PUBLISHER  for  April  26,  1958 
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Back  to  work 
on  all  fronts 

The  nation’s  newspaper  executives  are  home  from 
their  annual  meetings  in  Washington  and  New 
York. 

As  we  stood  on  the  sidelines,  it  occurred  to  us  that 
ways  (to  solve  publishing  problems)  multiply 
almost  as  fast  as  the  problems  themselves.  This  is 
an  encouraging  state  of  affairs,  as  opportunities 
and  blessings  are  counted. 

It  has  been  our  good  fortune  over  the  years  to 
work  with  many  publishers,  making  a  contribution 
here  and  there  that  was  helpful. 

We,  too,  are  finding  more  ways  to  solve  prob' 
lems  put  to  us. 


ALIEN  KANDER  AND  COMPANY 

Negotiators  for  the  Purchase  and  Sale 
of  Daily  Newspapers 

WASHINGTON  1625  Eye  St.  NW  NAtional  8-1990 
NEW  YORK  60  East  42nd  St.  MUrray  Hill  7-4242 
CHICAGO  35  East  Wacker  Dr.  RAndolph  6-6760 
DENVER  1700  Broadway  AComa  2-3623 


EDITOR  &  PUBLISHER  CALENDAR 

April  27-May  3 — Journalism  Week,  University  of  Missouri  School  of  Joun 
nalism,  Columbia,  Mo. 

April  27-May  3 — International  Federation  of  Journalists,  fourth  worid  coiv 
qress.  London. 

April  27-29 — Ohio  Circulation  Managers'  Association,  Spring  convention, 
Netherland  Hilton  Hotel,  Cincinnati,  O. 

April  28-May  9 — American  Press  Institute,  Reporters  and  Editorial  Writsn 
on  Municipal  Problems,  Columbia  University,  New  York. 

April  30 — Mid-Atlantic  Circulation  Managers'  Association,  Alamanci 
Hotel,  Burlington,  N.  C. 

May  1-3 — Pacific  Northwest  Newspaper  Advertising  Executives  Association, 
semi-annual  meeting.  Hotel  Georgia,  Vancouver,  B.C. 

May  2-3— University  of  Minnesota,  News  Executives  Conference,  School  of 
Journalism,  Minneapolis. 

May  2-3 — Interstate  Advertising  Managers'  Spring  meeting,  Penn  Albart 
Hotel,  Greensburg,  Pa. 

May  3 — Minnesota  Associated  Press  annual  meeting,  Minneapolis. 

May  3 — Ohio  United  Press  Editors,  Spring  meeting,  Deshler-Hilton  Hotel, 
Columbus,  Ohio. 

May  3-4— Louisiana-Mississippi  Associated  Press  Association,  annual  meet-  ! 
ing,  St.  Charles  Hotel.  New  Orleans. 

May  ^—Georgia  Associated  Press  annual  meeting,  Cartersville  Country 
Club,  Cartersville.  Ga. 

May  4-5— Ohio  Select  List,  Spring  meeting.  Fort  Haynes  Hotel,  Colum-  . 
bus.  O. 

May  4-5 — I  owa  Short  Course  on  Newspaper  Circulation,  School  of  Jour- 1 
i  nalism.  State  University  of  Iowa,  Iowa  City,  Iowa. 

May  4-6 — Now  York  State  Advertising  Managers  Bureau,  meeting  Stata  ' 
Hotel,  Buffalo.  N.  Y. 

May  4-7— National  Newspaper  Promotion  Association,  an  annual  convan- 
tion,  Penn-Sheraton  Hotel,  Pittsburgh,  Pa. 

May  4-8 — Fifth  Caribbean  Area  Press  Seminar,  sponsored  by  International 
House  and  United  Fruit  Company,  International  House,  New  Orlaant 
La. 

May  5 — Society  of  the  Silurians,  Spring  dinner,  Hotel  Manhattan,  New 
York. 

I  May  9 — Northwest  Daily  Press  Association  Regional  meeting,  Frederic! 
Martin  Hotel,  Moorhead,  Minn. 

May  10 — Southern  California  United  Press  Editors  meeting,  Oial  Valley  Inn, 

Ojai,  Calif. 

May  11-17 — National  Press  Photographers  Association  convention,  Leam¬ 
ington  Hotel,  Minneapolis,  Minn. 

I  May  12-14 — Pacific  Northwest  International  Circulation  Managers  Asso- 
i  elation,  annual  convention.  Empress  Hotel,  Victoria,  B.C. 

'  May  13-14 — Iowa  APME  annual  Spring  meeting,  dinner  and  buslnesi 
session,  Savery  Hotel.  Des  Moines.  Announcement  1958  Iowa  AP  Newi- 
1  writing  Contest. 

1  May  15— Sigma  Delta  Chi,  annual  awards  dinner.  Plaza  Hotel,  New  York 
i  May  16— United  Press  Editors  of  Pennsylvania,  meeting,  Nittany  Lion  Inn, 
University  Park,  Pennsylvania. 

1  May  16-17 — Missouri  Associated  Press  member  newspapers  meeting,  St. 

Louis,  Mo. 

I  May  16-17— Journalism  Institute  seminars  for  editors,  circulation  managen 
!  and  advertising  managers.  University  of  Wisconsin,  Madison,  Wis.  A 

I  May  16-17 — Illinois  Press  Association,  Spring  convention.  Congress  Hctd  |i 
{  Chicago.  I 

May  16-17 — Pennsylvania  Press  Conference,  Nittany  Lion  Inn,  Universih 

Park,  Pa.  |V 

May  16-17 — N.C.  Conference  of  Editorial  Writers,  Chapel  Hill,  N.C. 

May  16-18 — New  Jersey  Press  Association,  advertising  conference,  Medlio"  nj 

Hotel,  Atlantic  City,  N.J. 

May  17-18 — New  England  Daily  Newspaper  Composing  Room  Executive 
Association.  Spring  meeting.  Hotel  Bancroft,  Worcester,  Mass. 

May  17-18 — Oklahoma  Associated  Press  Editors  Association  Spring  meet¬ 
ing,  Lake  Texoma,  Okla. 

May  18 — Florida  Associated  Press  Spring  meeting,  Sarasota. 

May  19  — New  England  Associated  Press  News  Executives  Assodetion,  I 
Parker  House,  Boston 

May  20 — New  England  Daily  Newspaper  Association,  annual  meatinq, 
Sheraton-Plaza.  Boston,  Mass. 

May  20-23 — Catholic  Press  Association,  48th  annual  convention,  John  Mer- 
shall  Hotel,  Richmond,  Va.  . 

May  22 — Forum  on  Freedom  of  the  Press  under  New  Economic  Threats  s™ 
Pressures,  sponsored  by  Minnesota  Chapter,  Public  Relations  Society 
I  of  America.  Hotel  Leamington,  Minneapolis.  ^ 

May  23 — Illinois  Daily  Newspaper  Markets,  annual  meeting,  Leland  Hotel. 

I  Springfeld,  III. 
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U.P. 

NEWSPICTURE 
BUREAUS 
IN  THE 
SOUTH 


United  Press  has  opened  three  more 
newspicture  bureaus  in  the  South. 

The  U.P.  is  expanding  steadily  to  meet  the  needs 
of  a  growing  number  of 
newspicture  clients,  more  than 
doubled  in  six  years. 
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U.  P.  PICTURES  TELL  THE  STORY 
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To  Editors 
In  Convention  . .  . 

Right  now  1000  delegates  from  90  countries  are  plan¬ 
ning  their  travels  to  another  kind  of  convention  about 
which  you  will  be  hearing  in  June. 

When  news  of  this  unusual  conference  reaches  your 
office  we  want  you  to  know  what  the  delegates  stand  for 
and  what  their  deliberations  will  stress.  It  is — 


An  anpa  director,  answering  E  &  P’s  inquiry  about  the  busi¬ 
ness  depression  (whoops,  silly  word  “recession”  is  the  ac¬ 
cepted  one),  added  to  his  telegraphed  reply:  “Note:  Confiden¬ 
tially,  I  don’t  know  what  can  be  done.”  .  .  .  And  Charleston 
(W.  Va.)  Daily  Mail  columnist  Sol  Padlibsky  itemed:  “In  My 
Sol-itude:  A  sudden  thought:  ‘Say  Buy-Buy  to  the  Recession.’” 
...  A  prancing,  bouncing  conventioneer,  equally  ready  for  ath¬ 
letic  ice-skating  or  sedentary  elbow-lifting  was  V.  Y.  (Admiral) 
Dallman,  84-year-young  editor  of  the  Illinois  State  Journal  in 
Springfield,  who  soon  will  go  on  to  the  Brussels  World’s  Fair.  In¬ 
cidentally,  our  Civil  War  Round  Table  was  told  about  a  drive  to 
raise  $1,000,000  to  establish  a  state  park  around  Lincoln’s  old 
home  in  Springfield. 

— Fact  that  Mrs.  Joseph  R.  Farrington  represented  the  Honolulu 
Star~Bulletin  at  ANPA  reminds  of  this  bulletin  the  Hawaiian 
newspaper’s  managing  editor.  Bill  Ewing,  sent  the  staff :  “Place 
accuracy  before  all  else,  even  God  and  country.  If  you  aren’t  sure, 
don’t  write  it.  There  will  be  exceptions  but,  for  most  of  the  time, 
a  reporter  knows  whether  his  story  is  right.  If  he  has  to  take 
something  for  granted,  if  he  doubts  the  accuracy  of  what  he  is 
about  to  write,  then  he  shouldn’t  write  it.  Tell  the  city  editor, 
“I’m  not  sure  about  this.”  And  the  city  editor  will  say,  “Make 
sure.”  Even  if  it  means  missing  an  edition  or  all  that  day’s  editions. 
It  is  worse  to  have  written  in  error  than  never  to  have  wrillea 
at  all.” 

— Meanwhile,  back  at  the  ranch,  these  things  were  happening  while 
the  ANPA  gamboled  at  the  Waldorf: — Only  actor  who  didn’t  come  of 
very  well  in  Emerj’  \^'ister’s  review  of  an  amateur  musical  in  the  Charlottt 
(N.  C.)  News  was  actor  Jim  Bambury,  in  workaday  life  a  News  copy- 
reader.  .  .  .  John  T.  Alexander,  Kansas  City  Star  reporter,  crashed  the 
sound  barrier  in  an  Air  Force  jet — and  wrote  the  story  of  the  fast  flight 
with  this  lead:  “R-r-r-r-rip!”  .  .  ,  And  Hartford  Courant  reporter  Richard 
L.  Mourey  interviewed  by  telephone  the  commander  of  a  jet  tanker  flying 
nonstop  from  Tokyo  to  Madrid  as  it  was  38,000  feet  over  the  Pacific 
doing  560  miles  an  hour  (the  engines  were  built  in  Hartford).  .  .  .  Too 
(Ton-Shun)  Chang,  state  editor,  Oneida  (N.  Y.)  Daily  Dispatch,  an 
escapee  from  behind  the  Bamboo  Curtain  and  native  Nanking,  says 
China  is  only  temporarily  lost  to  the  free  world.  .  .  ,  The  Laramie  (Wyo.) 
Daily  Boomerang,  marked  St.  Patrick’s  Day  with  a  message  in  Gaelic 
by  Chris  Ciampbell,  one  of  its  Linotype  operators,  a  son  of  the  old  sod. 

.  .  .  Two  New  Haven  (Conn.)  Register  reporters  (a  male  and  female) 
debated  in  print:  “Is  Sack  Dress  Ultramodern  Or  Just  Old  English?” 

— W^hen  Karl  Lysinger  retired  Jan.  1  as  associate  editor-in-chief 
of  the  Detroit  News  after  40  years  on  the  staff— successively  city 
editor,  news  editor  for  25  years,  managing  editor  and  associate 
editor — he  vetoed  a  farewell  party,  remarking:  “They’re  pretty 
bleak  and  smell  like  an  undertaker  parlor.”  So  friends  of  that 
paper  and  the  Detroit  Free  Press  and  Detroit  Times  gave  him  and 
his  wife  a  big  “hello”  party  when  they  returned  from  a  three-month 
Mexican  sojourn.  Karl  was  a  reporter  at  14,  editor  of  a  small 
daily  at  18. 

— “True  to  Type’’  is  title  of  a  story  in  the  Rhode  Islander,  Sunday 
magazine  of  the  Providence  Journal-Bulletin,  about  the  unique  hobby  I 
of  collecting  ancient  fonts  of  type  practiced  by  Thomas  J.  Lyons,  Boston! 
job  printer  who  once  worked  in  the  composing  room  of  the  Boston  I 
Herald.  Mr.  Lyons  now  has  a  collection  of  1,800  antique  type  facts,  f 
10,000  cuts,  10,(Kt0  ornaments,  500  ornate  borders.  He  was  once  • 
journeyman  printer  working  on  several  New  England  newspapers.  He 
now  prowls  the  same  countryside,  searching  backrooms  of  old  print  shops 
for  long  discarded  type.  Bulk  of  the  collection  dates  from  1820  to  1890- 
Type-hunter  Lyons  produces  period  pieces  of  printing  with  his  rare  finds 
and  he’s  writing  a  book  on  types  of  the  last  century.  .  .  .  Speaking  of  old 
type,  old-time  newspapermen  of  the  West  get  this  tribute  in  “T^ 
Frontier  World  of  Doc  Holliday,  Faro  Dealer  from  Dallas  to  Deadwood 
(Hastings  House)  by  Pat  Jahns:  “Last  but  not  least,  I  wish  to  thini 
those  old-time  newspapermen  whose  writings  make  the  best  record  of 
their  day,  the  clearest  picture  of  their  way  of  life.  When  they  hid  * 
story  they  told  it  front,  back  and  center,  so  that  you  could  understind 
what  had  actually  happened  and  why.  They  have  been  run  down  ** 
cowards  who  feared  to  anger  the  local  killers  by  printing  accounts  of 
their  misdeeds.  I  did  not  find  them  so.  In  fact,  they  seemed  to  delight  tt 
thinking  up  new  insults  with  which  to  libel  law-breakers  of  every  sort 
1  hope  here  to  have  given  the  Old  West  newspapermen  the  means  of 
clearing  up  the  bad  name  tacked  on  them  by  elderly  liars  who 
explain  why  innumerable  deeds  of  daring  were  not  reported  in 
local  papers.” 

EDITOR  a  PUBLISHER  for  April  26, 


THE  48th  WORLD  CONFERENCE 
OF  SEVENTH -DAY  ADVENTISTS 

June  19-28,  Public  Audlforium,  Cleveland.  Ohio 
1000  official  delegates —  10,000  to  20.000  visitors 

The  delegates  will  represent  organized  Christian  work  in 
185  countries.  Their  great  concerns  will  be  .  .  .  The  prin¬ 
ciples  of  individual  freedom  which  you,  yourself,  con¬ 
stantly  defend  .  .  .  The  spiritual  implications  of  a  space 
age  .  .  .  Better  ways  to  meet  the  age-old  needs  of  human 
beings. 

They  will  act  to  advance  their  medical,  educational,  and 
evangelistic  work,  which  requires  the  use  of  748  languages 
throughout  the  world. 

You  are  cordially  invited  to  send  a  representative.  Work¬ 
ing  space,  telegraph  facilities,  and  competent  personal 
assistance  will  be  provided. 

For  an  attractive  new  press  book  on  Seventh-day  Ad¬ 
ventists  and  background  information  on  their  quadrennial 
World  Conference  in  June,  write: 

Sevenfh-day  Advenfisf 
Information  Services 

★ - 

WORLD  HEAD9UARTERS:  NEW  YORK  OFFICE: 

Washington  12.  D.  C.  227  W.  4«th  Straat 

Randolph  3-OtOO  •  H.  B.  Woaks  JUdson  i-233i  •  Helan  F.  Smith 

Other  pnhUe  relatloiu  offieas  ara  listed  la  Editor  £  Publisher  Yoorbook, 
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REPRESENTED  NATIONALLY  BY  MOLONEY,  REGAN  &  SCHMIH,  INC. 

Largest  Sunday  and  Largest  Morning  Circulation  in  New  Jersey! 

Editor  &  publisher  for  April  26,  1958 


EW  JERSEY  THE  ONE 


IN  SUNDAY  NEWSPAPERS  REACHES... 


NEW  RECORD  HIGHS  IN 


DISPLAY  ADVERTISING 

over  5,300,000*  lines— that's  455,932  more  than  the 
Sunday  Nev/ark  News.  Chances  are  that  you  helped 
swell  the  tide  of  display  advertising  in  1957  in  the 
Sunday  Star-Ledger.  If  not,  better  "Take  a  New  Look  at 
New  Jersey"— Why  not  ask  us  for  the  complete  story? 


NEW  RECORD  HIGHS 


IN  CIRCULATION... 

356,539*  families  — that's  twice  the  gain  and  27,000 
more  families  than  the  Sunday  Newark  News.  Want 
dominance  with  more  of  the  younger,  bigger  spending 
families  in  the  rich  New  Jersey  market?  Schedule  the 
Sunday  Star-Ledger! 


'Medio  Records  for  yeor  1937. 
tPublishers  stolement  of  overoge  circulotions 
6  months  ending  Sept.  30,  1937. 
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editorial 

New  York  Times  Report 


Adolph  Ochs  stated  in  his  will  23  years  ago  that  "the  New  York 
Times  is  an  institution  impressed  with  a  public  interest.”  His  heirs 
have  never  forgotten  that  fact  and  the  newspaper  has  risen  to  even 
greater  stature  in  their  hands. 

Publication  of  the  Times’  financial  report  this  week  is  another  indi¬ 
cation  of  their  devotion  to  the  public  interest.  The  Times’  makes  "this 
financial  information  available  to  all  our  stockholders  and  employes, 
so  that  those  who  have  a  stake  in  the  enterprise  may  be  informed.”  It 
has  been  presented  to  Times  readers  who  also  have  an  important  stake 
in  that  great  institution  although  measured  by  a  different  yardstick. 

It  goes  without  saying  that  newspapermen  and  laymen  alike  will  be 
interested  in  this  first  revelation  of  the  Times’  income  and  earnings. 
Most  of  them  will  be  amazed  at  the  small  percentage  of  total  revenue 
retained  as  profit.  Few  of  them  will  realize,  as  all  should,  that  this  is  a 
result  not  only  of  rising  operating  costs  but  also  of  plowing  back  earn¬ 
ings  into  development  of  the  newspaper  in  the  public  interest. 

It  cannot  be  said  that  the  Times’  financial  figures  are  typical  of  news¬ 
papers  anywhere.  It  is  indicative  in  many  respects,  however,  of  the  rela¬ 
tively  small  profit  picture  of  many  other  great  newspapers  and  their 
determination  to  reinvest  large  proportions  of  their  earnings  in  the 
public  interest.  Some  of  them  may  see  the  wisdom  of  reporting  their 
own  figures  to  employes  and  readers,  as  well  as  stockholders,  as  the 
Times  has  done. 


^^Target  for  Tomorrow’^ 

TVewspaper  editors  of  America  won  an  important  victory  on  behalf 
of  the  people’s  right  to  know  when  the  House  of  Representatives 
approved  an  anti-secrecy  amendment  to  the  federal  "housekeeping” 
statute.  But  they  should  be  the  first  to  realize  that  this  is  only  a  partial 
victory  and  they  should  stay  at  their  guns  until  the  bill  is  accepted  by 
the  Senate  and  signed  into  law  by  the  President. 

The  latter  action — Eisenhower  approval — may  prove  to  be  the  most 
difficult  of  the  three  because  Attorney  General  Rogers  has  clouded  the 
issue  by  inferring  that  the  bill  has  something  to  do  with  “executive 
privilege.”  As  we  read  the  19-word  amendment  it  has  no  bearing  on 
that  problem  and  Senator  Thomas  C.  Hennings,  Jr.,  who  sponsors  the 
Senate  measure,  has  so  stated. 

The  victory  in  the  House  would  not  have  been  possible  without  the 
stalwart  efforts  of  Rep.  John  Moss  and  his  committee  members.  But  at 
the  same  time,  their  success  would  not  have  been  possible  without  the 
support  and  backing  of  newspaper  editors.  If  it  had  not  been  for  Dr. 
Harold  Cross,  ASNE  counsel,  who  first  uncovered  the  statute  (5  USC 
22)  as  the  source  of  much  governmental  secrecy,  the  move  to  amend 
might  never  have  occurred. 

The  fight  to  reduce  secrecy  in  government  must  not  end  here.  Dr. 
Cross  cites  as  the  “target  for  tomorrow,”  5  USC  1002,  enacted  in  1946 
as  part  of  the  Administrative  Procedure  Act.  It  has  five  built-in  provi¬ 
sions  susceptible  of  use  to  justify  secrecy,  according  to  Dr.  Cross.  Among 
them  are  provisions  permitting  secrecy  for  “any  function  of  the  U.S. 
requiring  secrecy  in  the  public  interest,”  or  for  “any  matter  relating 
solely  to  the  internal  management  of  an  agency.” 

Bills  to  amend  this  section  have  been  introduced  in  the  Senate  and 
House.  They  deserve  the  same  support  that  editors  have  given  and 
must  continue  to  give  to  the  Moss-Hennings  bills. 
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A  singer  has  to  worm  up  her  voice 
just  as  a  dancer  does  her  legs. — Wilson 
(N.  C.)  Daily  Times. 

• 

Employes  shook  hands  with  both,  then 
crossed  to  the  House  canteen  for  cider 
»nd  doughnut  centers. — Detroit  (Mich.) 
Hews. 

• 

He  floored  his  rival  with  a  mandatory 
count  with  a  right  to  the  paw. — Buffalo 
(N.  Y.)  Courier-Express. 

• 

President  Eisenhower  sought  support 
jrom  satte  governors  for  his  plane  to  ex- 
Unemployment  benefits. — Los  An- 
R«e«  (Calif.)  Herald-Express. 

• 

Include  Husband  When  Renovating 
“*throom. — Hibbing  (Minn.)  Daily  Trib- 
**e. 
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EXPERT  RECOGNITION 

A  well  known  purveyor  of  public  rela¬ 
tions  service  has  been  picked  to  give  ad¬ 
vice  to  an  important  press  meeting  this 
Spring.  In  the  background  of  this  item 
is  a  helpful  lesson.  I  shall  omit  names, 
because  I’m  chicken  hearted  and  names 
are  not  important  to  the  moral. 

Apparently  this  counsellor  is  fearless 
about  giving  opinions  in  unfamiliar  fields. 
Fortunately  he  has  time  to  cram  by  pick¬ 
ing  other  persons’  brains.  Journalism 
school  instructors  were  among  those  fav¬ 
ored  with  his  processed  form  letter,  “per¬ 
sonalized”  in  the  salutation.  Part  of  his 
message  deserves  reading  by  newspaper 
executives; 

“Naturally,  the  most  authoritative  think¬ 
ing  on  the  problem  of  newspaper  com¬ 
munication  and  their  public  relations 
problems  should  guide  my  discussion. 
Would  you  give  me  the  benefit  of  your 
thinking  as  to  the  broad  public  relations 
problems  newspapers  are  facing? 

“In  general  I  envision  touching  on  peo¬ 
ples’  attitudes  to  newspapers  and  other 
media,  what  they  like  or  dislike  in  them, 
what  distortions  they  have  about  them, 
whether  their  dislikes  are  based  on  truth 
or  untruth,  what  particular  problems  are 
uppermost  today  in  terms  of  newspapers’ 
relations  with  each  of  their  several  pub¬ 
lics  —  readers,  employees,  advertisers, 
stockholders,  competitive  media.  I  am  in¬ 
terested  in  recommendations  to  effect 
change  in  the  product  or  service  as  well 
as  regarding  what  is  projected  to  the 
publics  in  terms  of  public  relations  ac¬ 
tivity. 

“Any  comments  or  suggestions  you  may 
care  to  make  will  be  most  welcome.  Nat¬ 
urally  any  quotations  I  may  make  from 
your  contribution  will  be  with  due  credit 
to  yourself  unless  you  would  prefer  to 
remain  anonymous.” 

Observe  in  passing  that  there  is  a  curi¬ 
ous  lack  of  empathy  when  this  public  re¬ 
lations  man  is  handling  his  own  public  re¬ 
lations  problem.  He  asks  research  scholars 
to  give  a  publicist  a  capsule  education 
that  will  make  him  seem  valuable  in  a 
new  area.  They  might  be  less  than  en¬ 
thusiastic  about  the  promised  reward  of 
a  direct  quote.  But  perhaps  this  exchange 
should  not  be  sneered  at.  Do  the  journal¬ 
ism  schools  ever  get  adequate  publicity 
for  their  research? 

This  episode  shows  that  they  do  not 
get  recognition  where  they  should.  Other¬ 
wise  the  gentlemen  of  the  press  would 
have  looked  first  to  the  J-schools  when 
they  wanted  to  invite  a  speaker  on  public 
relations  for  newspapers.  To  his  credit  it 
should  be  noted  that  their  chosen  speaker 
did  take  that  course.  He  went  to  the 
experts,  the  prophets  poorly  honored  at 
home. 

If  the  response  to  his  letter  is  poor  he 
can  still  comb  the  Journalism  Quarterly 
articles  and  listings  of  research  completed 
and  in  progress,  and  find  significant  ma¬ 
terial  that  will  be  news  to  his  audience. 
For  it  is  fairly  obvious  that  the  JQ  has 
limited  readership  among  newspapermen. 
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The  other  journals  reporting  communica¬ 
tions  research  would  be  virtually  unknown 
to  them  even  by  name. 

It  should  not  be  so.  Somewhere  in  the 
multifarious  groups  of  the  publishing  in¬ 
dustry  there  should  be  leadership  for  a 
plan  to  circulate  research  papers  more 
widely.  If  it  resulted  in  squeezing  a  few 
dollars  for  more  research  out  of  the  budg¬ 
ets  usually  set  aside  for  too  many  con¬ 
ventions,  so  much  the  better  for  the  press 
and  the  scholars. 

'  H.  L.  Chubchill 

Menlo  Park, 

Calif. 


«  «  « 

FOREMAN  EDUCATION 

For  the  past  10  years  I  have  worked 
in  the  composing  room  of  daily  news-' 
papers,  including  the  larger  dailies  and 
now  the  largest  print  shop  in  this  section. 
I  have  also  taken  a  short  course  in  news¬ 
paper  management  and  have  read  several 
books  on  printing — including  some  on 
foremanship. 

Through  my  years  of  practical  expe¬ 
rience  and  knowledge  I’ve  learned  in 
printing,  one  factor  stands  out  in  mind 
above  all  others.  That  is  that  the  com¬ 
posing  room  foreman  is  the  most  neg¬ 
lected  item  in  the  printing  industry  today. 

Without  question,  a  foreman  has  one 
of  the  toughest,  most  demanding  jobs  in 
the  newspaper  industry — yet  he  is  given 
less  to  work  with  of  any  executive  or  su¬ 
pervisor  in  the  entire  plant.  By  “to  work 
with”  means  job  know-how,  or  the  knowl¬ 
edge  his  job  should  demand.  Plants  don’t 
seem  to  hesitate  in  spending  110,000- 
$100,000  for  machinery  but  cannot  see 
the  benefits  of  investing  anything  in  edu¬ 
cation  of  their  employees  to  better  do 
their  job. 

A  “foreman  education”  plan  certainly 
would  not  revolutionize  any  composing 
room  but  it  would  improve  eflBciency  of 
any  plant  by  a  minimum  of  5%.  In  fact, 
if  publishers  ever  put  education  into  their 
composing  rooms  there  is  no  way  of  tell¬ 
ing  what  might  happen! 

Eugene  Martin 

Humble,  Texas 

*  *  « 

BACKGROUND 

A  point  I  hope  Mr.  Copperud  will  dis¬ 
cuss  in  one  of  his  excellent  Editorial  Work¬ 
shops  is  the  all-too-frequent  sin  of  omis¬ 
sion  committed  by  even  the  more  experi¬ 
enced  reporter. 

The  crime  here  is  the  calloused  omis¬ 
sion  of  background  information  and  the 
answers  to  questions  that  arise  as  a  re¬ 
sult  of  reading  a  story. 

Unfortunately,  for  the  reader,  much 
vital  background  material  remains  “rest¬ 
ing  in  peace”  in  the  morgue  instead  of 
reposing  in  sketchy  stories.  And  pertinent 
questions  that  arise  while  reading  a  story 
often  go  unanswered. 

The  reader  turns  to  the  newspaper,  I 
think,  for  a  more  detailed  account  of  the 
news:  he  can  obtain  a  cursory  report  from 
radio  or  television.  It  is  the  reporter’s  job 
to  provide  that  complete  account  notwith¬ 
standing  the  extra  effort  involved. 

Richard  Kwartler 

Cortland,  N.  Y. 
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If  ever  there  was  a  time  for  optimism  — it's  now  I 
Here's  what  is  coming  . . . 

1.  More  people.  . .  Four  million  babies  yearly.  U.S.  population 
bas  doubled  in  the  last  50  years!  And  our  prosperity  curve 
has  always  followed  our  population  curve. 

2.  More  jobs  .  .  .  Though  employment  in  some  areas  has  fallen 
off.  there  are  15  million  more  jobs  than  in  1939  — and  there 
will  be  22  million  more  in  1975  than  today. 

3.  More  income .  .  .  Family  income  after  taxes  is  at  an  all-time 
high  of  $5300— is  expected  to  pass  $7000  by  1975. 

4.  More  production  ...  U.S.  production  doubles  every  20  years. 
We  will  require  millions  more  people  to  make,  sell  and  dis¬ 
tribute  our  products. 

5.  More  savings .  .  .  Individual  savings  are  at  highest  level  ever 
—$300  billion  — a  record  amount  available  for  spending. 


6.  More  research  . .  .  $10  billion  spent  each  year  will  pay  off  in 
more  jobs,  better  living,  whole  new  industries. 

7.  More  needs  .  . .  We  need  $500  billion  worth  of  schools,  high¬ 
ways,  homes,  durable  equipment.  Meeting  these  needs  will 
create  new  opportunities  for  everyone. 

Despite  the  present  business  dip,  the  basic  reasons  for  America’s 
growth  are  stronger  and  more  sure  than  ever  before.  Add  them 
up  and  you  have  the  makings  of  another  big  upswing.  Wise  plan¬ 
ners,  builders  and  buyers  will  act  now  to  get  ready  for  iu 

FREE!  Send  for  this  new  24-page  illustrated 
booklet,  “Your  Great  Future  in  a  Growing 
America.”  Every  American  should  know  these 
facts.  Drop  a  post  card  today  to:  Advertising 
Council,  Box  10,  Midtown  Station,  New  York 
18,  New  York. 

(This  space  contributed  as  a  public  service  by  this  magazine.) 
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The  Providence  Journal-Bulletin  is  an  operating  neces¬ 
sity  in  New  England’s  second  largest  market,  providing 
coverage  of  ALL  the  families  in  ABC  Providence  and  more 
than  80%  in  the  city-state  area.  With  ABC  Providence  in 
the  over-500,000  group  (513,275)  and  one  of  the  nation’s  top 
test  cities,  this  city-state  market  belongs  on  your  “A" 
schedule. 

For  the  most  effective,  most  economical  and  most  resjwn- 
sive  coverage  of  New  England’s  second  largest  market,  plan 
consistent  advertising  in  The  Providence  Journal-Bulletin — 
the  strongest  selling  force  in  Rhode  Island.  Combined  daily 
circulation,  over  200,000  and  Providence  Sunday  Journal, 
more  than  185,000. 
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will  use  JAMPOL  METHODS  and  EQUIPMENT 


to  the  presses. 

A  Jampol  track  system  circling  beneath  the  two  lines  of 
presses  makes  possible  the  easy  transfer  of  rolls  to  the  presses. 

The  rolls  of  newsprint,  weighing  up  to  approximately  2,000 
pounds,  will  be  automatically  transferred  with  mechanical 
kickers  from  one  conveyor  to  another. 

The  Stereotype  Department  located  on  an  upper  floor  will  be 
equipped  with  four  Autoplate  Machines  and  two  autoshavers. 
From  this  battery  of  plate  making  equipment  the  finished 
plates  will  be  transferred  to  the  pressroom  with  the  aid  of 
Jampol  Drops  and  ride  to  their  press  designation  on  special 
Jampol  automatic  plate  conveyors. 

From  the  Mailroom  through  18  Jampol  spiral  chutes  bundled 
editions  of  the  paper  will  be  transferred  direct  to  the  18 
Jampol  Telescopic  Truck  Loaders-which  in  turn  will  deliver 
the  bundles  directly  into  the  delivery  trucks-reducing  the 
bundle  load  handling  to  a  minimum. 


WASHINGTON,  D.  C.:  To  speed  news  to  its  eager  public  .  .  . 
The  Washington  STAR  ...  in  the  environment  of  its  new  ultra¬ 
modern  plant,  will  spare  neither  money  nor  effort  in  getting  its 
interpretation  of  the  days  news  into  the  hands  of  its  daily  and 
Sunday  readers.  In  its  beautiful,  new  home,  located  in  the 
heart  of  the  nation’s  capital,  the  Star’s  top  management  after 
analyzing  all  safety  factors  is  utilizing  every  known  mechanical 
device  to  lighten  the  worker’s  load  and  to  speed  the  delivery 
of  news  to  its  readers. 

Applying  a  maximum  of  engineering  science  to  its  handling 
operations,  the  Star  has  installed  a  unique  system  of  con¬ 
veyors  for  the  movement  of  paper  roll  stock  within  the  building. 

Newsprint  received  at  the  building  siding  will  be  taken  out 
of  the  cars  by  clamp  type  trucks.  Placed  on  a  Jampol  Master 
Conveyor  each  roll  in  turn  will  be  transferred  automatically 
through  a  series  of  secondary  conveyors  to  its  pre-determined 
location  in  either  the  storage  area  or  in  the  reelroom  adiacent 


LIST  OF  JAMPOL  PRODUCTS 


Mailroom  Pushers  (Milwaukee 
journal  Feeder  Mechanism) 
Telescopic  Truck  Loaders 
Press  Floors 

Composing  Room  Copy  Conveyors 
Composing  Room  Mat  &  Cut  Conveyors 
Proof  Room  Copy  Conveyors 


Newsprint  Transfer  Tables 
Newsprint  Dollies 
Mailroom  Loose  Stack  Conveyors 
Mailroom  Bundle  Conveyors 
Mailroom  Tables 
Mailroom  Bundle  Spiral  Chutes 
Mailroom  Wire  Tying  Machine 
Feeder  Conveyors 


Stereotype  Plate  Pneumatic  Drops 
Stereotype  Plate  Electric  Elevators 
Stereotype  Plate  Pressroom  Conveyors 
Newsprint  Chutes 
Newsprint  Elevators 
Newsprint  Pneumatic  Drops 
Newsprint  Conveyors 
Newsprint  Track  Systems 


We  will  be  glad  to  discuss 
the  application  of  JAMPOL 
METHODS  &  EQUIPMENT 
to  your  problem. 
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ARE  YOU  RINGING  THE  BELL? 

Do  you  hove  a  writer  on  the  increasingly  im¬ 
portant  subject  of  world  affairs  who  really  rings 
the  bell?  The  man  best  qualified  to  do  that  repos¬ 
ing  job  authoritatively  is  Pulitzer  Prize  winner 
Edgar  Ansel  Mowrer. 

The  record  proves  he  calls  the  shots  more  ac¬ 
curately,  and  fuSher  in  advance,  than  any  other 
writer  on  the  subject.  He  has  been  ringing  the  bell 
every  time  (and  far  ahead  of  other  writers)  in 
all  his  predictions  about  the  next  move  of  the  Com¬ 
munists. 

His  reporting  and  predictions  are  not  sugar- 
coated  essays.  He  calls  a  spade  a  spade,  and  his 
thoroughly  researched  columns  score  a  bull's-eye 
hit  with  amazing  frequency. 

Mowrer  reports  on  world  affairs  from  around 
the  globe  on  Monday,  Wednesday  and  Friday,  plus 
a  Q  and  A  feature  on  weekends. 

Write  or  wire  General  Features  Corporation, 
250  Park  Avenue,  New  York,  N.  Y.,  for  current 
samples  and  rates.  If  you  want  the  best  job  done 
on  world  affairs,  why  not  use  the  man  whose  re¬ 
cord  proves  he  has  no  peer  in  the  field?  The  sub¬ 
ject,  and  its  knowledgeable  handling,  is  of  vital 
importance  to  your  readers. 
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ii  To  give  the  news  impartially, 
without  fear  or  favor,  regardless 
of  any  party,  sect  or  interest 

involved  |  jrs.  I  ^ 


MB^It***  Pofeww 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Nixon  Says  Business  Needs 
Increased  Advertising 

He  Decries  ‘Short-sighted  Action’ 

By  Those  With  Most  at  Stake 

The  nation’s  business  needs  more  advertising,  not  less 
of  it,  right  now.  Vice  President  Richard  M.  Nixon  said  at 
the  Bureau  of  Advertising’s  annual  black-tie  dinner 
Thursday  night. 

Capping  the  week’s  program,  the  large  audience 
cheered  Mr.  Nixon  when  he  declared: 


“We  have  heard  a  great  deal 
of  talk  lately  in  which  the 
American  people  are  urged  to 
buy.  This  is  sound,  but  a  neces¬ 
sary  counterpart  for  such  a 
program  is  that  American  busi¬ 
ness  must  recognize  that  this  is 
a  buyer’s  market  and  act  ac¬ 
cordingly.” 

“New  products,  increased  ad¬ 
vertising,  lower  prices  can  have 
a  dramatic  effect  on  consumer 
psychology. 

“In  this  connection,  I  was  in¬ 
terested  to  note  that  several 


D.  Tennant  Bryan,  president 
of  Richmond  (Va.)  Newspa¬ 
pers,  Inc.,  and  publisher  of  The 
Richmond  Times-Dispatch  and 
Neu'g  Leader  since  1945,  was 
elected  president  of  the  Amer¬ 
ican  Newspaper  Publishers  As¬ 
sociation  for  the  coming  year  at 
the  closing  session  of  the  72nd 
annual  convention  Thursday. 

Mr.  Bryan  is  the  first  son  of 
a  former  ANPA  president  to  be 
elected  to  the  office.  His  father, 
the  late  John  Stewart  Bryan, 
^as  president  of  the  organiza¬ 
tion  in  1926-27. 

i  Mark  Ferree,  Scripps-Howard 
Newspapers,  who  had  been 
treasiurer  for  the  last  year,  was 
elected  vicepresident.  Presum¬ 
ably,  he  will  be  elected  president 
*hen  president  Bryan’s  period 
of  office  is  over.  Presidents 
nsually  are  elected  for  two  one- 
year  terms. 

falter  J.  Blackburn,  London 
(Ont.)  Free  Press,  was  re¬ 
elected  secretary  and  J.  Hale 


publishers  to  whom  I  talked  in 
Washington  observed  that  na¬ 
tional  advertising  was  down  as 
much  as  40%  in  the  first  quar¬ 
ter,  while  their  local  advertising 
has  held  up  reasonably  well. 

“I  can  think  of  no  more  short¬ 
sighted  action  than  this  on  the 
part  of  national  advertisers.  The 
very  people  who  have  most  at 
stake  in  the  survival  of  our 
free  economy  should  be  betting 
on  its  growth  rather  than  hedg¬ 
ing  on  its  possible  failure.” 


Steinman,  Lancaster  (Pa.)  In¬ 
telligencer-Journal  and  New 
Era,  was  elected  treasurer. 

18  Directors 

The  number  of  members  of 
the  board  of  directors  was  in¬ 
creased  from  16  to  18,  four  of 
whom  are  the  officers. 

Seven  directors  elected  for 
two-year  terms  expiring  in  1960 
were:  H.  H.  Cahill,  Seattle 
( W  a  s  h.)  Times;  William 
Dwight,  Holyoke  (Mass.)  Tran¬ 
script-Telegram;  K.  A.  Engel, 
Little  Rock  (Ark.)  Democrat; 
Irwin  Maier,  Milwaukee  (Wis.) 
Journal;  Franklin  D.  Schurz, 
Sotith  Bend  (Ind.)  Tribune; 
Joyce  A.  Swan,  Minneapolis 
(Minn.)  Star  and  Tribune; 
^bert  M.  White  II,  Mexico 
(Mo.)  Ledger. 

One  director  elected  for  a 
one-year  term  expiring  in  1959 
was  David  B.  Lindsay,  Jr.,  Sar¬ 
asota  (Fla.)  HeraJd-Tribune 
and  Journal. 


Directors  whose  terms  do  not 
expire  until  1959  are:  Chesser 
M.  Campbell,  Chicago  (Ill.) 
Tribune;  James  S.  Copley,  San 
Diego  (Calif.)  Union  and  Tri¬ 
bune;  Frank  A.  Daniels,  Raleigh 
(N.  C.)News  and  Observer  and 
Times;  Gene  Robb,  Albany  (N. 
Y.)  Times-Union;  G.  Gordon 
Strong,  Canton  (Ohio)  Reposi¬ 
tory;  Louis  A.  Weil,  Jr.,  Grand 
Rapids  (Mich.)  Herald. 

Research  Chief 

Lisle  Baker  Jr.,  general  man¬ 
ager  of  the  Louisville  (Ky.) 
Courier-Journal  and  Times,  was 
elected  president  of  the  ANPA 
Research  Institute,  Inc.,  suc¬ 
ceeding  Franklin  D.  Schurz, 
South  Bend  (Ind.)  Tribune. 

Newspaper  publishers  were 
called  upon  by  three  top  military 
leaders  of  the  nation  to  help 
gain  public  understanding  of 
the  military  posture  and  needs 
of  the  U.  S.  today.  James  S. 
(Dopley,  San  Diego  (Calif.) 
Union  and  Tribune,  introduced 
Gen.  Maxwell  D.  Taylor,  chief 
of  staff  of  the  U.  S.  Army;  Ad¬ 
miral  H.  D.  Felt,  vice  chief  of 
Naval  Operations,  and  Gen. 
Curtis  E.  Lemay,  vice  chief  of 
staff,  U.  S.  Air  Force. 

“As  key  members  of  the 
American  press,  you  represent 
an  institution  with  a  long  and 
distinguished  record  of  public 
service,”  said  Gen.  Taylor.  “The 
effectiveness  of  the  functioning 
of  government  depends  upon 
public  understanding  of  the 
goals  which  our  nation  seeks 
and  the  problems  which  impede 
their  attainment.  Those  of  us 
with  official  responsibilities  re¬ 
gard  you  as  indispensable  col¬ 
leagues  in  preparing  our  people 
for  the  tasks  of  world  leader¬ 
ship.  It  is  to  you  that  they  look 
for  the  information  which 
makes  possible  a  right  interpre¬ 
tation  of  events  and  a  public 
understanding  of  their  mean¬ 
ing.” 

Press  Helps 

Admiral  Felt  told  the  pub¬ 
lishers  : 

“I  recognize  your  heavy  re¬ 
sponsibility  to  give  wise  direc¬ 
tion  and  guidance  to  our  people. 


ANPA  in  the  Black 

ANPA  operated  in  1957 — in 
the  black— with  income  of  $1,- 
147,362  and  expenses  of  $1,137,- 
005. 

The  two  main  items  of  ex¬ 
pense  were  the  general  man¬ 
ager’s  office — $315,707 — and  the 
Chicago  office-^216,211,  accord¬ 
ing  to  the  report  of  the  treas¬ 
urer,  Mark  Ferree.  The  contri¬ 
bution  to  ANPA  Research  Insti¬ 
tute  was  $250,000. 


Speaking  for  the  Navy  —  we 
sincerely  appreciate  your  ef¬ 
forts,  the  ideas  and  the  guidance 
that  you  bring  to  us. 

Admiral  Felt  said  he  fully 
recognized  that  the  newspapers’ 
contributions  depend  in  large 
measure  on  their  ability  to  get 
at  the  facts. 

Newspapers’  Role 

Gen.  Lemay  had  this  to  say 
about  the  newspapers’  role  in 
national  security: 

“You  gentlemen  know,  and 
the  air  force  knows,  how  vital 
your  communications  medium  is 
to  the  national  security.  Discus¬ 
sion  is  designed  as  background 
to  your  task  of  reporting  the 
news  and  building  better  public 
understanding.  There  is  no  audi¬ 
ence  more  challenging  —  and 
probably  none  more  knowledge¬ 
able.  You  can  believe  me  when 
I  say  that  the  air  force  wants 
to  be  heard  and  understood.” 

After  discussing  the  adapta¬ 
tion  of  military  power  to  the 
space  age,  Gen.  L^ay  said: 

“In  these  efforts  which  the 
air  force  and  the  other  services 
are  making  to  meet  mission  de¬ 
mands,  we  need  your  active  un¬ 
derstanding  and  support.  To 
this  end,  the  air  force  welcomes 
your  attention  and  your  com¬ 
ments,  now  and  in  the  future.” 

Canon  33  Problem 

Reporting  on  ANPA’s  role  in 
seeking  to  nullify  the  American 
Bar  Association’s  Canon  35 
which  bans  courtroom  photog¬ 
raphy,  General  Counsel  Elisha 
Hanson  said  he  is  sure  the  Bar 
Media  Committee  will  proceed 
with  a  plan  for  a  survey  of  the 
psychological  effect  of  cameras 
on  witnesses,  jury,  etc. 

“The  problem  really  boils  down 
to  this,”  he  said.  “It  is  how  to 
reach  an  understanding  between 
the  bench,  the  bar  and  the  media 
{Continued  on  page  112) 
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ANPA  Elects  Bryan 

By  Ray  Erwin 


Davidow  Announces 


Suburbia  Supplement 


Leonard  S.  Davidow,  presi-  quarter  we  will  pay  publishers 
dent  and  publisher  of  Family  in  excess  of  $100,000.” 


Weekly,  gave  a  champagne 
breakfast  Tuesday  for  450  pub¬ 
lishers  and  their  wives  in  the 
Starlight  Roof  of  the  Waldorf- 


Meeting  ‘Diversion’ 

Mr.  Davidow  said  Family 


Astoria.  There  was  a  repeat  Weekly  was  meeting  the 
Wednesday  for  advertising  of  “diversion 


agency  executives. 


head  on.”  He  predicted  that  tie- 


A  huge  strawberry  glowed  at  adverUsing  in  ROP  gener- 
the  bottom  of  each  champagne  Family  Weekly  would 

A/r>  “far  outweigh  diversion.’  He 


glass.  The  “strawberry”  in  Mr.  “far  outweigh  diversion.”  He 
Davidow’s  bubbly  fifth  annual  °f  incentive  contests  run- 


report  was  the  first  public  an-  with  local  advertising 

nouncement  of  a  new  monthly  salesmen  of  subscribing  news- 


newspaper  supplement,  Suh-  papers  that  were  receiving  re- 


A  New  Baby  Coming 


sponse  far  beyond  our  wildest 
dreams.” 

“We  now  have  900  local  ad- 


^  vertising  salesmen  on  our  lists,” 

First  edition  of  what  Mr.  he  continued.  “To  them  we  send 


Davidow  fondly  called  “this  two  weeks  in  advance  of  Family 
trademarked  half-sister  of  Weekly’s  publication  details  on 
Family  Weekly”  is  set  for  Jan-  ^he  advertising  and  the  co- 


uary  1959.  Suburbia  Publishing  operative  funds  available.  The 
CorporatiOT,  Chicago,  will  pro-  catalogue  of  available  prizes 


duce  it.  Mr.  Davidow  said  it 
already  has  a  circulation  of 
850,000  in  selected  markets.  The 
goal  is  1,000,000.  Dailies  and 
weeklies  outside  metropolitan 


goes  direct  to  the  salesmen’s 
homes  on  the  theory  that  behind 
every  good  man  is  a  good 
woman.” 

Mr.  Davidow  cited  these  ex¬ 


areas  are  being  so  chosen  as  to  to  ghow  how  well  the 

supplement,  not  conflict  with  pj^^  ^^3  working  (in  each  case 


Family  WeeWy,  which  is  dis-  there  wa^  850  Itoes  . 
pape^.'^  ^  Sunday  page  in  Family  Weekly) : 


Mr.  Davidow  quoted  studies 
to  show  that  50,000,000  people 
are  now  suburbanites. 


ROP  Tie-Ins 


e  now  suburbanites.  Playtex:  With  tie-in  funds 

Details  of  the  charter  agree-  provided,  327  ads  accounted  for 
ment  are  not  being  divulged,  a  total  of  222,689  lines  in  all 

subscribing  newspapers;  Gen- 
‘Only  A  Beginning’  eral  Electric,  170,000  lines; 

“We  are  onlv  becinnin^ ’’  Mr.  Frigidaire,  115,000  lines;  Swift, 


‘We  are  only  beginning,”  Mr. 


Davidow  began  his  annual  re-  153,000  lines;  Westinghouse, 
port.  “Our  future  is  the  future  lines. 


We  want  this  to  be  a  real  part-  ^  newspapers,”  Mr. 

nership  between  us  and  our  Davidow  said.  “What  we  are 


't  Af\  ..V  iiaiu.  iiaru.  iiaxu  seii  ui 

Irom  149  newspapers  with  newsnaners  because  we  believe 
3,769,000  circulation  last  year  newspapers,  because  we  believe 
i-T-,  we  are  right,  and  that  we  are 


we  have  grown  to  174  news¬ 
papers,  with  4,318,000. 

“In  October,  last  year,  we 
gave  our  first  advertising  par¬ 


ticipation  money  to  publishers,  850,000  line  advertisement  in 


making  it  retroactive  to  Jan.  1.  Family  Weekly  will  result  in 


of  our  subscribing  newspapers.  .  are  bringing  new  adver- 


ter  of  this  year  will  show  we 
have  sold  some  more  space  than 
in  the  first  quarter.  If  it  hadn’t 
been  for  this  recession,  we  would 
have  gone  through  the  Starlight 


Door  Prires 


Picture  Credits 


American  Newspaper  Pub. 
lishers  Association  and  allied 
groups  convention  —  by  James 
L.  Collings,  E&P. 

American  Society  of  Newspa¬ 
per  Editors  in  Washington  - 
by  Harris  &  Ewing. 

International  Press  Institute 
in  Washington  —  Harris  i 
Ewing. 

Associated  Press  meeting  - 
by  AP. 


AP  Re-Elects 


Its  Officers 
And  Directors 


P.,l  Mill,,.  pr.<!d.nt  „l  e.n».H  .  Benjamin  M.  McKelw.y,  * 
Newspapers,  receive*  the  semi-  ^r,  of  the  Washington  (D.  C.  ; 
official  carnation  from  Mrs.  Mag-  Star,  was  re-elected  president 
dalena  McNamara  at  the  E&P  of  the  Associated  Press  for  the 
booth.  coming  year  at  a  meeting  of  the  | 

-  Board  of  Directors  Tuesday.  Mr. . 

McKelway  became  president! 
the  breakfast  drawn  as  door  during  the  past  year  whra 


Liic  ulcaivxadb  uiawii  ao  ^  ni.  •!  j  »  f 

prizes  by  Barbara  Kane,  daugh-  ^^eyt  McLean,  Philadelplm 


ter  of  Mr.  and  Mrs.  Walter 
Kane,  Bakersville  (Cat.)  Cali¬ 
fornian. 

Men  winners  were:  H.  M. 


(Pa.)  Bulletin,  resigned  during 
his  20th  term. 

Paul  Miller,  Rochester  (N.Y.) 
Democrat  and  Chronicle,  and 


Utley,  Flint  (Mich.)  ' Jou^l';  President  of  the  Gannett  Com- 1 


R.  C.’  Schaub,  Danville  (Ill.)  re-elected  first  vice- 


Commercial-News;  C.  L.  Foun-  pr^ident. 


tain,  Lancaster  (Pa.)  News-  ,  ^!!! 

papers;  G.  K.  Bush,  Athens  Evening  Star, 

(Ohio)  Messenger;  and  Charles  was  re-elected  second  vicepresi- 
Cole,  Danville  (Va.)  Register 

^  ggg  Lloyd  Stratton,  secretary,  and 

Women:  Mrs.  W.  T.  Hage-  I“bert  Booth,  treasurer  were re- 
boeck,  Iowa  City  (Iowa)  Press-  elected. 

Citizen;  Mrs.  H.  G.  MacMillan, 

Grand  Rapids  (Mich.)  Press;  Directors  Re-Elected 

Mrs.  Jack  Langhorne,  Hunts-  ^  ,. _ .  _  _  ,  .  - 


Directors  Re-Elected 


The  directors  re-elected  these 


ville  fAla  1  Times  -  Mrs  Robert 

T  II  members  of  the  Executive  Com- 


L.  Meyers,  Gallipolis  (Ohio) 

Tribune;  and  Mrs.  George  M.  „  ,  „  ,,.n  »»  Tur-T.«oTi  non 

Cowden  (Mioh.)  C«.'-  '  ”'ESmeV"  ' 

zen-P«tr,ot.  Cmrant;  Robert  B.  ,  ** 

*  Choate,  Boston  (Mass.)  Herald;  |  “S 

ANPA  Will  Move  Mark  Ethridge  LouiWHe  (Ky.)  : 

Cou'ner-JoumaL  j  ,  . 

Offices  of  the  American  News-  Six  directors  whose  terms  had  I 
paper  Publishers  Association  expired  were  re-elected  by  the 
will  be  moved  in  June  from  370  members  Monday.  They  are  > 
Lexington  Avenue  to  a  new  Benjamin  M.  McKelway,  Wa$hr  ^ 
building  at  750  Third  Avenue,  ington  (D.  C.)  Star,  who  is  i 
abutting  the  building  in  which  president  of  the  Associated  othe 
the  Bureau  of  Advertising  has  Press;  John  R.  Reitemeyer, 
headquarters.  ANPA  will  save  Hartford  (Conn.)  CourarU;  \  “P 
on  rental,  the  membership  was  Richard  W.  Clarke,  New  York  tmn 
informed.  The  new  offices  will  Daily  News  and  Sunday  Nevil 
be  ultra-modem  but  not  lavish,  w.  H.  Cowles,  Spokane  (Wash.) 

•  Spokesman-Review;  Nathaniel  “n 

^  w  £5  R.  Howard,  Cleveland  (Ohio)  ,  “ 

C.  I.  Stewart  Dies  News;  Raymond  L.  Spangler,  [  ' 

Lexington.  Ky.  Redwood  (Calif.)  Tribune.  I  *; 


mittee:  Mr.  McKelway,  Mr.  t  ^idei 


newspapers.  taking  away  is  largely  from 

«T„  iQcrr  r’  -1  sir  1  y  *^be  magazines.  If  there’s  diver- 
197J  •  Sion,  how  much  is  it,  and  is  it 

pined  127%  in  advertising  dol-  impArtant*' 

ars,  52%  m  linage,  the  largest  \  continue  to  sell 

linage  gam  in  the  United  States  the  hard^  ha^  ha^d  sell  of 


ANPA  Will  Move 


Offices  of  the  American  News¬ 
paper  Publishers  Association 


bringing  more  and  more  adver¬ 
tisers  to  use  the  Number  One 
Medium. 

“I  vision  the  day  when  one 


'That  amounted  to  $73,623.  For  400,000  to  500,000  lines  of  tie-in 


the  first  quarter  of  this  year  we  ROP.  And  we  will  be  running 


gave  $78,(00  to  our  subscribing  regularly  96  or  128  pages  every 
newspapers.  Our  second  quar-  week.” 


informed.  The  new  offices  will 
be  ultra-modem  but  not  lavish. 


C.  I.  Stewart  Dies 

Lexington,  Ky. 


Mr.  Davidow  awarded 
Davidow  suits  to  the  women  and 


-  -  '  - '  ^  J  -  i  Sj 

Charles  I.  Stewart,  a  former  Mr.  Spangler,  a  director  w 
president  of  the  Southern  News-  cities  of  less  tpn  50,000  popo;  f 


paper  Publishers  Association,  lation,  received  7,588  votes  to 


Roof.  Even  so,  for  this  second  encylopedias  to  men  attending 

14 


died  here  April  18.  He  was  88 
years  of  age. 


1,937  for  the  other  nomine*! 
(Continued  on  page  106) 
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‘Major  Action’  on  3  Fronts 
Spearheads  Bureau  Drive 
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Battle  To  ‘Beat  Competition’ 
Won’t  Be  Easy,  Lipscomb  Says 


By  Robert  B.  McIntyre 

“Major  action”  on  three 
“fronts”  already  spearheading 
the  Bureau  of  Advertising’s 
newly-mounted  offensive  to  help 
newspaper  advertising  beat  its 
competition  was  outlined  this 
week  by  Charles  T.  Lipscomb 
Jr.,  Bureau  president. 

He  told  the  annual  meeting  of 
members  of  the  Bureau  on  Wed¬ 
nesday  that  the  new  sales  pro¬ 
gram  will  aim  to  prove: 

1)  That  newspaper  advertis¬ 
ing  is  the  most  economical  me¬ 
dium  to  deliver  a  message  and 
make  a  sale;  and  2)  That  news¬ 
papers  are  not  only  a  national 
m^ium,  but  the  “only  truly  na¬ 
tional  medium”  because  only 
with  newspapers  can  an  adver¬ 
tiser  penetrate  and  reach  all  of 
his  own  particular  market,  how¬ 
ever  small  or  large  that  market 
may  be. 

The  3  Fronts 


agency  people,  and  all  advertis¬ 
ers — that  we  are  right  in  the 
middle  of  the  ring,  punching  as 
hard  as  we  can,  with  competi¬ 
tive,  combative  hard  selling.” 

With  a  huge  36-foot-wide 
banner  inscribed  “BEAT  COM¬ 
PETITION”  as  a  backdrop,  Mr. 
Lipscomb  declared:  “We  are 
confident  that  newspaper  adver¬ 
tising  can  beat  its  competition.” 

“Let’s  not  delude  ourselves,” 
he  added.  “This  will  not  be  an 
easy  fight.” 

Success  Stories 

As  for  success  stories,  Mr. 
Lipscomb  said  that  “for  every 
good  radio  or  television  success, 
we  have  dozens  of  documented 
newspaper  success  stories.” 

In  the  retail  field,  he  warned, 
newspapers  are  vulnerable  be¬ 
cause  of  their  dominance.  Ra¬ 
dio  and  TV,  he  noted,  are  “pub¬ 


licly  stating  they  are  after”  the 
two  and  a  half  billion  dollars 
of  newspaper  advertising  in  this 
area. 

“The  Bureau  can  and  should 
help  meet  this  competitive  at¬ 
tack  head  on,”  he  said.  “We’re 
going  to  use  all  our  facilities  to 
produce  a  broader  retail  pro¬ 
gram  than  the  Bureau  has  been 
able  to  offer  in  the  past.” 

Mr.  Lipscomb  revealed  that 
the  first  major  step  in  this  di¬ 
rection  has  been  taken  with  de¬ 
velopment  of  a  “basic  nine- 
point  retail  sales  story,”  which 
will  be  used  in  many  ways.  A 
presentation  embodying  this 
story  will  shortly  be  made  avail¬ 
able  to  member  newspapers,  he 
said. 

“Golden  Age” 

The  belief  that  newspapers 
“stand  on  the  verge  of  our 
golden  age,”  was  voiced  by  Rich¬ 
ard  L.  Jones  Jr.,  bureau  chair¬ 
man  and  president-publisher. 
Newspaper  Printing  Corp.,  Tul¬ 
sa,  Okla. 

“We’ve  got  the  most  effective 
selling  medium  in  the  world; 
we’ve  been  short  on  research. 
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National  Ad  Outlay 

Million 


The  Bureau’s  sales  campaign, 
Mr.  Lipscomb  said,  will  involve 
major  action  on  three  fronts: 

1)  An  intensified  sales  pro¬ 
gram  among  national  advertis¬ 
ers,  agencies,  and  retail  adver¬ 
tisers;  2)  A  long-range,  ex¬ 
panded  research  program  de¬ 
signed  to  document  the  strength 
of  the  newspaper  medium;  and 
3)  Continued  accumulation  and 
wider,  more  intensive  exploita¬ 
tion  of  newspaper  advertising 
success  stories. 

As  examples  of  the  directions 
the  sales  program  will  take,  Mr. 
Lipscomb  disclosed  that  three 
new  food  presentations  are  now 
being  developed  for  Bureau  ap¬ 
pearances  before  the  forthcom¬ 
ing  Super  Market  Institute  con¬ 
vention,  and  two  other  major 
food  conventions  of  1958.  Among 
other  product  classifications  in 
which  sales  efforts  will  be 
stepped  up  are  automotive, 
transportation,  chain  stores  and 
beer. 

Symbolizing  the  determina¬ 
tion  of  the  medium’s  new  attack 
to  capture  a  larger  share  of  the 
sd  dollar — both  national  and  re¬ 
toil— Mr.  Lipscomb  spoke  from 
>  simulated  boxing  ring  on  the 
stage  of  the  Waldorf-Astoria’s 
ballroom. 

‘We  want  everybody  to  know 
—newspaper  people,  advertising 
Editor  ac  publisher 


Hits  $757.4 

National  advertisers’  invest¬ 
ments  in  newspapers  established 
a  record  of  $757,401,000  in 
1957,  as  compared  with  $737,- 
996,000  in  1956,  it  was  an¬ 
nounced  this  week  by  the  Bu¬ 
reau  of  Advertising,  ANPA. 
With  production  costs  added 
(generally  calculated  at  6.9%), 
the  total  is  approximately  $810,- 
000,000,  a  gain  of  2.6%  over  the 
1956  total. 

The  figure,  compiled  for  the 
Bureau  by  Media  Records,  Inc., 
is  based  on  actual  measure¬ 
ments  of  national  advertising 
linage  in  newspapers  represent¬ 
ing  88.8%  of  total  daily  circula¬ 
tion  and  96.1%  of  Sunday  cir¬ 
culation  in  the  U.  S. 

Significant  Gains 

Significant  gains  among  the 
various  product  classifications 
include:  automotive  up  9.5%  to 
$199,578,000;  alcoholic  bever¬ 
ages,  up  4.7%  to  $68,934,000; 
hotels  and  resorts,  up  13.2%  to 
$17,827,000;  medical,  up  13%  to 
$27,620,000;  tobacco,  up  6.1%  to 
for  April  26,  1958 


$27,586,000;  transportation,  up 
2.3%  to  $40,439,000;  wearing 
apparel,  up  5.2%  to  $10,091,000. 
Grocery  advertising,  with  an  in¬ 
crease  of  0.5%  was  second  to 
automotive,  amassing  a  total  of 
$149,790,000. 

Among  the  more  notable  sub¬ 
classification  increases  were : 
new  passenger  cars,  up  13.6% 
to  $117,332,000;  soft  drinks,  up 
18.8%  to  $9,716,000;  cereals  and 
breakfast  foods,  up  58.5%  to 
$6,201,000;  condiments,  up 
26.1%  to  $13,338,000;  dairy 
products,  up  9%  to  $19,021,000; 
beers,  up  9.7%  to  $17,561,000; 
liquors,  up  3.6%  to  $49,799,000; 
radio-TV  station  advertising  in 
newspapers,  up  25.3%  to  $17,- 
987,000;  cigars,  up  58.5%  to 
$3,221,000;  cigarets,  up  2.2%  to 
$24,088,000;  toilet  soap,  up 
28.8%  to  $10,134,000;  airlines, 
up  13.4%  to  $24,502,000. 

A  complete  report,  showing 
newspaper  expenditures  by  in¬ 
dividual  advertiser  and  product, 
is  now  being  tabulated  and  will 
be  released  in  May,  the  Bureau 
said. 


A  Correction 

Through  inadvertent  trans¬ 
position  of  type,  the  report  of 
the  ANPA  committee  on  adver¬ 
tising;  page  30-32;  appears  over 
the  signatures  of  the  committee 
on  social  security,  and  the  ad¬ 
vertising  committee  signatures 
appear  on  the  SS  report;  page 
103.  Part  of  the  advertising 
committee  report  also  will  be 
found  intermixed  with  the  SS 
report. 


but  we’re  now  beginning  to  re¬ 
search  the  wonderful  thing 
we’ve  got  in  this  daily  news¬ 
paper,”  Mr.  Jones  said. 

Dwight,  Hoyt  Elected 

William  Dwight,  publisher, 
the  Holyoke  (Mass.)  Transcript- 
Telegram,  and  Palmer  Hoyt, 
publisher,  the  Denver  (Colo.) 
Post,  were  elected  to  the  bu¬ 
reau’s  board  of  directors.  Mr. 
Dwight  was  an  ex-officio  mem¬ 
ber  of  the  bureau  board  during 
the  past  two  years  as  elected 
president  of  ANPA.  His  second 
term  in  this  office  expired  this 
year. 

The  members  also  re-elected 
seven  other  directors  whose 
terms  expired  this  year.  They 
are:  Mr.  Jones,  outgoing  chair¬ 
man  of  the  Bureau;  Louis  A. 
Weil  Jr.,  Federated  Publica¬ 
tions,  Inc.,  Grand  Rapids,  Mich., 
vice-chairman  of  the  board  and 
likely  to  succeed  Mr.  Jones  as 
chairman  following  Friday 
morning’s  election;  Don  U. 
Bridge,  Rochester,  N.  Y.,  Times 
Union  and  Democrat  &  Chron¬ 
icle;  J.  F.  Fitzpatrick,  Salt  Lake 
City,  (Utah)  Tribune;  Theo¬ 
dore  Newhouse,  Newhouse 
Newspapers;  P.  B.  Stephens, 
New  York  News  and  bureau 
treasurer;  and  Russ  Stewart, 
Chicago  Sun-Times. 

The  two  newly-elected  direc¬ 
tors  succeed  Sterling  E.  Gra¬ 
ham,  Cleveland  Plain  Dealer 
and  News,  and  the  late  Harold 
E.  Cassill,  Spokane  (Wash.) 
Spokesman-Review  and  Chron¬ 
icle,  who  was  assistant  secre¬ 
tary  of  the  bureau. 

Mr.  Graham  was  given  a 
bronze  plaque  by  Mr.  Jones  for 
“devoted  service  and  contribu¬ 
tion  to  the  growth  and  stature 
of  daily  newspapers  in  the  field 
of  advertising.”  Mr.  Graham 
served  two  three-year  terms  as 
a  director  1952-1958. 

A  special  award  “in  recogni¬ 
tion  of  50  successive  and  suc¬ 
cessful  years  of  newspaper  ad¬ 
vertising”  was  presented  by 
Mr.  Weil  to  Abe  Plough, 
Plough,  Inc.  The  award  was  a 
bronze  reproduction  of  Plough’s 
first  newspaper  ad — a  14-line 
insertion  for  Plough’s  Antiseptic 
Healing  Oil. 
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UP  Reports  Increase: 
5,063  Global  Clients 


At  the  end  of  a  year  which 
found  United  Press  bigger  than 
ever  in  every  respect,  Frank  H. 
Bartholomew,  president  of  the 
news  ser\'ice,  urged  UP  execu¬ 
tives  to  give  first  attention  to 
the  future,  to  plans  for  meeting 
the  needs  of  a  changing  world. 

Mr.  Bartholomew  stressed 
this  point  at  the  annual  execu¬ 
tive  meetings  this  week,  at 
which  he  presided.  He  said: 

“While  it  is  interesting  and 
gratifying  to  report  our  achieve¬ 
ments  and  progress  for  the  year 
past,  it  is  of  greater  importance 
for  us  to  propose  and  plan  for 
the  year  ahead. 

Old  Order  Passing 

“I  do  not  recall  a  time  when 
there  was  greater  need  for  con¬ 
tinual  appraisal  of  our  goals 
and  methods.  Somewhere  and 
sometime,  it  seems  to  me,  the 
effects  of  the  great  stories  we 
are  covering  are  going  to  be 
felt  in  our  own  profession. 

“We  newspapermen  become 
so  accustomed  to  reporting  the 
drama  of  other  people’s  lives, 
we  are  apt  to  forget  these 
things  can  happen  to  us,  too. 

“This  is  not  a  forecast  of 
spectacular  changes  to  come 
overnight  in  our  way  of  oper¬ 
ating.  It  is  a  plain  statement 
that  the  old  order  is  passing 
in  many  places,  and  there  is  no 
reason  to  think  we  are  going  to 
be  altogether  exempt. 

“On  the  technical  side  of  the 
UP  operation,  which  chiefly  con¬ 
cerns  transmission,  we  have  set 
up  a  Department  of  Research 
and  Development.  Our  purpose 
is  to  follow  up  each  major  de¬ 
velopment  in  this  field,  and 
experiment  with  any  that  look 
promising  for  our  purposes. 

“On  the  news-side,  these 
changing  times  are  felt,  too,  as 
they  react  on  reader-interests. 
People  want  to  know  more,  they 
need  to  know  more,  about  the 
events  and  the  forces  shaping 
their  lives.  I  do  not  believe  we 
can  over-estimate  the  apprecia¬ 
tion  of  readers  for  stories  that 
tell  why  an  event  occurred  or 
that  explain  its  meaning. 

“Journalism  is  living  through 
exciting  and  demanding  days. 
They  are  days  filled  with  oppor¬ 
tunity  for  those  with  the  imagi¬ 
nation,  the  sagacity  and  the 
freedom  to  break  new  ground. 
The  United  Press  possesses  all 
of  these  qualities  in  good 
measure.  Our  achievements 
show  that;  but  let  us  regard 
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them  only  as  preparation  for 
what  is  to  come.” 

230  More  Clients 

United  Press  today  has  230 
more  clients  than  a  year  ago, 
reported  Mims  Thomason,  vice- 
president  and  general  business 
manager.  The  total  now  is  a 
record  5,063,  as  compared  with 
4,833  in  April  1957.  The  figure 
comprises  both  news  and  news- 
pictures  services  and  applies  to 
new'spaper,  radio,  television  and 
special  clients. 

“To  meet  the  requirements  of 
this  growth,  UP  has  added  five 
more  bureaus  to  lengthen  its 
global  chain  to  210,  and  more 
than  28,000  miles  of  leased 
wires,  bringing  the  total  mile¬ 
age  of  news  and  photo  networks 
in  the  U.S.  to  425,413,  another 
new  high,”  Mr.  Thomason  said. 

Examples  of  Enterprise 

Earl  J.  Johnson,  vicepresident 
and  general  news  manager, 
cited  two  outstanding  examples 
of  enterprise  and  initiative  on 
the  domestic  scene  that,  he  said, 
“make  the  UP  report  the  pace¬ 
setter  it  is.” 

“The  most  recent,”  he  said, 
“is  the  revelation  that  the  Stra¬ 
tegic  Air  Command  has  been 
flying  Hydrogen  bombs  on  radar 
alerts.”  This  story  was  w’ritten 
by  Mr.  Bartholomew,  and  led 
the  Russians  to  protest  to  the 
UN. 

“Another  example  is  the 
group  of  stories  by  A1  Kuettner 
on  the  New  York  school  situa¬ 
tion,”  Mr.  Johnson  said.  “Kuett¬ 
ner,  a  southerner  and  prize¬ 
winning  journalist,  clearly  and 
logically  reviewed  a  ‘northern’ 
problem.” 

He  mentioned  the  reporting 
and  writing  job  by  Jack  Fox  on 
the  Stompanato  inquest  as  an 
example  of  skill  and  speed. 

Mr.  Johnson  also  cited  the 
emphasis  on  religious  news. 
Louis  Cassels,  who  specializes 
in  this  field,  has  recently  won 
two  awards  for  excellence. 

The  sales  curve  continues  in 
the  right  direction,  LeRoy 
Keller,  \icepresident  and  gen¬ 
eral  sales  manager  reported. 

“In  recent  years  our  force 
has  had  to  cope  with  a  number 
of  innovations  and  additional 
services,”  he  said,  “and  has 
succeeded  in  introducing  these 
to  the  industry.” 

Results  of  Research 

Frank  Tremaine,  general 
newspictures  manager,  an- 
(Continued  on  page  106) 


HOLD  IT! — Cameraman  Ben  Ross  records  the  arrival  of  Mr.  and  Mn 
J.  Evans  Campbell  of  the  Owosso  (Mich.)  Argus-Press.  (Say,  that's lh| 
paper  Tom  Dewey  used  to  deliver,  isn't  it?) 


Interesting  Coverage 


Stressed  by 

International  News  Service 
cited  this  week  a  12-month  rec¬ 
ord  of  providing  more  reader- 
valuable  news  and  features  for 
the  increasingly  dollar-valuable 
space  of  its  world-wide  clientele. 

Kingsbury  Smith,  vicepresi¬ 
dent  and  general  manager  of 
the  news  agency,  said  that  while 
the  space  age  and  its  many 
problems  dawned  to  the  public- 
at-large  in  the  past  year,  news¬ 
paper  publishers  had  long  been 
familiar  with  “space”  problems. 

Master  Plan 

In  presenting  his  annual  re¬ 
port  to  the  agency’s  executives 
at  a  meeting  held  in  connection 
with  the  American  Newspaper 
Publishers  Association  conven¬ 
tion,  Mr.  Smith  added: 

“INS  blueprinted  years  ago  a 
master  plan  to  meet  this  in¬ 
creasing  challenge.  It  provided 
for  global  concentration  by  INS, 
and  its  newsphoto  division.  In¬ 
ternational  News  Photos,  on  dis¬ 
covering  and  covering  the  top¬ 
flight  spot  news  and  feature 
stories  of  utmost  human  interest 
appeal. 

“Today,  with  production  costs 
still  rising  in  the  face  of  a  con¬ 
tinually  stiffen  fight  for  adver¬ 
tising  dollars  among  newspa¬ 
pers  generally,  it  is  more  im¬ 
portant  than  ever  before  to 


INS-INP 

make  every  inch  of  reading  mat- 1 
ter  count.” 

Mr.  Smith  saluted  the  INS| 
and  INP  global  staffs  for  “con-P 
sistently  providing  throughout  | 
the  year  the  type  of  material  I 
sought  by  editors  everywhere  - 1 
better  written,  more  interesting  r 
news  stories  and  dramatic  news 
pictures  to  present  to  their 
readers.”  He  added: 

“The  many  notable  news 
beats  and  exclusives  recorded  by 
INS  and  INP  and  the  continued 
steady  expansion  of  our  clientele  ^ 
are  in  large  measure  a  tribute  to 
our  alert,  enterprising  staff 
members.  Their  work  also  has 
brought  several  major  journal¬ 
ism  awards  to  our  organitt- 
tion.” 

Gains  249  Clients 

Mr.  Smith  pointed  out  in  his 
report  that  INS  and  its  various 
divisions  gained  a  total  of  249 
new  clients  during  the  past  12- 
month  period.  These  included 
newspapers,  television  and  ra¬ 
dio  stations,  magazines  and 
other  outlets  in  the  United 
States  and  abroad  receiving  the 
news,  news-features,  newsfilm, 
still  photographs,  and  special 
services. 

In  discussing  the  expansion 
of  INS-INP  clientele  abroad, 
Mr.  Smith  quoted  from  a  report 
{Continued  on  page  114) 
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IN  THE  BL4CK  FOR  60  YEARS 

N.Y.  Times  Nets  $3  Million 
On  $86  Million  Gross  in  ’57 


Dividends  from  Newsprint  Firm 
Exceed  Profit  from  Newspaper 

By  Jerome  H.  Walker 


The  New  York  Times  Com¬ 
pany  earned  a  little  more  than 
)3,()00,000  in  1957,  but  less  than 
half  of  this  profit  came  from 
the  newspaper  itself. 

Dividends  from  a  newsprint 
mill  amounted  to  $1,547,253 
(after  taxes)  while  net  income 
from  newspaper  opei*ations  ac- 
r  counted  for  $1,462,814  in  the 
.  total  net  for  the  year  of 
\  ^3, 010,067. 

This  was  the  60th  consecutive 
year  the  newspaper  was  in  the 
black. 

That  the  Times  was  very 
i  close  to  being  in  the  red  in  1953 
and  1954 — and  might  well  have 
shown  a  deficit  in  1955  if  rate 
adjustments  had  not  been  made 
—is  one  of  the  remarkable  reve¬ 
lations  of  the  first  financial 
statement  ever  made  public  by 
the  publishing  company. 

j  Profit  Only  $61,000  in  1954 

*  An  investment  made  by  the 
late  Adolph  S.  Ochs  in  1926  to 
i  insure  a  supply  of  newsprint  for 
the  Times  has  turned  out  to  be 
the  ace  in  the  hole,  particularly 
in  lean  years.  In  1953,  when  the 
newspaper  operations  yielded 
only  $71,985  profit,  and  in  1954, 
when  profit  fell  to  $61,346,  it 
was  the  dividends  of  $1,166,393 
and  $1,171,205  (after  taxes) 
from  Spruce  Falls  Power  and 
Paper  Company  Ltd.  that 
eovered  the  preferred  stock  re¬ 
quirements  and  left  a  sizable 
sum  to  be  plowed  back  into  the 
newspaper  business. 

The  report  by  Arthur  Hays 
Sulzberger,  chairman  of  the 
board  of  directors  and  publisher, 
to  the  stockholders  of  the  Times 
Company  on  Tuesday  gave  the 
details  of  the  recapitalization  ef¬ 
fected  last  year  and  disclosed 
payment  of  the  first  com- 
®on  stock  dividend  since  1933. 
At  $2  a  share  this  disbursement 
‘mounts  to  $161,520. 

From  1934  through  1957  the 
wtly  dividends  paid  were  those 
the  8%  Preferred,  amounting 
to  $842,988  last  year.  The  8% 
Preferred  was  converted  into 
Cumulative  Prior  Prefer¬ 
ence  Stock  and  the  rate  will  be 
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decreased  annually  until,  in 
1963,  the  dividend  requirement 
will  be  down  to  $504,125. 

Slock  More  Widely  Owned 

The  reason  the  Times  was 
joining  the  small  number — about 
a  dozen — of  newspaper  publish¬ 
ing  companies  that  report  to 
the  public  was  given  by  Mr. 
Sulzberger  as  follows: 

“Over  the  years  estates  own¬ 
ing  Times  stock  have  been  dis¬ 
tributed  and  as  a  result  more 
and  more  individuals  including 
the  trustees  of  educational  and 
charitable  institutions  have  a 
legitimate  interest  in  seeing  our 
reports.  We  are  making  this 
financial  information  available 
to  all  our  stockholders  and  em¬ 
ployees,  so  that  those  who  have 
a  stake  in  the  enterprise  may  be 
informed.” 

In  direct  reference  to  the 
company’s  624  employees,  Mr. 
Sulzberger  said,  “our  position 
should  give  assurance  of  sta¬ 
bility  to  all  those  who  work 
here.” 

The  Times,  with  a  gross 
revenue  of  $86,844,399,  may 
rank  as  the  largest  single  news¬ 
paper  operation  in  the  country. 
One,  or  possibly  two,  other  news¬ 
papers  which  might  challenge 
for  the  No.  1  place  do  not  dis¬ 
close  their  figures  for  compara¬ 
tive  study. 

$45  Million  Assets 

The  Times  Company  balance 
sheet  shows  assets  totalling 
$45,828,851,  as  of  Dec.  31,  1957, 
and  a  total  stockholders’  equity 
of  $36,683,277. 

Heirs  of  Mr.  Ochs  continue  to 
have  voting  control  of  the  com¬ 
pany,  although  the  Common 
Stock  ($100  par  value)  has  been 
split  into  nine  shares  of  non¬ 
voting  A  and  one  share  of 
voting  B,  each  with  a  par  value 
of  $10.  The  trust  established  un¬ 
der  Mr.  Ochs’  will  holds  45,009 
shares  of  A,  with  72,459  out¬ 
standing;  and  5,001  shares  of 
B,  with  8,051  shares  outstanding 
and  10,000  authorized. 

About  80,000  shares  of  Com- 
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mon,  in  all,  are  owned  by  fewer 
than  100  stockholders,  most  of 
whom  also  own  preferred  stock 
which  was  originally  issued  in 
the  1920s  as  a  dividend  on  com¬ 
mon.  With  a  few  exceptions  the 
stockholders  received  all  their 
shares  through  family  connec¬ 
tions  with  persons  who  w’ere  or 
are  members  of  the  Times  staff 
or  had  an  interest  in  the  Times 
in  1896.  There  are  198  holders  of 
preferred.  The  holders  of  91,659 
shares  elected  to  make  the  ex¬ 
change  for  cumulative  prefer¬ 
ence  stock.  Others  redeemed 
18,286  shares  last  October. 

$26  Million  Reinvested 

In  keeping  with  the  Times’ 
policy  of  reinvesting  a  major 
part  of  its  earnings  in  the  busi¬ 
ness,  the  financial  report  notes 
that  $8,000,000  of  profit  was 
turned  back  for  plant  moderni¬ 
zation,  real  estate,  equipment 
and  working  capital  in  the  last 
five  years.  In  addition,  $4,700,- 
000  of  depreciation  allowance 
was  reinvested. 

The  balance  sheet  lists  $26,- 
712,277  of  earnings  reinvested. 

When  Mr.  Ochs  died  in  1935 
the  controlling  stock  was  left 
in  trust  to  his  widow  and  his 
daughter  (Mrs.  Arthur  Hays 
Sulzberger).  On  their  deaths  it 
is  to  be  divided  among  his  four 
grandchildren.  Mr.  Ochs  ex¬ 
pressed  the  wish  that  the  con¬ 
trolling  shares  of  the  Times 
always  be  held  as  a  unit. 

The  present  executors  and 
trustees  are  Mr.  Ochs’  daughter, 
Iphigene;  her  husband,  Mr. 
Sulzberger,  and  their  son-in- 
law,  Orvil  E.  Dryfoos,  who  is 
president  of  the  company.  They 
are  two  others,  Amory  H.  Brad¬ 
ford,  business  manager  of  the 
Times,  and  Paul  Van  Anda,  an 
attorney,  constitute  the  Board 
of  Directors.  Mr.  Van  Anda  is 
a  son  of  the  late  famous  man¬ 
aging  editor,  Carr  Van  Anda, 
who  left  a  considerable  block  of 
Times  stock  in  his  estate. 

Most  Profitable  Year 

The  newspaper  had  its  most 
profitable  year  of  the  five  re¬ 
ported  in  1956,  following  ad¬ 
vertising  rate  increases  and  a 
boost  in  the  price  of  the  Sunday 
paper  from  20c  to  25c.  Both 
linage  and  circulation  gained, 
giving  the  company  a  gross  in 
excess  of  $85,000,000.  'The  new 


income  helped  to  bring  the  ex¬ 
penses  into  better  balance  and 
net  profit  amounted  to  $2,287,- 
304.  Dividends  from  Spruce 
Falls  pushed  the  grand  total  to 
$3,634,312. 

With  only  $76,000,000  gross 
income,  the  Times  fared  better 
financially  in  1955  than  it  did  in 
1957.  A  real  estate  gain  of 
$536,000  and  the  mill  earnings 
were  mainly  responsible.  The 
newspaper  profit  was  $1,384,589 
and  the  ,mill  added  $1,309,306 
for  a  total  of  $3,230,777. 

The  earnings  statement  makes 
it  quite  clear  that  the  economic 
laws  of  the  newspaper  business 
play  no  favorite  in  the  case  of 
the  New  York  Times.  What  is 
happening  to  other  newspapers, 
as  shown  in  the  analyses  pub¬ 
lished  by  E&P  the  last  three 
weeks,  is  also  happening  to  the 
Times  which  is  commonly  be¬ 
lieved  to  occupy  a  unique  posi¬ 
tion  in  U.  S.  joumalism. 

Bigger  Cross,  I.ower  Profit 

Last  year  the  Times  felt  the 
slump  in  advertising,  mainly  in 
Classified.  Over  2,200,000  lines 
of  Help  Wanted  ads  vanished. 
This  dip  wiped  out  gains  in 
other  classifications  and  the  re¬ 
sultant  loss  in  advertising  rev¬ 
enue,  as  compared  with  the 
record  1956  figure,  was  $304,167. 

Circulation  increases  brought 
in  $1,195,074  additional  revenue, 
but  this  alone  was  insufficient  to 
meet  payroll  raises  of  $1,866,- 
613.  Other  production,  distribu¬ 
tion  and  operating  costs  went 
up  $1,376,682. 

And  so  the  Times,  like  other 
newspapers,  took  in  more  money 
than  in  the  previous  year  but 
made  a  smaller  profit,  even  de¬ 
spite  a  40%  reduction  in  the 
tax  bill. 

The  Times’  advertising  rev¬ 
enue  in  1957  represented  77% 
of  total  operating  revenue  while 
circulation  accounted  for  20%. 
In  this  respect  the  Times  differs 
somewhat  from  the  “composite 
daily”  in  E&P’s  study.  There 
the  ad  revenue  is  72%  and  cir¬ 
culation  is  26%.  In  most  smaller 
newspapers  advertising  revenue 
runs  approximately  3  to  1  com¬ 
pared  with  circulation. 

Before  the  Times  put  rate 
adjustments  into  effect  the  ad¬ 
vertising-circulation  ratio  was 
close  to  3  to  1. 

Strike’s  Costly  Effect 

Mr.  Sulzberger  said  in  his 
review  of  the  five  years  covered 
in  the  report  that  the  loss  in¬ 
curred  by  the  10-day  shutdown 
strike  in  December  1953  nearly 
wiped  out  the  profit  which  had 
been  earned  in  the  first  11 
months  of  the  year.  The  paper 
(Continued  on  page  18) 
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Newspaper  Operations:  1953 

Operating  revenue  (less  discounts,  returns,  allowances, 
and  agents’  commissions): 

Advertising  . $46,880,164 

Circulation  .  13,557,282 

Other .  1,481,355 

Interest,  etc. — net  .  62,390 

Total  .  61,981,191 

Less: 

Salaries  and  wages .  25,363,054 

Employes’  security  benefits  (note  4) .  2,576,091 

Newsprint  and  ink .  21,345,531 

Depreciation  .  785,503 

Other  production,  distribution  and  operating  costs  . .  11,668,958 
Provision  for  income  taxes  (note  4): 

Federal  .  144,069 

New  York  State .  26,000 

Total  .  61,909,206 

Net  Income  from  Newspaper  Operations .  71,985 

Dividends  from  Spruce  Falls  Power  and 

Paper  Company  Limited  (note  2)  .  1,379,205 

Less  Canadian  and  U.S.  income  taxes  (note  2) .  212,812 

Net  Income  from  Spruce  Falls  Dividends .  1,166,393 

Gain  on  Sale  of  Real  Estate 

(less  U.S.  income  tax  $178,960) .  — 

Net  Income  for  the  Year .  1,238,378 

Deduct — Dividends  of  $8  a  share  on  preferred 

stocks  (note  5)  .  879,760 

Remainder — Added  to  Earnings  Reinvested  in  the 

Business  . $  358,618 


1954 

1955 

1956 

1957 

$49,625,481 

14,406,215 

1,543,875 

7,345 

$58,470,759 

15,826,343 

1,599,548 

121,623 

$67,226,640 

16,704,325 

1,746,819 

201,529 

$66,922,4Til 

17,899,419 

1,782,586 

239,921 

65,582,916 

76,018,273 

85,879,313 

86,8443 

26,818,992 

2,696,060 

22,394,392 

821,431 

12,680,311 

28,547,816 

4,024,504 

23,688,456 

919,539 

14,577,467 

31,427,463 

4,028,980 

26,737,141 

1,046,448 

17,066,194 

33,294,076 

3,741372 

26,953,942 

1,191,894 

18,442376 

86,384 

24,000 

2,567,102 

308,800 

2,967,646 

318,137 

1,600,000 

157,125 

65,521,570 

74,633,684 

83,592,009 

85,381,585 

61,346 

1,384,589 

2,287,304 

1,462314 

1,389,319 

218,114 

1,595,593 

286,287 

1,587,085 

240,077 

1,634,181 

86,928 

1,171,205 

1,309,306 

1,347,008 

1,547353 

_ 

536,882 

— 

— 

1,232,551 

3,230,777 

3,634,312 

3,010,067 

879,720 

879,710 

879,600 

842,988 

$  352,831 

$  2,351,067 

$  2,754,712 

$  2,167,079 

New  York  Times 
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closed  out  1953  with  a  plus  of 
$71,985  on  the  P-and-L  report. 

The  narrow  margin  of  profit 
— $61,000 — in  1954  was  attrib¬ 
uted  by  the  publisher  to  a  lag 
between  increasing  costs  and 
ability  to  increase  revenues.  In 
this  same  period  advertising  in¬ 
creased  by  2,000,000  lines  over 
that  in  1953. 

The  Times  ceased  being  a 
marginal  operation  in  1955,  with 
advertising  volume  up  5,000,000 
lines  at  higher  rates.  The  Sun¬ 
day  circulation  suffered  only  a 
slight  drop  after  the  nickel-a- 
copy  increase  and  by  the  end  of 
1955  it  had  zoomed  to  a  new 
peak  of  1,277,103.  Meanwhile 
the  weekday  edition  also  climbed 
to  630,758.  In  both  cases  the 
gains  were  sharp  —  approxi¬ 
mately  100,000  for  the  weekday 
edition  in  three  years  and  100,- 
000  for  the  Sunday  edition  in 
four  years. 

The  $4-a-ton  raise  in  the  price 
of  newsprint  brought  a  setback 
in  1957,  along  with  higher 
wages. 

Ad  Volume  Down  in  ’58 

Advertising  volume  rose  to 
52,334,513  lines.  The  first  quar¬ 
ts 


ter  business  for  this  year,  Mr. 
Sulzberger  said,  indicates  that 
this  linage  figure  may  not  be 
equalled. 

“Costs  of  operation  are  up 
over  the  preceding  year  and 
volume  of  advertising  is  down,’’ 
he  reported. 

The  effect  of  general  business 
conditions  on  the  Times’  prob¬ 
able  1958  position  is  already 
showing  in  the  reduction  of 
$235,000  in  two  quarterly  pay¬ 
ments  from  the  Spruce  Falls 
company.  In  1957,  despite  the 
higher  newsprint  price.  Spruce 
Falls  earnings  were  at  a  lower 
level  than  in  the  preceding  year. 
In  addition,  the  company  is  en¬ 
gaged  in  a  plant  improvement 
program. 

The  Times  Company  has  a 
42%  interest  in  Spruce  Falls, 
the  major  interest  being  Kim¬ 
berly  Clark  Corp.  The  Times’ 
equity  in  net  assets  of  the  com¬ 
pany  exceeded  its  inve.stment 
($1,413,000)  by  $10,766,000. 

From  Spruce  Falls  the  Times 
obtains  two-thirds  of  its  news¬ 
print  supply.  Last  year  the 
Times  used  199,195  tons,  costing 
$26,692,130.  It  bought  roughly 
132,000  tons  from  Spruce  Falls 
at  the  market  price  of  $134  a 
ton. 

Mr.  Sulzberger’s  report  ob¬ 
served  that  during  the  1953-57 


period  Spruce  Falls  dividends 
accounted  for  more  than  53% 
of  net  income  after  taxes.  The 
Canadian  tax  on  dividends 
dropped  from  15%  to  5%  for 
1957,  so  that  the  Times  paid  a 
total  of  U.  S.  and  Canadian 
taxes  $86,928  on  $1,634,181  divi¬ 
dends,  as  compared  with  $286,- 
287  tax  on  the  1955  dividends 
of  $1,595,593. 

Subsidiaries  Successful 

A  wholly-owned  subsidiary  of 
the  Times,  Interstate  Broad¬ 
casting  Company,  operates  an 
AM  and  FM  radio  station, 
WQXR.  This  is  a  successful 
business,  with  400  advertisers 
participating.  Demand  for  time 
was  so  great  in  1957  that  re¬ 
strictions  have  been  placed  on 
the  amount  of  advertising  the 
station  can  accept. 

Times  Facsimile  Corporation 
also  is  a  wholly-owned  subsid¬ 
iary  engaged  in  the  develop¬ 
ment  and  production  of  com¬ 
munications  equipment  and  re¬ 
cording  papers. 

Other  Times  interests  are  the 
International  Edition,  which  is 
printed  daily  in  The  Nether¬ 
lands  for  distribution  abroad 
among  government  officials,  the 
diplomatic  corps  and  business 
men;  a  Weekly  Review  dis¬ 


tributed  in  South  America,  Asia, 
Australia  and  New  Zealand;  the 
Times  Index  and  Microfilm  edi¬ 
tions;  and  a  35%  share  of  Press 
Wireless,  Inc.  which  now  han¬ 
dles  more  than  70%  of  all  press 
messages  to  and  from  this 
country. 

Investments  in  the  subsidi¬ 
aries  are  carried  at  $1,714355 
on  the  balance  sheet.  The  sub 
sidiaries  have  not  paid  divi¬ 
dends. 

Plant  Valued  at  $28  Million 

Current  assets  of  the  com¬ 
pany  at  Dec.  31,  1957  included 
$8,450,975  cash  and  $4,1813» 
in  government  securities.  The 
newsprint  inventory  was  valued 
at  $2,565,575  and  accounts  re¬ 
ceivable  amounted  to  $6,355,885. 

Buildings  and  equipment  were 
valued  at  $28,851,406  and  con¬ 
struction  was  under  way  on  a 
$20,000,000  production  plant  for 
the  Sunday  edition.  Approxi¬ 
mately  $2,000,000  had  beffl 
spent  on  this  project,  out  of 
earnings.  The  value  of  low* 
owned  by  the  company  ^ 
given  as  $4,606,833.  Depreda¬ 
tion  on  buildings,  equipment 
etc.  was  figured  at  $15,303,^ 

In  1957  the  Times  employed 
883  persons  in  the  news  and 
{Continued  on  page  32) 
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THE  SIFT  flyit  every  woman  received  at  the  Parade  party,  a  John  SEEN  AND  HEARD— France!  Marion,  left,  novelist  and  screen  writer, 

rreoencs  scarf,  IS  admired  by  Mrt.  Roger  H.  Ferger.  Presentation  is  made  vies  for  hat-of-the-convention  honors  with  Hedda  Hopper.  Hollywood 
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Robert  McLean  Is  Honored 
For  20- Year  AP  Presidency 

T  1  TT*  11  Tfc  •  1  pression  of  affectionate  res 

J-iCacler  Hi^iily  P raised  at  vrala  for  one  who  has  providec 

fine  an  example  of  self-effa 

Membership  Luncheon  dedication  to  the  cause  of 

■l  and  honpsf.  lonmalism.” 


By  Ray  Erwin 

Robert  McLean,  Philadelphia 
(Pa.)  Bulletin,  who  resigned  as 
president  of  the  Associated 
Press  last  year  while  serving 
his  20th  term,  had  highest 
honors  paid  him  at  the  annual 
AP  membership  luncheon  Mon¬ 
day. 

Citations,  resolutions,  letters 
and  speeches  were  used  to 
shower  the  longtime  leader  of 
the  news  seiwice  with  gratitude 
and  praise. 

<33,000,000  Budget 

“During  Mr.  McLean’s  tenure 
as  president,  the  budget  cover¬ 
ing  the  operations  of  the  Asso¬ 
ciated  Press  increased  from 
$11,000,000  in  1938  to  $33,000,- 
000,’’  recalled  a  speaker,  Fred 
W.  Brinkerhoff,  Pittsburg 
(Kas.)  Headlight  and  Sun. 

“In  1938,’’  he  added,  “the 
Associated  Press  provided  serv¬ 
ice  to  75  newspapers  in  Central 
America  and  South  America. 
Now,  news  of  the  AP  is  read 
or  heard  in  more  than  3,400 
newspapers  and  radio  stations 
in  74  foreign  countries.  Then, 
news  in  pictures  was  trans¬ 
mitted  by  wire  photo  to  71 
newspapers.  Now,  in  more  than 
500  newspapers,  from  the  na¬ 
tion’s  scattered  metropolitan 
areas  out  through  great  agri¬ 
cultural  regions  to  remote 
places  on  the  prairies  and  in  the 
mountains.  News  stories  are 
accompanied  by  pictures  liter¬ 
ally  within  the  hour  of  origin.’’ 

Mr.  Brinkerhoff  recalled  that 
Mr.  McLean  was  the  second 
president  of  the  Associated 
Press  since  the  reorganization 
into  its  present  form  in  1900. 
He  was  elected  a  director  in 
1924  and  had  14  years  of  service 
on  the  board  preceding  his  elec¬ 
tion  as  president. 

“He  was  more  than  the  pre¬ 
siding  officer  of  the  board,” 
asserted  Mr.  Brinkerhoff.  “He 
was  a  counselor  available  at  all 
times  to  the  directors  and  to  the 
operating  officers.  He  ap¬ 
proached  his  tasks  with  deep 
sincerity  and  calm  enthusiasm. 
The  newspapers  of  the  free 
world  gave  him  impressive 
recognition.” 

Starzel's  Tribute 

Frank  J.  Starzel,  general 
manager  of  the  AP,  declared: 


lonored  Subscribers 

*  1  It  has  been  brought  to  on 

1 £1^1^  OT7  attention  that  some  subscriben 
Vy'OX  J.  vy  \  have  been  suffering  from  ug- 

warranted  delays  in  receipt  d 
pression  of  affectionate  respect  their  weekly  issues  of  E&Pu 
for  one  who  has  provided  so  the  last  few  months, 
fine  an  example  of  self-effacing  Although  E  &  P  did  chwp 
dedication  to  the  cause  of  free  printers  last  October,  there  hu 
and  honest  journalism.”  been  no  revision  in  our  pres 


“It  was  my  privilege  to  be 
general  manager  during  the 
latter  half  of  Major  McLean’s 
tenure  as  president.  I  had  the 
opportunity  at  first  hand  and 
close  range  to  observe  his  con¬ 
tributions  to  the  strengthening 
of  our  mutual  endeavor. 

“Above  all  else.  Major  Mc¬ 
Lean  demonstrated  always  an 
acute  awareness  of  those  in¬ 
tangible  factors  which  make 
possible  the  effective  teamwork 
by  individualistic  and  talented 
people,  yes,  even  temperamental 
people.  His  deep  interest  in  staff 
members  and  in  their  accom¬ 
plishments  was  inspiration  and 
encouragement  to  all  of  us.  His 
deeply-ingrained  sense  of  fair¬ 
ness  and  justice,  and  his  re¬ 
spect  for  personal  dignity,  was 
a  pillar  of  strength  to  me  in 
dealing  with  the  complex  per¬ 
sonnel  problems  which  inevi¬ 
tably  arise.” 

Members’  Tribute 

A  warm  tribute  to  Mr.  Mc¬ 
Lean  from  the  AP  membership, 
signed  by  Roy  A.  Roberts,  Eu¬ 
gene  Pulliam,  Hale  Steinman, 
John  S.  Knight,  Arthur  Hays 
Sulzberger,  Norman  Chandler, 
Frank  S.  Baker,  Josh  L.  Horne 
and  Oveta  Hobby,  concluded: 

“We  of  the  Associated  Press 
are  grateful  for  your  strict  ad¬ 
herence  to  the  principle  that 
even  in  times  of  greatest  change 
certain  values  must  remain  un¬ 
changed,  among  them  the  im¬ 
portance  of  integrity  in  the  con¬ 
duct  of  a  great  undertaking  to 
encourage  and  preserve  the  free 
flow  of  honest  news.” 

A  resolution  by  the  AP  Board 
of  Directors  proclaimed: 

Directors’  Tribute 

“He  provided  the  board  with 
a  leadership  that  was  deeply 
conscious  of  the  history  and 
traditions  of  the  Associated 
Press  but  at  the  same  time  was 
characterized  by  a  progressive 
outlook  that  was  alert  to  the 
need  for  change.  His  great 
knowledge  of  the  affairs  of  the 
organization  and  his  gentle  pa¬ 
tience  have  been  educating  and 
unifying  factors  within  the 
board. 

“To  this  formal  acknowledg¬ 
ment  of  the  value  of  his  ac¬ 
complishments,  we  add  an  ex- 


and  honest  journalism.”  been  no  revision  in  our  pres 

'T  u  .  or  mailing  time.  .4ny  de. 

A  M  Tri  ule  between  E  &  P  and  sib- 

The  Associated  Press  Man-  scriber  are  due  to  faulty  Poa 
aging  Editors  Association,  Office  handling, 
through  its  president,  Coleman  We  request  that  any  sub- 
A.  Harwell,  Nashville  (Tenn.)  scriber  noticing  such  delays  ii 
Tennessean,  and  its  other  of-  mail  service  to  notify  us  ia- 
fleers,  awarded  Mr.  McLean  a  mediately.  We  cannot  trace  yosr 
citation,  thanking  him  for  all  copy  and  have  the  situation  cot 
his  good  work  but  especially  for  reeled  if  we  are  not  advised  ia 
his  sympathetic  interest  in  the  mediately, 
development  of  the  APME  as  a  Editor  &  Pubushb 

constructive  partlcipaat  in  the 
improvement  of  the  AP  service 

to  its  members  and  the  public.  other  director  come  on  the 
Mr.  McLean  was  hailed  for  board,”  declared  Mr.  Miller.  “He 
his  “force  of  character  and  has  inducted  us  individually  anii 
breadth  of  vision”  by  Charles  H.  collectively.  There  is  a  particti- 
Peters,  Montreal  (Que.)  Ga-  larly  close  bond,  after  all  ou: 
zette,  president  of  the  Canadian  years,  between  every  member  of 
Press.  the  board  and  Mr.  McLean. 


Editor  &  Pubushq 


other  director  come  on  the 


Washingtos 
Chalmers  M.  Roberts,  reporter 


Press.  the  board  and  Mr.  McLean. 

At  the  morning  membership 
Canadian  Press  Tribute  meeting  preceding  the  luncheon. 

“We  shall  not  soon  forget  the  members  unanimously 
your  friendliness  to  the  Cana-  passed  a  resolution  commendinf 
dian  Press  over  the  years,”  McLean’s  work.  It  to 

said  Mr.  Peters.  “You  thorough-  offered  by  Roy  A.  Roberts,  Kwh 
ly  understood  the  aims  of  our  (Mo.)  Star. 

organization  and  its  relation-  • 

ship  to  yours,  and  during  your 

presidency  a  new  era  of  under-  Roberts  Wins 

standing  and  cooperation  de¬ 
veloped  between  AP  and  CP.  a  i 

“In  extending  to  you  our  v.il£ipper  AWRrQ 
cordial  good  wishes  on  this  oc¬ 
casion,  we  would  ask  you  to  Washington 

convey  our  respects  to  Mrs.  Chalmers  M.  Roberts,  reportM 
McLean,  whose  charm  has  cap-  for  the  Washington  Post  oW 
tured  all  hearts  whenever  she  Times-Herald,  is  the  winner  of 
visited  Canada,”  added  the  Ca-  tho  14th  Raymond 
nadian  Press  president.  Award  —  a  plaque  and  $500 

Presiding  at  the  luncheon  and  given  annually  to  the  \yashing- 
paying  warm  tribute  to  his  ton  newspaperman  considered  to 
predecessor  was  Benjamin  M.  have  best  exemplified  the  “p^ 
McKelway,  Washington  (D.  C.)  taking  reporting  and  gw 
Star,  the  new  president  of  the  craftsmanship”  that  marked  tw 
Associated  Press.  professional  work  of  the  Ute 

Approximately  1,200  newspa-  newsman  in  whose  honor 
per  publishers  and  editors  stood  award  was  created, 
to  cheer  Mr.  McLean  during  the  Richard  L.  Wilson,  Washing- 
program,  which  was  held  in  the  ton  correspondent  for  the  Da 
Grand  Ballroom  of  the  Waldorf-  Moines  (Iowa)  Register  o* 
Astoria  Hotel.  Tribune,  was  given  a  spec* 

On  behalf  of  the  American  award  “for  his  brilliant  and  i*- 
Society  of  Newspaper  Editors,  pearly  exclusive  reporting  » 
of  which  he  is  the  new  presi-  national  affairs.” 
dent,  George  W.  Healy  Jr.,  New  Mr.  Roberts  was  cited  forks 
Orleans  (La.)  Times-Picayune,  Dec.  20,  1957,  exclusive  dis- 
presented  Mr.  McLean  with  a  closure  of  the  Gaither  Repofl- 
framed  citation.  the  findings  of  a  national  ^ 

Paul  Miller,  Gannett  News-  curity  committee  which  reports 
papers,  first  vicepresident  of  the  this  country  “in  the  graves! 
AP,  on  behalf  of  the  Board  of  danger  in  its  history” 
Directors,  read  the  board’s  cita-  gradually  dropping  to  the  stat® 
tion.  of  a  second-class  world  po^y 

“Bob  McLean  is  the  only  pres-  The  report  hasn’t  been  ma 
ent  director  who  has  seen  every  public. 
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[Associated  Press  Helped 
'^iBy  2  Threats,  McLean  Says 


20-Term  Ex-President  Recalls 
Government  Moves  Against  AP 


Two  government  moves 
ajiainst  the  Associated  Press 
through  the  years  actually 
strengthened  the  organization, 
in  the  considered  opinion  of 
Bobert  McLean,  Philadelphia 
(Pi.)  Bulletin,  who  resigned 
during  his  20th  term  as  AP 
president  last  year. 

Mr.  McLean  made  the  decla¬ 
ration  at  a  gala  Associated 
Press  annual  luncheon  in  his 
honor  Monday,  as  he  replied  to 
numerous  speeches  and  citations 
commemorating  his  long  and 
valiant  service  to  the  organiza¬ 
tion. 

Public  Utility  Ruling 

He  recalled  the  major  crisis 
m  AP  history  in  1899  when 
Illinois  courts  ruled,  because  of 
a  defect  in  its  charter,  that  the 
Associated  Press  of  Illinois  was 
a  public  utility  with  all  the  im¬ 
plications  such  status  would  im¬ 
ply.  The  AP  was  moved  to  New 
York  and  the  present  corpora¬ 
tion  was  formed. 

He  recalled,  too,  the  anti-trust 
suit  brought  by  the  federal  gov¬ 
ernment  against  the  AP  a  little 
over  a  decade  ago,  which  re- 
qnired  it  to  accept  in  member¬ 
ship  properly  qualified  appli- 
wits,  including  some  who  had 
iieen  denied  admission. 

“Both  of  these  suits  had  in 
them  the  possibility  of  disaster 
~^tark  disaster,  if  you  will,” 
declared  Mr.  McLean. 

“In  retrospect  it  would  ap- 
and  here  I  express  my 
own  views,  but  they  are  shared 
hy  others — that  these  two  poten- 
tirily  dangerous  events  will  be 
historically  recognized  as 
^ngthening  the  Associated 
and  establishing  it  for  the 
foreseeable  future  in  the  form 
in  which  it  is  now  constituted,” 
he  added : 

,  Mr.  McLean’s  address  follows 
m  part: 

What  I  do  understand  is  that 
what  you  have  shown  here  is  a 
Pfide  in  the  Associated  Press 
and  in  its  accomplish¬ 
ments. 

,  ^d  I  hold  that  pride  to  be 
Mified,  because  the  publication 
of  news — the  stark  news,  if  you 
*'fl--news  without  bias  or 
Pf*]udice — without  intent  to  in- 
®«nce— without  regard  to 
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whether  the  news  be  good  or 
bad,  favorable  or  unfavorable — 
is  essential  to  the  successful 
operation  of  a  democracy. 

One  Demurrer 

But  I  hasten  to  enter  one 
demurrer.  These  accomplish¬ 
ments  are  not  the  product  of 
what  any  one  man  has  done — 
can  do — or  could  do.  They  are 
the  result  of  the  labors  of  all  the 
members  of  the  Associated 
Press,  of  publishers  and  editors, 
who  have  met  here  year  by  year 
in  consideration  of  its  problems; 
of  those  who  have  devoted  hours 
of  labor  in  state  meetings,  and 
in  the  meetings  and  committees 
of  the  Managing  Editors  Asso¬ 
ciation;  but  above  all — of  those 
who  constitute  the  working  staff 
— a  group  of  unusual  ability 
and  fine  character,  devoted  to 
the  principle  of  a  complete  ob¬ 
jective  report  assembled  and 
directed  throughout  the  years 
by  three  great  dedicated  general 
managers:  Melville  Stone,  Kent 
Cooper  and  Frank  Starzel. 

It  happens  that  the  years  in 
which  I  have  served  on  the 
board  embrace  all  of  the  terms 
of  the  last  two  general  man¬ 
agers,  and  include  a  period  dur¬ 
ing  which  the  first  was  still 
serving  as  counsellor  and  sitting 
in  on  our  meetings  from  time  to 
time.  Hence,  I  speak  from  per¬ 
sonal  experience  and  knowledge. 

(For  I  was  nurtured  on  the 
Associated  Press,  as  it  were. 
My  father  became  a  member  of 
the  board  of  the  Illinois  Cor¬ 
poration  in  1899,  and  was  one 
of  the  incorporators  of  the  New 
York  Corporation  in  1900,  and 
served  on  the  board  and  Execu¬ 
tive  Committee  until  I  succeeded 
him.) 

(Interestingly  enough,  the 
span  of  years  of  the  Associated 
Press  is  but  two  years  short  of 
the  years  of  my  own  life,  and 
my  participation  as  a  member 
of  the  board  covers  more  than 
half  of  that  span.). 

You  have  but  “to  look  at  the 
record”  as  A1  Smith  used  to  say. 
The  time  is  within  the  memory 
of  most  when  Reuters  of  Eng¬ 
land  the  Continental  agencies, 
dominated  the  world  news  scene. 
The  United  Press  —  far  earlier 
than  the  Associated  Press — dis- 
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tributed  news  throughout  many 
parts  of  the  world.  This  was 
true,  perhaps,  because  of  a  head 
start,  but  I  submit  that  it  is 
equally  true  that  the  commer¬ 
cial  news  agencies  never  did, 
never  could,  and  never  can  as¬ 
sure  you  and  your  readers  of 
that  impartiality  and  objectivity 
which  is  the  essence  of  the  value 
of  news. 

And  this  is  the  nub  of  the 
matter.  And  since  it  is  so  im¬ 
portant,  I  trust  you  will  forgive 
me  for  taking  a  few  minutes  to 
state  again  what  is  so  familiar 
to  you — that  the  strength  of  the 
Associated  Press — the  basis  of 
its  greatness — is  in  the  form  of 
its  organization.  If  it  is  not  the 
largest  cooperative  in  the  world 
— it  is,  nevertheless,  the  most 
unusual  and  the  most  remark¬ 
able. 

Major  Crises 

There  were  major  crises  such 
as  the  decision  in  1899  by  the 
Illinois  courts  that,  because  of  a 
defect  in  its  charter,  the  Asso¬ 
ciated  Press  of  Illinois  was  a 
public  utility  with  all  the  impli¬ 
cations  that  such  status  would 
imply.  Hence,  it  moved  out  of 
Illinois  and  to  New  York  when 
the  present  corporation  was 
chartered  under  the  statutes  for 
corporations  operating  not  for 
profit  which,  by  the  way,  earned 
it  the  sobriquet  of  “fish  and 
game  association”;  there  was 
the  anti-trust  suit  of  a  little 
over  a  decade  ago  which  re¬ 
quired  it  to  accept  in  member¬ 
ship  properly  qualified  appli¬ 
cants,  including  some  who  had 
been  denied  admission. 

There  is  an  interesting  piece 
of  history  in  connection  with  the 
anti-trust  suit.  Some  time  prior 
to  the  institution  of  the  suit  and 
acting  with  the  authority  of  the 
Board,  I  asked  and  obtained  a 
meeting  with  the  then  Attorney 
General  of  the  United  States 
and  stated  to  him  that  the  mem¬ 
bership  of  the  Associated  Press 
constituted  a  body  of  publishers 
who  were  patriotic  citizens 
anxious  and  ready  to  conduct 
their  business  in  accord  with  the 
laws  of  the  United  States  and 
that — in  line  with  the  views  ex¬ 
pressed  by  Melville  Stone  —  I 
felt  confident  if  the  Attorney 
General  would  state  in  what  de¬ 
gree  or  manner  our  operation 
was  not  in  accord  with  these 
laws,  the  members  would  be  pre¬ 
pared  to  bring  its  By-Laws  into 


accord,  except  that  such  modi¬ 
fication  would  have  to  meet 
three  tests;  otherwise  it  would 
be  necessary  to  resist. 

The  tests  were: 

1)  That  it  did  not  deprive  the 
members  of  the  control  of  their 
own  organization,  for  it  was 
that  control  which  guaranteed 
the  character  of  the  report. 

2)  That  the  power  of  disci¬ 
pline  over  members  in  the  use  of 
the  report  be  not  impaired,  for 
it  was  that'  which  enabled  the 
Associated  Press  to  maintain — 
in  fact  to  guarantee — the  in¬ 
tegrity  of  the  news  that  was 
published  under  its  name. 

3)  That  it  should  not  put  the 
Associated  Press,  a  mutual  co¬ 
operative  news  association  op¬ 
erated  not  for  profit,  at  a  dis¬ 
advantage  in  competing  with 
the  commercial  news  agencies. 

No  formula  or  agreement  was 
found,  but  I  submit  that  the 
statement  then  made  represents 
the  touchstone  of  what  is  essen¬ 
tial  to  the  character  of  the 
organization. 

2  Disaster  Threats 

Both  of  these  suits  had  in 
them  the  possibility  of  disaster 
— stark  disaster,  if  you  will.  In 
the  anti-trust  suit  we  were  for¬ 
tunate,  indeed,  in  the  character 
of  the  judges  and  the  quality  of 
the  decision  since  that  decision 
was  tempered  by  considerations 
I  have  just  stated.  Furthermore, 
after  the  adoption  of  the  by-law 
required  in  the  decree  and,  I 
believe,  because  of  the  special 
nature  of  our  operation  as  a 
news  association,  the  court  with 
the  consent  of  the  government 
lifted  the  injunction  so  that 
thereafter  we  have  continued  to 
operate  with  no  restraints  not 
contained  in  our  by-laws  and  in 
the  general  laws  of  the  land; 
and  hence  with  no  sword  of 
Damocles  over  our  heads. 

In  retrospect  it  would  appear, 
and  here  I  express  my  own 
views,  but  they  are  shared  by 
others — that  these  two  potenti¬ 
ally  dangerous  events  will  be 
historically  recognized  as 
strengthening  the  Associated 
Press  and  establishing  it  for  the 
foreseeable  future  in  the  form 
in  which  it  is  now  constituted. 

If  there  is  ever  to  be  under¬ 
standing  between  peoples,  if 
there  is  ever  to  be  comity  be¬ 
tween  nations,  it  must  be  built 
on  a  far  more  solid  foundation 
of  truth  and  fact  and  confidence. 
And  since  truthful  and  factual 
news  are  what  we  are  engaged 
in  distributing,  I  for  one  believe 
we  are  making  a  contribution  of 
great  and  vital  importance. 

To  you  who  have  been  so 
generous  in  your  expressions,  I 
want  to  say  ^at  I  have  enjoyed 
{Continued  on  page  32) 


EDITORIAL  APPRAISAL — Kenneth  R.  West,  left,  Lensing  State  Journal; 
George  A.  Osborn,  center,  Sault  Ste.  Marie  News;  and  Otto  C.  Press- 
prich,  Saginaw  News,  find  something  amusing  in  a  newspaper  away 
from  home. 


U  AT  BREAKFAST — William  H.  Hart,  left,  Aurora  (III.)  BescM 
ind  John  F.  Lux,  Joliet  (III.)  Herald-News,  check  up  on  tkw 
ASNE  session. 


WHAT  DO  YOU  THINK? — Louis  B.  Seltzer,  left,  editor  of  the  Cleve-  FYI  ON  FOI — It's  the  Freedom  of  Information  discussion  for  them** 


land  (Ohio)  Press,  ponders  a  reply  to  a  query  made  by  Turner  Cat- 
ledge,  managing  editor  of  the  New  York  Times,  while  waiting  for 
ASNE  session. 


ASNE  meeting:  Left  to  right— Vincent  S.  Jones,  Gannett  Newspapsf'j 
James  Russell  Wiggins,  Washington  Post  and  Times  Herald; 
Herbert  Brucker,  Hartford  (Conn.)  Courant,  FOI  committee  chain***’ 
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Sec.  Anderson  Backs  Full 
Economic  News  Coverage 


Treasury  Official  Addresses 
ASNE;  Healy  New  President 
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Washington 

Secretary  of  the  Treasury  Robert  B.  Anderson  told 
members  of  the  American  Society  of  Newspaper  Editors 
here  April  18  that  they  were  doing  the  right  thing  in 
reporting  fully  the  news  of  the  American  economy  and 
that  they  should  continue  to  do  so. 


His  message  for  American 
buinessmen  was  that  products 
can  be  sold  to  the  consumer 
today  and  there  is  a  lot  of  busi¬ 
ness  if  they  will  go  after  it. 

Secretary  Anderson  presented 
the  current  and  long-range  pic- 
tore  of  the  economic  and  finan¬ 
cial  picture.  “There  is  every 
reason  to  believe  in  the  eco¬ 
nomic  future  of  this  country,” 
be  said.  “We  are  not  headed  for 
I  depression,  but  for  new  hori- 
1008  of  progress. 

“We  must  avoid  taking  im- 
pwvident  steps  which  might 
■ndermine  our  future  growth 
ud  prosperity  potential,”  he 
aid. 

Press  Responsibility 

“In  a  democracy,  decisions  of 
national  consequence  stem  from 
the  people.  To  do  the  right 
Aings  as  a  nation,  and  avoid 
doing  the  wrong  things,  our 
dtiiens  must  understand  the 
problems  involved  as  well  as  the 
practical  means  for  solving 
them.  In  this,  you  as  editors 
have  a  great  responsibility.” 

“No  economic  period  has  ever 
been  so  fully  reported,  analyzed, 
wd  interpreted  by  the  media 
of  this  country  as  the  present 
<»e.  The  distribution  of  this 
reporting  to  the  American  peo¬ 
ple  has  been  speeded  up  im¬ 
measurably  by  the  technologi¬ 
cal  changes  in  the  newspaper 
*od  broadcasting  fields.  This  in¬ 
tensive  coverage  of  our  economy 

right  and  proper  and  as  it 
•bould  be.  The  American  peo¬ 
ple  must  be  honestly  and  com- 
l^ly  Informed  about  every- 
“h>g  that  is  going  on  which 
effects  them. 

“With  this  in  mind,  I  am  sure 
**  all  recognize  the  importance 
®f  continuing  to  keep  the 
presentation  of  happenings  in 
^economy  in  perspective.  En- 
^tened  citizens,  objectively 
®formed,  can  be  depended  on  to 
^Pcise  sound  judgment.  Keep- 
our  citizens  so  informed  is 
*  great  responsibility.” 


Mentioning  the  high  volume 
of  spendable  funds  in  consum¬ 
ers’  hands,  Mr.  Anderson  said 
“businessmen  should  realize  that 
while  this  may  well  be  the  most 
competitive  year  since  the  end 
of  World  War  II,  there  is  a  lot 
of  business  for  those  who  go 
out  for  it. 

“A  well-stocked  household  can 
‘afford  to  wait’ — but  it  can  also 
be  sold.” 

George  Healy  Jr.,  New  Or¬ 
leans  Times-P  i  cay  tine,  was 
elected  ASNE  president  to  suc¬ 
ceed  Virginius  Dabney,  Rich¬ 
mond  (Va.)  Times-Dispatch. 

J.  Russell  Wiggins,  Washing¬ 
ton  Post  &  Times-Herald,  was 
named  first  vicepresident.  Carl 
Lindstrom,  Hartford  (Conn.) 
Times,  succeeded  Mr.  Wiggins 
as  second  vicepresident. 

Turner  Catledge,  New  York 
Times,  was  named  secretary  and 
Felix  McKnight,  Dallas  Times- 
Herald,  succeeded  Mr.  Catledge 
as  treasurer. 

Newly  elected  to  the  board  of 
directors  were:  Harry  Ash¬ 
more,  Little  Rock  Arkansas 
Gazette;  Miles  H.  Wolff,  Greens¬ 
boro  (N.  C.)  Daily  News;  and 
Barry  Bingham,  Louisville 
Courier-Journal. 

Re-elected  to  the  board  were: 
Mr.  Healey,  Mr.  Wiggins,  and 
Wallace  L  o  m  o  e ,  Milwaukee 
Journal. 

Retiring  President  Dabney 
asked  for  opinions  from  mem¬ 
bers  on  whether  the  Society 
should  meet  outside  of  Wash¬ 
ington,  and  where,  in  the  year 
1960  or  1962.  This  request  from 
the  board  was  based  on  the 
apparent  success  of  last  year’s 
convention  in  San  Francisco. 
He  stated  it  would  be  wise  for 
ASNE  to  meet  in  Washington 
in  1961,  the  first  year  of  a  new 
federal  administration. 

The  ASNE  program  was 
packed  full  of  panel  discussions 
on  questions  of  interest  to  the 
public  and  also  editorial  shop 
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talk  matters.  (Some  appear  on 
other  pages  of  this  issue — Ed.) 

Robert  W.  Lucas,  Denver 
Post,  presided  over  a  panel  dis¬ 
cussing  the  President’s  reorgan¬ 
ization  proposals  for  the  De¬ 
fense  Department.  Mr.  Lucas 
said  coverage  of  military  affairs 
is  “the  greatest  single  challenge 
to  the  press  today.” 

Walter  Millis,  former  news¬ 
paper  columnist  and  staff  mem¬ 
ber  of  the  Fund  for  the  Repub¬ 
lic,  felt  that  the  Defense  De¬ 
partment  needs  decision  rather 
than  reorganization  at  the 
present  time.  He  said  the  latter 
will  not  be  effective  if  there  are 
no  firm  policy  decisions  and  he 
didn’t  think  anything  would  be 
accomplished  by  the  President’s 
proposals  to  change  things. 

Brig.  Gen.  Thomas  R.  Phillips, 
military  analyst  for  the  St. 
Louis  Post-Dispatch,  said  that 
the  Navy  has  had  a  complete 
defense  department  by  itself 
for  years — land,  sea  and  air 
forces — and  he  couldn’t  see  why 
a  reorganized  overall  command 


TERM'S  UP — ^Virginiut  Dabney, 
Richmond  (Va.)  News  Leader, 
closes  out  his  "short-term"  as 
ASNE  president.  He  was  elected 
at  July  convention  lest  year  in 
San  Francisco. 


LOOKING  AHEAD — ^to  a  year  of 
service  as  president  of  the  Ameri¬ 
can  Society  of  Newspaper  Editors 
is  George  W.  Healy  Jr.,  New 
Orleans  (La.)  Times  Picayune. 
(For  personality  profile  see  Page 
72). 

wouldn’t  be  effective.  He  was  in 
favor  of  almost  everything  the 
President  asked  for  except  for 
a  few  details,  he  said.  Specifi¬ 
cally  he  mentioned  the  “central¬ 
ization  of  information  which 
has  created  a  bottleneck  that  is 
almost  disastrous  because  all 
information  channels  through  a 
handful  of  men.”  He  inferred  it 
would  be  worse  under  the  new 
proposals. 

Hanson  Baldwin,  military  an¬ 
alyst  of  the  New  York  Times, 
suggested  that  the  difficulty  in 
Pentagon  press  operations  is  not 
too  few  officers  assigned  to  the 
work  but  too  much  concentra¬ 
tion  in  the  Secretary’s  office.  He 
protested  that  the  efforts  of 
competent  public  information 
officers  is  “boxed  in”  by  civilian 
assistant  secretaries  whose  only 
required  qualification,  he  said, 
is  indorsement  by  the  Republi¬ 
can  National  Committee.  Mr. 
Baldwin  found  the  system 
which  assigned  p.r.  men  to  each 
service  with  authority  to  talk 
to  reporters,  much  to  be  pre¬ 
ferred  over  the  current  prac¬ 
tice.  And  he  professed  to  see 
no  likelihood  of  improvement 
under  the  President’s  program 
reducing  the  number  of  assist¬ 
ant  secretaries  from  30  to  27. 

The  term  “foreigm  news”  is  a 
misnomer,  the  convention  was 
told  by  Lester  Markel,  Sunday 
editor  of  the  New  York  Times, 
who  illustrated  his  point  with 
these  observations: 

“I  say  that  what  happens  in 
(Continued  on  page  89) 
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Labor  Session  Hears  Recipe 
For  Greater  Productivity 


Reports  Given  on  Strike  Cities; 
Composing  Control  Is  Discussed 

By  Philip  N.  Schuyler 


time  for  machinery,  extra  main¬ 
tenance  cost  and  extra  stepa.  A1 
these  things  spell  just  one 
thing,  low  productivity.” 

Mr.  Eybers  said  he  emphn- 
sized  composing  rooms  “because 
this  department  represents  ap¬ 
proximately  50%  of  production 
labor  costs.”  He  said  in  the  Post 
&  Times  Herald  he  has  had  i 
Fotosetter  for  more  than  two 


A  “recipe”  for  reversing  what  ;  e- >* 

he  termed  the  “catastrophic”  plied  directly  to  production  but  mailings  of  managemen  .  Although  the  Dow  fast-etch 

trend  in  increasing  newspaper  has  aspects  that  could  be  fol-  were  me  unilat-  process  has  proved  itself  on 

production  costs  was  offered  by  lowed  in  business,  editorial  and  unions  were  rep  ucmg  manv  newspapers,  he  pointed 

n,.  M  Tv.on  eral  managcment-labor  policies 


Declaring  his 


the  improvement  in  their  pro-  ^  ^ 

1.-  Fotosetter  for  more  than  two 

Before  he  gave  his  recipe,  Dr.  recently  installed  a 

Thall  quoted  recent  remarks  i 

made  by  J.  A.  Ruttenberg,  are  pleased  with  the  n- 

former  research  director  of  ,  ,,  ,  added 
CIO.  He  said  that  Mr.  Rutten- 

berg  first  referred  to  the  “gross  Improvements  Already  Here 


Improvements  Already  Here 
Although  the  Dow  fast-etch 


Dr.  Burnett  M.  Thall,  Toronto  circulation  departments  as  well, 
(Ont.)  Star,  at  the  ANPA  ses-  Dr.  Thall  first  listed  two  “tu- 


sion  on  labor  relations  Monday,  mors”  that  should  be  cut  out  of 
Dr.  Thall,  one  of  a  panel  of  the  industrial  body,  namely: 
speakers,  minced  no  words  in  , 

saying:  Tumors’ 

“Newspapers  are  in  the  midst  1.  Mat  ad  reproduction  in 
of  a  full-scale  battle  for  sur-  comnosiner  room.  “I  refer 


vival  between  rising  costs  and  what  is  called  manning”,  he 
decreasing  revenue.  The  trend  said,  “but  by  whatever  word  is 


is  not  only  dangerous,  but  also  used,  it  is  still  featherbed 


•culation  departments  as  well,  »  e  many  newspapers  are  still 

•.  Thall  first  listed  two  “tu-  '^'th  bilatera  contracts  and  old-fashioned  powder- 

ms”  that  should  be  cut  out  of  inequities  were  conse-  J  ^ 

e  industrial  body,  namely:  J^^j^tly  Other  i^P^T^ments  out  of 

Two  ‘Tumors’  modeimized.  Then  he  asked  the  experimental  labs  listed  by  Mr 

,  j  i.-  .4.1,  question  what  will  we  do  after  Eybers  weie  p^  - 

1.  Mat  ad  reproduction  in  the  ^^se  are  corrected,  answering  mats;  a  new  stacker  going  into 

mposing  room.  “I  refer  to  by  saying*  production  at  Cutler-Hammer; 

..i®  manning”,  he  keep  'right  on  ask-  improved  conveying  systems, 

id,  but  by  whatever  word  is  •  „  i*  ing  machines  and  dock  equip- 

^  it-  Cc  „*:ii  _ ing  lor  more.  _ 4.i,„  p«cr. 


composing  room.  “I  refer  to 


catastrophic”. 

With  most  avenues  of  increas 


ding.” 

With  most  avenues  of  increas-  2.  The  “right  to  work”  clause  a  i  -  xi.  papers  running  color, 

ed  prices  no  longer  available  at  in  many  contracts,  which,  he  ^  '  “There  are  proba 

A.: _  _  i__  ’  /\vi  /^T  in/*i»oaciTi<y  « 


Daylight  Is  Breaking 


production  at  Cutler-Hammer; 
improved  conveying  systems,  ty¬ 
ing  machines  and  dock  equip¬ 
ment;  the  Hurletron  Color  Reg¬ 
ister  Control  system  for  nevs- 


There  are  probably  many 


this  time,  since,  he  said  “news-  said,  in  many  agreements  means  methods  of  indexing  news  improvements,  but  I  hate 

papers  have  gone  about  as  far  that  “so  long  as  work  is  done  ^ ’  /n  pZI  listed  enough  to  show  that  we 

as  the  traffic  will  bear  without  bv  a  Tiew.snaner  nnhlisb^r  if  will  Washington  (D.C.)  Post  beounnine  to  roll.”  Mr.  Ey¬ 


as  the  traffic  will  bear  without  by  a  newspaper  publisher  it  will  \  ‘  are  beginning  to  roll.” 

jeopardizing  our  advertising  in-  be  done  by  members  of  a  spe-  Herald,  declared  continued.  “If 

_ _ 1 _  A*  ntA\xrefir\*yv\eAr»o  nrA'nA  *•  raocriTl  Yt  l  Y1  OP  TA  . 


come  because  of  competing  me-  cific  union.” 


newspapers  were  “beginni^  to  improvements  fit  into  ; 


dia”,  there  is  “only  one  way  to  '  fh^n  lie  listed  as  ways  to  operatioA  and  you  are  not  al- 

meet  the  union’s  challenge  and  imnrove  nroductivitv  as:  far  behind  other  industries  in  them  you  are  miss- 


that  is  by  increased  production 
efficiency.” 


'TX  thTp“resIroL^:"'replac-  ^™?riL°"the'^tly  "'industry  I  inran“  opportunity  to  incre^ 

mg  presses  that  are  not  produc-  ^now  of  where  a  man  Suld  Pr'^foui^dutv 

mg  efficiently,  instead  of  m-  have  left  the  trade  30  years  ago  V®v,riL?,st,V  to  Tves^^^^^ 
creasing  the  number  of  nresses.  _ i  i _ _ * _  to  the  mdusti*y  to  investigaw 


ready  using 


Terms  with  Unions 


TT  -  ,  creasing  the  number  of  presses.  j  u.  „v-ip  to  return  back  to  mdusti*y  to  invesn^w 

Here  is  the  recipe  Dr.  Thall  “With  the  new  presses  the  same  ^oVwith  ve^  Httl^trouble  to-  methods  and  ins^ 

id  publishers  should  propose  crew  can  produce  10  to  20%  dTv’’  ^r  Fvters^  said.  proved  practical  for 


said  publishers  should  propose 
to  their  employees  and  unions: 
“1.  We  are  prepared  to  pay 


more  newspapers”,  he  said. 

2.  In  the  stereotype  depart- 


higher  wages  so  long  as  they  ment:  “on  the  horizon”  from 


are  directly  associated  with  in-  manufa 
creased  productivity.  tion  of 

“2.  We  are  prepared  to  pro-  shaving 
vide  the  maximum  capital  that 
our  resources  permit  for  the 
purchase  and  installation  of 
newspaper  equipment  to  increase 
productivity.  “But 


manufacturers  is  the  “integra- 


day”,  Mr.  Eybers  said. 

“There  have  been  some  new 
processes  developed  that  are 
now  available  and  more  are  in 
the  experimental  or  planning 


your  operation.” 

Two  Suggestions  Offered 
Mr.  Eybers  concluded  with 


tion  of  automatic  casting  and  gta^gs.  These  new  processes  can  two  suggestions: 


shaving  in  one  operation. 
3.  In  the  mail  room: 


t  '  ,,  - be  developed  further  in  your  -  -  ■■  “  , . 

In  the  mail  room:  “auto-  rather  than  in  research  newspaper  production:  publi  h- 

lon  IS  already  here.”  laboratories  or  in  manufac-  er  support  of  the  Rocliestw  1^ 

. .  fnrors’ «fnr«.  rnnms  stitute  of  Technology  inRoches- 


1 — For  training  engineers  for 


n  is  already  here.” 
Union  Responsibility 


- — ..vj.  - ftJCQL  nil-  supply  people  are  moving  iii  me  -  ...  , 

“3.  We  are  prepared  to  pro-  portance”,  he  concluded,  “we  right  direction  it  is  unfortunate  nient  used  m  a  commercial  pi 
ill.  fi,.  - - .  ru-r  -.1. -  newspapers  still  have  and  each  student  must  learn  to 


vide  the  best  management  that  should  get  unions  and  other  em-  so  many  newspapers  still  have  and  each  student  must  ^jeara 

we  can  develop  to  manage  the  ployes  to  recognize  that  their  not  taken  advantage  of  improve-  operate  each  of  them. 

equipment,  the  manpower  and  wages  should  be  directly  tied  ments  that  have  been  on  the  newspaper  support,  this  senw 

the  materials  and  to  coordinate  to  productivity.  market  several  years.”  declared,  ‘could  also  aaa 

the  human  physical  and  mental  “This  can  only  be  done  if  the  newspaper^  course  where  o 


efforts  with  a  view  to  increase  publishers  are  prepared  to  al- 


productivity. 


low  the  unions  to  cooperate  ful- 


‘4.  We  are  prepared  to  nego-  ly  as  partners  as  far  as  the 


tiate  with  you  through  your  improvement  in  productivity  in 
agents  all  practical  measures  of  our  operations  is  concerned.  It 


;nis  inai;  nave  ueeii  uii  me  : — ,,  ,  .jj  • 
market  several  years.”  declared,  could  a  ^ 

newspaper  course  where  out 
Anacronisms  young  engineers  could  get  ^ 

,  practical  experience  they  need 

Mr.  Eybers  listed  some  ana-  „  .put  thm 


He  said  this  school 


cronisms  as: 


increased  production  so  we  can  is  only  through  the  union  mem- 
pay  productivity  wage  increases  bers  recognizing  their  responsi- 


to  the  extent  that  production  bility  in  this  field,  and  partici- 


.luii  1^  aireaay  nere."  laboratories  or  in  manufac-  er  suppoir  oi  me 

IT  •  w  -L-i-  turers’  store  rooms  stitute  of  Technology  in  Rocnes- 

Union  Responsibility  turers  store  rooms.  ,  . 

‘  Now  that  the  equipment  and  ^*  *  *  ^  ,  • 

But  finally,  and  of  great  im-  supply  people  are  moving  in  the  nearly  every  tjqie  o 


on  a  level  with  the  foreman,  ii^ 
Composing  rooms  with  30-  gtead  of  being  so  dependent" 
year-old  keyboard  equipment;  ^pon  him.  Foremen  could  also 
display  mixers  without  auto-  be  sent  to  the  school,  which  conld 
matic  quadders,  Mohr  saws  and  offer  “short  courses  for  mem- 


has  been  increased. 


pating  with  management,  that  other  improvements;  some  large  bers  of  management’s  steff  » 


“5.  We  are  prepared  to  pay  we  will  obtain  the  optimum  "o^Papers  still  using  one-letter  they  could  learn  more  of  wW 
those  increased  wages  either  in  benefits  of  improvements  in  ’  crowded,  poorly  laid-out,  jg  going  on  in  the  mechani 

direct  wages  or  to  a  separate  productivity.  piwrly  lighted  composing  rooms,  departments.” 


fund  to  increase  fringe  bene-  “It  is  important,  in  fact  vital, 
fits,  which  will  be  negotiated  that  the  unions  recognize  that 


ductivity  poorly  lighted  composing  rooms,  departments.” 

It  is  important,  in  fact  vital,  “Well  trained  engineers  mtt 

f  4■^^^  _ _ : _ and  material  to  work  with.  pxnArience  on  all  newspaper  mi 


annually  with  your  collective  their  wage  increases  can  only 
bargaining  agencies.”  be  justified  in  proportion  to 


that  the  unions  recognize  that  material  to  work  with.  experience  on  all  newspaper  n* 
their  wage  increases  can  only  “This  means  poor  employee  chinery  and  methods  will 
be  justified  in  proportion  to  morale,”  he  continued,  “down-  (Continued  on  page  106) 
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Section  Edited 

By  Robert  B.  McIntyre 


Role  of  PR  Advertising 
In  Battle  of  Recession 


By  Robert  B.  McIntyre 

If  there  is  ever  a  valid  time 
to  cut  public  relations  or  ad- 
yertising  programs,  the  current 
period  of  recession  is  definitely 
not  the  time. 

That’s  the  consensus  of  corpo¬ 
rate,  advertising  agency,  and 
independent  public  relations  ex¬ 
ecutives  surveyed  by  Editor  a 
PuBLiSHF»  on  why  continued 
public  relations  advertising 
should  be  a  permanent  policy  of 
companies,  regardless  of  busi¬ 
ness  trends  —  now  and  in  the 
future. 

4  Questions  Asked 

E&P  asked  the  four  following 
questions:  1)  Do  you  agree  that 
now  is  not  the  time  to  curtail 
or  eliminate  public  relations  ad¬ 
vertising  programs?  2)  Can  you 
suggest  a  possible  copy  approach 
for  use  in  a  industry-wide  PR 
program  aimed  at  offsetting  the 
recession?  3)  Do  you  agree  that 
good  institutional  or  public  re¬ 
lations  advertising  promotes 
sales?  and  4)  Has  your  company 
(or  clients)  stopped  its  public 
relations  advertising  because  of 
the  recession? 

Executives  replying  viewed 
PR  as  a  definite  antidote  to 
buyer  inertia  and  none  reported 
stoppages  in  PR  programs. 

Following  are  replies  received 
by  Editor  &  Publisher: 

Ralph  H.  Major  Jr.,  vicepresi¬ 
dent  in  charge  of  public  rela¬ 
tions,  Batten,  Barton,  Durstine 
4  Osborn,  Inc.: 

“Now  is  not  the  time  to  cur¬ 
tail  or  eliminate  public  rela¬ 
tions  advertising  programs  be- 
*>use,  especially  during  times 
of  recession,  business  must  pre¬ 
sent  its  own  positive  story  to 
counteract  irresponsible  attacks 
ay  those  who  blame  ‘big  busi¬ 
ness’  for  the  nation’s  economic 
ills. 

No  Mag  ic  Formula 

_  “There  is  no  magic-formula 
copy  approach’  for  a  public  re¬ 
gions  campaigrn  aimed  at  off- 
Wting  the  recession.  Each  in¬ 
dustry  should  decide  for  itself 
most  effective  approach  to 
jta  own  publics,  and  then  pitch 

at  putting  it  across. 

Of  course,  good  institutional 
®OITOR  8i  PUBLISHER 


and  public  relations  advertising 
promotes  sales.  I  can  cite  two 
examples  from  among  our 
clients  —  DuPont  and  General 
Electric.  We  have  been  creat¬ 
ing  public  relations  advertising 
for  both  their  clients  for  years 
and  increasingly  higher  budgets 
testify  to  results  obtained. 

“Neither  BBDO  nor  its 
clients  have  stopped  public  re¬ 
lations  advertising  because  of 
the  recession.” 

John  O’Reilly,  public  relations 
director.  Grant  Advertising, 
Inc.: 

“This  is  not  the  time  to  cur¬ 
tail  or  eliminate  public  relations 
or  advertising  programs.  The 
mere  suggestion  of  curtailment 
is,  in  itself,  negative  thinking 
which  adds  to  the  public  atti¬ 
tude  responsible,  in  a  large 
measure,  for  the  temporary  re¬ 
cession  impression. 

“Whatever  thinking  processes 
create  positive  impressions  and 
promote  productive  progress 
should  be  encouraged.  It’s  a  case 
of  buying  our  way  to  a  higher 
standard  of  living  rather  than 
crying  our  way  out  of  fear.  The 
recent  wave  of  ‘You  Auto  Buy 
Now’  weeks  in  cities  throughout 


the  U.  S.  is  a  good  example  of 
what  the  auto  manufacturers 
and  dealers  did  to  stimulate 
sales  through  a  coordinated  ad¬ 
vertising  program.  It  got  the 
industry  and  the  consuming  pub¬ 
lic  off  dead  center.  Stop  crying; 
start  buying  is  a  thought-image 
which  public  relations  can  ac¬ 
complish  through  editorial  chan¬ 
nels. 

Promotes  Sales 

“There  is  no  doubt  but  what 
public  relations  advertising  can 
and  does  promote  sales.  Most 
of  our  clients  have  recognized 
and  encouraged  the  use  of  pub¬ 
lic  relations  activity  in  excit¬ 
ing  public  interest  and  approval. 

“Rather  than  curtailing  or 
stopping  our  public  relations 
activity,  we  have  increased  the 
scope  of  our  operations.  I  be¬ 
lieve  it  is  generally  recognized 
that  this  is  the  time  to  in¬ 
crease  favorable  opinion  and 
optimistic  disposition  to  buy 
now,  and  to  climb  out  of  the 
negative-thinking  ruts  into  the 
sunshine  of  realistic  living.” 

Arthur  F.  Monroe,  vicepresi¬ 
dent  and  director  of  public  rela¬ 
tions,  J.  M.  Mathes,  Inc.: 

“Who  in  his  right  corporate 
mind  can  deny  that,  of  ail  times, 
this  is  not  the  time  to  curtail 
or  eliminate  public  relations  ad¬ 
vertising?  Large  corporations 
can  least  afford  to  curtail  or 
eliminate  their  continuing  rela¬ 
tions  with  their  various  publics 
especially  in  times  of  declining 
sales  for  the  simple  reason  that 
it  is  characteristic  of  human  na- 


Davega’s  ‘Buy’ 

Drive  A  Smash 

Despite  poor  weather.  Da- 
vega  Stores  Corp.  racked  up 
record  sales  as  a  result  of 
its  “Buy-Your-Way-To-Pros- 
perity”'  program  launched 
April  7  (E&P,  April  12,  Page 
16). 

The  firm  reported  sales 
42%  ahead  of  1957  on  Friday 
(April  11)  and  72%  on  Satur¬ 
day  (April  12). 

H.  M.  Stein,  president  of 
the  retail  chain,  said  that 
“the  initiative  of  merchants 
can  mark  the  turning  point 
in  the  current  recession.” 


ture  to  seek  soothing  words  of 
faith  and  confidence  when  signs 
of  adversity  on  any  of  the  fronts 
affecting  human  activity  begin 
to  appear. 

“Public  relations  advertising 
is  one  of  the  most  effective 
means  I  know  of  to  get  this 
message  across,  in  conjunction, 
of  course,  with  other  proven 
public  relations  techniques. 

“The  copy  approach  should  be 
dictated  and  guided  by  the  in¬ 
dividual  requirements  of  each 
of  the  industries  which  accept 
the  challenge  of  declining  sales 
and  resolve  to  meet  it  head-on 
in  public  relations  advertising. 
It  would  be  unwise  to  attempt 
an  overall  copy  formula  for  so 
diverse  an  approach  to  so  com¬ 
plex  a  problem. 

‘Ample  Evidence’ 

“There  cannot  be  any  doubt 
that  really  good  institutional  or 
public  relations  advertising  does 
promote  sales.  There  is  ample 
evidence,  proven  beyond  doubt, 
that  such  campaigns  inspire 
prospective  customers  to  ask  for 
the  company’s  product  when 
purchasing  narrows  to  multiple 
choices  in  the  same  category. 
Here,  again,  methodology  and 
technique  have  been  determined 
by  the  specific  problem  and  have 
not  always  taken  the  same  form, 
but  the  basic  principal  —  the 
underlying  attitude  and  philoso¬ 
phy  —  have  provided  firm  foun¬ 
dation  for  the  jump  from  pub¬ 
lic  relations  approach  to  ulti¬ 
mate  product  sale.” 

Irving  Smith  Kogan,  vice- 
president,  public  relations,  Hicks 
&  Greeist,  Inc.: 

“I  honor  the  ‘old  bromide’ 
that  every  ad  is  also  a  public 
relations  ad  —  whatever  else 
it  might  be.  So  when  you  speak 
of  ‘continued  public  relations 
{Continued  on  page  26) 


ANTI-RECESSION  AD — Gov.  Orville  Freeman  of  Minnesota  (seated) 
receives  framed  copy  of  anti-recession  ed  published  in  the  Minneapolis 
Sunday  Tribune  by  Minneapolis  Board  of  Realtors.  Theme  of  ad:  "Think 
UP  and  we'll  go  UP.  Think  prosperity  .  .  .  have  prosperity."  Presenting 
ad  are  (left  to  right):  L  E.  Gilbert,  president,  Board  of  Realtors,  end 
C.  E.  Spring,  president.  Spring  Co.,  a  real  estate  firm. 
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THE  MEDIA  DIRECTOR— Vlll : 


TV  ‘Softening’  Noted 
As  Newspapers  Gain 


By  Philip  N.  Schuyler 


A  “softening”  in  TV  adver¬ 
tising  is  noted  by  Harry  D. 
Way,  vicepresident  and  media 
director,  Edwin  Wasey,  Ruth- 
rauff  &  Ryan,  Inc. 

“Newspapers,  on  the  other 
hand,  are  in  a  stronger  posi¬ 
tion  as  an  advertising  medium 
at  the  present  moment  than  ever 
before,”  Mr.  Way  said.  “News¬ 
papers  provide  vertical,  rather 
than  horizontal  coverage,  so  im¬ 
portant  in  a  period  of  hard¬ 
sell.” 


Mr.  Way  added  that  he  was 
not  selling  TV  short.  All  media 
are  productive  when  properly 
used,  he  said. 


Consumer  Profiles 


“Under  our  marketing  con¬ 
cept,  selection  of  media  must 
start  with  the  proper  develop¬ 
ment  of  consumer  profiles  and 
market  potential  for  each  spe¬ 
cific  product,”  Mr.  Way  con¬ 
tinued.  “We  then  buy  what  we 
determine  to  be  the  combina¬ 
tion  of  media  that  will  sell  the 
most  of  our  client’s  products. 

“Our  work  is  closely  tied  to 
sales  figures.  It  is  our  firm  be¬ 
lief  that  media  people  should 
be  regarded  more  as  salesmen 
of  products,  than  as  buyers  of 
space  and  time.  This  approach 
rules  out  academic  approaches, 
which  sometimes  prove  imprac¬ 
tical,  in  favor  of  constructive 
hard-headed  business  solutions 
which  result  in  increased  sales. 


Study  Comes  First 


facilities,  buying  equipment  and 
PJ?  supplies,  working  overtime,  ett 

UJ  ITAl. 

(Continued  from  page  25)  things,”  Mr.  Kogan  said,  “no 
' '  '  copy  policy  will  change  the  fact, 

advertising’  you  are  setting  up  ^o  all  they  can  really  do  is  keep 
some  artificial  barriers.  You  eliminating  the  negative  m  their 
really  mean  PR  advertising  in  actions  and  use  all  channels  of 
newspapers  specifically;  as  a  communications,  including  PP, 
permanent  policy.  And  I  don’t  a^ertising,  to  tell  the  world 
subscribe  to  any  generality  —  about  it. 

including  that  one  —  for  every  “We  do  know  that,  in  the 
client.  Some  need  it.  Some  need  case  of  one  client,  bad  PR  in 
it  all  the  time.  Some  need  it  one  area  of  the  company  is 
part  of  the  time.  Some  could  hurting  sales.  This  mysterious 
do  better  in  other  media.”  thing  called  the  ‘corporate 
“I’d  quarrel  with  the  state-  image’  for  this  particular  fint 
ment  that  ‘some  corporations  poor  in  the  greater  Chicago 
are  curtailing  their  public  rela-  area,  and  conseqimiitly  com^ti- 
tions  programs  because  of  a  re-  ^ 

cession;’  that,  at  least  the  way  tersely,  in  Texas,  the  company 
you  say  it.  “True,  some  com-  is  head  and  shoulders  above  the 
panies  may  be  curtailing  the  ad-  competition,  and  is  doing  real 


vertising  portion  of  a  PR  well. 


competition,  and  is  doing  real 


budget,  and  spending  it  in  other  “I  can’t  honestly  say  that  in- 
ways.  We’ve  launched  some  in-  stitutional  advertising  alone 
tensive  PR  since  January  for  was  responsible,”  Mr.  Ko^r. 
several  of  our  clients.  And  the  continued.  “Company  policies. 


‘Company  policies. 


outlook  is  for  more  and  bigger  deeds  and  attitudes  played  a 


efforts  in  the  coming  months.  very  big  part.  But  the  corporate 
“The  approach,  in  our  case,  campaigns  probably  helped  in 
is:  How  do  we  get  more  out  the  area  where  management  was 

of  every  promotional  dollar?  Is  ^ 

what  we  are  doing  the  most  couldn  t  help  where  the  prac- 
effective  way  of  getting  a  bigger  tices  themselves  stank, 
share  of  market?”  According  to  Mr.  Kogan,  no 

Mr.  Kogan  said  that  in  one  client  at  Hicks  &  Greist  has  ^ 
case  this  approach  meant  a  PR  duced  its  PR  activi^  yet.  He 
campaign,  including  advertis-  that  some  are  stepping  it 

ing,  directed  at  distributors  to  because  they  feel  it  wil  do 
help  them  sell  more  efficiently,  them  more  good  than  other 
In  another  case,  the  approach  lorms  of  activity, 
called  for  a  company  film  and  Recession  in  PR 

some  new  merchandising  ap¬ 
proaches.  In  still  another  case.  There  is  definitely  no  reces- 
the  agency  is  proposing  an  in-  sion  in  the  PR  field,  Denny  Gris- 
stitutional  campaign  in  news-  wold,  editor  and  publisher  of 
papers.  Public  Relations  News,  reported 


Harry  D.  Way 


‘What  would  you  do  if  the  busi¬ 
ness  were  your  own?’  ” 


Broadening  Research 


“A  thorough  study  of  the 
client’s  service  or  product  is 
the  first  essential  step  in  any 
media  plan.  What  you  seek  is 
a  medium  or  a  media  mix  that 
wrill  sell  that  particular  product 
or  service.  You  cannot  favor 
any  one  medium  over  another.” 

Mr.  Way  said  that  overall 
strategy  can  be  termed  success¬ 
ful  only  when  sales  go  up.  Flexi¬ 
bility  of  thought  and  action 
must  be  maintained  in  any  plan. 
Original  plans  should  not  be 
followed  with  blind  devotion. 

“Cost,  too,  is  always  a  prime 
consideration,”  he  went  on.  “As 
salesmen  for  your  client’s  prod¬ 
uct,  a  good  agency  man  watches 
his  client’s  money  as  if  it  were 
his  own.  Your  major  aim  is  not 
to  buy  space  or  time,  but  to 
sell,  sell,  sell.  That’s  why  I 
frequently  ask  our  buyers. 


Mr.  Way  is  broadening  media 
research  activities  at  EWR&R. 
He  prefers  that  data  collected 
be  practical  and  in  readily  us¬ 
able  form.  Through  the  years, 
he  said,  he  has  found  newspa¬ 
pers,  through  their  representa¬ 
tives,  very  helpful  in  gaining 
the  kind  of  information  desired, 
and  in  helping  to  solve  special 
market  problems.  He  finds  both 
the  Editor  &  Publisher  Market 
Guide  and  International  Year 
Book  useful  tools  of  the  media 
department.  Newspaper  adver¬ 
tising  campaigns  in  regular  is¬ 
sues  of  Editor  &  Publisher 
have  attracted  his  attention, 
notably  the  Chicago  Sun-Times’ 
“It  Takes  Two  for  Chicago” 
copy  and  the  Cincinnati  Times- 
Star’s  “solid  block”  campaign. 

Mr.  Way,  for  21  years  with 
Warwick  &  Legler,  Inc.,  came 
to  the  recently  merged  agency 
to  head  a  department  of  20 
people,  consisting  of  key  per¬ 
sonnel  from  both  firms.  He  was 
the  first  new  man  engaged. 

He  described  the  overall 
EWR&R  staff  now  as  “a  hard 
tight  core  of  young  profession¬ 
als.”  After  the  consolidation 
jitters,  the  whole  staff  today  has 
settled  down,  according  to  Mr. 
Way,  and  is  well  organized  for 
expected  new  business.  First 
new  business  is  KLM,  the  Royal 
Dutch  Airlines  account,  which 
wavered  on  the  brink  before 
finally  signing  with  EWR&R. 


No  Recession  in  PR 


There  is  definitely  no  reces- 


Public  Relations  News,  reported 


“As  I  say,  it  all  depends,”  he  ^  recent  issue. 


Instead,  she  wrote,  a  survey 


Mr.  Kogan  agreed  that  at  no  conducted  by  the  paper  showed 
time  should  the  PR  program  it-  current  business  conditions 

self  be  curtailed  or  eliminated,  bave  caused  no  cutbacks  gener- 
assuming  it  was  realistic  at  the  ally  in  PR  activities  in  in  ns- 
outset  and  was  designed  to  ac-  a^^^  some  companies  have 

complish  a  definite  task.  necessary  to  expand  their 


Review  Important 


felt  it  necessary  to  expand  their 
PR  staffs  and  activities  to  over¬ 
come  buyer  inertia. 

Among  those  polled  were  the 


“However,”  he  added,  “at  all  Among  tnose  poiiea  were 
times  a  PR  program  should  be  beads  of  PR  counseling  firms 
reviewed,  examined,  analyzed,  and  tbe  PR  directors  of  com- 
and  judged  in  tbe  light  of  re-  Ponies  in  key  industries, 
suits  being  accomplished  against  “Only  in  the  case  of  severely 
specified  goals.  And  the  pro-  depressed  industries  did  we  fiw 
gram  should  be  flexible  enough  reductions  in  personnel,”  wrote 
to  change  with  changing  con-  Mrs.  Griswold.  “Even  these  are 
ditions.”  not  major.  The  most  extreme  in¬ 


to  change  with  changing  con-  Mrs.  Griswold.  “Even  these  are 
ditions.”  not  major.  The  most  extreme  in- 

Mr.  Kogan  said  that  he  didn’t  stance  is  a  company  which  h^ 
feel  that  there  is  a  good  ex-  been  operating  at  a  loss;  its  r 
terior  copy  approach  for  any-  staff  was  cut  only  12%. 
thing.  He  said  that  the  best  Many  ’58  budgets  have  been 
way  is  also  the  most  difficult  pared  modestly  so  as  to  do  “some 
to  execute,  namely  that  com-  necessary  trimming  of  excess 
panies  work  at  keeping  their  fat.”  On  the  other  hand,  even 
respective  publics  informed  more  budgets  have  been  in- 

about  what  they  are  doing:  in-  creased  over  the  1957  level,  some 

troducing  new  products,  improv-  by  more  than  30%,”  Mrs.  Gns- 
ing  old  ones,  expanding  plant  wold  reported.  ; 
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What  single 


compact  market 


buys  MORE  than 
the  entire  state  of 


RETAIL  SALES  IN 

CLEVELAND  AND 

ADJACENT  COUNTIES* 

CLEVELAND 

26  ADJACENT 

TOTAL 

(000) 

COMMODITY 

CUYAHOGA  COUNTY  COUNTIES 

(000) 

(000) 

Total  Retail  Sales 

2,247,897 

1,999,804 

4,247,701 

Retail  Foad  Sales 

549,318 

484,163 

1,033,481 

Retail  Drug  Sales 

85,930 

55,457 

141,387 

Automotive 

382,082 

390,920 

773,002 

Gas  Stations 

120,031' 

157,081 

277,112 

1  Furniture,  Household  Appliances  124,695 

102,572 

227.267 

1  (Source.  Sa/ee  Alanagement  Surrey  of  Buying  Power,  May  10, 

1957} 

\ 


NOLAN 


MELTEVATOR 


Christian 

Science 

Monitor 


ROMt.  N.  'i 


Food  Editors  Rate 
As  ‘Hometown  Stars’ 


reaches 
the  heart 
of  the 
market 


What  is  it  that  makes  advertising  in 
THE  CHRISTIAN  SCIENCE  MONITOR 
effective  — beyond  the  ordinary  degree  of 
effectiveness?  The  answer  is  simple: 
depth  of  penetration. 

The  MONITOR,  because  of  its  unique 
position  with  its  readers,  offers  you  more 
than  coverage  of  this  market.  It  penetrates 
beyond  the  mere  surface  interests  of  the 
men,  women,  and  youth  in  these  homes 
and  reaches  the  very  heart  of  their  buying 
impulses.  It  causes  these  readers,  time 
and  again,  to  go  to  their  local  retailers  and 
ask  by  brand  name  for  merchandise  they 
have  seen  nationally  advertised  in  this 
great  daily  newspaper. 

Give  your  business  the  stimulus  of  a 
program  of  MONITOR  advertising  -  tailor- 
made  proposal  submitted  on  request. 

THE  CHRISTIAN  SCIENCE  MONITOR, 
One,  Norway  Street,  Boston  15,  Mass. 


WORLD'S  MOST 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 


•  Sov*  reload  limo 


Branch  Offices 
NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333N.MichiKaa  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON.  W.C.  163/4  Strand 


-"f  ■■  _  Ton  Brid9»  iii-Chi»f 
Auto  Hin  Bridgo  WoH,  A«k»  ioporoio  Trioh 


Sowoa-off  .J5  RiTIo 

Uuit  U-. 


40,000  REASONS  WHY 


in  Philadelphia  nearly  everybody  reads  The  Bulletin 


The  Evening  and  Sunday  Bulletin  prints  some 
40,000  local  news  stories  every  year.  These 
are  gathered  by  one  of  the  world’s  largest 
local  news  staffs,  augmented  by  a  network  of 
special  correspondents. 

It  is  this  unique  reporting  of  the  big  and 
little  news  of  Greater  Philadelphia— together 
with  the  other  contents  of  a  great  metropolitan 
newspaper— that  has  helped  make  The  Bulletin 
a  trusted  member  of  the  household  through 
generations  of  Philadelphia  families. 


What  does  this  mean  to  Bulletin  adver¬ 
tisers  ?  It  means  that  their  messages  are  care¬ 
fully  considered— at  home— in  the  newspaper 
Philadelphians  read,  respect  and  respond  to. 

The  Bulletin  goes  home  .  .  .  delivers  more 
copies  to  Greater  Philadelphia  families 
every  seven  flays  than  any  other  newspaper. 

Advertising  Offices:  Philadelphia  •  New  York  •  Chicago 
Representatives:  Sawyer  Ferguson  Walker  Company, 
Detroit  •  Atlanta  •  Los  Angeles  •  San  Francisco  •  Seattle 
Florida  Resorts:  The  Leonard  Company,  Miami  Beach. 


The  Bulletin  publishes  the  largest  amount  of  R.  O.  P. 
color  advertising  in  Philadelphia— Evening  and  Sunday! 


. . .  are  you  searching 
for  truly 


You  can  get  it  by  conducting  market  tests  in  the  Rich  Texas 
Trio,  comprising  THREE  separate  and  distinct  Texas  markets 
which . . . 

Together  combine  all  of  the  basic  characteristics  of  metro¬ 
politan  and  suburban  markets  thruout  the  South  and  South¬ 
west:  PLUS  dynamic  spendable  income  which  consumers  are 
ready  to  spend! 

Readers  of  the  Rich  Texas  Trio  are  responsive  to  motivating 
advertising  appeals.  Likewise,  they  respond  to  benefit-packed, 
in-store  merchandising  promotions. 

Our  dealers  are  cooperative  in  going  along  with  volume¬ 
building,  profit-producing  merchandising  plans. 

Therefore,  you  can  give  your  entire  Marketing  Formula  a 
thorogoing  test  with  the  full  cooperation  of  our  combined 
staffs.  By  conducting  concurrent  tests  in  the  Rich  Texas  Trio 
you  gain  the  benefits  of  checking  each  one  against  that  of  the 
other  two. 

That  means  harder  validation  of  your  market  data  . . .  harder 
validation  that  goes  hand-in-glove  with  the  development  of 
successful  marketing  procedures  today. 

AND  while  you  are  testing  in  these  rich  Texas  markets 
(Austin,  Waco  and  Port  Arthur)  . . .  you  will  be  vastly  improv¬ 
ing  your  Share  of  the  Market  in  each  area. 

WRITE,  WIRE  OR  CALL  ANY  OF  US 
FOR  DATA.  ASK  ABOUT  THE  BELDEN  MARKET  SURVEYS. 

WACO  PORT  ARTHUR 

Tribune-Herald  News 

AUSTIN 

American-Statesman 

Represented  Nationally  by 

BURKE-KUIPERS  &  MAHONEY,  INC. 


ANPA— ADVERTISING  COMMITTEE 

Time  To  Strike  Back 
At  Attackers  of  Ads 


The  ANPA  Committee  on  Ad¬ 
vertising  warned  that  the  pub¬ 
lic  has  a  stake  in  the  hght 
against  unjustified  attacks  on 
advertising  and  noted  it  is  “time 
to  strike  back.” 

The  Committee  reviewed  the 
Baltimore  ad  tax  failure;  re¬ 
ported  that  some  groups  still 
seek  to  establish  “professional” 
status  by  legal  action  against 
advertising;  and  stressed  that 
proposed  Internal  Revenue 
Service  rules  could  “seriously 
hurt”  institutional  advertising. 

The  report  on  ANPA’s  Agency 
Credit  Rating  Service  showed 
there  are  now  1,073  agencies  on 
the  ANPA  list,  one  less  than  a 
year  ago,  and  that  ANPA  has 
added  54  names  to  its  list  dur¬ 
ing  the  past  year.  Applications 
for  credit  rating  totalled  79  for 
1957,  as  against  117  in  1956. 
Since  the  1957  convention  three 
ANPA  credit-rated  agencies 
failed. 

Committee  Report 

The  committee  reported: 

Regardless  of  the  reasons,  ad¬ 
vertising  has  been  under  attack 
for  some  time.  It  is  time  for 
advertising  interests  to  strike 
back.  During  the  past  year  ad¬ 
vertising  has  been  attacked  from 
three  principal  directions:  (1) 
efforts  to  impose  discriminatory 
taxes  on  advertising;  (2)  efforts 
of  so-called  “professionals”  to 
use  the  power  of  government  to 
prohibit  truthful  advertising 
under  the  guise  of  ethics;  and 
(3)  efforts  on  several  fronts  to 
declare  institutional  advertising 
expenditures  not  deductible  as  a 
business  expense  for  tax  pur¬ 
poses. 

Special  Tax 

In  October  1957,  Baltimore 
Mayor  D’Alesandro  and  the  Bal¬ 
timore  City  Council  proposed  a 
special  tax  on  advertising  in 
the  form  of  two  ordinances,  one 
taxing  advertising  media  and 
the  other  taxing  advertisers. 
The  mayor  saw  in  this  form  of 
taxation  a  solution  to  pressing 
financial  problems  of  the  city. 

Regardless  of  protests  the 
tax  of  4%  on  advertising  buy¬ 
ers  and  2%  on  advertising  me¬ 
dia  was  enacted,  effective  Jan. 
1,  1958. 

Subsequently  the  Maryland 
Legislature  enacted  and  Gov¬ 
ernor  McKeldin  signed  into  law 
a  bill  prohibiting  cities  and 


counties  in  Maryland  from  levy¬ 
ing  any  tax  on  advertising  after 
Jan.  1,  1959. 

All  taxes  on  advertising  paid 
since  Jan.  1, 1958  have  been  held 
by  local  courts  to  be  paid  under 
protest  pending  outcome  of  16 
lawsuits  brought  by  newspa¬ 
pers,  other  advertising  media 
and  Baltimore  merchants  pro¬ 
testing  constitutionality  of  the 
tax. 

Repeal  of  tax  ordinances  in 
1959  has  not  stopped  this  litiga¬ 
tion  which  is  still  pending. 

It  seems  to  have  stopped  the 
rash  of  suggestions  to  tax  ad¬ 
vertising  which  appeared  in 
many  areas  soon  after  the  tax 
was  imposed  in  Baltimore. 

‘Professionals* 

In  recent  years  some  groups 
have  sought  to  establish  their 
“professional”  status  through 
enactment  of  laws  or  adminis¬ 
trative  rules  to  prohibit  or 
greatly  restrict  advertising  on 
the  grounds  that  advertising  is 
unethical. 

ANPA  contends  truthful  ad¬ 
vertising  is  not  unethical  and 
it  is  a  distinct  disservice  to  the 
public  to  prohibit  dissemination 
of  truthful  advertising. 

Optometrists  and  funeral  di¬ 
rectors  have  been  especially  ac¬ 
tive  in  seeking  state  legislative 
or  administrative  action  to  pro¬ 
hibit  or  restrict  advertising 
under  the  guise  of  “professional 
ethics.”  Dentists,  chiropractors, 
accountants  and  even  watch¬ 
makers  and  others  have  tried 
the  same  ideas  in  some  places, 
the  dentists  with  great  success 
since  there  is  a  law  in  every 
state  to  regulate,  restirct  or  pro¬ 
hibit  dental  advertising. 

The  U.  S.  Patent  Office  has 
proposed  a  rule  which  would 
prohibit  all  advertising  by  prac¬ 
titioners  authorized  to  appear 
before  the  Patent  Office,  eiven 
though  some  of  these  practition¬ 
ers  are  not  lawyers  and  no  ques¬ 
tion  has  been  raised  about  the 
truthfulness  of  their  advertis¬ 
ing. 

ANPA  vigorously  opposed  the 
proposal  which  has  not  yet  been 
adopted. 

If  the  views  of  those  who 
want  to  attack  advertising  !>!' 
making  it  non-deductible  for  tax 
purposes  prevail,  the  volume  of 


(Continned  on  page  32) 
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UP  IN  THE  CITY!. ..UP  IN  THE  SUBURBS!... UP  IN  TOTAL! 
HERALD  TRIBUNE  DAILY  CIRCULATION  IS  UP  10,152! 
UP  MONTH  AFTER  MONTH... 377,400*  QUALITY 
FAMILIES  WHO  BUY  QUANTITY. ..  AT  A  PROFIT! 

You’re  missing  jilenty 

if  you  don’t  advertise  to  New  York’s  QUALITY  market- 

lietalb  ^tibutie 

TODAY’S  VITAL  NEWSPAPER 
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New  York  Times 

{Continued  from  page  18) 


editorial  departments,  3,170  in 
production  and  distribution,  and 
1,234  in  business  and  adminis¬ 
tration.  The  payroll  totalled 
$33,294,000.  Each  week  the  com¬ 
pany  paid  out  $640,000. 

The  number  of  persons  em¬ 
ployed  was  greater  by  163  than 
in  1956  and  the  total  payroll  was 
$1,867,000  higher  than  in  the 
previous  year. 

Adding  the  245  working  for 
Times  Facsimile  and  92  for 
WQXR,  the  Times  company 
gave  employment  to  5,624  per¬ 
sons.  More  than  $11,000,000  was 
funded  for  their  retirement  an¬ 
nuities.  The  Times  paid  $1,560,- 
000  into  the  fund  in  1957. 

Payments  to  retired  em¬ 
ployees  at  the  end  of  1957  were 


*The  Baltimore  Sun 

*Tlie  Boston  Globe 

Buffalo  Courier* 
Express 

Columbus  Ohio 
State  Journal 

Des  Moines 
Register  &  Tribune 

Iowa  Farm 
&  Home  Register 

Grit 

Knoxville  Journal 

Minneapolis 
Star  and  Tribune 

New  York 
Herald  Tribune 

The  Pontiac 
Press 

Poughkeepsie 
New  Yorker 


*R«pr*switlng  In 
Chicago  and  Datroit  only 


at  the  rate  of  $122,000  per  year. 
In  addition,  the  Times  paid  out 
$329,000  in  pensions  provided 
under  the  “Ochs  Plan”  set  up 
in  1921.  The  total  on  pension  at 
the  end  of  the  year  was  323 
persons;  many  of  whom  were 
covered  also  in  joint  publisher- 
union  funds  to  which  the  Times 
contributed  $173,000. 

The  Times  Group  Life  In¬ 
surance  Plan  provides  more 
than  $25,000,000  coverage  for 
4,161  present  and  retired  em¬ 
ployees.  1957  premiums 
amounted  to  $129,000. 

For  all  security  benefits  the 
Times  paid  $3,742,000  last  year. 

Summing  up,  Mr.  Sulzberger 
stated  in  the  report  to  stock¬ 
holders  : 

“During  1957  a  larger  number 
of  persons  became  readers  of 
the  Times  than  ever  before.  This 
continued  a  circulation  trend 
that  has  been  moving  steadily 


upward  over  the  years.  And  it 
is  the  direct  consequence  of  that 
part  of  a  newspaper  operation 
of  which  we  can  be  most  proud 
— the  presentation  of  the  news 
in  accordance  with  the  most 
exacting  standards  of  accuracy, 
objectivity  and  clarity.  A  news¬ 
paper  with  a  growing  circle  of 
readers  is  adding  to  its  long¬ 
term  stature  and  strength  what¬ 
ever  may  be  the  current  fiuctu- 
ations  in  advertising  volume. 

“In  general,  1957  was  a  diffi¬ 
cult  year  for  publications.  Costs 
continued  in  their  steady  up¬ 
ward  course  and  newspapers 
shared  in  the  general  economic 
leveling  off  which  was  reflected 
in  a  decrease  in  advertising 
volume. 

“In  New  York  City  some 
newspapers  tried  to  meet  the 
problem  by  doubling  their  news¬ 
stand  prices  which  brought 
large  circulation  losses.  We  did 


not  take  this  course  in  the 
greater  metropolitan  area  of 
New  York  but  beyond  100  miles 
from  the  city  we  did  increase 
our  newsstand  price  from  5c  to 
10c  weekdays  and  from  25c  to 
35c  on  Sundays.  As  expected, 
this  reduced  our  circulation  in 
those  areas,  but  our  total  cir¬ 
culation  now  shows  an  increase. 

“We  also  put  into  effect  in¬ 
creased  rates  in  all  major  ad¬ 
vertising  classifications. 

“Advertising  linage  in  195( 
declined  3.2%  from  our  all- 
time  high  in  1956.  This  was 
caused  by  a  reduction  in  Help 
Wanted  advertising  of  24.27c, 
whereas,  in  the  total  of  all  other 
classifications,  1957  showed  a 
gain  over  1956  of  1.1%.  It  was, 
however,  the  first  year  since 
1945  that  our  advertising  linage 
declined  from  the  preceding 
year.  (In  the  past  decade  Times 
advertising  volume  increased 
19,278,303  lines). 

“The  Times  carried  52,334,- 
513  lines,  more  than  14  million 
lines  over  any  other  New  York 
City  newspaper.  Thus,  in  terms 
of  advertising  leadership,  the 
Times  has  added  another  year 
to  its  record  of  pre-eminence  in 
New  York — a  record  unbroken 
since  1919.” 

The  Times  in  1957  published 
87,279  columns  —  about  11,000 
pages  —  of  news  and  editorial 
content. 


MEMO  TO:  National  Advertisers  and  Agencies 
FROM:  Scolaro,  Meeker  &  Scott 


THE  BOSTON  GLOBE 

Effective  June  I,  1958  r.o.p.  full  and  spot  color,  weekdays 
and  Sundays,  will  be  available  in  the  Boston  Globe — the 
first  Metropolitan  newspaper  in  New  England  to  offer  full 
color.  Make  reservations  now. 

DES  MOINES  REGISTER  AND  TRIBUNE 

Business  is  good  in  Iowa.  The  Des  Moines  Register  and 
Tribune  wants  you  to  have  the  facts.  If  you  are  not  now 
receiving  the  weekly  Iowa's  Expanding  Economy  bulletin, 
please  call  us. 

THE  PONTIAC  PRESS 

The  Pontiac  Press  announces  the  new  availability  of  one 
color  and  black  1000  lines,  up  to  and  including  full  page. 
R.O.P.  two  or  three  colors  and  black  available  page  size 
only. 

POUGHKEEPSIE  NEW  YORKER 

More  profits  await  you  in  the  Mid-Hudson  Valley  through 
the  use  of  the  Poughkeepsie  New  Yorker.  Let  us  show  you 
how  important  Poughkeepsie  is  in  this  prosperous  sales 
area. 


Scolaro,  Meeker  &  Scott 

NATIONAL  NEWSPAPER  REPRESENTATIVES 

CHICAGO  DETROIT 

NEW  YORK  PHILADELPHIA 

SAN  FRANCISCO  LOS  ANGELES 


Time  To  Strike 

(Continued  from  page  30) 


institutional  advertising  in 
newspapers  and  all  other  media 
will  be  seriously  affected. 

Language  of  regulation  pro¬ 
posed  by  Internal  Revenue  Serv¬ 
ice  to  disallow  certain  types  of 
institutional  advertising  ex¬ 
penditures  is  not  susceptible  of 
reasonable  interpretation.  Those 
who  want  to  disallow  advertis¬ 
ing  promoting  any  kind  of  ideas 
with  which  they  disagree  will 
contend  the  language  makes  any 
and  all  institutional  advertising 
expenditure  non-deductible  if 
the  proposed  regulation  is  adopt¬ 
ed  in  its  present  form. 

A.  V.  Miller,  Chairman. 
T.  J.  Crowley,  Richard  G.  Ins- 
keep,  Ernest  W.  Lawson,  H.  T. 
McGee,  Jr.,  John  B.  Olson,  Don¬ 
ald  W.  Reynolds,  Warren  K- 
Young. 

• 

Doherty  in  PR 

Washington 

Jack  Doherty,  a  second-gener¬ 
ation  member  of  a  family  which 
has  been  prominent  in  New 
York,  Chicago  and  Washington 
newspapering,  has  left  the 
Washington  Bureau  of  the 
York  News  to  open  an  office  as 
public  relations  consultant. 
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Now... Coast  to  Coast! 

R.O.P.  COLOR  SERVICE 

For  Newspapers  and  Advertising  Agencies  including  ANPA-AAAA  Color  Standard 


The  tremendous  growth  of  ROP  color  has  cre¬ 
ated  an  urgent  need  for  a  national  ROP  color 
service  to  the  newspaper  publisher,  the  advertiser 
and  his  advertising  agency. 

National  advertisers  who  have  invested  millions 
in  building  product  recognition  through  special 
trade-mark  or  packaging  colors  demand  faithful 
color  reproduction  wherever  their  copy  appears. 

IPl,  with  branches  in  or  near  most  major  cities 
with  ROP  color  facilities,  offers  these  two  services 
to  guarantee  advertisers  top  ROP  color  per¬ 
formance: 


A  “COLOR  FOR  NEWSPAPERS"  SPECIMEN  BOOK 

An  easy  to  use,  practical  guide  to  the  quick  selection  of 
newspaper  ROP  colors,  with  suggestions  for  obtaining 
color  combinations  for  a  variety  of  purposes.  When  stand¬ 
ard  or  special  IPl  colors  are  specified,  coast-to-coast  color 
uniformity  is  assured.  For  a  free  copy  of  “Color  for 
Newspapers,”  call  or  write  the  nearest  IPl  branch. 

IPl  “ON  THE  JOB"  TECHNICAL  SERVICE 

Newspaper  publishers,  advertisers  and  advertising  agen¬ 
cies  are  invited  to  call  the  nearest  IPl  branch  for  personal 
assistance  and  counsel  whenever  unusual  ROP  color  prob¬ 
lems  arise.  Without  obligation,  of  course. 


NTERCHEMICAL  PRINTING  INK 


CO  R  PO  R  ATI  O  N 


DIVISION 


EXECUTIVE  OFFICES:  67  W.  44th  ST.,  NEW  YORK  36,  N.Y. 


RELY  ON  IPl  FOR  LEADERSHIP  IN  R.O.P.  COLOR 
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its  business  would  not  seem  to 
us  to  present  any  particular 
problem.  Nor  would  the  an¬ 
nouncement  of  a  dividend,  the 
receipt  of  a  contract,  the  settle¬ 
ment  of  a  strike,  the  opening  of 
a  plant  or  any  similar  event  of 
interest  to  the  community  in 
which  the  business  operates 
cause  us  any  particular  con¬ 
cern.  However,  that  does  not 
mean  that  purported  news  items 
which  dwell  upon  the  financial 
aspects  of  the  business  ordi¬ 
narily  associated  with  the  sale 
of  securities  shall  be  viewed  in 
the  same  light.” 

Under  SEC  rules  governing 
proxy  contests,  solicitation  ma¬ 
terial  in  the  form  of  speeches, 
press  releases  or  radio  or  tele¬ 
vision  scripts  must  be  filed  with 
the  commission  not  later  than 
the  date  such  material  is  issued 
or  published.  All  advertisements 
used  as  soliciting  material  in 
such  contest  must  be  filed  prior 
to  publication. 


SEC  Rules 
Held  No  Bar 
To  Publicity 

Washington 
Corporations  about  to  an¬ 
nounce  new  securities  issues  are 
hdd  to  regulations  which  are 
strict  but  not  so  stringent  that 
companies  should  dismiss  their 
public  relations  counsel,  close 
the  advertising  department,  or 
officials  and  employees,  SEC 
Chairman  Edward  N.  Gadsby 
assures. 

The  test,  Mr.  Gadsby  said, 
lies  in  the  question  of  what  is 
an  offer  to  sell  or  what  activity 
of  the  corporation  constitutes  a 
part  of  a  selling  effort.  Faulty 
answers  result  in  embarrass¬ 
ment  to  the  issuing  corporation, 
the  underwriter,  and  those  re¬ 
sponsible  for  release  of  the  in¬ 
formation.  Newspapers  are  not  lAPA  Requests 
subject  to  limitation  as  to  what  'I 

they  may  publish  without  af-  P'„l*  "R 

fecting  the  ultimate  marketing  ^UUrlQeZ  rLepOri 
of  the  securities. 

The  head  of  the  Securities 
and  Exchange  Commission 
amplified : 

“A  corporation  cannot  begin 
to  offer  a  security  to  the  public 
prior  to  the  filing  of  a  registra¬ 
tion  statement  (with  SEC)  nor 
can  its  officials  or  employees  en¬ 
gage  in  a  publicity  campaign 
prior  to  the  filing  which  is  part 
of  an  effort  or  plan  having  its 
purpose  the  same  to  the  public 
of  a  non-exempt  security. 

“Most  certainly  an  issuer 
may  continue  the  normal  con¬ 
duct  of  its  business  and  may 
communicate  with  its  security 
holders  and  customers  prior  to 
the  filing  of  a  registration  state¬ 
ment.  Thus  it  may  continue  to 
publish  advertisements  of  its 
products  and  services  without 
interruption.  It  may  publish  its 
proxy  statements,  send  out  its 
dividend  notices  and  make  rou¬ 
tine  announcements  to  the  press 
*nd  to  employees.  However, 

*hen,  shortly  before  the  filing  of 
»  registration  statement  or  dur¬ 
ing  the  pre-effective  period,  pub¬ 
lic  communications  of  various 
sorts  begin  to  appear  which  dis¬ 
miss  such  aspect  of  a  business 
W  its  finances,  its  earnings  or 
*ts  growth  prospects  in  glowing 
Wd  optimistic  terms,  stressing 
the  favorable  over  the  unfavor- 
*“ie,  we  may  be  pardoned  if  we 
80  unkind  as  to  suspect  that 
this  activity  may  be  entirely 
Motivated  by  the  desire  to  sell 
Jo*P  or  machine  tools  or  what 
have  you. 

‘A  press  release  by  a  corpora¬ 
tion  announcing  some  event  in 


The  Inter  American  Press 
Association  has  urged  the 
United  States  government  to  re- 
Iea.se  for  publication  all  facts 
uncovered  so  far  in  connection 
with  the  disappearance  two 
years  ago  of  the  columnist  and 
educator,  Jesus  de  Galindez. 

The  request  was  made  to 
President  Eisenhower  in  a  letter 
from  John  T.  O’Rourke  presi¬ 
dent  of  the  lAPA  and  editor  of 
the  Washington  (D.  C.)  Daily 
News. 

Mr.  O’Rourke  said  the  U.  S. 
is  justified  in  releasing  the  facts 
in  the  case  in  view  of  the  ex¬ 
pected  publication  of  results  of 
an  investigation  conducted  by 
the  Dominican  government. 

Mr.  O’Rourke  said  the  dis¬ 
appearance  of  Jesus  de  Galin¬ 
dez,  newspaper  columnist  and 
professor  at  Columbia  Univer¬ 
sity,  is  still  a  matter  of  deep 
interest  and  concern  to  freedom- 
loving  people  everywhere,  par¬ 
ticularly  in  Latin  America. 

• 

Speakers  Listed 
For  Editorial  Group 

Chapel  Hill,  N.  C. 

Newspaper  editorial  writers 
of  North  Carolina  will  meet 
here  May  16-17  and  will  hear 
Murray  Kempton  of  the  New 
York  Post,  Editor  James  Jack- 
son  Kilpatrick  of  the  Richmond 
(Va.)  News  Leader,  Harry 
Golden  of  the  Carolina  Israleite, 
Hugh  Haynie,  Greensboro 
(N.C.)  Daily  News  cartoonist 
and  others.  Hal  Tribble,  asso¬ 
ciate  editor  of  the  Charlotte  Ob-  i 
server,  is  chairman. 


Church  Bombing 
Extra  Wins  Prize 

Montgomery,  Ala. 

The  Montgomery  Advertiser 
won  five  awards  in  the  1967 
Alabama  AP  Association  news- 
writing  and  newsphoto  contests 
and  the  Alabama  Journal  won 
one  award  in  the  newsphoto 
contest. 

An  extra  published  by  the 
Advertiser  on  the  bombing  of 
five  Negro  churches  won  first 
place  in  spot  news  and  third 
place  in  the  Spot  News  Sweep- 
stakes.  First  place  in  the  fea¬ 
tures  contest  went  to  Don  Mc¬ 
Kee,  Advertiser  state  editor,  for 
a  story  on  the  woes  of  a  peanut 
farmer  whose  crop  was  ruined 
by  rains. 

Sweepstakes  honors  in  the 
photo  contest  were  won  by  Joe 
Holloway  Jr.,  chief  photogra¬ 
pher.  His  entry  was  a  picture 
of  a  child  at  the  state  school 
for  feeble-minded. 

Third  place  winner  in  the 
public  service  division  was  Lil¬ 
lian  DeLoach,  feature  writer, 
for  a  story  on  conditions  at  the 
state  school  for  feeble-minded 
children. 

The  Journal’s  award  was  for 
a  picture  made  by  Joe  Hollo¬ 
way  Jr.  of  a  track  meet  in  the 
rain. 


AP  Will  Open 
Circuit  Earlier 

Albany,  N.  Y. 

The  Associated  Press  Bureau, 
serving  upstate  New  York 
newspapers,  will  open  its  up¬ 
state  day  single  circuit  TTS 
wire  at  3  a.m.,  to  permit  after¬ 
noon  papers  to  meet  earlier 
deadlines;.  Norris  Paxton,  bu¬ 
reau  chief,  has  announced  the 
new  service  will  begin  April  28. 

The  day  relay  wire  has  been 
opened  at  6  a.m.,  closing  at 
3  p.m.  The  new  schedule  will 
give  wire  service  from  3  a.m. 
to  3  p.m. 

In  another  change  in  TTS 
operation,  three  morning  pa¬ 
pers  on  the  upstate  night  single 
circuit  will  be  served  separately. 
These  papers  previously  have 
been  served  by  a  combined  Penn¬ 
sylvania-New  York  State  wire. 

Through  a  filing  device  that 
takes  advantage  of  a  new  small 
paper  trunk  circuit,  the  added 
coverage  will  be  supplied  at  no 
increase  in  member  assessment. 

The  first  hour  on  the  new 
day  program  will  be  devoted 
to  state  and  regional  copy,  to 
be  followed  by  general  copy  for 
two  hours.  Sports  will  follow, 
with  a  late  cleanup  on  regional 
news. 


$$$$$$$$$$$$$$$$$$$ 

THEY’VE  GOT  MONEY  ^  / 

IN  THE  BANK  IN 

Altoona  is  too  busy  running  to  the  bank 
to  find  time  to  cry  about  business  slumps 
or  recessions. 

Bank  and  building  and  loan  association 
figures  for  1 957  show  a  tremendous  picture 
of  growth  and  accurately  reflect  the  ex¬ 
pansion  of  the  Altoona  market  in  all  areas 
.  .  .  population,  employment,  income, 
sales. 

Bank  assets  hit  $59,766,870  last  year,  a 
$5-million  increase  over  1954,  and  a  third 
more  than  in  1 950.  Savings  deposits  during 
the  same  period  increased  by  50%  to  over 
$  1 5-million! 

Even  better  with  Building  &  Loan  Asso¬ 
ciations,  where  assets  more  than  tripled 
since  1950  to  $42,749,645  ...  and  B&L 
savings  accounts  also  tripled  to  over  the 
$30-million  mark. 

Quite  a  story  of  quite  a  market,  covered 
by  only  one  aaily  newspaper,  saturating 
the  city  zone  and  county. 

Sell  the  rich  Altoona  market,  with  the 

Altoona  SlRtttot 


$  $  $ 


AltooRo  PMasylvoaia's  Only  Doily  Nowspopor 
Richard  E.  Baalar,  Adv.  Mgr. 
$$$$$$$$$$$$$ 


$  $  $ 
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**Well,  did»*t  take  *em  long  to  decide  on 
The  Cincinnati  Enquirer,  did  it?” 


You’ve  seen  the  Daily  Enquirer  shooting  up  in 
stature  to  become  the  Solid  No.  1  in  Solid  Cincinnati. 
But  did  you  know  HOW  tall  and  how  solid  it  has 
become?  Take  City  Zone  Circulation.  Its  148,250  now 
tops  the  next  tallest  daily  by  25,000.  Take  Retail  Dis¬ 
play  Linage.  Its  10,429,000  lines^  now  overshadow  the 
second  daily  by  a  gigantic  2,485,000  lines.*  You  name 
it.  The  Daily  Enquirer’s  almost  a  sure  bet  to  be  big¬ 
gest  by  a  margin  that  is  getting  bigger  every  month. 
Want  the  figures?  Call  Moloney,  Regan  &  Schmitt,  Inc. 

•Year,  1957. 


A  GIANT  is  growing  in  Solid  Cincinnati! 
.  .  .  It’s  The  Cincinnati  Daily  Enquirer. 

Solid  Oncirtnati  read]  The  Oncinnati  Enquirer 


Daily  Brings 
Local  Officials 
To  Seminar 

Greenfield,  Mass. 

A  “school”  for  town  and  coun¬ 
ty  government  officials  was 
j  sponsored  here  April  12  by  the 
1  Recorder  Gazette  (daily  circ. 
12,690)  and  commissioners  of 
Franklin  County. 

I  The  Town  and  County  Confer¬ 
ence  attracted  about  400  public 
servants  from  26  county  towns 
j  and  about  15  others  in  Western 
Massachusetts. 

The  plan  was  conceived  by 
the  newspaper.  In  their  work, 
.  editors  often  noted  towns  strug- 
I  gling  with  problems  which 
;  others  nearby  had  solved  satis- 
I  factorily.  Basic  purpose  of  the 
conference  was  to  pool  these 
problems  and  solutions  for  mu¬ 
tual  benefit. 


ence,  “Selectmen’s  Public  Rela¬ 
tions,”  and  Mr.  Dwight  was  on 
a  panel,  “Relationship  Between 
School  Committee,  Superintend¬ 
ent,  Press  and  Home.”  H.  L 
Jenks,  general  manager,  gave 
the  official  welcome  on  behalf  of 
the  Recorder-Gazette. 

The  next  edition  of  the  Re¬ 
corder-Gazette  carried  two  Page 
1  stories  and  a  picture.  Inside, 
10  columns  were  devoted  to  the 
seminars.  The  newspaper  began 
the  following  day  to  run  one 
story  a  day  for  15  days,  each 
detailing  an  individual  confer¬ 
ence  seminar.  A  full  page  of  pic¬ 
tures  was  published  the  follow¬ 
ing  Saturday  in  a  weekly  fea¬ 
ture  page  slot. 

The  newspaper  provided  all 
the  program  printing  (about 
2,000  copies),  much  of  the  plan¬ 
ning  manpower  in  County  Edi¬ 
tor  Alvin  F.  Oickle  and  a 
reporter-photographer,  Thomas 
W.  Merrigan,  and  about  $80  for 
conference  badges,  given  each 
person  attending. 


The  co-sponsors  invited  about 
15  town  officials  from  the  area 
!  to  serve  on  the  general  confer- 
I  ence  committee.  That  group  in 
turn  named  a  sub-committee  for 
I  each  of  the  15  groups,  such  as 
selectmen,  school  boards,  li- 
!  brary  trustees,  street  and  water 
1  superintendents,  assessors  and 
I  finance  committees, 
i  All  told,  42  separate  seminars 
were  set  up  at  Greenfield  High 
School.  Many  participants  went 
from  room  to  room  in  order  to 
take  in  several  seminars  in 
j  which  they  were  interested. 

'  Classroom  bells  sounded  to  end 
each  of  three  periods.  Luncheon 
in  the  school  cafeteria  was  fol- 
I  lowed  by  a  general  assembly. 

Each  sub-committee  secretary 
j  gave  a  three-minute  report  on 
I  his  seminar.  William  Dwight, 
Recorder- Gazette  co-publisher 
and  president  of  the  American 
Newspaper  Publishers  Associa¬ 
tion,  presented  the  first  annual 
I  Recorder-Gazette  plaque  to  the 
I  town  which  had  the  best  voter 
!  participation  percentage  in  the 
1958  municipal  election. 

Arthur  W.  Woodman,  editor 
of  the  New  England  News  Serv¬ 
ice  from  the  State  House  in  Bos¬ 
ton,  gave  the  main  address, 
“Are  Towns  Losing  Their  Home 
Rule?” 

I  Covered  by  11  Reporters 

The  newspaper’s  participation 
i  was  also  unique.  Eleven  re¬ 
porters — including  two  stringers 
brought  in  to  help  the  city  staff 
— were  assigned  to  seminars.  In 
!  addition,  two  photographers 
I  gave  coverage.  Editor  Harold  E. 
I  LeVanway  participated  in  a 
1  panel  at  the  selectmen’s  confer- 


S.F.  Club  Awards 
$1,000  in  Prizes 

San  Francisco 

A  sports  editor’s  long  cam¬ 
paign  to  bring  major  league 
baseball  here  received  recogni¬ 
tion  as  the  San  Francisco  Press 
&  Union  League  Club  presented 
five  $200  awards  in  its  annual 
competition. 

Curley  Grieve,  San  Francisco 
Examiner,  won  the  award  in 
the  event  judged  for  “skill,  in¬ 
itiative  and  imagination  of  the 
reporter.”  His  entry  showed  the 
major  moves  leading  to  the 
Giants  coming  to  San  Francisco. 

Joe  Rosenthal,  San  Francisco 
Chronicle,  won  in  the  photo 
competition.  The  wartime  Pu¬ 
litzer  winner  for  the  “Flag  Rais¬ 
ing  on  Iwo  Jima”  entered  a  pic¬ 
torial  study  of  a  Half  Moon 
Bay  personality. 

George  Dusheck,  San  Fran¬ 
cisco  News,  took  feature  story 
laurels.  Clint  Mosher,  political 
editor.  Examiner,  gained  spot 
news  honors  for  his  report  on 
Governor  Knight’s  decision  to 
run  for  the  Senate.  The  Ex¬ 
aminer  won  a  third  first  place 
with  Prescott  Sullivan’s  sports 
feature  award. 

• 

Wage  Talks  Delayed 

Montkeai 

Negotiations  between  Cana¬ 
dian  International  Paper  Com¬ 
pany,  New  Brunswick  Inter¬ 
national  Paper  Company  and 
unions  representing  6,000  em¬ 
ployees  in  six  mills  were  post¬ 
poned  until  June  9.  “In  the  light 
of  current  economic  and  market¬ 
ing  conditions.” 
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Aerial  view  of  the 
Wood  Newspaper 
Machinery  Corp. 
at  Plainfield, 
N.  J.  Home  of 
WOOD  presses, 
color  units,  reel- 
room  and  stereo¬ 
type  equipment. 


is  Forging  Ahead . . .  NOW.. 


2 


K 


Aerial  view  of 
plant  of  Walter 
Scott  &  Co., 
Plainfield,  N.  J. 
Home  of  SCOTT 
presses,  famous 
3-2  folder  and 
supplementary 
press  equipment. 


TliJ^ee  specially  equipped  Plants  with  unmatched 
Engineering  and  Manufacturing  Facilities. 


WOOD  NEWSPAPER  MACHINERY  CORPORATE 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office:  501  Fifth  Avenue,  New  York 

WUFACTURERS  OF  PRESSES,  COLOR  UNITS.  REELROOM  AND  STEREOTYPE  EQUIPMENT  FOR  A  CCN 


Third  New  Plant ! 


New  erect ing 
plant  at  Middle¬ 
sex,  N.  J.  240  ft. 
front  -  385  feet 
deep,  an  area  of 
over  90,000  sq.  ft. 
Erected  on  a  47- 
acre  plot  with  fa¬ 
cilities  for  park¬ 
ing  and  room  for 
future  expansion. 


,  i.u  1,  tho  wonn  and  SCOTT  plants  keep  working  at  capacity,  a  steadily  mcieasmg 
the  manufacturing  and  e.ecting 

operation  at  Middlesex.  New  .Jersey,  puts  W OOO  and  hL  t)  i  i  m  i 

all  orders.  .  ^  i 

I'  ulier  deliveries  of  presses,  color  units,  rwlioom  and  stereotype  rKiuipmen  .  no  . 
in  t'he  future  rt  ln  prospect.  A  speed-up  in  experimental  work  now  in  p,-og.e.s  can  • 
anticipated  and  you  can  lcK,k  fo,'  some  new  rlevelopments  in  machme.y  ‘™' ^ 
SOON'  We  invite  inspwtion  of  the  unmatched  manufacturing  anr  assem  >  \ 

Ik-  f.rund  in  the  three  WOOD-SCOTT  ,.lants. 


View  in  385  ft.  erecting  hay-shem-  , 
ing  press  units  for  Buffalo  Evening  ^ 
News  assembled  prior  to  shipment. 


1  • "  i  I  ^  ^ 


IPI  REPORT 


Washington 

The  successful  foreign  cor¬ 
respondent  keeps  foremost  the 
especial  need  of  his  audience 
not  pennitting  himself  to  be 
“seduced”  by  the  personalities, 
customs,  or  jargon  of  the  capital 
in  which  he  works,  members  of 
the  International  Press  Insti¬ 
tute  heard  from  a  panel  at 
Wednesday’s  (April  16)  meet¬ 
ing. 

Burt  T,  Richardson,  editor 
of  the  Toronto  Telegram,  pre¬ 
sided  over  a  session  addressed 
by  Peter  Lisagor,  Washington 
correspondent  of  the  Chicago 
Daily  News  who  spent  many 
years  covering  foreign  coun¬ 
tries;  Adalbert  De  Segonzac, 

United  States  correspondent  for 
the  Paris  France-Soir;  and  Ali¬ 
stair  Cooke,  chief  American 
correspondent  of  the  Manchester 
Guardian. 

Mr.  Richardson  was  corrobo¬ 
rated  by  the  panelists  in  his 
declaration  that  “you  cannot 
cover  the  United  States  by 
merely  covering  Washington.” 

But,  he  conceded,  the  cost  of 
total  coverage  is  an  effective 
barrier. 

Interest  in  News  10,000  Ameri¬ 

can  reporters  working  for  him, 

Mr.  De  Segonzac  had  a  partial  eases  the  chore  of  a  one-man 
answer  to  the  problem  of  low-  bureau. 

budget  reportage:  condensation  Mr.  De  Segonzac  dismissed 
of  news  to  600-800  word  files,  the  United  Nations  as  a  major 
omitting  details  and  striving  source  of  news  now,  but  he  finds 
only  for  stories  that  will  be  in-  big  foreign  demand  for  news 
formative  to  a  huge  and  varied  of  science, 
audience.  His  readers,  he  ex-  Catchy  leads  were  described 
plained,  are  interested  in  the  as  essential  to  attract  a  Paris 
news  not  in  the  writer’s  opin-  readership  to  a  story  on  life  in 
ions.  This,  plus  the  fact,  that  the  United  States.  Two  were 
“a  foreign  correspondent  in  the  given  as  illustrations:  Coverage 
United  States  does  what  is  of  the  Mike  Todd  funeral  by 
largely  a  rewrite  job  and  there-  (Continued  on  page  42) 


PRESIDING— Oscar  Poliak  of  Ar- 
beiter-Zeifung,  Vienna,  chairmin 
of  IPI's  executive  board. 


EVENING  \  CITYZONE  UCKA.C0UNTY 

TIMESM...80%..71% 
TRIBUNE . . .  .44%.  .43% 

SUNDAY 

SCRANTONIAN.  .64%. .  60% 


FIGURES  COMPUTED 
USING  ABC  AU0nX>f» 
REPORT, YEAR  ENDING 
JUNE  30,1956  ASA 
SOURCE. 


ISCRAinOH 


ipn«wi*o". 


PHIVADEIPWR 


GEORGE  A. McDEVITT  CQ,INC,  NaHonal RepresenhHvBS  | 
llew¥Dri(.Chkci90|,PMIaddphki,Pittsbur9KDelroH,U>sAngeks  ^ 


Eljas  Errko  of  Helsingen  Sanomat,  Helsinki;  Carl-Adam  Nycop 
Expressen,  Stockholm;  and  James  Holburn,  of  Glasgow  Herald,  Scotland. 
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KEELBOATS  were  prime  trans¬ 
portation  on  the  Missouri  River 
before  the  steamboats  came. 
Manned  by  crews  claiming  to  be 
*'half-hosSy  half -alligator”  they 
carried 'goods  and  persons  to  forts 
and  trading  posts  on  the  far 
reaches  of  the  river  and  returned 
laden  with  peltries.  Keelboats 
truly  pioneered  the  opening  of 
the  West.  Steam  spelled  prog¬ 
ress,  however,  and  in  1835  a  river 
town  newspaper  commented 
** keelboats  are  seldom  seen  on  the 
river  now.” 


—  Keel  boats  long 
ago  ceased  to  ply  the  Big  Muddy.  But  Kansas  City, 
nestling  in  a  mighty  elbow  on  the  Missouri’s  banks, 
still  sends  and  receives  by  barge  huge  tonnages  of 
grain,  grain  products,  steel  and  iron  articles  and  raw 
materials.  Strategic  location,  land-wise  and  river- 
wise,  made  Kansas  City  the  early  day  transportation 
and  distribution  leader  .  .  .  keeps  it  thriving,  expand¬ 
ing,  gaining  in  market  stature.  Served  and  sold  by 


one  newspaper — 


roONDED  1110  BY 

WILLIAM  ROCEHILL  NELSON 


THE  KANSAS  CITY  STAR 


Editor  ac  publisher  for  April  26,  i958 
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stressing  in  the  lead  that  one 
of  the  bearers  was  smoking  a 
cigarette  as  the  procession 
moved;  Carmen  Basilio’s  eye 
which  made  him  “look  like  a 
Cyclops.” 

Highly  Placed  Friends 

The  Little  Rock  story  was 
described  as  “big,”  but  one 
which  could  readily  be  covered 
from  Washington,  and  was  so 
covered.  Washington,  the  cor¬ 
respondent  said,  does  not  pro¬ 
duce  the  scoops  newsmen  else¬ 
where  imagine  arise  here,  and 
government  secrets  are  kept 
much  better,  especially  in  the 
State  Department.  While  he 
agreed  it  is  important  to  have 
highly  placed  friends  in  the 
State  Department,  the  value, 

Mr.  De  Segonzac  said,  comes 
from  access  to  an  approximation 
of  what  is  the  correct  policy  in 
an  agency  where  many  speak 
conflicting  policies. 

“It  is  possible  to  be  much  He  accused  government 
better  informed  in  London,  if  spokesmen  of  distorting  news 
you  have  a  few  highly  placed  to  place  officials  in  favorable 
friends,”  the  Paris  correspond-  light,  and  said  official  secrecy 
ent  declared.  has  expanded  to  the  point  where 

Mr.  Lisagor  punctured  Wash-  a  writer  must  rely  on  members 
ington  stuffed-shirts,  including  of  Congress  to  blurt  out  in- 


ANGLO-AMERICAN  group  at  IPI  session  includes:  Left  to  right — Charles  Fenby,  Westminster  Press,  Lon¬ 
don;  Lester  Market,  Sunday  editor  of  the  New  York  Times,  who  was  the  first  IPI  chairman;  John  Q.  Quad, 
New  Brunswick  (N.J.)  Home  News;  and  Walter?.  Ridder,  Ridder  Publications,  U.S. 


The  press  is  spoon-fed  with  The  rebellions  in  Venezuela 
“news”  from  the  White  House  Cuba, 
on  down,  Mr.  Lisagor  said  in  The  funeral  of  William  C. 
criticism  of  press  release  and  Handy. 

backgrounding  practices.  He  On-the-spot  coverage  of  de- 
said  international  policy  starts  pression’s  effects  in  Detroit  and 
_  Chicago. 

The  super-highway  program. 
Ike’s  endorsement  of  smaller 
automobiles  (“that  marked  the 
end  of  the  honeymoon  between 
tne  President  and  General 
Motors  on  what  is  good  for  the 
country.”) 

The  Guardian  correspondent 
agreed  UN  is  not  a  ripe  orchard 
for  news  but,  he  said  “it  is 
a  good  snooping  center  to  learn 
the  prejudices  of  all  nations; 
you  can  learn  what  a  lot  of 
people  think  about  the  United 
States.”  He  described  as  “a 
great  story,”  the  Little  Rock 


TULSA  POPULATION 


room,  to  learn  what  today  s 
policy  is. 

“Voltaire  said,  ‘news  should 
wait  for  the  sacrament  of  Con- 
finnation’;  but  in  Washington, 
Voltaire  would  run  out  of  the 
money,”  Mr.  Lisagor  evaluated. 

Topics  for  Britain 

Mr.  Cooke  said  the  policy  of 
the  Guardian  is  to  choose  its 
correspondents  with  care  and, 
having  done  so,  give  them  a  free 
hand.  On  this  basis,  he  said, 


NOW 
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DALLAS 

UP  48% 


FORT  WORTH  HOUSTON 

UP  69%  UP  58% 


UP  122%  UP  108% 


IN  EFFECTIVE 
BUYING  INCOME 


Sourct:  Novtmbtr  10,  1957  $a/*f  Monog«m*nf  n950*)960  •tfimofttj 


family  coverage  in  44  counties  —  combined  doily; 
52  counties  on  Sunday  —  for  greater  than  any  other 
Texas  newspaper. 


-AND  IT  TAKES  A  FORT  WORTH 
NEWSPAPER  TO  SELL  THE 
FORT  WORTH  MARKET! 


The  Fort  Worth  Star-Telegram  reaches  over  95%  of  Your  advertising  dollar  buys  more  of  the  Texas  market 

the  metropolitan  families  (combined  daily)  and  over  in  the  Fort  Worth  Star-Telegram.  Put  more  of  your 

72%  (Sunday).  In  addition  to  covering  the  growing  advertising  dollars  to  work  to  capture  a  bigger  share 

metropolitan  market,  it  achieves  better  than  20%  of  this  fast  growing  market  for  your  products. 


Fort  Worth  Star-Telei 


witHovt  VM  of  Khomoft,  pfomiwms  or  (ootosfs 
"Jus#  o  good  oowspopor" 
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always  be  aware  of  what  his 
audience  thinks  about  the  coun¬ 
try  you  are  writing  about: 
“They  don’t  like  to  have  their 
preconceptions  disturbed  too 

and  like  incidents,  citing  them  abruptly, 
as  glaring  examples  for  for-  fri  amplification,  he  told  the 
eign  readers  of  the  contradic-  editors  the  United  States  is 
tion  between  the  words  of  the  known  in  Europe  by  the  be- 
U.  S.  Constitution  and  its  ap-  havior  of  its  tourists  and  by 
plication.  the  products  of  Hollywood.  On 

»  r-  L  r-  the  latter  point,  he  contributed: 

A  Fight  Comes  First  suffered 

Mr.  Cooke  said  he  was  re-  from  a  consummate  propaganda 
called  from  the  West  Coast  and  machine  such  as  the  United 
the  start  of  a  story  on  the  States  has.  Readers  in  other 
Central  Valley  irrigation  pro-  countries  are  dying  to  know 
jects  which  would  change  the  that  all  the  lies  they  heard  are 
course  of  two  rivers,  to  cover  true.” 

the  prize  fight  in  New  York  jjjg  speaker  listed  as  the  ma- 
City  between  Sugar  Ray  Robin-  dangers  a  foreign  corre- 

son  and  Randy  Turpin  of  Eng-  spondent  must  fend  off :  too 
land.  When  he  made  nijld  pro-  much  self  esteem;  believing 
test  he  was  told:  ‘  in  this  coun-  your  own  copy,  and  preaching; 

^  at  least,  blood  falling  for  the  compliments  paid 

Being  a  foreign  correspondent  *0  your  stories  by  United  States 
was  described  as  “fundamental-  correspondents,  encouraging  you 
ly  a  rewrite  job  —  rewriting  ^o  adopt  the  jargon  and  methods 
the  United  States  papers.”  But,  unfamiliar  to  your  own  audi- 
he  said,  a  correspondent  must  ence. 


IPI  Report 


{Continued  from  page  42) 


Paul  Block,  Toledo  Blade,  chairman  of  IPI's  American  committee,  grtth 


(left  to  right)  Harry  Ashmore  of  the  Arkansas  Gazette,  Little  RnI; 
K.  Balaraman,  U.S.  representative  of  The  Hindu,  Madras,  India;  ind 
Frank  Singleton,  an  IPI  founder,  of  the  Bolton  Evening  News,  Lancashire 
Eng. 


Starzel  Appoints 
Scandinavian  Chief 

J.  Starzel,  { 


Frank 

manager  of  Associated  Press, 
has  announced  appointment  of 
Tom  Reedy  as  chief  of  Scandi¬ 
navian  Services  with  supervision 
in  Norway,  Sweden,  Denmark 
and  Finland.  His  headquarters 
will  be  at  Stockholm. 

Succeeding  Mr.  Reedy  as  chief 
of  bureau  for  Sweden  is  Lars 
Eklund,  a  native  of  Malmo. 

Mr.  Reedy,  a  native  of  Read¬ 
ing,  Pa.,  is  a  veteran  of  more 
than  20  years  in  AP. 


Skipping  tk*  grtoftit  tonnog*  of  any  port  on  tke 
St.  Lowrooeo  Soowoy. 


Somt  vifol  ttofitflct  oboof  tbii  Twin  Ports  morkot: 
ONE  IILLION  DOLLARS  kovo  rocootly  boon  spout 
dovolopiog  tocooito  oo4  rolotod  iodostrics. 

ANOTHER  BILLION  Is  plooood  to  locrooso  tho  present 
ootpot  of  Iron  ore,  oil,  wood  ond  food  products. 

THE  GATEWAY  TO  THE  WEST  will  be  open  through 
tke  Dulutb-Superlor  seowoy  terminoL 

A  RICH.  STABLE  MARKET  lorge  enough  to  worront 
your  investigation. 


No.  Carolina  Station 
Sold  to  PR  Executive 

Sanford,  N.  C 
Radio  Station  WWGP  (IW 
w.  daytime  on  1050  kc)  at  Sal¬ 
ford,  owned  by  William  E- 
Homer,  publisher  of  the  Soa- 
ford  Herald,  has  been  sold  h) 
Frank  J.  Abbott  Jr.  of  Ne* 
York.  The  purchase  price  ^ 
*  the  transacts 


[MARKtT, 


»  $42,500,  and 

was  handled  by  Allen  Kandii 
anj  and  Company. 

^  Mr.  Abbott,  a  New  York 

1  lie  relations  executive,  is  d* 

§  son-in-law  of  Mark  Ethrid(b 

3  publisher  of  the  Courier-Jv^ 

naX  and  Times  in  Louisville,  Kf- 
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DULUTH  HERALD  Sfewa-lDrUiirai! 

Reprgaented  Nationally  by  BIDDER  JOHNS,  Inc. 


In  planning  for  tomorrow,  remember 


GOSS  HEADLINER,  installations 
^  top  oil  other  presses  combined! 


Atlanta  Journal  and  Constitution 
Bridgaport  Post>Tsiagram 
Chicago  Daliy  Nows 
Chicago  Sun-TImas 
Chicago  Tribuna 
Cincinnati  Engukar 
Columbus  Dispatch 
Tha  Danvar  Post 
Das  Molnas  Ragistar>Tribuna 
Datrolt  Fraa  Prass 
Datrolt  Timas 
Fort  Worth  Star-Talagram 
Houston  Chronick 
Houston  Post 
Jamaica  Long  Island  Prass 
Kansas  City  Star  and  Timas 
Loulsvilk  Couriar>Journal  snd  Timas 
Miami  Harald 
Minnsapolis  Star  and  Tribuna 
Nashvilk  Bannar  and  Tannassaan 
Naw  York  Naws 
Oklahoma  City  Timas  and  Oklahoman 
Omaha  World  Horaid 
Pittsburgh  Sun-Talagram 
St.  Louis  Oloba-Damocrat 

\San  Okgo  Union  Tribuna 
Saattk  Timas 
South  Band  Tribuna 
Syracusa  Harald 
Tokdo  Blada  and  Timas 
Washington  Star 
Washington  Post  and 
Timas-Harald 


Yes,  in  the  last  ten  years  metropolitan  newspaper  pub-  \ 

Ushers  have  selected  Goss  Headliners  more  often  than  all  \ 

other  similar  presses  combined.  Certainly  an  impressive  \ 

indication  of  acceptance.  \ 

But  what’s  most  important  to  you  is  why  .  .  .  why  are  \ 

Headliners  the  best,  for  they  certainly  must  be  to  hold  such  \ 

a  majority.  The  answer  is  this  ...  \ 

Headliners  are  more  efficient,  more  productive.  \ 

Headliners  were  first  with  advanced  design  features;  such  as,  \ 

Tension  Plate  Lock-up  for  finer  quality  reproduction  and 
lower  operating  costs  .  .  .  fingertip  Colortrol  for  better  opera¬ 
tional  efficiency  and  improved  ink  control . . .  continuous  ink  feed 
for  uniform  distribution  at  any  speed  .  , .  Reels-Tensions-Pasters 
with  Paster  Pilot  for  automatic  web  splicing. 

And  Headliners  offer  the  widest  range  of  ROP  Gosscolor  flexibility 
,  .  .  you  can  select  the  best  arrangement  from  Goss  single  color 
i  cylinders,  half-decks,  full  four  color  decks,  and  color  fountains. 

L  Investigate  these  and  the  many  more  advantages  of  Goss  Headliners. 

1  Remember,  there  must  be  a  reason  why  so  many  publishers  prefer  Goss. 


The  BOSS  Company 


6601  W.  318T  STREET  •  CHICAGO  SO, 

A  Division  of  MIehle-Goss-Dexter,  Inc. 


Pereira  Firm  Designs 
Newspaper  Plants 

CHICAGO  (UD)  — Pereira  & 
Associates,  architects  and  engi¬ 
neers,  has  specialized  for  years 
in  the  design  and  planning  of 
newspaper,  publishing  and 
printing  plants  —  including  ad¬ 
ditions,  modernizations  and 
production  analyses. 


Paul  Block 
Elected  to 
IPI  Board 

Washington 

Paul  Block,  Toledo  Blade,  was 
elected  to  the  Executive  Board 
of  the  International  Press  In¬ 
stitute  for  a  three-year  term. 
He  replaces  John  P.  Harris, 
Hutchinson  (Kas.)  Xews-Her- 
ald. 

Mr.  Block  is  chairman  of 
IPI’s  American  Committee 
which  arranged  for  a  group  of 
40  IPI  delegates  to  tour  the 
U.  S.  this  past  week. 

Fritz  Molden,  Die  Presse, 
Vienna,  was  elected  to  the  board 
to  succeed  Dr.  Oscar  Poliak, 
Arbeiter-Zeitung,  Vienna,  the 
retiring  chairman. 

C.  E.  L.  Wickremesinghe, 
Dinamina,  Colombo,  Ceylon,  was 
elected  in  place  of  Maarten 
Rooij,  N  ieuw  e  Rotterdamse 
Courant. 

Robert  Salmon,  France-Soir, 
Paris,  and  Kasturi  Srinivasan, 
The  Hindu,  Madras,  India,  were 
re-elected,  as  was  Urs  Schwarz, 
Neue  Zurcher  Zeitung,  Zurich, 
who  was  named  as  chairman. 


Macon's  largcf^t  department 
store*  Davison-Paaon*  ha^  in* 
creased  its  sales  six  and  a 
half  times  since  1938.  During 
this  same  time  our  popula* 
tion  has  tripled,  individual 
income  has  more  than  tripled 
and  6-1  Industries  have  moved 
to  Macon. 

We  forecast  a  continued  In¬ 
crease  in  business  and  are 
planning  to  expand  and  mod* 
emixe  our  present  facilities 
to  justify  this  feeling.  We 
have  consistent  payrolls,  pro¬ 
ductive  industry  and  a  class 
of  people  who  want  the  bet¬ 
ter  things  in  life;  with  this 
combination,  business  will  al¬ 
ways  be  good  in  Macon  and 
Middle  Georgia.  To  reach 
these  people  over  989o  of 
our  advertising  appropriation 
is  used  in  The  Macon  Tele¬ 
graph  and  The  Macon  News. 


Fred  D.  Leeds,  Manager 
Davison-Paxon  Company 


Shogo  Nakamura  of  Asahi  Shimbun  (Tokyo),  Shigyuki  EdamaHu  of 
Mainich!  Shimbun  (Tokyo)  and  Ofoo  Yoshida  of  Sanyo  Shimbun 
(Okayama). 


‘Young  Columbus’ 
Party  Returns 

Sixty-two  American  news- 
paperboys  are  back  in  their 
home  towns  after  spending  Id- 
days  in  Portugal  and  Spain  is 
winners  of  the  “Young  Colum¬ 
bus”  competition  sponsored  by 
Parade  and  its  distribntmg 
newspapers. 

They  flew  into  New  York 
Sunday,  April  13,  with  a  group 
of  Parade  officials,  headed  1^ 
Wallace  Sprague,  assistant  pub¬ 
lisher,  and  Mrs.  Sprague. 

Ezra  Dolan,  public  relations 
director  of  the  Sunday  supple¬ 
ment  who  also  made  the  trip, 
said  no  troubles  arose  that  i 
little  medicine  couldn’t  cure. 
Rich  foods  upset  some  stomach 
as  the  boys  visited  14  cities  in 
Portugal  and  six  in  Spain.  Mr. 
Dolan  estimated  that  the  tour 
would  have  cost  each  boy  i; 
least  $1,000. 

High  spot  of  the  trip  was  i 
luncheon  given  to  the  group  by 
Ambassador  Lodge  in  Madrid 
They  were  also  guests  of  Mad¬ 
rid’s  Mayor. 

During  five  days  in  Portugal 
they  visited  the  Chamusca  ranci 
of  Jose  Rosa  Rodriguez,  Portu¬ 
gese  bullfighter. 

A  number  of  the  boys  visited 
the  Catholic  Sanctuary  of  Fi- 
tima. 


Business  is  Good  in 
MACON,  GEORGIA 


Nathan  Provides 
Drama  Critic  Award 

The  will  of  George  Jean 
Nathan,  filed  for  probate  this 
week,  provides  for  establish¬ 
ment  of  an  annual  award  for 
the  best  drama  criticism  written 
by  an  American. 

The  George  Jean  Nathan 
Drama  Criticism  Award  wiE 
be  administered  by  a  foundation 
and  the  selection  of  a  winser 
will  be  left  to  the  heads  of  the 
English  Departments  of  Cornell 
Princeton  and  Yale  Universi¬ 
ties. 


You  can  COVER  MIDDLE  GEORGIA  only  with 

THE  MACON  TELEGRAPH 
THE  MACON  NEWS 

National  Representative:  THE  BRANHAM  COMPANY 
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Only  U.S.  cities* 
have  newspapers  with  more 
circulation  than  the 
Minneapolis  Sunday  Tribune 

*New  York  •  Los  Angeles  •  Chicago  •  Philadelphia 

Minneapolis  Star  of  Tribune 

EVINING  MORNING  and  SUNDAY 

625,000  SUNDAY  •  495,000  DAILY 

JOHN  COWLES,  President 

Editor  ac  publisher  fot  April  26,  1958 


In  Minnesota,  North  and  South  Dakota,  V/estern  Wisconsin 


Reid  Assigns 
‘Action’  Task 
To  the  Press 


Speaking  on  “Newspapers 
Look  to  the  Future,”  Mr.  Reid  J 

continued,  “It  is  clear  that 

w'here  the  press  lacks  responsi-  THE  NEW  PRESSES  ROLL — Mi 

bility  or  vigor,  the  government  '^*'7  Herald-Sun  newspap 

suffers  and  abuses  against  the  64-page  pi 

people  mount.  In  these  difficult  $750,000  improvement  pro,ect.  I 

f.  ,  .  cil,  president  and  general  mana 

times,  the  press  has  a  greater  ’  g  j 

responsibility  than  ever  before.”  . 

Newspapers,  Mr.  Reid  said,  histoiy.  The  test  of  a  news- 
must  concern  themselves  with  paper  is  whether  it  accomplishes 
“details,  information,  perspec-  something,  not  only  in  terms  of 
tive  and  evaluation.”  And,  he  public  understanding  hut,  equal- 
added,  “Newspapers  obviously  ly,  in  terms  of  public,  judicial, 
must  evolve — they  cannot  re-  legislative  and  executive  action, 
main  static — they  must  be  con-  r  n  n-i  i. 

cerned  with  what  people  want;  Throug 

they  must  concentrate  on  what  “\Ve  have  a  greater  responsi- 
they  can  do  best.  bility  than  allowing  materia 

“A  newspaper  must  not  only  merely  to  come  in  over  th< 
cover  the  news,  it  must  make  transom,  merely  saying  fronr 


go  INCOME... RETAIL  SALES 
in  HAGERSTOWN 
WASHINGTON  COUNTY 

Maryland's  Second  Largest  Market. 

RETAIL  SALES  UP  OVER  12%  .  .  .  NOW 

Exceed  $  1 1 5,000,000  in  County 
Over  $  89,000,000  in  Hagerstown 
AVERAGE  INCOME  OVER  $6,000...UP  OVER  14.5% 
tor  the  County's  26,400  tree-spending  tamilies. 

You  can  SELL  THEM  BEST 

through  the  newspaper  97%  ot  them 
buy  and  read  every  day  ot  the  year  .  .  . 


The  Sunflower  Side 
Of  Kansas  City, 
The 

Kansas  City  Kansan 


K^e  Herttld-iUml 


Designed  especially  for  K.  C.  Kan.  readers,  it  does  a 
whale  of  a  job  of  getting  the  biz  for  K.  C.  Kan. 
businesses*. 

•Th«re't  a  lot  of  ’em.  too. 
their  number  irowini  every  day. 

National  Raps.,  Jann  &  Kallay 


National  Representatives:  Burke,  Kuipers  &  Mahoney,  Inc. 

New  York  •  Chicago  •  Dotroit  •  Atlanta  •  Charlotta  •  Dallas 
Kansas  City  •  Oklahoma  City  •  San  Francisco 
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The  Chemco  Roll  Film  Camera  and  the  Dow-Chemco  Powderless 
Etching  Machine  have  revolutionized  photoengraving  techniques 
by  substantially  cutting  waste  motion  and  effort. 

With  the  Roll  Film  Camera  an  operator  can  make  an  entire 
series  of  exposures  without  a  single  trip  to  the  darkroom.  The 
remarkable  design  features  of  this  camera  result  in  over  80%  more 
exposures  per  hour.  This  performance  coupled  with  the  Dow- 
Chemco  Powderless  Etching  Machine,  which  eliminates  powdering 
and  burning  in,  will  produce  up  to  three  times  the  normal  output 
of  engravings,  and  with  far  better  quality  and  uniformity. 

Write  for  full  information  and  literature  about  this  time¬ 
saving  team. 

For  more  than  34  years  Chemco  has 
devoted  its  entire  energies  to  photome¬ 
chanical  reproduction  by  developing  and 
manufacturing  uniformly  fine  film, 
chemicals,  cameras  and  equipment.  To 
assure  proper  sales  and  service,  our 
products  are  made  available  solely 
through  our  own  branch  offices. 


DOWCHEMCO  POWDERLESS  ETCHING 
MACHINE  produces  line,  halftone  and 
combination  engravings  on  zinc  and  mag¬ 
nesium  by  fast,  high  quality,  powderless 
etching  methods.  Chemco  is  the  original 
manufacturer  of  these  machines  under 
license  of  the  Dow  Chemical  Company. 


CHEMCO  PHOTOPRODUCTS  CO.,  INC 

Main  Office  and  Plant — Glen  Cove,  N.  Y. 

Atlanta  Boston  Chicago  Dallas 

Detroit  New  Orleans  New  York 


CHEMCO  F-1200  ROLL  FILM  CAMERA  puts  the 
right  size  film  in  place  at  the  turn  of  a  dial. 
Permits  shooting  an  entire  series  of  exposures 
without  a  single  trip  to  the  darkroom. 


This  team  will  produce  over  300% 
more  plates  than  ordinary  methods 
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The  world's  most  modern  newspaper  plant  —  with  37  new  color 
convertible  press  units  —  opens  in  May  in  Boston.  The  spacious 
12-miIIIon-dollar  building  contains  every  modern  device  to  produce 
a  more  attractive,  readable  newspaper. 

ROP  full  and  spot  color  will  be  available  on  June  2,  for  the  first  time 
in  any  metropolitan  newspaper  In  New  England. 


New  England*s  big  family  newspaper  is  now 
more  than  ever,  going  places  in  Boston  .  .  . 


The 

Boston  Globe 


MORNING 

EVENING 

SUNDAY 


Scolaro,  Meeker  &.  Scott 
Chicago,  Detroit 

Cresmer  St  Woodward,  Inc. 

New  York,  San  Francisco,  Los  Angeles 

The  Leonard  Co. 

Miami  Beach,  Florida 
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Editors  Discuss 
Press  Self-Control 


Washington 
Three  different  methods  of 
“Organized  Self-Control  of  the 
Press”  were  discussed  here 
Thursday  afternoon  at  a  joint 
session  of  the  American  Society 
of  Newspaper  Editors  and  the 
International  Press  Institute. 

Oscar  Poliak,  editor  of  Ar- 
beiter-Zeitung,  Vienna,  and  out¬ 
going  chairman  of  IPI  presided 
at  a  panel  discussion  which  in¬ 
cluded  representatives  of  the 
Swedish,  British  and  American 
press.  He  noted  that  self-control 
of  the  press  is  of  more  impor¬ 
tance  in  some  other  countries 
than  it  is  in  the  U.  S.  because 
the  alternative  to  such  self-con¬ 
trol  is  a  press  law.  While  such 
a  law  is  abhorent  to  U.  S.  edi¬ 
tors,  it  is  not  necessarily  bad 
in  itself,  he  said.  He  mentioned 
the  Austrian  press  law  which 
protects  a  reporter  from  reveal¬ 
ing  his  confidential  sources. 
However,  the  application  of  a 
press  law  in  some  places  is 
burdensome,  he  said. 

To  Avoid  Press  Laws 
To  avoid  or  get  rid  of  a  press 


law  journalists  in  some  coun¬ 
tries  have  drawn  up  a  code  of 
ethics  to  look  after  its  own 
moral  behavior  and  to  avoid 
someone  else  looking  after  it  for 
them,  he  said. 

Charles  Fenby  of  Westmin¬ 
ster  Press,  England,  told  of  the 
origins  and  operation  of  the 
British  Press  Council.  He  said 
Great  Britain  is  the  only  coun¬ 
try  in  a  free  world  where  the 
press  has  had  its  Press  Council 
forced  upon  it  which  would 
make  it  appear  that  the  press 
is  particularly  wicked.  Noting 
that  people  in  his  country  are 
the  most  avid  newspaper  read¬ 
ers  and  buyers  in  the  world, 
he  said  there  is  a  very  strong 
and  educated  minority  that  is 
deeply  suspicious  of  the  press. 
This  the  newspapers  cannot 
ignore. 

The  Press  Council  origin  was 
purely  political,  he  said.  In  the 
immediate  post-war  era  the  re¬ 
form  movement  included  the 
press  because  it  was  suppo.sed 
to  have  monopolistic  tendencies. 
The  result  was  formation  of  the 
Royal  Commission  in  1947  which 


deliberated  for  two  years. 

The  Commission  horrified  the 
press  critics,  Mr.  Fenby  said, 
by  giving  the  press  a  clean  bill 
of  health,  but  recommending  a 
Press  Council  to  represent  the 
public  as  well  as  the  press.  It 
suggested  a  lay  chairman  and 
lay  members  for  the  Council. 
Journalists  groups  were  in  fa¬ 
vor  of  the  proposal  but  man¬ 
agement  groups  opposed  it,  he 
said. 

Four-Year  Delay 

Formation  of  the  Council  was 
debated  in  press  circles  pri¬ 
vately  for  four  years  and  was 
not  culminated  until  after  a 
debate  in  Commons  in  Novem¬ 
ber,  1952,  about  a  proposal  to 
impose  controls  on  the  press. 
Three  months  later,  Mr.  Fenby 
said,  the  Council  was  organized 
without  lay  members  but  with 
15  members  representing  the 
news  and  editorial  people  and 
10  members  representing  man¬ 
agement. 

The  areas  of  complaint  from 
the  public  have  covered  intru¬ 
sion  into  privacy,  exploitation 
of  sex  and  crime.  But  in  four 
years  time  the  subject  that  has 
dominated  has  been  the  news 
treatment  of  the  Royal  Family. 
In  this  case  communications 
from  Buckingham  Palace  to  the 
press  about  news  treatment  of 


the  royal  heir  and  his  educa¬ 
tion  have  been  largely  ignored. 

The  fact  is,  Mr.  Fenby  said, 
that  the  Council  has  a  basic 
weakness.  It  is  only  able  to 
admonish  the  press.  It  has  so 
power  to  punish  and  no  power 
to  protect  witnesses.  So  it  hands 
out  rebukes. 

Some  Good  Effect 

Nevertheless,  the  Council  has 
had  some  salutory  effect  because 
no  newspaper  wants  such  r^ 
bukes  to  be  printed  in  other 
newspapers.  Also,  he  said,  the 
Council  is  taking  on  a  new  com¬ 
plexion  because  it  now  is  ap¬ 
pearing  as  a  protector  of  the 
press  against  unwarranted  at¬ 
tacks.  The  danger  is  that  the 
critics  will  believe  the  Council 
is  only  serving  to  whitewash 
the  press.  But  more  and  more 
newspapermen  are  feeling  it  is 
doing  some  good  and  they  should 
continue  to  support  it,  he  con¬ 
cluded. 

Allan  Hemelius,  editor  of 
Svenska  Dagbladet,  Stockholm, 
said  “in  Sweden  we  are  of  the 
opinion  that  self-improvement 
is  necessary  in  the  press  and 
that  is  the  reason  why  Sweden 
has  a  Court  of  Honor  for  jour¬ 
nalists  as  well  as  a  Code  of 
Honor.” 

The  Court  was  established  in 
{Continued  on  page  54) 


Look  what’s  happening  in  South  Bend! 
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There's  a  bushel  full  of  encouragement  in  looking  at 
the  things  that  are  happening,  and  have  happened,  in 
South  Bend,  Indiana,  this  is  a  prosperous  market,  with 
the  highest  per  capita  Effective  Buying  Income  in  In¬ 
diana*.  It  is  second  in  Indiana  in  Total  Retail  Sales 
and  Total  Effective  Buying  Income.  The  best  part  of  the 
story  is  that  you  can  saturate  this  market  with  only  one 
newspaper — The  South  Bend  Tribune!  Write  for  free 
market  data  book. 

*Soufh  B»nd-Miihawaka  City  Corporate  Ana 
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YOUR  CALLING  CARD 

TO  THE  PROSPEROUS  WESTCHESTER  (N.Y.)  MARKET 


Over  752,000  Westchester  civic-minded, 
industrial,  and  business  people  draw  the  larg¬ 
est  per  capita  and  per  family  income  in  the 
State.  Well  over  one  billion  dollars  of  this 
money  is  spent  annually  by  Westchesterites 
. . .  and  at  the  same  time  these  Westchester 
folk  are  thrifty . . .  Westchester  savings  ac¬ 
counts  for  1957  totalled  over  $1,295,000,000. 
7  out  of  10  families,  where  BUYING  DECI¬ 
SIONS  ARE  MADE,  rely  on  their  local 


Westchester  newspapers  for  Westchester 
news . . .  Incidentally,  these  Westchester 
Group  Newspapers  are  over  85%  home 
delivered  by  carrier  boys  every  day. 

For  Salesmanship  —  a  central  statistics  and 
promotion  office  serving  all  9  dailies  and  3 
weeklies.  An  unmatched  service  to  any 
advertiser  when  your  calling  card  to 
greater  sales  calls  for  the  newspapers  ALL 
Westchester  reads  . . .  the  . . . 


Westchester  Group  Newspapers 

8  Church  Street  White  Plains,  New  York 
REPRESENTED  NATIONALLY  BY  THE  KELLY-SMITH  CO. 

WftKHtS 


HEKALO  ETATESMAN  YONKERS 
OAILV  AROUS  MT  VERNON 

daily  news  tarrytown 
daily  times  mamaroneck 

CITIZEN  REGISTER  OSSINING 
daily  ITEM  RORT  CHESTER 
STANOARD  STAR  NEW  ROCHELLE 

reporter  dispatch,  white  plains 

ArriLiATtO  with 
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Self-Control 

(Continued  from  page  52) 


1916  by  the  three  Swedish  press 
organizations :  the  Publicists’ 
Club,  a  joint  organ  represent¬ 
ing  its  cultural  activities;  the 
publishers  association;  and  the 
Union  of  Journalists  which  is 
both  a  trade  union  and  a  pro¬ 
fessional  organization.  Each 
elects  one  member  to  the  Court 
and  the  three  appoint  the  presi¬ 
dent  of  the  court.  It  has  no  writ¬ 
ten  and  binding  rules.  Anyone 
can  make  a  complaint  about 
journalistic  practices.  The  news¬ 
paper  gives  a  written  reply  to 
the  complaint. 

The  court  can  acquit  or  decide 
the  newspaper  is  guilty  or  issue 
an  opinion  somewhere  in  be¬ 
tween.  It  cannot  fine  a  paper  or 
grant  damages.  The  sanction 
applied  is  publicity  only.  The 
decisions  are  widely  published 
by  all  papers  including  the 
newspaper  affected. 

To  Raise  Standards 

There  is  also  a  Code  of  Honor, 
first  adopted  in  1923  by  the 
Publicists’  Club  which  has  2000 
members.  It  w’as  revised  in  1953. 
The  Code  is  not  binding  upon 
the  Court  but  its  principles  are 
the  basis  for  the  decisions  taken 
by  the  court,  Mr.  Hemelius  said. 


“When  main  reasons  for  the 
adoption  of  the  Code  vras  to 
improve  the  standards  of  jour¬ 
nalism,  while  it  may  be  said 
that  the  main  reasons  for  the 
establishment  of  the  Court  was 
to  safeguard  the  prestige  of 
the  profession  and  to  defeat 
hostility  from  the  public. 
Neither  were  motivated  by  ef¬ 
forts  to  ward  off  legislation  re¬ 
stricting  the  press.” 

Both  the  press  and  the  pub¬ 
lic  are  paying  increasing  at¬ 
tention  to  the  decisions  of  the 
Court,  he  said.  The  Court  deals 
with  about  25  cases  a  year.  In 
1957  it  decided  seven  cases  out 
of  25  in  favor  of  the  newspapers. 
In  the  other  cases  it  gave  a 
warning  to  the  newspapers  in¬ 
volved. 

“The  Swedish  press  looks 
upon  the  Code  and  the  Court 
as  useful  means  for  the  educa¬ 
tion  of  young  journalists  and 
for  the  improvement  of  the 
standards  of  journalism.  The 
Code,  printed  in  pocket  size,  is 
distributed  to  every  newcomer 
in  the  profession  and  the  exist¬ 
ence  of  the  Code  as  well  as  the 
Court  helps  the  press  to  pre¬ 
serve  its  standards,  to  retain  the 
confidence  of  the  public,  and 
to  protect  it  from  legislative 
measures  that  might  make  its 
work  more  difficult,”  he  said. 

El-win  Canham,  editor  of  the 
Christian  Science  Monitor,  said 
“there  is  and  there  is  not”  or- 
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ganized  self-control  of  the 
American  press.  There  is  no 
Court  of  Honor  which  punishes 
violators  of  journalistic  ethics 
and  there  is  no  organized  pro¬ 
cedure  for  identifying  and 
penalizing  such  violators.  Never¬ 
theless,  Mr.  Canham  concluded 
“with  utmost  earnestness  that 
self-control  is  working  among 
American  newspapers  through 
organized  self-analysis,  self-im¬ 
provement,  and  a  voluntary 
sense  of  the  accepted  responsi¬ 
bility  which  means  ultimate, 
long-run  survival.” 

ASNE  History 

He  reviewed  the  history  of 
ASNE  and  an  unsuccessful  at¬ 
tempt  early  in  the  1920s  to 
censure  and  expel  a  member. 
It  was  found  the  Society’s  con¬ 
stitution  and  by-laws  did  not 
have  sufficient  legal  base  to 
carry  it  through.  These  were 
revised  in  1932  and  Mr.  Can¬ 
ham  said  the  Society  has  had 
since  then  the  power  to  cen¬ 
sure  and  expel  a  member  but 
has  never  exercised  the  right. 

He  also  reviewed  the  debates 
in  the  Society  many  times  since 
then  over  this  subject.  “The 
question  of  defining  violation  of 
ethics  has  remained  at  the 
heart  of  the  objection  to  puni¬ 
tive  powers,”  he  said.  “Or 
rather,  the  chance  that  any  pos¬ 
sible  definition  could  be  abused 
tragically.  I  have  always  felt 
that  if  Peter  Zenger,  or  many 
of  the  other  great  martyrs  of 
press  freedom,  had  owed  their 
right  to  be  editors  to  a  vote 
of  their  fellow-editors  at  the 
time,  it  is  quite  probable  they 
would  have  been  deprived  of 
their  professional  license.” 

Mr.  Canham  said  “I  believe 
it  is  the  conviction  of  most 
American  editors  that  organ¬ 
ized  self-control  of  the  press 
must  remain  at  the  voluntary 
level.  Here  a  great  deal  has 
been  and  is  being  accomplished. 
I  “The  American  pi-ess  is  very 
fully  organized,  at  many  levels. 
These  many  organizations  have 


a  continuous  and  often  profonai 
bearing  on  the  better  perform¬ 
ance  of  the  press.  Their  efforts 
constitute  self-control  in  the 
very  essence  of  self-control  in 
terms  of  evoking  a  very  deep, 
earnest,  and  fundamental  ac¬ 
ceptance  of  professional  respon¬ 
sibility.  And  they  often  bring 
to  bear  the  most  powerful  of 
disciplinary  influences  which  is 
the  sense  of  pride  in  profes¬ 
sional  achievement,  and  shame 
at  doing  less  well  than  we  can.” 

He  cited  in  this  vein  the 
ASNE,  the  American  Newspa¬ 
per  Guild,  American  Press  In¬ 
stitute,  National  Conference  of 
Editorial  Writers,  Sigma  Delta 
Chi,  and  the  AP  Managing  Edi¬ 
tors  Association.  Also  the  many 
state  and  regional  organiza¬ 
tions. 

Self-Criticism 

Any  sane  newspaperman  wel¬ 
comes  criticism,  he  said,  and 
“nobody  has  ever  criticized 
American  newspapers  more  bru¬ 
tally  than  American  newspaper¬ 
men  themselves.  .  .  .  We  still 
have  plenty  of  shortcomings, 
and  some  new  ones  occasionally 
arise,  especially  from  the  eco¬ 
nomic  pressures  of  publishing. 
There  are  a  few  tragic  spots 
where  a  publisher  or  an  edi¬ 
tor  with  no  concept  of  his  re¬ 
sponsibility  to  his  profession 
and  the  public  is  living  on  bor¬ 
rowed  time.  ...  We  still  make 
too  many  concessions  to  sensa-  1 
tion  instead  of  significance.”  | 
In  the  research  for  his  pa¬ 
per,  Mr.  Canham  discovered  a 
typographical  change  in  the 
ASNE  Canons  of  Journalism 
which  was  never  authorized. 
Prior  to  1934  the  closing  state¬ 
ment  referred  to  “the  journal¬ 
ism  here  represented."  From 
1935  until  now  it  has  been  pub¬ 
lished  as  “the  journalism  here 
presented."  By  a  quick  parlia¬ 
mentary  maneuver  and  vote  the 
ASNE  members  present  re¬ 
stored  the  Canons  to  their  origi¬ 
nal  form. 
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WAUiSTAR  AUTOMATED 

Coareying. . .  Wraptmg. . .  Bumllmg 

MAKES  AU  OTHER  METHODS  OF  MAIL  ROOM 
HANDUHG  LOOK  PRIMITIVE  i 
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The  Wallastar  system  is  tailored  to  fit  your  production, 
your  mailing  room  and  save  you  wasted  effort  through  work 
simplification.  You  can  use  all  or  part  of  its  remarkable 
units  and  incorporate  them  into  your  present  plant  layout. 
Options  include  sectional  mailing  tables  that  reduce  work 
fatigue. .  .stack  starters  for  stationary  gathering  and  smooth 
starting  along  conveyor  lines . . .  stack  conveyors  that  mini¬ 
mize  bottom  paper  creep . . .  The  Starwrapper  that  applies 
bottom  Kraft  wrappers  in  various  weights  fully  automati¬ 
cally  . . .  and  the  Wallastar  Automatic  Bundler  for  high  speed 
wire-banding  of  random-size  bundles.  Almost  all  of  the 
heavy  manual  work  is  eliminated. 


PRESENT  USERS  INCLUDE 


Chicago  Sun  Timet 
Columbia  State  &  Record 
Denver  Pott 

Det  Moinet  Regitter  &  Tribune 

*  Flint  Journal 
Gary  Pott  Tribune 

*  Grand  Rapidt  Prett 
Halifax  Herald 

*  Louitville  Courier-Journal 
Melbourne  Herald 

*  Milwaukee  Sentinel 
Minneapolit  Star 

*  Nathville  Tennettean 
Ottawa  Citizen 

*Ktpaat  Orders 
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Ottawa  Journal 

*  Rochetter  Timet-Union 
Raleigh  Newt  &  Obterver 

*  San  Diego  Union  Tribune 

*  Seattle  Timet 
Sydney  Sun 

*  St.  Paul  Ditpatch 

*  Syracute  Herald  Journal 

*  Toronto  Star  Daily 

*  Toronto  Star  Weekly 

*  Vancouver  Province 

*  Vancouver  Sun 
Windtor  Star 
Winnipeg  Tribune 


•  Handles  26  bundles  a  minute  with 
automatic  feed,  bundling  and  ejection 

•  Exclusive  flat-wire  tie  protects  paper. 
Welded  joint  leaves  no  projections 

•  Maximum  work  simplification.  Bot¬ 
tom  wrap  automatically  fed  from  below 

•  Completely  flexible  layouts  can  be 
engineered  to  fit  any  combination  of 
conveyors  and  tying  machines 


WANT  TO  STUDY  THE  IDEA 
MORE  FULLY? 

Write  now  for  material  that  will  help 
you  see  how  the  Wallastar  system 
can  speed  your  operations  and  simplify 
the  work  involved. 
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AND 


TYP 


HOT? 


COLD? 


Experience  has  shown  that  both  methods  of 
composition  . . .  hot  metal  and  photographic . . . 
should  be  used  if  you  are  to  achieve  maximum 
efficiency  in  newspaper  production. 

Intertype  offers  typesetting  equipment  for  both 
of  these  methods  and  is  the  most  experienced 
in  hot  metal  and  modern  photographic  type¬ 
setting  procedures.  We  are  prepared  to  give 
you  expert  and  impartial  advice  and  assistance 
on  all  your  typesetting  requirements. 

ONLY  INTERTYPE  OFFERS  BOTH  .  .  .  PHOTOTYPESETTING  AND  LINECASTING  MACHlI 


Fotosetter  and  Intertype  are  registered  trademarks. 


Set  in  Fatosetter  Regolo**^' 


LOOK  TO 


INTERTYPE 


INTERTYPE  HI-SPEED 

Modern  Intertype  Hi-Speed  linecasting  machines 
give  you  more  lines  at  the  end  of  the  day. 

That’s  because  they  are  both  fast  and  reliable. 

It  is  overall  efficiency  that  counts. 

Intertype  reliability  means  less  down  time. 

No  other  high  speed  machine  offers  such 
flexibility  in  magazine  capacity  to  meet  today’s 
needs  as  well  as  those  of  tomorrow. 


FOTOSETTER 


The  Fotosetter  photographic  typesetting  machine 
is  the  keystone  of  new  printing  techniques 
which  are  solving  knotty  ad  production  problems 
in  an  ever-growing  list  of  newspapers. 
The  versatile  Fotosetter  gives  you  type  of 
unmatched  sharpness  and  quality . . . 
set  directly  on  photographic  paper  or  film 
in  sizes  from  3  pt  through  54  pt 
The  Fotosetter  method  eliminates  many 
time-consuming  composing  room  operations 
and  reduces  even  the  most  complicated 
make-up  problem  to  a  simple  procedure. 


INTERTYPE  COMPANY 


360  Furman  Street,  Brooklyn  1 ,  New  York 

A  Dhriiieii  ol  Horm-IntMtyp*  Corporotioa 

CHICAGO,  SAN  FRANCISCO,  LOS  ANGELES,  NEW  ORLEANS,  BOSTON 
In  Canada:  Toronto  Type  Foundry  Company  Ltd.,  Toronto,  Montreol,  Winnipeg,  Vancouver,  Halifax 


ASNE 


Editors  Told 
School  Data 
Suppressed 

Washington 
Members  of  ASNE  were 
given  divergent  views  of  the 
level  of  education  in  the  U.S.  by 
three  speakers  Friday  morning. 

Arthur  Bestor,  professor  of 
history  at  the  University  of 
Illinois,  charged  “intimidation 
and  suppression”  by  organized 
education  groups  in  keeping  the 
facts  about  the  school  situation 
from  the  American  people. 

William  G.  CaiT,  executive 
secretary  of  the  National  Edu¬ 
cation  Association,  denied  there 


is  suppression  of  the  facts  and 
urged  that  editors  have  the 
facts  before  they  criticize. 

Paul  Woodring,  consultant. 
Fund  for  the  Advancement  of 
Education,  discussed  the  prob¬ 
lems  facing  American  education 
today. 

In  moderating  the  panel,  John 
F.  James,  Johnstown  (Pa.) 
Tribune-Democrat,  stressed  the 
importance  of  education  news 
for  today’s  newspapers. 

Quality  Is  Low 

Mr.  Bestor  said  the  size  of  the 
American  school  system  is  im¬ 
pressive  and  an  honor  to  the 
nation.  The  quality  of  the  pub¬ 
lic  school  system,  its  intellec¬ 
tual  standards  and  achieve¬ 
ments,  “is  disgracefully  low.” 

He  attacked  the  “woefully  in¬ 
adequate”  statistics  that  would 
measure  the  intellectual  achieve¬ 


ment  of  the  schools.  He  pointed 
to  the  U.S.  Office  of  Education 
which  can  tell  how  much  stu¬ 
dents  know  when  they  graduate 
from  Soviet  high  schools,  but 
cannot  tell  us  how  much  stu¬ 
dents  know  when  they  graduate 
from  American  high  schools. 
He  thought  Congress  should 
ask:  “Why  not?” 

Mr.  Bestor  cited  controversy 
over  statistics  on  education  and 
an  attack  by  the  National  Asso¬ 
ciation  of  Secondarj'  School 
Principals  on  Life  magazine  for 
a  recent  article.  Members  were 
urged  to  write  letters  to  Life 
protesting  “irresponsible  re¬ 
porting”  and  suggesting  discon¬ 
tinuance  of  subscriptions  “as 
long  as  they  have  an  attitude 
and  policy  inimical  to  educa¬ 
tion.” 

“Doubtless  the  various  de¬ 
partments  of  the  National  Edu¬ 


cation  Association  will  get  to 
work  on  the  magazines  and 
newspapers  that  have  the 
temerity  to  publish  or  comment 
on  them  (comparative  statistics 
on  U.S.  and  Soviet  education). 
The  ax  is  doubtless  being 
sharpened  for  some  of  you,”  he 
said. 

He  placed  hope  in  an  aroused 
public  opinion  on  the  subject. 

Pride  in  AchievenienI 

Mr.  Carr  of  NEA  expressed 
pride  in  the  achievements  of  the 
schools  of  the  U.S.  even  though 
he  did  not  claim  they  are  per¬ 
fect.  He  said  “I  do  not  question 
the  right  of  citizens,  including 
newspaper  editors,  to  evaluate 
their  schools.  I  affirm  that  right, 
and  declare  it  to  be  a  duty.  1 
hope,  in  the  same  way,  that  yon 
will  agree  that  teachers,  who 
are  also  citizens  and  taxpayen. 
should  not  be  excluded  from 
having  opinions  on  this  subject 
and  expressing  them  with 
vigor.” 

He  stated  newspapers  would 
not  be  in  business  today  if  our 
school  system  had  not  provided 
elementary  education  for  every 
child,  secondary  education  on  a 
scale  50  years  ahead  of  most  of 
Europe.  He  detailed  accomplish¬ 
ments  of  the  school  system  and 
said  our  schools  are  not  only 
good  but  getting  better. 

Mr.  Carr  concluded:  “When 
we  criticize  our  schools,  as  we 
should,  let  the  aim  be  improve¬ 
ment.  Let’s  make  sure  we  have 
the  facts.  Let’s  quit  feeling 
ashamed  of  what  we  have  done 
in  this  country  to  extend  edu¬ 
cational  opportunity  to  all  the 
people. 

“Let’s  consider  the  results  of 
criticism.  If  people  say  foolish 
things  about  the  schools,  it  u 
necessary  for  newspapers,  1 
know,  to  report  what  they  say. 
You  cannot,  and  should  not,  and 
will  not  suppress  news  of  this 
kind. 
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Quote  Other  Side 
“Still,  can  you  not  keep  your 
eyes  and  minds  open  for  the 
other  kind  of  news  and  give  it 
at  least  equal  coverage  and 
favorable  editorial  attention.  It 
doesn’t  help  us  to  recruit  the 
teachers  that  are  so  sorely 
needed  when  we  must  not  only 
compete  at  a  disadvantage  with 
other  occupations  but  also  try 
to  explain  to  young  people  why 
newspapers  and  other  organs  of 
public  opinion  malign  the  Amer¬ 
ican  teacher  as  a  depressed, 
timid  fumbling  incompetent- 
Unjustified  attacks  can  destroy 
public  confidence  in  education 
itself  at  the  very  time  when 
good-will,  cooperation,  and  rea¬ 
son  are  necessary  if  our  schools 
,  are  to  be  improved,  as  all  agree 
Lynnfield,  Mass,  they  should  be.” 
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Oklahoma  Cit/ 


We're  Spending  *170,000,000 
to  GROW  with  Oklahoma!" 


says  Donald  Kennedy,  President  of  Oklahoma  Gas  and  Electric  Company 

New,  Restyled 
Sunday  Oklahoman 
Magazine 

AH  national  supplements  com¬ 
bined  reach  no  more  than 
of  Oklahoma’s  homes.  The 
Sunday  Oklahoman  Magazine 
reaches  nearly  half  the  homes 
in  the  state!  Now  new  in  for¬ 
mat  and  content,  it’s  a  better- 
than-ever  sales  tool! 

(Ask  your  Katz  man  about 
the  new  Sales  Plan.) 


In  the  past  five  years,  Oklahoma  Gas  similar  construction  and  ex 
and  Electric  Company  has  spent  $98,-  projects.  This  $170,000,000  inv 
000,000  for  new  facilities  to  keep  up  one  indication  of  the  ex 

with  public  electric  power  demands  in 
the  portions  of  Oklahoma  it  ser\’es. 

O.  G.  &  E.’s  new  $25  million  Mustang  The  Oklahoman  and  Times  i 
generating  station  (pictured  above)  is  vertisers  unequalled  coverage 
already  undergoing  a  $27  million  e.x-  growing  market.  Are  you  gettii 
pansion  program.  share?  Schedule  your  advertisin 

The  company  will  spend  another  Oklahoman  and  Times  to  achi 
$72,000,000  in  the  next  three  years  on  best  sales  results  in  Oklahoma! 


Published  by  The  Oklahoma  Publishing  Co. 
Represented  by  The  Katz  Agency 
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The  Year’s  No.  1  Prestige  Feature 


J.  EDGAR  HOOVER’S  Own  Story: 
Communism  in  America  Today 
and  How  to  Fight  It. 


Fhoto  by  Korsh  of  Ottawa 


The  Year’s  No.  1  Rehgious  Feature ...  "J 

THE  DAY  CHRIST  DIED 


An  Exclusive  Newspaper  Serialization  of  the 
Best-Selling  Book  by  JIM  BISHOP 


The  Best  Features  Mi 


In  1958,  the  Best  Features— Bright  New  Stars 
and  Time-Tested  Favorites— are  KING  Ff 


Copyright  1958  King  Features  Syndicate 
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IN  EVERY  FIELD-KING  IS  FIRST  IN  FEATURES 


1958  brings  greater-than-ever  KING  leadership  in 

offering  exciting  new,  high-readership  newspaper  features 


ures 


of  1958 


are  KING  Features 


The  MODERN  LOOK  in  Comic  Strips . . . 

^  MR.  ABERNATHY 


by  Ralston  Jones  and  Frank  Ridgeway 


The  "Moppet  with  the  Mostest”. . . 

NUBBIN 


by  Jim  Burnett  and  George  Crandall 


The  BIG-Little  Panel— Big  Name  Impact,  Small  Space  Flexibility. . . 

SYD  HOFFs  Laugh  It  Off  ^ 


the  Best  Friends 


I  A 


KING  FEATURES  SYNDICATE 

F.  J.  Nicht,  General  Sales  Manager  •  235  East  45th  Street,  New  York  17,  N.  Y. 
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FAIRCHILD 

n  e  w  s 


Nat  Snyderman  of  ELECTRON- 
IC  NEWS  returned  to  New  York  j 
last  weekend  from  Washington,  ' 
D.  C.,  after  a  week  spent  there 
to  gather  material  for  special  issue  ' 
scheduled  for  May  12.  Theme  of 
section,  -which  coincides  with 
opening  of  National  Aeronautical 
Electronics  Conference  in  Dayton, 
May  12-14,  is:  “Avionics — Key  to 
Airways  Modernization.” 


Walter  Porcher,  W’O  MEN’S 
W'E.\R  D.\ILY’s  hosiery  editor, 
and  Jerome  Kriska.  DAILY  NEWS 
RECORD  news  staff,  were  on 
hand  with  Roland  Hughes,  local 
news  man,  to  report  proceedings 
of  annual  convention  of  National 
Association  of  Hosiery  Manufac¬ 
turers.  Apr.  21-23,  Hotel  Roanoke, 
Roanoke,  Va. 


A  bigger-than-ever  demand  for 
washwear  cottons  in  sport  shirts 
and  further  gains  in  knit  shirt 
popularity  are  indicated  in  MEN’S 
WEAR  Magazine’s  semi-annual 
fall  and*  winter  sportswear  survey. 
Results  of  1957-1958  study,  pub¬ 
lished  Apr.  18,  evaluate  ’57  vs.  ’56 
sales  performance  in  men’s  sports¬ 
wear;  also  give  retailers’  estimates 
for  1958. 


Members  of  out-of-town  news 
bureaus  who  have  been  assigned 
to  work  with  New  York  news 
staff  of  FOOTWEAR  NEWS  in 
covering  Popular  Price  Shoe  Show 
of  America,  opening  in  New  York 
May  5,  include  Hugh  Kite,  Ann 
Kelleher  and  Nancy  McNamara 
from  Boston,  and  Ed  McLaughlin 
from  Philadelphia.  Special  May  2 
Show  issue  of  paper  will  receive 
wide  distribution  at  openings. 


Winners  of  brand  name  “Re- 
tailer-of-the-Year”  awards  in  the 
department  store  group  were  en¬ 
tertained  last  week  at  a  luncheon 
for  25  individuals  sponsored  by 
WOMEN’S  W’EAR  DAILY.  Af¬ 
fair,  held  at  Lillian  Russell  Room 
of  Luchow’s  Restaurant,  was  in 
connection  with  Brand  Names 
Week  which  started  on  Apr.  14. 


Annual  meetings  of  Cotton 
Manufacturers  Assn,  of  Georgia, 
held  this  year  Apr.  23-25  at  Boca 
Raton,  Fla.,  were  covered  by 
Murray  Wyche,  Atlanta  news 
chief,  for  both  DAILY  NEWS 
RECORD  and  WOMEN’S  WEAR 
DAILY. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 
Pub/ifhsrt  ef 

-Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footwear  News.  Books. 
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Sports  Editor 
Wins  Accolade 


San  Francisco 
Curley  Grieve,  sports  editor, 
San  Francisco  Examiner,  was 
credited  with  an  outstanding 
performance  in  the  move  that 
brought  the  Giants  here  by 
speakers  addressing  a  luncheon 
welcoming  the  major  leaguers. 

A  press  room  or  stadium  hall 
named  for  Mr.  Grieve  yvas  sug¬ 
gested  by  Mayor  George  Chris¬ 
topher.  His  detailed  tribute  fol¬ 
lowed  a  “first  in  print”  descrip¬ 
tion  of  the  sports  editor  by 
Francis  McCarthy,  chairman  of 
the  luncheon  which  drew  1,000 


persons. 

Such  a  name  selection  would 
be  appropriate  and  also  would 
be  a  tribute  to  all  those  mem¬ 
bers  of  the  press  who  partici¬ 
pated  in  the  campaign.  Mayor 
Christopher  said. 

Too  often  a  mayor  takes 
credit  for  a  civic  development, 
the  Mayor  related.  The  sports 
writers,  editors  and  publishers 
of  all  newspapers  had  played 
parts  in  moving  the  Giants 
West,  he  said. 


Publishers  and  sports  editors 
of  the  local  newspapers  were 
head  table  guests  at  the  April 
14  luncheon.  Joseph  R.  Know- 
land,  Jr.,  Oakland  Tribune,  was 
introduced  as  publisher  of  the 
powerful  newspaper  which 
merely  calls  the  San  Francisco 
club  “the  Giants.” 


Mr.  Grieve’s  campaign  for 
major  league  ball  extended  over 
nearly  a  decade.  ( See  E&P  Aug. 
31,  page  42.)  His  lengthy  series 
is  credited  with  vitalizing  the 
movement  in  1953.  He  then  ex¬ 
panded  his  drive,  adding  scores 
of  personal  appearances  to  his 
Examiner  sports  page  appeals. 


personal 


THREE  ON  AN  AWARD — Their  coverage  of  the  hurricane  diiatter  it 
Cameron,  La.  won  top  prize  for  this  trio  from  the  Houston  Press  in  locil 
bank's  journalism  competition:  Left  to  right — Mike  Dorman,  Patrick 
O'Bryan  and  Marie  Dauplaise. 


Edgar  May  —  to  general  re¬ 
porter  for  the  Buffalo  (N.  Y.) 
Evening  News. 


Joseph  E.  Shank  —  retired 
as  news  editor  and  assistant 
managing  editor  of  the  Norfolk 
(Va.)  Ledger-Star.  He  became 
a  reporter  for  the  Harrisonburg 
(Va.)  Daily  Times  in  1912.  H. 
D.  VoLiMER,  chief  photographer 
who  joined  the  paper  in  1917  — 
also  retired. 


Mark  Murphy,  formerly  with 
the  Salt  Lake  City  (Utah) 
Tribune  —  to  news  editor  of  the 
Pendleton  East  Oregonian,  su^ 
ceeding  William  Thompson  - 
to  sports  writing  post  with 
Tucson  (Ariz.)  Daily  Citizen. 


Harry  Kincaid  —  from  the 
rewrite  desk  of  the  Richnumi 
(Va.)  News  Leader  to  the  pub¬ 
lic  relations  department  of  the 
Virginia  Transit  Co. 


Bill  Quinn,  fonner  Chicago 
(Ill.)  Sun-Times  photographer 
—  to  administrative  aide  to  Chi¬ 
cago’s  fire  commissioner. 


John  Bailey,  formerly  of 
Caldwell  (Idaho)  News-Tribune 

—  to  managing  editor  of  Afc- 
Minnville  (Ore.)  Daily  News- 
Register.  M.  C.  McDougald, 
formerly  Oregon  -  Washington 
Intertype  representative  and  re¬ 
cently  with  Washington  State 
printing  department  in  Olympia 

—  to  mechanical  superintendent 
of  the  N-R. 


John  M.  Lee,  on  the  staff  of 
the  Richmond  (Va.)  New 
Leader  for  two  years  —  to  1 
ness  editor. 


George  Wright,  sports  news 
editor  of  the  Richmond  (Va.) 
Times-Dispatch  —  to  the  statt 
chamber  of  commerce. 


Loyall  Solomon,  formerly  of 
the  Bristol  (Va.)  Herald-Conf- 
ier  and  more  recently  with  tht 
Army  —  to  the  Richmond  (Va.) 
Times-Dispatch. 


Uik/ir 


Sylvia  Yudain  —  to  princi¬ 
pal  reporter  at  newly-opened 
Darien,  Conn.,  bureau,  Stam¬ 
ford  (Conn.)  Advocate. 


Malcolm  Epley,  formerly 
managing  editor  of  the  Klamath 
Falls  (Ore.)  Herald  and  News 
—  to  managing  editor  of  the 
Long  Bea^h  (Calif.)  Independ¬ 
ent,  Press-Telegram. 


BIG  MOMENT  in  life  of  a  pub¬ 
lisher — Joseph  B.  Ridder,  in  this 
case — is  pushing  the  starter  but¬ 
ton  of  a  new  press.  The  San  Jose 
(Calif.)  Mercury  and  News  has 
added  10  units  with  color  facil¬ 
ities — two  units  in  each  of  the  past 
five  years. 


William  Anderson  Jb-  "■ 
from  managing  editor  of  the 
Olathe  (Kas.)  Johnson  Cour^ 
Democrat  to  editor  and  general 
manager  of  the  Salina  (Kas.) 
Advertiser-Sun.  He  is  a  former 
sports  editor  of  the  Pittsbnfi 
(Kas.)  Headlight-Sun. 
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Charles  Kane,  national  sales 
manager  —  to  advertising  di¬ 
rector  of  Newsweek.  He  was 
formerly  with  the  old  New  York 
American  and  the  Chicago  Sun, 
now  the  Sun-Times. 


Arch  Nichols,  advertising 
director,  Chico  (Calif.)  Enter¬ 
prise-Record  —  to  vicepresident 
and  general  manager. 

*  *  m 


A  REPORTER'S  LIFE — Somewhere  in  Central  Sumatra,  Wendell  S. 
Mericit  (center)  of  the  United  Press  walks  through  jungles  with  soldiers 
of  the  rebel  force.  He  covered  the  Korean  War  ana  has  been  stationed 
in  Hong  Kong. 

Editor  ec  publisher  for  am  26,  1958 


.John  M.  Hubbard,  editor, 
Peninsula  Living,  weekly  pub¬ 
lished  with  editions  of  Penin¬ 
sula  Newspapers  Inc.  —  to  edi¬ 
tor,  Burlingame  (Calif.)  Ad¬ 
vance-Star,  succeeding  Robert 
H.  Hardgrove  —  resigned  to 
enter  public  relations.  Glenn  E. 
Brown,  associate  editor  —  to 
editor  of  Peninsula  Living.  Mr. 
Hubbard  recently  won  the  $2.50 
award  of  the  California  Tuber¬ 
culosis  and  Health  Association 
for  his  “Trouble  No  X-Ray  Can 
Detecti” 

(Continued  on  page  64) 


Armstrong  Named 
Harper^s  Assistant 

Donald  B.  Armstrong  Jr., 
vieepresident  in  charge  of  cor¬ 
porate  research,  succeeds  Peter 
G.  Peterson  as  assistant  to  the 
president  and  coordinator  of 
professional  services  to  the  re¬ 
gional  offices  of  McCann-E  rick- 
son,  Inc.,  it  was  announced  this 
by  Marion  Harper  Jr.,  the 
agency’s  president. 

Mr.  Peterson  becomes  execu¬ 
tive  vicepresident  of  Bell  & 
Howell,  Inc.,  a  McCann-Erick- 
son  client. 

*  *  * 

Albert  V.  Dix,  publisher  of 
the  Martins  Ferry  -  Bellaire 
(Ohio)  Times-Leader  —  in  the 
Far  East  doing  a  series  of  arti¬ 
cles  for  his  and  other  Dix  news¬ 
papers  in  Ohio. 

V  *  * 

Gay  Kalbfleisch,  assistant 
city  editor  of  the  Topeka  (Kas.) 
State  Journal  —  to  president  of 
the  Topeka  Press  Club. 

*  «  ♦ 

Ebba  M.  Janson,  city  editor 
of  the  Lacom'a  (N.  H.)  Evening 
Citizen  —  appointed  to  the  De¬ 
fense  Advisory  Committee  on 
Women  in  the  Services  for  a 
three-year  term. 


Moriarity  Named 

Ralph  F.  Moriarty,  formerly 
assistant  manager  of  research 
and  promotion  of  the  Memphis 
(Tenn.)  Press  Scimitar,  has 
been  appointed  marketing  man¬ 
ager,  S.O.S.  division.  General 
Foods  Corp. 

«  ♦  * 

D.  Kelly  Scruton,  Sedalia 
(Mo.)  Democrat  —  elected 
chairman  of  Missouri  Associ¬ 
ated  Press  Wire  Editors’  Asso¬ 
ciation. 

V  *  * 

Arthur  M.  Volpert  —  to  the 
retail  display  advertising  staff 
of  the  Cincinnati  (Ohio)  En¬ 
quirer. 

*  »  * 

John  T.  Opel,  Norfolk  (Va.) 
Ledger-Star  business  news  re¬ 
porter  —  resigned. 

«  *  * 

William  A.  Miller,  editor  of 
the  New  York  Herald  Tribune 
News  Service  —  to  director  of 
public  relations  for  Johns  Hop¬ 
kins  Hospital,  School  of  Medi¬ 
cine  and  School  of  Hygiene  and 
Public  Health  in  Baltimore.  Be¬ 
fore  joining  the  Herald  Tribune 
News  Service  in  1953,  he  was 
for  five  years  a  staff  editor  of 
the  Baltimore  bureau  of  the  As¬ 
sociated  Press. 


Goiizales  Quits  UP 
For  Williamsburg  Job 

Williamsburg,  Va. 

Donald  J.  Gonzales,  chief 
diplomatic  correspondent  in 
Washington  for  the  United 
Press,  has  been  appointed  di¬ 
rector  of  public  relations  of 
Colonial  Williamsburg,  Inc.,  and 
Williamsburg  Restoration,  Inc. 
He  will  assume  his  new  duties 
on  May  5  when  he  will  succeed 
Lucius  D.  Battle  who  became  a 
vicepresident  of  the  two  cor¬ 
porations  in  November  1957. 

Mr.  Gonzales  has  been  a 
United  Press  correspondent  for 
17  years.  He  received  his  bach¬ 
elor’s  degree  and  certificate  in 
jounialism  at  the  University 
of  Nebraska  in  1939  and  while 
a  student  there  was  employed 
as  a  night  reporter  for  the 
Nebraska  State  Journal. 

4>  «  « 

Bernard  Daly,  reporter  for 
nine  years  with  the  Saskatoon 
(Sask.)  Star-Phoenix  —  to  di¬ 
rector  of  the  Canadian  Catholic 
Conference  English  Information 
Service. 

*  *  * 

Mrs.  O.  L.  Taylor,  formerly 
with  Roswell  (N.  M.)  Record 
and  Albuquerque  (N.  M.)  Trib¬ 
une  —  to  woman’s  page  editor 
of  the  Clovis  (N.  M.)  News 
Journal. 

*  *  * 

Hoyt  L.  Gimlin,  formerly 
statehouse  and  legislative  corre¬ 
spondent  in  Denver,  Colo.,  UP 
bureau  and  reporter  for  the 
Plainfield  (N.  J.)  Courier-News 
—  to  manager  of  the  Santa  Fe, 
N.  M.,  bureau  of  UP,  succeed¬ 
ing  William  B.  Dickinson  — 
transferred  to  Washington,  D.C. 


Everybody 

In 

Grocery 

yes 

Demand 

Newspapers 

Through  the  channels  of 
trade,  from  the  food  proc¬ 
essor, — to  the  broker, — to 
the  distributor,  —  to  the 
dealer, — to  the  store  man¬ 
ager, — to  the  clerk  who 
serves, — to  the  consumer, — 
newspapers  are  demanded, 
paid  for  and  read  by  each 
every  day.  No  other  medium 
can  give  the  same  complete 
producer  saturation,  com¬ 
pletely  self-merchandised  to 
all  buying  and  distribution 
factors — and  finally,  com¬ 
plete  saturation  coverage  of 
all  homes. 

384,616  food  stores  do  more 
than  46.5  Billion  Dollars  in 
grocery  store  sales  and  only 
newspapers  reach  them  all 
every  day  including  the 
more  than  52,000,000  con¬ 
sumer  homes  buying  every 
day. 

Newspapers  convince  the 
super  market  or  chain 
“buying  committee”  whom 
your  salesman  cannot  al¬ 
ways  see.  There  is  shelf 
space  only  for  fast  moving, 
“rent  paying”  products 
with  over  3000  new  items 
being  offered  each  year. 
Only  consistent  newspaper 
promotion  can  keep  your 
product  from  being  dis¬ 
placed  by  another  in  the 
average  grocery  store  now 
already  overloaded  with 
some  5000  items.  Buy  news¬ 
papers  first. 

BURKE  • 
KUIPERS 
&  MAHONEY 

INC. 

N«w  York,  Ckicofo,  Detroit, 
Attoato,  Charlotte,  Dallas, 
Kansas  City,  Oklahoma  City, 
San  Francisco 

63 


Apprentice  Cited 

Oklahoma  City 
Marion  Carter,  apprentice  en¬ 
graver  at  the  Oklahoman  and 
Times,  was  named  the  outstand¬ 
ing  industrial  apprentice  in 
Oklahoma  by  the  National  As¬ 
sociation  of  Manufacturers. 


Personals 

(Continued  from  page  63) 


MM  BiS  George  S.  Kirvay  —  new 

K  m  night  shift  reporter  in  the  Som- 

erville  office  of  the  New  Bruns- 
irick  (N.  J.)  Home  News,  his 
H  ^  first  newspaper  job.  Fred  H. 

*  ^  “  Kirby,  former  assistant  sports 

P*!"**''  Eades  editor  of  the  Binghampton 

(N.  Y.)  Sun  —  to  the  Home 
Cruise  Palmer  —  from  as-  News  as  reporter.  Mrs.  Pat  D. 
sistant  to  city  editor  of  the  Ferrara,  former  member  of 
Kansas  City  (Mo.)  Star,  sue-  the  Metuehen  (N.  J.)  Recorder 
ceeding  Ralph  H.  Fades,  who  —  to  the  Home  News  social 
returns  to  the  staff  on  his  own  department,  replacing  Elsie  O.  Phiup  T.  Rich 
request.  Mr.  Palmer  started  Ringer.  ored  at  civic  din 

with  the  Star  in  1932.  Mr.  *  •  •  jjjg  yea|.g  ^  newspa-  nah  (Ga.)  Morning  News  and 

Eades  has  been  on  the  staff  32  Charles  J.  HoYE,  formerly  perman  in  Midland,  Mich.  He  Evening  Press  from  general  re¬ 
years.  George  R.  Burg — named  with  the  Levittown  (Pa.)  Press  became  editor  and  publisher  of  porting  for  the  Rock  Hill  (S. 
assistant  CE.  '  “  . .  '  "  -  .  — 


HE'S  AN  ARTIST,  TOO — Albert  Rther,  a  member  of  the  Eureka  (CaRl.l 
Humboldt  Timet  staff,  displayed  hit  water  colors  and  tea  scapes  in  Hh 
lobby  of  the  newspaper  building. 

to  be  hon-  Nathaniel  Polster  —  t« 


new  swing  shift  man  in  the  the  Midland  Daily  News  in  C.)  Evening  Herald, 
news  department  of  the  New  1937.  « 

Frank  C.  Carpenter,  princi-  Brunswick  (N.  J.)  Home  News.  *  •  •  Robert  C 

pal  owner  of  the  Cooperstown  Vitus  T.  Fecht,  Jr.,  formerly  B.  F.  Kellum  of  Dallas  has 
(N.  Y.)  Freeman’s  Journal  —  in  the  advertising  sales  depart-  been  appointed  AP  correspond- 
retired  after  33  years  with  the  ment  of  the  Freehold  (N.  J.)  ent  at  McAllen,  Texas.  He  suc- 
weekly.  He  is  a  former  presi-  Transcript  and  the  Millbum  ceeds  William  Gibson,  who  is 
dent  of  the  New  York  State  (N.  J.)  Item  —  to  the  Home  transferring  to  the  Pennsyl- 
Press  Association.  News  ad  staff.  vania  service. 


Hinds,  reporter 
and  copy  deskman  for  the  Port¬ 
land  (Me.)  Press  Herald  for 
two  years  —  to  marine  sales¬ 
man  for  Goodall  Boat  Sales, 
Portland. 


problems 


If  occasionally  you  find  yourself  on  a  "type 
\  metol  trouble  hook",  call  an  informed 
Imperial  representative.  This  man  is  trained 
to  get  mechanical  executives  in  composing  rooms 
and  stereotype  departments  "off  the  type  metal 
trouble  hook"  and  keep  them  off.  Over  a  period 
of  46  years,  we  have  built  up  a  system  of  close 
careful  attention  to  customers'  metal  perform¬ 
ance.  The  comprehensive  know-how  we  have 
attained  can  be  invaluable  to  any  type  metal 
user  — to  you.  Shall  we  talk? 


you  get  BXTRA  ADVANTAGES  with 


IMPERIAL  TYPE  METAL  CO. 

Chicago  60  •  New  York  7  •  Philadelphia  34 
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SIXTY  YEARS... 
AND  THE  BEST 
IS  YET  TO  COME 


60  years  ago,  loading 
freight  involved  slow, 
back-breaking  labor 


In  the  1890's,  when  Goodyear  was  founded,  loading 
of  freight,  baggage  and  other  cargo  was  an  exhaust¬ 
ing,  time-consuming  task.  Shipments  moved  slowly 
because  every  article,  no  matter  how  large  or  small, 
had  to  be  repeatedly  loaded  and  unloaded  by  hand. 

Goodyear  conveyor  belts  now  help  to  do  this  back¬ 
breaking  work,  and  thereby  slash  costs  and  speed  ship¬ 
ments.  These  rubber-muscled  workers  help  to  load  and 
unload  railroad  cars,  ships  and  airplanes  rapidly  and 
economically  . . .  haul  ore,  coal  and  building  materials. 
Goodyear-pioneered  “moving  sidewalk”  belts  carry 
passengers  through  airports  and  railway  stations,  add¬ 
ing  comfort  and  convenience  to  traveling. 


Planned  diversification  has  produced  dozens  of  other 
types  of  Goodyear  products  to  serve  almost  every  in¬ 
dustry.  Among  them  are  all  sizes  of  V-belts,  some  of 
them  with  running  speeds  as  high  as  10,000  feet  per 
minute.  Goodyear’s  diversified  products  also  include 
tires  .  .  .  aircraft  and  aviation  equipment  .  .  .  shoe 
products  . .  .  foam  products  . .  .  films  and  flooring  .  .  . 
metal  products  .  .  .  chemicals  .  .  .  and  many  more  for 
fast  growing  world-wide  markets. 


It  is  through  imaginative  growth  like  this  that  Goodyear 
has  become  the  world's  largest  rubber  company. 


THE  GREATEST  NAME  IN  RUBBER 


Watch  “Goodyear  Theater”  on  TV— every  other  Monday  9:30  P.M.  EOT. 


Obituary 


Ralph  Thomas  Kettering, 
72,  former  newspapeiinan  and 
publicist;  April  7.  Between  1908 
and  1911  he  worked  as  assist¬ 
ant  Sunday  editor  of  the  Chi¬ 
cago  (Ill.)  Examiner. 

«  *  * 

Florence  E.  Tisdel,  58,  for¬ 
mer  assistant  drama  editor  of 
the  Boston  (Mass.)  American; 
April  7.  She  also  wrote  book 
reviews  for  the  Boston  (Mass.) 
Transcript  and  the  Boston 
(Mass.)  Globe. 

*  *  * 

Leroy  E.  Fess,  61,  farm  edi¬ 
tor  of  the  Buffalo  (N.  Y.) 
Courier-Express,  of  complica¬ 
tions  resulting  from  a  foot  in¬ 
fection;  April  9.  He  had  special¬ 
ized  in  dog  and  farm  articles 


during  almost  40  years  in  the 
newspaper  business.  During  his 
career,  he  worked  for  the  old 
Buffalo  (N.  Y.)  Express,  Buf¬ 
falo  (N.  Y.)  Evening  News, 
Rochester  (N.  Y.)  Democrat  & 
Chronicle  and  the  Syracuse  (N. 
Y.)  Post-Standard. 

*  *  * 

H.  Everett  De  Groat,  52, 
publisher  of  the  Essex  County 
Republican  and  the  Essex  Coun¬ 
ty  News,  both  published  at 

Keeseville,  N.  Y.;  April  9. 

*  *  * 

Edward  T.  Hayden,  60,  Hud¬ 
son  Valley  newspaperman; 
April  10.  Mr.  Hayden  worked 
on  newspapers  in  Beacon,  New¬ 
burgh  and  Poughkeepsie  for 
more  than  30  years.  He  finished 
his  newspaper  career  as  a  politi¬ 
cal  reporter  for  the  Newburgh 
(N.  Y.)  News,  leaving  three 
years  ago  because  of  illness. 


John  Colton,  50,  Houston, 
Tex.,  bureau  manager  for  the 
United  Press,  following  a  short 
illness;  April  10.  He  had  been 
with  UP  since  1948  when  he 
joined  the  New  Orlean  bureau. 
He  later  moved  to  Little  Rock, 
Ark.,  and  came  to  Houston  in 
1954.  He  started  in  newspaper 
work  as  a  copy  boy  with  the 
Baltimore  (Md.)  Sun  in  1925, 
later  working  for  the  New  York 
Times  and  the  Brooklyn  Eagle. 


Wide 
Faces  on 

LUDLOW 


Tempo  Bold  Extended 

Tempo  Black  Extend 


Ludlow  Typograph  Company 


in  toe  Mrg.  Sidney  Bliss  Librarian  Dies 

ng  his  •' 

[le  old  Mrs.  Sidney  H.  Bliss,  37,  wife  Chiooo 

,  Buf-  toe  publisher  of  the  Janesville  Ben  Cupan,  52,  Chicago  Arm- 

News,  (Wis.)  Gazette,  was  killed  in  ican  head  librarian,  died  April 
',rat  &  accident,  April  11,  near  a  10,  after  an  apparent  heart 
se  (N.  Tucson,  Ariz.,  guest  ranch.  Mrs.  attack  at  his  desk  in  the  Amer- 
Bliss  was  thrown  under  her  ican’s  reference  room.  He  was 
horse  as  it  stumbled  and  fell,  a  veteran  of  35  years  with  the 
T,  52,  She  was  with  Mr.  Bliss.  newspaper,  becoming  head  li 

bounty  ♦  ♦  ♦  brarian  in  1954.  He  succeeded 

Coun-  T  his  brother,  the  late  Paul  Cupan, 

ed  at  John  Colton,  50,  Houston,  who  had  been  head  librarian  for 
g  Tex.,  bureau  manager  for  the  jg  years. 

■  United  Press,  following  a  short  *  *  ♦ 

Hud  had  been  otto  Lund,  76,  dean  of  the 

rman*  editorial  staff  of  the  Eau  Clam 

vrorked  Orlean  bureau.  (Wis.)  Daily  Telegram  and 

New-  Claire  Leader,  after  a 

e  for  Houston  in  three-month  illness ;  April  9.  He 

nished  started  in  newspaper  had  been  associated  with  the 

politi-  work  as  a  copy  boy  with  the  newspapers  for  56  years  after 
fburgh  Baltimore  (Md.)  Sun  in  1925,  joining  the  Telegram  in  W 
three  later  working  for  the  New  York  ^s  a  reporter  and  later  becoming 
3SS.  Times  and  the  Brooklyn  Eagle,  o^itor.  In  later  years  he  was 

- - city  government  reporter. 

*  *  * 

.Albert  J.  Pugner,  41,  mem¬ 
ber  of  the  news  staff  of  the 
Marinette  (Wis.)  Eagle-Star 
for  10  years  until  a  heart  con- 
j  dition  forced  his  retirement  last 
I  December;  April  9,  followings 
j  heart  attack.  He  started  news- 
paper  work  with  the  Chicago 
(HI.)  Tribune  in  1937. 

I  Richard  J.  Murray,  66,  as- 

_  _  I  sistant  night  telegraph  editor  of 

I  the  Buffalo  (N.  Y.)  Evening 
I  News  and  former  assistant  city 
editor;  April  12.  He  began  his 
newspaper  career  with  the  old 
Buffalo  (N.  Y.)  Courier,  Cour¬ 
ier-Express,  later  going  with 

.1  _  1  .  .1  .  j  the  old  Buffalo  (N.  Y.)  Times 

Bs  that  emphasize  the  present  vogue  : 

was  copy  editor  of  the  De- 

de  and  vigor.  Tempo  Black  Extended  (Mich.)  Free  Press,  the 

Syracuse  (N.  Y.)  Herald-Jour- 
•,  30,  36,  and  48  point.  Tempo  Bold  nal  and  the  Rochester  (N.  Y.) 
_  _  1,10  •  »»•  Democrat  &  Chronicle.  He  was 

24,  36,  and  48  point.  Variant  char*  also  assistant  city  editor  of  the 

old  Buffalo  (N.  Y.)  Commercial 
*  *  * 

John  W.  Robinson,  81,  re¬ 
tired  newspaperman  who  for- 
merly  worked  for  New  York 
City  and  New  England  newspa¬ 
pers;  April  11.  He  worked  for 
the  three  Homell,  N.  Y.,  dailies 
.  I  —  the  Morning  Times,  Evening 

Times  and  the  Evening  Tribunt- 
His  last  full-time  effoid;  was  to 

_ M. _  serve  as  editor  of  the  centennial 

edition  of  the  Evening  Tribune. 
He  was  also  managing  editor 
!  of  the  Lowell  (Mass.)  Sitndag 
!  Telegram,  special  feature  writer 
I  for  the  Boston  (Mass.)  Trav- 
I  eler,  and  feature  writer  for  the 
I  .  .  ,  J  •  iL  .  York  Sun  and  the  New 

nued  progress  in  typeface  design  that  York  Sunday  Herald. 

)re  useful.  Write  today  for  specimen  ♦  ♦  ♦ 

Dermot  O’Sullivan  Bakee- 
IS  and  suggested  use.  i  44,  news  editor  of  the  Montreal 

(Que.)  Star;  April  16.  He 
I  joined  the  Star  27  years  ago 
I  as  a  reporter,  eventually  becoin- 

ort-jo  ri  u  A  /-u-  lA  '  editor  and  news  edi- 

2032  Clybourn  Avenue,  Chicago  14  tor. 
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EVERY  DAY  442,724  FAMILIES  IN  14 
MARKETS  READ  A  COPLEY  NEWSPAPER 

CIRCULATION  FIGURES  ARE  FOR  DAILY  MORNING  AND  EVENING— PER  ABC,  9-30-57 

"The  Ring  of  Truth”  SYMBOL  OF  THE  COPLEY  PRESS 

IS  "HOMETOWN"  NEWSPAPERS— CALIFORNIA  |  ALHAMBRA  .  .  .  POST  ADVOCATE  BURBANK  .  .  .  BURBANK  DAILY-REVIEW 
CULVER  CITY  ,  .  .  EVENING  STAR-NEWS  GLENDALE  .  .  .  GLENDALE  NEWS-PRESS  MONROVIA  .  .  .  DAILY  NEWS-POST  SOUTH  BAY  .  .  .  DAILY  BREEZE 

SAN  DIEGO  ...  THE  SAN  DIEGO  UNION  SAN  DIEGO  .  .  .  EVENING  TRIBUNE  SAN  PEDRO  ...  SAN  PEDRO  NEWS-PILOT 
VENICE  .  .  .  EVENING  VANGUARD  lUINOIS  |  AURORA  .  .  .  AURORA  BEACON-NEWS  ELGIN  .  .  .  ELGIN  DAILY  COURIER-NEWS 

JOLIET  .  .  .  JOLIET  HERALD-NEWS  SPRINGFIELD  .  .  .  ILLINOIS  STATE  JOURNAL  SPRINGFIELD  .  .  .  ILLINOIS  STATE  REGISTER 
SERVED  BY  THE  COPLEY  WASHINGTON  BUREAU  AND  THE  COPLEY  NEWS  SERVICE 

REPRESENTED  NATIONALLY  BY  WEST-HOLLIDAY  CO.  INC. 


editor  &  PUBLISHER  for  April  26,  1958 


67 


ANPA  PRESIDETNT 


Man  Without  Fanfare: 
David  Tennant  Bryan 


By  John  Connors 

Richmond,  Va. 

It  was  the  Great  Depression 
year  of  1932.  The  circulation 
manager  of  the  Richmond  News 
Leader  was  resigning,  and  the 
publisher,  John  Stewart  Bryan, 
asked  him  for  his  recommenda¬ 
tions  about  a  replacement. 

The  circulation  manager 
thought  awhile,  then  offered  this 
near-classic: 

“Well,”  he  said,  “there’s  a  lot 
of  loose  money  in  the  circula¬ 
tion  department,  and  your  son 
Tennant  at  least  won’t  steal  it.” 

And  so,  David  Tennant  Bryan 
— who  himself  tells  the  story — 
climbed  into  the  ranks  of  news¬ 
paper  management.  It  was  the 
first  major  step  in  a  career  in 
which  he  has  become  president 
of  Richmond  Newspapers,  Inc., 
publisher  of  the  morning 
Times-Dispatch  and  the  evening 
News  Leader,  chairman  of  the 
board  of  the  Tribune  Co.,  pub¬ 
lishers  of  the  Morning  and  Sun- 


BUFFALO’S 

FASTEST 

GROWING 

NEWSPAPERS 

F  Circulation  growth  means 
reader  interest  and  advertis¬ 
ing  readership.  Both  Morning 
and  Sunday  Courier-Express 
are  growing  faster  than  any 
other  Buffalo  paper  —  faster, 
too,  than  the  population. 
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day  Tampa  (Fla.)  Tribune  and 
now  president  of  the  American 
Newspaper  Publishers  Associa¬ 
tion. 

His  father  served  as  presi¬ 
dent  of  ANPA  during  1927-28. 


Fortunate 

Mr.  Bryan,  tall,  slender  and 
energetic  at  51,  this  week  sum¬ 
med  up  that  career  this  way: 

“I  was  fortunate  in  finding  a 
place  in  a  fine  organization,  and 
having  associates  through  the 
years  who  have  made  it  more 
so.” 

Since  he  took  over  as  pub¬ 
lisher  of  the  two  papers  in  late 
1945,  combined  daily  circula¬ 
tion  has  jumped  from  182,916 
to  a  figure  last  month  of  245,- 
106. 

When  he  returned  to  the 
papers  from  World  War  II  serv¬ 
ice,  he  found  a  feeling  in  the 
community  of  annoyance  at  the 
papers’  policy  of  requiring 
classified  advertisers  to  buy  only 
in  combination. 

“The  policy  had  apparently 
assumed  a  magnitude  in  the 
eyes  of  the  advertisers  which 
was  hard  to  believe,”  he  said. 
“We  became  one  of  the  first 
metropolitan  combination  papers 
to  cut  them  loose  so  that  they 
could  buy  classified  in  one  paper 
or  the  other  or  in  combination. 

“The  surprising  thing  was 
that  we  found  about  two  months 
later  that  96  per  cent  of  the 
classified  advertisers  were  buy¬ 
ing  in  combination.” 

Research  for  Media 

Richmond  Newspapers  were 
later  among  the  first  to  elimi¬ 
nate  combination  requirements 
for  general  advertising.  Seven 
possible  combinations — from  a 
single  paper  to  morning,  eve¬ 


ning  and  Sunday — are  now 
available. 

A  major  research  program 
opened  a  movement  to  inform 
media  buyers  of  double  circula¬ 
tion  coverage  by  the  papers,  a 
subject  which  up  until  then  was 
a  hush-hush  matter  in  most 
combination  cities.  The  research 
department  has  published  na¬ 
tional  studies  of  metropolitan 
area  newspaper  coverage  and 
the  effects  of  television  on 
newspaper  circulation.  It  issues 
a  semi-annual  survey. 

Last  year,  Richmond  News¬ 
papers  led  the  way  in  the  de¬ 
velopment  of  the  new  fre¬ 
quency-volume  discount  con¬ 
tracts  for  general  advertisers. 

The  results: 

The  Richmond  papers  are  at 
or  near  the  top  of  all  two-daily- 
and-Sunday  cities  in  total  gen¬ 
eral  linage. 

In  the  midst  of  a  national  re¬ 
cession,  total  linage  last  month 
dropped  only  4  percent  from 
that  of  March  1957.  A  “hard 
sell”  policy  all  but  made  up  in 
local  linage  the  loss  in  general 
advertising.  Most  of  that  local 
linage,  Mr.  Bryan  said,  was 
diverted  from  other  media. 

Personal  Publicity  Taboo 

Each  of  the  Richmond  papers 
— one  or  the  other  is  bought  by 
four  out  of  five  families  who 
read  any  daily  newspaper  in  an 
area  covering  approximately 
one-third  of  Virginia — ^has  its 
own  news  and  editorial  depart¬ 
ment.  Virginius  Dabney,  editor 
of  the  Times-Dispatch,  is  a 
Pulitzer  Prize  winner,  as  was 
the  late  Dr.  Douglas  Southall 
Freeman,  editor  for  many  years 
of  the  News  Leader.  Mr.  Dab¬ 
ney  has  just  completed  a  term 
as  president  of  the  American 
Society  of  Newspaper  Editors. 

The  Richmond  publisher  also 
plays  a  civic  role.  He  was  chair¬ 
man  of  a  recent  fund-raising 
campaign  that  brought  in  $3,- 
900,000  for  construction  of  the 
new,  seven-story  Richmond  Me¬ 
morial  Hospital. 

But  Mr.  Bryan,  who  attrib¬ 
utes  most  of  the  newspaper 
changes  to  his  management  as¬ 
sociates,  avoids  fanfare. 
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David  Tennant  Bryan 

Despite  the  fact  that  a  form 
filed  in  the  newspapers’  refer¬ 
ence  department  in  1955  listed 
23  other  business,  civic  and  so¬ 
cial  affiliations  of  the  publisher, 
there  were  no  local  stories 
printed  about  him  in  that  year. 

The  envelope  in  the  news¬ 
papers’  morgue  which  bears  his 
name  contains  only  seven  clip¬ 
pings,  the  longest  of  which  took 
eight  inches  of  type.  It  told  of 
his  election  as  president  of  the 
corporation  and  publisher  of 
the  two  papers. 

“I’ve  worked  for  him  for  a 
dozen  years,”  said  a  news  room 
veteran.  “But  he’s  never  given 
me  an  order — just  suggestions. 
Somehow  one  has  as  much  ef¬ 
fect  as  the  other.  But  sugges¬ 
tions  are  more  pleasant.” 

Mr.  Bryan  is,  however,  a  fre¬ 
quent  visitor  to  the  news  rooms, 
where  he  often  stops  for  chats 
with  reporters.  'The  subject 
matter  is  often  a  recent  story 
particularly  well-handled  by  the 
reporter,  or  an  item  in  the  day’s 
local  news  which  caught  his  in¬ 
terest. 

Up  from  Obituaries 

The  Richmond  publisher 
knows  his  city  well.  He  was 
bom  here,  and  educated  at  pri¬ 
vate  schools  and  at  the  Univer¬ 
sity  of  Virginia. 

He  went  to  work  as  a  reporter 
in  1928  for  the  News  Leader, 
which  had  been  developed  by 
his  grandfather  and  which  et 
that  time  was  published  by  his 
father. 

“I  worked  for  two  or  thre< 
years  as  a  reporter,”  he  re¬ 
called  this  week.  “I  wrote 
church  notices  and  obituarie*, 
and  I  covered  Henrico  county  (* 
suburban  area  of  Richmond) 
and  the  Federal  courts.  News 
coverage  was  much  simpler 
then.” 

(Continued  on  page  70) 
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HIPSHOT  PBtCUSSION 
...who  rode  into 
Conniption — only 
town  he  hadn’t 
been  ridden  out  oi. 


MOONOlOW . . .  Hone'a 
Neck’s  daughter— 
with  a  yen  for 
cha-cha-cha. 


MANUa  UBOR... 
vaqnero  from  the 
South — specialty* 
sleep. 


QUYAT  BURP  ...waif 
heart-winner,  aided 
by  pet  pooch. 


HORSE'S  NECK... 
noblest  of  the  Kyntes 
—also  Carlyle, 

’06  com  lande. 


GENERAL  DsBIlllTY.. 
leather-Innged 
commander  of  Fort 
Etude,  likes  fightin’ 


BASIL  METABOLISM,  MJ). 
. . .  Conniption’s 
sawbones — treats 
cases  with  cascara. 


DEUCES  WILDE... 
dexterous  donble- 
dealing  Mayor 
(self-appointed)  of 
Conniption. 


RICK  O'SHAY... Town 
Marshal  of  Conniption 
—thinks  man  is  a 
marvelous  cdtter  I 


GAVE  ABANDON. ..a 
prairie  flower  out  for 
experience — and 
gets  it  I 


CONNIPTION...  rip 
roarin’est  ghost  town 
this  side  of  the  Pecos. 


Wackiest  Western.. lilICK  O’SHAY" 

Chock-full  of  chuckles,  chuck  wagons,  cowpokes,  and  cuties . . . 
rarin’,  roarin’,  ridin’. ..saddles,  six-shooters,  shenanigans...  redskins, 
rogues,  risibility  rattlers ...  the  new  comic  strip  adult  and  juvenile 
saga  of  Rick  O’Shay  and  Conniption ...  is  guaranteed  to  give  your 
readers  conniptions !  Daily  starts  May  19,  in  4-column  width . . . 
Sunday  starts  April  27,  in  full-color,  standard  third  pages,  or  tabloid 
half  pages.  Phone  collect  to  reserve  rights !  Podner,  don’t  miss  out 
on  this  here  delirious  ding-dangler! 


STAN  LYNDE...bom  in 
Montana’s  Billings  — 
and  will  get  a  lot  of 
same  with  Rick 
O’Shay ! 


Chicago  Tribune-New  York  News 

Syndicate,  Inc.,  Tribune  Tower,  Chicago 
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Bryan 

(Continued  from  page  68) 

Mr,  Bryan  later  switched  to 
the  circulation  department  and 
later  became  a  district  man¬ 
ager.  It  was  from  that  position 
that  he  was  promoted  to  circu¬ 
lation  manager. 

He  became  assistant  business 
manager  in  1935,  when  the 
paper’s  business  manager  be¬ 
came  ill.  The  illness  proved 
fatal,  and  Mr.  Bryan  became 
business  manager. 

It  was  during  this  period  that 
his  father  became  president  of 
the  College  of  William  and 
Mary  at  Williamsburg,  some  50 
miles  from  Richmond. 

“My  father’s  duties  kept  him 
away  from  Richmond  much  of 
the  time,”  Mr.  Brj’an  said.  “I 
had  had  a  certain  amount  of 
experience,  and  I  imagine  he 
felt  it  was  time  for  me  to  try 
my  hand.” 

Mr.  Bryan  was  general  man¬ 
ager  of  the  News  Leader  at  the 
time  the  corporation  purchased 
the  Times-Dispatch  in  1940. 

On  Battle  Cruiser 

It  was  during  that  year  that 
he  applied  for  a  commission  in 
the  Navy. 

“I  had  almost  forgotten  the  ap- 
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plication  when,  in  March,  1942, 

I  received  a  commission.” 

Mr.  Bryan  served  as  a  lieu¬ 
tenant  in  Richmond  and  in 
W’ashington  before  he  managed, 
through  a  fellow  officer,  an  as¬ 
signment  to  a  ship.  He  served 
aboard  the  battle-cruiser  Alaska 
for  18  months,  10  months  in  the 
Pacific. 

In  1944,  his  father  died.  He 
was  elected  president  of  the 
corporation,  but  was  unable  to 
assume  his  duties  as  publisher 
until  he  was  returned  to  inac¬ 
tive  duty  with  the  rank  of  com¬ 
mander. 

Since  then,  he  has  spent  the 
major  share  of  his  time  in  his 
paneled,  informally  comfortable, 
office  on  the  fourth-floor  of  the 
Richmond  New’spapers  building, 
wrestling  with  the  problems  of 
a  publisher. 

Publisher’s  Problems 

What  are  they? 

“I  believe  there  are  two  ma¬ 
jor  problems  facing  a  news¬ 
paper  today,”  Mr.  Bryan  said. 

“The  fii-st  is  that  it  cannot 
control  the  cost  of  the  raw  ma¬ 
terial  that  goes  into  its  product. 
It  has  insufficient  control  over 
its  wage  rates  or  the  use  to 
w’hich  it  may  put  its  equipment. 

“The  second  problem  is  the 
effort  of  the  government  to 
stifle  the  news.  That  effort  has 
been  pretty  successful  in  certain 
fields.” 

Mr.  Bryan  said  the  govern¬ 
ment  campaign  against  the 
press  has  taken  the  form  of 
branding  news  as  “secret”  even 
when  it  does  not  involve  a 
breach  of  national  security;  and 
hampering  freedom  of  expres¬ 
sion  through  tax  rulings. 

Relief  in  Legislation 

What  are  his  answers  to  both 
problems  ? 

“I  wish  I  knew,”  he  said.  “It 
seems  to  me  that  eventually 
the  anti-trust  laws  designed  to 


We  put  it  on  our  fishing  line 
to  see  if  they  would  bite  . . .  . 


NEW  ORLEANS  ITEM 

LouisiarKi's  Largest  Evening  N«wipap*r 


protect  the  public  must  be  ap¬ 
plied  to  labor  as  well  as  to  busi¬ 
ness.” 

He  said  it  was  his  belief  that 
if  public  opinion  does  not  even¬ 
tually  demand  such  legislation, 
the  laws  of  economics  will. 

“The  only  answer  to  govern¬ 
ment  efforts  to  control  the  press 
is  to  expose  them,”  Mr.  Bryan 
said.  “If  the  government  were 
to  gain  control  of  the  press,  we 
would  have  tyranny.” 

The  new  president  of  the 
ANPA  was  married  in  1932  to 
the  former  Miss  Mary  Harkness 
Davidson.  They  are  the  parents 
of  three  children. 

His  family  and  his  business 
and  social  commitments  leave 
him  little  time  for  other  activi¬ 
ties.  “I  play  golf  regularly — 
twice  a  year,”  he  said. 

For  newspapermen,  awards 
are  often  frequent.  But  Mr. 
Bryan  is  the  winner  of  one  top 
citation  from  a  publisher’s 
toughest  judges: 

When  the  conversation  turns 
to  the  publisher  at  shop-talk 
parties  in  Richmond,  reporters 
generally  sheath  the  verbal 
swords  with  which  they  have 
been  pinking  editors  and  desk- 
men. 

• 

Baseball  Given 
Colorful  Bow 

San  Francisco 

Special  newspaper  sections 
decked  in  color  welcomed  the 
major  leagues  to  San  Francisco 
on  April  14. 

These  ranged  in  size  to  the 
40-page  addition  issued  with  the 
San  Francisco  Examiner,  The 
San  Francisco  Chronicle’s  spe¬ 
cial  section  also  bore  a  multi¬ 
color  cover.  Editorially  it  fea¬ 
tured  a  condensation  from  the 
book,  “The  San  Francisco 
Giants.” 

The  upcoming  opening  game 
wras  emphasized  in  the  special 
sections  offered  by  the  after¬ 
noon  San  Francisco  Call-Bulle¬ 
tin  and  the  San  Francisco  News. 
This  brought  into  competition 
the  Giants  and  the  Los  Angeles 
Dodgers,  formerly  New  York 
rivals. 

Page  advertisers  in  color  in¬ 
cluded  Joseph  Magnin,  a 
women’s  store,  as  well  as  Regal 
Pale  Beer.  The  Magnin  copy  de¬ 
veloped  the  theme  that  “dia¬ 
mond’s  are  a  girl’s  best  friend.” 

Other  advertisers  offered 
giant  bargains  and  giant  selec¬ 
tions.  One  suggested  a  “strike 
out”  of  inflation. 

Also  in  keeping  with  the  wel¬ 
come  were  the  “Giant  Payoff” 
and  “Giant  Payday”  announce¬ 
ments  in  the  developing  rivalry 
of  prize  contests  offered  by  the 
afternoon  newspapers. 


Safety  Council 
Cites  Newspapers 


ChicA(» 

Forty  daily  and  18  weekly 
newspapers  were  among  the  k- 
cipients  of  the  National  Safety 
Council’s  1957  Public  Interest 
Award.  The  noncompetitive 
award  is  made  annually  to  pub¬ 
lic  information  media  for  ex¬ 
ceptional  service  to  safety. 

Following  are  the  award 
winners: 

DAILY  NEWSPAPERS 


Boston  (Mass.)  Herald 
Bridgeport  (Conn.)  Post-Telegiam 
Buffalo  (N.Y.)  Courier-Express 
Buffalo  (N.Y.)  Evening  News 
Chatham  (Ont.)  Daily  News 
Columbia  (S.C.)  Record 
Columbia  (S.C.)  State 
Denver  (Colo.)  Post 
Fort  Lauderdale  (Fla.)  Daily  and 
Sunday  News 

Greenwich  (Conn.)  Time 
Hackensack  (N.J.)  Bergen  F.vening 
Record 

Hammond  (Ind.)  Times 
Harrisburg  (Pa.)  Patriot  and  Eve¬ 
ning  News 

Honolulu  Star-Bulletin 
Kansas  City  (Kan.)  Kansan 
Lansing  (Mich.)  State  Journal 
Laramie  (VVyo.)  Daily  Boomerang 
London  (Ont.)  Free  Press 
Marion  (Ohio)  Star 
Medicine  Hat  (Alta.)  News 
Memphis  (Tenn.)  Commercial  .Xppea! 
Miami  (Fla.)  Herald 
New  Bedford  (Mass.)  Standard-Time! 
New  Haven  (Conn.)  Register 
New  London  (Conn.)  Evening  Day 
New  Orleans  (La.)  Item 
New  ()rleans  (La.)  States 
New  York  (N.Y.)  Journal-Americaii 
Ottawa  (Ont.)  Journal 
Philadelphia  (Pa.)  Inquirer 
Roanoke  (Va.)  Times  and  World- 
News 

Salt  Lake  City  (Utah)  Deseret  Ne»! 
and  Salt  Lake  Telegram 


Salt  I.Ktke  City  (Utah)  Tribune 
San  Diego  (Calif.)  Evening  Trihmit 
San  Jose  (Calif.)  Evening  News 
Stockton  (Calif.)  Record 
Topeka  (Kan.)  Daily  Camtal 
Williamsport  (Pa.)  Sun-Gazette 
Winsted  (Conn.)  Evening  Citizen 
Winston-Salem  (N.C.)  Jouni.il  and 
Twin  City  Sentinel 


WEEKLY  NEWSPAPERS 
Bellflower  (Calif.)  Herald  American 
Cincinnati  (Ohio)  News-Reporter 
Cleveland  (Ohio)  West  Side  News 
Cranston  (R.I.)  Herald 
Deep  River  (Conn.)  New  Era 
Dumas  (Ark.)  Clarion 
Hartsville  (S.C.)  Messenger 
Hialeah  (Fla.)  Home  News 
Marion  (Va.)  Smyth  County  News 
Newberry  (S.C.)  Observer  and  Her¬ 
ald  &  News 

New  Canaan  (Conn.)  Advertiser 
New  Prague  (Minn.)  Times 
Newtovs-n  (Conn.)  Bee 
North  Augusta  (S.C.)  Star 
Roodhouse  (Ill.)  Record 
Stafford  Springs  (Conn.)  Press 
Starkville  (Miss.)  News 
Walden  (N.Y.)  Citizen  Herald 


Indictment  Follows 
Daily’s  Expose  Series 

Philadelphia 
An  expose  by  the  Philadel¬ 
phia  Inquirer  has  resulted  in 
the  indictment  of  nine  persons 
in  suburban  Upper  Darby  town¬ 
ship  in  connection  with  a  $L 
600,000  incinerator  site  scandal- 
After  the  Inquirer  published 
details  of  the  strange  transac¬ 
tion  by  which  land  speculators 
were  guaranteed  $40,000  a  year 
for  40  years  at  the  expense  of 
the  taxpayers,  the  public  be¬ 
came  aroused  over  the  scandal- 
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HE  SERVICE  THAT  HtLPS  IN  THE  USE  OF  NEWSPAPER  ADVERTISING 


ASNE  PRESIDENT 


Geo.  Healy  Still  Wears 
‘Working  Press’  Badge 

By  Charles  B.  Hinch 


New  Orleans  the  newsroom’s  operation. 

George  W.  Healy  Jr.,  the  new 

president  of  the  American  So-  ,  ,  ,  • 

ciety  of  Newspaper  Editors,  is  Staff  members  regard  him 
a  newspaperman  who  —  at  the  '^‘th  a  respect  that  borders  on 
age  of  30  —  became  the  man-  ^ear  and  pale  when  one  of  his 
aging  editor  of  the  largest,  most  memos  attached  to 

influential  newrspaper  in  his  part  ^  tearsheet  reflecting  an  error 
of  the  country.  —  .turns  up  in  the  reporter  s 

The  record  shows  that  Mr.  *"soi^^^of  the  older  hands  still 
Healy,  just  tui-ned  21,  joined  ^  ^  ^^en  Mr. 

the  Ttnies-Picayune  staff  as  a  ^  ^ay  at 

reporter  It  was  1926.  Four  ht, 

years  later  he  was  its  city  edi-  . 

tor,  and  m  another  five  years  individual  pages  and  could 

Its  managing  editor. 

He  has,  of  course,  gone  on  flown  a  reporter  or  copyreader 
from  there.  In  1939  he  was,  over  an  error,  the  wrong  choice 
for  a  tiuie,  given  the  additional  qJ  a  phrase  or  a  word, 
responsibilities  of  treasurer  of  Healy  runs  a  paper  that 

the  newspaper  s  publishing  com-  lays  heavy  emphasis  on  com¬ 
pany.  In  1942  he  was  made  a  prehensiveness  of  coverage,  ac- 
vicepresident,  in  1948  a  director  curacy  on  details  and  clarity  Orleans, 
and  since  1952  he  has  been  the  in  writing, 
newspaper’s  editor.  Editorially,  it  keeps  a  close 

In  this  instance  the  term  edi-  watch  on  the  state’s  finances 
tor  is  unequivocally  correct,  for  and  plays  a  maj’or  role  in 
Mr.  Healy  takes  a  direct  hand  in  Louisiana’s  gubernatorial  cam- 


ASNE  President  Healy  contemplates  a  caricature  done  by  John  Chase. 


A  Time  for  Objectivity 


It  is  a  paper  that  bends  over  coins  of  children.” 
backward  to  be  objective.  „  ..  .  , 

44T9  1  ff  -mr  f_T  1  1  of  fisl&8S 

Im  convinced,  Mr.  Healy 

said,  “that  a  newspaper  that  George  Healy  was  bom  in 
plays  favorites  in  its  selection  Natchez,  Miss.,  and  attended  pri- 
of  news  for  publication  cannot  vate  and  public  schools  there, 
long  justify  its  existence. 

“In  the  days  when  dailies 
were  party  organs  —  when  there  .  ... 

were  seven  newspapers  in  New  variety  of  jobs  with  the  Natehc 
Orleans  and  17  in  New  York  —  Democrat,  went  on  to  the  Uni¬ 
discrimination,  playing  up  of  versity  of  Mississippi  in  Or 
one  faction  and  playing  down  ford  and  was  graduated  as 
of  another,  might  be  condoned,  president  of  his  class. 

“Today,  the  responsibility  of  In  college  he  was  correspond- 
an  editor  to  produce  a  newspa-  ent  for  the  Associated  Pres; 
per  that  really  is  objective  is  and  for  more  than  a  dozen  news- 
much  greater  —  even  in  cities  papers. 

like  New  Orleans  where  there  During  this  period  France; 
is  competition.  Birkhead,  a  secretary  for  Mis- 

“I  feel  very  strongly  that  the  s'ssippi  Governor  Lee  Russel* 

filed  a  $100,000  seduction  suit 
the  governor. 

Mr.  Healy  it,  getting 

^  I  space  rates. 

commented  Turner 


His  father  once  owned  and 
edited  the  Fayette,  Miss.,  week 
ly.  The  younger  Healy  held  a 


So  the  Newspaper  Can 
Get  Paid  "On  Time" 


Billing  time  at  the  ad  agency  .  .  .  did  the  newspaper  ads 
run  as  ordered  .  .  .  are  all  proofs-of-insertion  available? 

It  is  a  safe  bet  the  ad  agency  already  has  its  tearsheets. 
ACB  has  speeded  up  delivery  of  tearsheets  manyfold.  Before 
ACB  became  the  central  clearing  house  many  were  missing 
and  the  agency  had  to  write  to  each  newspaper  direct.  Now 
they  are  seldom  missing  but  if  there  is  an  accidental  skip, 
the  nearest  ACB  office  handles  the  call  promptly. 

ACB  shortens  the  lapse  of  time  between  the  day  the  news¬ 
paper  runs  the  ad  and  is  paid  for  same.  This  makes  for 
.wpid  turnover  of  a  newspaper’s  working  capital. 

In  addition,  ACB  also  carries  on  an  educational  campaign 
with  agencies  and  advertisers  to  proceed  with  payments  and 
billing  even  though  occasional  tearsheets  are  missing  or  mis¬ 
laid.  Adjustments,  if  any,  can  be  made  later  on. 

^  Advertising  Checking  Bureau,  Inc. 

1  (  '***'  KA)  n  IM«m  Kit.  •  Chta|.  (3)  II  S.  Mkli|M  An.  •  Cilintii  (IS) 

^  ^  Willili  (3)  IM  JahiM*  Kn.  •  im  Fnadx*  |S)  SI  Rnl  St 


“George,' 

Catledge,  Mississippi-bom  man¬ 
aging  editor  of  the  New 
Times,  “got  more  out  of  it  than 
Miss  Birkhead.” 

After  college,  Mr.  Healy 
hired  as  a  reporter  by  the  man¬ 
aging  editor  of  the  Birmingivi.* 
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CENTRAL  BEATS 
THE  DI^DLINE^ 

22  hourTfisSIiV  '  ' 

(OMPtErE'hlANT  MOVE^»^ 


PASSMC 


Dear  Harry.  connection  build- 

»nd  your  .the  new  Herald-1«  condition* 

you  were  ab  ,even-unit  and  *®^^*'y,tem  '**'*  ^^ 

all  o£  our  deaxm*  r\  i 


Central  N*  r  gtfeet 

^Vrb"  4.  f’*'- 

New  IforK 
HBA-i 


C.N.I.  will  mstoll, 
disinontl«,  •!§€!,  move 
or  convert  any  press- 
regardless  of  she,  age 
or  monufoettire 

Over  38  Yeors'  Experience 


^  CENTRAL  NEWSPAPER  INSTALLATIONS,  Inc. 

Subaldieirir  of  Control  ftlgglna  41  Controetlng  Corp. 

N.  Y.  C.  HOMi  OFFKE:  S7S  WasMngton  St..  Hn»  York  14.  N.  Y..  Otofon  S-5100 
FlOtlOA  OFFKf:  1220  Idpwotor  Drive  Orlando,  Florida,  Garden  4-5741  or  Garden  S-S9t4 
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which  Mr.  Healy  followed  to  “Pertinent  Questions”  addressed  sociated  Press  Managing  Edt 
the  Gulf.  On  the  way,  he  scored  to  the  then  governor,  the  then  tors’  Association,  1943-46;  and 
several  scoops  —  notably  when  president  of  the  state  univer-  president  of  Sigma  Delta  Chi 
the  levee  broke  at  Melville,  La.  sity  and  other  public  officials  fraternity,  1946-47. 

He  hired  a  scow  at  nearby  and  printed  on  Page  1  of  the  He  is  a  director  of  the  Inter- 
Opelousas,  rigged  it  with  two  Times-Picayune.  American  Press  Association  and 

outboard  motors  and  was  the  As  he  remarked  after  that  a  director  of  the  Associated 
first  outsider  to  reach  the  crusade,  Louisiana  became  a  Press.  He  has  served  as  chair- 
fiooded  town.  When  the  then  two  party  state,  “with  one  party  of  the  editorial  committee 

relief  director.  Secretary  of  in  power  and  the  other  party  in  of  the  Southern  Newspaper 
Commerce  Herbert  Hoover,  ar-  jail.”  Publishers’  Association  and  is 

rived  from  Baton  Rouge  he  had 

a  sight  of  Healy  swimming  down  lu  War  Office 

the  main  street  of  the  com-  During  World  War  II,  Mr 

munity- after  surrendering  his 

scow  to  a  Red  Cross  worker  -  domestic  branch  of  the  Office 
to  telephone  his  story  from  a  ^ar  Information;  and  cur- 
switchboard  mounted  on  a  scaf-  besides  being  editor 

fold  in  the  town  s  exchange.  vicepresident  and  director  or 
His  written  contributions  to  the  paper,  he  is  general  man- 
the  crusade  which  led  to  a  po-  ager  of  WTPS,  the  paper’s  ra- 
The  spring  of  1927  brought  litical  revolution  in  Louisiana  dio  station, 
the  1927  Mississippi  river  flood,  in  1939  included  a  series  of  He  was  president  of  the  As- 


(Continued  from  page  72) 


three  nations  —  with  the  Order 
of  Leopold  II  by  the  King  of 
Belgium;  with  the  Star  of  Soli¬ 
darity  by  Italy  and  with  the 
Order  of  Christofo  Columbo  bj 
the  Dominican  Republic. 

His  local  civic  affairs  activi- 
From  1943 


THE  KEY  TO 
SUCCESSFUL 
MATRIX 
PROCESSING 


ties  are  numerous, 
to  1952  he  taught  at  Tulane 
University  as  a  part  time  in¬ 
structor. 

Socially,  he  is  a  member  of 
the  Boston  Club,  the  Louisiana 
Club  and  the  Southern  Yacht 
Club  (former  governor)  of  Ne* 
Orleans 


Matrix  Contrast  Service  is  based  on  highly 
skilled  technicians  and  service  crews,  backed  by 
30  years  of  experience  in  this  specialized  field. 

The  techniques  employed  by  these  Matrix 
servicemen  have  been  perfected  over  the  lost 
three  decodes  until  todoy  they  are 
virtually  foolproof. 

This  superior  service  is  rendered  on  a 
continuous  mointenance  bosis  that  includes 
Doth  the  original  processing  of  your  new  and 
used  matrices,  and  reprocessing  occording 
to  pre-arranged  schedules.  We  maintain  round 
the  clock  shifts  to  assure  that  your  production 
schedules  will  not  be  interrupted. 

If  you  haven’t  already  investigated  the  savings 
obtainable  through  the  use  of  Matrix 
Contrast  black-and-white  and  colored  reference 
marks,  send  today  for  a  free  booklet  describing 
our  time-tested  matrix  maintenance  plan. 


National  Pres; 
Club  of  Washington,  the  Press 
Club  of  Jackson,  Miss.,  and  the 
Press  Club  of  New  Orleans. 

His  wife  is  the  former  Mar¬ 
garet  Alford,  also  a  native  of 
Mississippi.  They  have  one  son. 
George  W.  Healy  III,  a  New 
Orleans  admiralty  lawyer,  and 
one  grandson,  George  W.  Healy 
IV.  A  second  son,  Floyd  Alford 
Healy,  died  in  1945. 

In  former  years  Mr.  Healy 
played  a  lot  of  golf,  tennis  and 
badminton.  In  recent  years  his 
exercise  has  been  limited  to  sail¬ 
ing  and  pitching  horseshoes. 

“For  added  revenue,”  he  re¬ 
cently  quipped,  “I  also  play  con¬ 
tract  bridge.” 


The  American  Society  d 
Newspaper  Editors  thanked  Ik 
Harold  Cross  for  his  services  as 
Freedom  of  Information  counsel 
with  a  gift  of  an  elaborate  short¬ 
wave  portable  radio  outfit. 


Rate  Increasing  Ic 

Effective  July  1,  general  ad¬ 
vertising  rate  in  the  Nanai*® 


MATRIX  CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 
154  WMt  14th  Street,  New  York  1 1,  N.  Y. 
326  W.  Madison  Street,  Chicago  6,  III. 
1105  Trenton  Street,  Los  Angeles  15,  Calif. 


iiU^WPIPI.T  (B-  C.)  Daily  Free  Press  wiH 
increase  from  8c  to  9c  per  line- 
according  to  W.  J.  Lupton,  gc®’ 
Copvrieht  eral  manager  of  the  Thomson 

frt*  Contrott  Corporotiofi  nBWSpspcr# 
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How  to  reach 
two  big  markets 

with 

one  low-cost  buy! 


'ELLING  fnore  people  at  lower  cost  is  easy  in  Kentucky  and  Southern  Indiana 
because  every  day  The  Courier-Journal  ami  The  Louisville  Times  completely 
blanket  two  big  markets  with  nearly  100,000  newspapers. 


MARKET  #1  is  Metropolitan  Louisville  ...  a  big,  active.  billion-<lollar 
market  that  now  ranks  among  the  nation's  top  30.  Every  one  of  the  nn)re  than 
208,000  families  in  Metropolitan  Louisville  reads  The  Courier-Journal 

and/or  The  T.ouisville  Times. 


MARKET  ^2  includes  the  rest  of  Kentucky  and  a  large  chunk  of  Southern 
Indiana  ...  a  market  that  commands  nearly  $3  billion  in  effective  buying 
income.  A  large  part  of  these  dollars  is  concentrated  in  the  smaller 
towns  of  the  region.  An<l  in  63  of  these  towns,  more  than  50'^  b  of  the 

families  read  these  newspapers  every  day. 

This  is  a  money-saving  opportunity  that  no  other  medium — or  cond)ination  of 
media — can  offer  you.  And  it’s  easy  to  buy.  Simply  contact  a 
representative  of  The  Branham  Company. 

She  €0ttirier-f0ttrttal 

The  Louisville  Times 

393,724  Daily  Combination  •  308,192  Sunday 

(ABC  Statement  for  12  months  onding  Sopttmbor  30,  1957) 

Represented  nationally  by  The  Branham  Company 
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ASNE 


and  THE 

ARMSTRONG  DAILY 

Went  To  Press  For  the  First  Time 

HP  he  infant  1918  was  bom  into  a  tom,  tired,  and  badly 
shaken  world.  Twenty-seven  nations  were  at  war  with 
their  neifi^hbors.  The  Great  World  War  .  .  .  some  said  it 
would  be  the  last  .  .  .  was  entering  its  fifth  year.  When  the 
armistice  was  signed,  November  11th,  more  than  four 
million  Johnnies  came  marching  home.  America  celebrated, 
long  and  loud  and  lustily. 

In  sports,  Boston  beat  Chicago  4  games  to  2  to  take  the 
World  Series.  Man  O’  War  was  a  year-old  colt,  training 
for  his  first  start  the  next  season  at  Belmont  (he  won; 
earned  $500  for  the  Glenn  Riddle  Farm).  And  the  Kentucky 
Derby  was  won  by  the  Immortal  Exterminator,  affection¬ 
ately  known  as  “Old  Bones”.  In  a  thrilling  race  to  the 
wire.  Exterminator  defeated  Escoba  and  Viva  America, 
later  going  on  to  even  greater  glory  in  the  Pimlico  Handi¬ 
cap  and  other  great  stake  races. 

.^^Iso  in  1918,  the  sports  world  welcomed  a  distinguished 
young  newspaper  .  .  .  now  known  as  THE  ARMSTRONG 
DAILY.  For  40  consecutive  years,  as  track  attendance 
rose  from  an  estimated  2,000,000  in  1918  to  54,000,000  in 
1957,  Armstrong  has  published  THE  ARMSTRONG 
DAILY  and  THE  NATIONAL  PROGRAM  ...  two 
papers  which  have  enjoyed  a  proud  place  alongside 
America’s  great  newspapers.  We’re  proud  to  have  been 
associated  with  the  tremendous  growth  of  what  was  once 
the  ‘Sport  of  Kings’  and  is  now  the  ‘Sport  of  All’.  News¬ 
stands  in  major  cities  .  .  .  now,  as  nearly  a  half-century 
ago  . .  ,  recommend  and  seU  THE  ARMSTRONG  DAILY 
and  THE  NATIONAL  PROGRAM  as  “Racing’s  Au¬ 
thoritative  Newspapers”. 

THE  ARMSTRONG  DAILY.  INC. 

Herbert  Wagterman,  PublUher 
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Weeklies’  Total 
Brucker  S66S  income  Down 


Great  Need  of 
Fol  Center 

Washington 

Herbert  Brucker,  editor  of  the 
Hartford  Courant,  in  his  report 
as  chairman  of  ASNE’s  Free¬ 
dom  of  Infonnation  Committee, 
recommended  support  for  estab¬ 
lishment  of  the  Fol  Center  being 
planned  at  the  University  of 
Missouri.  (E&P,  March  22,  page 
9.) 

He  asked  ASNE  members  to 
consider  the  necessity  of  estab¬ 
lishing  and  maintaining  a  re¬ 
search  center  at  some  journal¬ 
ism  or  law  school  to  conduct 
legal  work  such  as  Dr.  Harold 
Cross  has  done.  Dr.  Cross  is 
retiring,  on  advice  of  his  phy¬ 
sicians. 

Mr.  Brucker  said  the  battle 
for  freedom  of  information  will 
never  be  won  any  more  than 
any  other  battle  for  freedom 
is  ever  finally  won. 

These  attempts  reflect  some¬ 
thing  deep  and  dangerous,  he 
continued.  The  idea  is  that  some 
never-defined  shapeless  “public 
interest”  requires  government 
control  of  information.  Hence, 
only  “necessary”  news  or  “legiti¬ 
mate”  news  should  be  issued  so 
as  to  “prepare  public  opinion.” 

“All  this  speaks  for  a  philoso¬ 
phy  of  government  alien  to  our 
whole  history,  tradition,  and  all 
we  believe  in  and  live  by,”  Mr. 
Brucker  said. 

“There  is  no  substitute  for 
telling  the  facts  and  letting  the 
people  decide  which  are  good 
and  which  not.  There  is  nothing 
in  the  Constitution  or  any  law 
that  gives  any  public  official,  big 
or  little,  elected  or  appointed, 
or  just  plain  hired,  the  right  to 
consider  he  owns,  or  may  con¬ 
trol,  news  of  that  part  of  the 
public  business  temporarily  in 
his  care. 

“Let  us  help  the  American 
people  to  know  the  truth,  and 
they  will  keep  themselves  free.” 

• 

Calder  Names  Aide 

Louis  Calder,  president  of 
Perkins-Goodwin  Co.,  pulp  and 
paper  marketing  and  manage¬ 
ment  organization,  has  an¬ 
nounced  that  James  A.  Fox- 
grover  of  Kalamazoo,  Mich.,  will 
join  the  company,  June  1,  as 
Assistant  to  the  President.  This 
date  coincides  with  Mr.  Fox- 
grover’s  retirement  as  general 
sales  manager  of  the  Paper 
Makers  Chemical  Department  of 
Hercules  Powder  Company. 


Chicaco 

Forty-five  per  cent  of  the 
weekly  and  semi-weekly  news¬ 
papers  in  all  parts  of  the  com- 
try  experienced  some  reduction 
in  total  income  during  1957  as 
compared  with  1956. 

Of  the  first  115  reports  w- 
ceived  for  the  seventh  annual 
National  Weekly  Newspaper 
Cost  Study,  63  reported  more 
income  in  1957  than  these  same 
papers  had  in  1956  and  52 
newspapers  reported  less  in¬ 
come. 

This  year,  for  the  first  time, 
the  sponsors  of  the  Cost  Study 
have  asked  newspapers  to 
port  the  number  of  employees 
besides  the  publisher.  Two  ob¬ 
servations  made  by  Webb,  who 
is  also  manager  of  the  Oregon 
Newspaper  Publishers  Associa¬ 
tion  and  assistant  professor  of 
journalism  at  the  University  of 
Oregon,  from  the  first  115 
ports  from  newspapers,  are: 

1.  On  the  average,  weekly  and 
semi-weekly  newspapers  have 
278  subscribers  for  each  em¬ 
ployee  besides  the  publisher. 

2.  In  1957  the  average  weekly 
and  semi-weekly  newspaper  had 
a  total  income  of  $8,883  for 
each  employee  in  addition  to  the 
publisher. 

• 

Court  Order  Closeg 
Sackett  Transaction 

Norfolk,  Va. 

Sheldon  F.  Sackett’s  purchase 
of  the  defunct  Portsmotlit 
Times  has  been  completed  under 
the  terms  of  a  court  order. 

P.  B.  White,  trustee  in  bank¬ 
ruptcy  for  the  paper,  said  he 
had  received  payment  of  $20,- 
690.34.  The  sum  covered  the 
balance  due  on  the  paper,  court 
expenses  and  interest,  Mr 
White  said. 

Mr.  Sackett,  a  West  Co*sf 
publisher,  had  raised  some  legs! 
questions  about  the  sale.  He 
posted  bond  on  the  purchase 
price  while  the  questions  were 
pending.  He  bid  $125,100  for 
the  paper  and  ow^  $20,276.10 
when  he  put  up  the  bond. 

Federal  Judge  Walter  Hoff¬ 
man’s  order  called  for  transfer 
of  the  bond  money  to  cover  the 
balance  due. 

Diamond  Edition 

The  Dispatch  celebrated  its 
75th  anniversary  with  a  96-paP 
issue  March  21.  Regular  sub¬ 
scribers  received  copies  to  whieh 
tiny  cellophane  bags  were  At¬ 
tached,  each  containing  a  stone- 
A  few  of  these  were  real  dia¬ 
monds,  the  Dispatch  said. 
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Only  Fairchild 
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is  proven  in  the  field 
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newspapers 

Scan-A-Sizer*  puts  a  complete  halftone  engraving  process 
right  in  your  own  plant  —  with  most  of  the  needed  skills  built 
in  and  electronically  controlled.  Look  at  these  exclusive  fea¬ 
tures: 

enlarges  or  reduces  automatically.  Engraves  direct 
from  original  copy,  no  intermediate  steps.  Reduces  or  enlarges 
continuously  up  to  4  times.  Eliminates  photo-copying.  Pro¬ 
duces  engravings  up  12%  x  16  inches. 

SCREEN  SELECTION.  Choose  either  of  two  screens.  Just  set  the 
screen  selector.  Typical  newspaper  combinations  are:  60-85; 
65-85;  65-100;  85-100. 

tone  sensitivity  CONTROL.  Simple  5-position  adjustment 
brings  out  extra  shadow,  middletone  or  highlight  detail  — 
accentuates  tones  and  brings  out  definitions,  all  with  the 
rivist  of  a  dial. 

STROBOSCOPIC  MICROSCOPE  permits  you  to  see  actual  size 
of  halftone  dots  as  they  are  being  engraved  under  your  com¬ 
plete  control.  Assures  highest  quality  engravings. 

USE  MOUNTED  OR  UNMOUNTED  COPY  to  18  x  22%  inches. 
Photos,  drawings,  pasteups,  fabrics  —  any  and  all  kinds  of 
wpy.  Gang  smaller  pictures  to  common  reduction  or  enlarge¬ 
ment  ratios  with  a  single  setting. 

CONTROLLED  DISTORTION  OF  EITHER  PICTURE  DIMENSION. 

Introduce  “stretch  or  shrink”  effects  with  a  simple  setting.  An 
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easy  way  to  stylize  illustrations  or  compensate  for  mat  shrink¬ 
age.  Develops  strong  attention  getting  values  in  your  illustra¬ 
tions. 

TOUGH,  RESILIENT  SCAN-A-PLATE®.  Long-wearing  Fairchild 
Engravings  are  made  on  a  specially  formulated  material  that 
can  be  flat  mounted  on  wood,  patent  base  or  metal  —  or 
attached  to  curved  stereos  for  top  quality  direct  printing. 

FAIRCHILD  LEASE  PLAN  OFFERS  SPECIAL  ADVANTAGES.  This 
feature  conserves  your  capital  dollars;,  protects  you  against 
equipment  obsolescence  and  insures  its  maintenance  in  like- 
new  operating  condition. 

SCAN-A-SIZER  GIVES  YOU  full  control  over  production,  costs, 
delivery,  quality  . . .  and  the  profits!  For  more  information 
write  now!  Dept.  67A,  Fairchild  Graphic  Equipment,  Inc., 
Fairchild  Drive,  Plainview,  Long  Island,  New  York. 


GRAPHIC 
IQUIPMINT,  INC. 


SCAN-A-GRAVER®«  SCAN-A-SIZER 
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Electronic  Engraving  Machines 


District  Officts:  Wolpol*,  AAost.;  Atlanta,  Ga.;  Chicago,  III.; 
Lot  Angelos,  Col.;  San  Francisco,  Col.;  Toronto,  Ont. 


ilCACO 
f  the 
news- 
coui- 
uctioc 
•57  as 


No  other  method  of  electronic  engraving  gives  you 

SCAN-A-SIZER'S 
EXCLUSIVE  FEATURES 
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Procedure 
Act  Sanctions 
U.S.  Secrecy 

Washington 

Dr.  Harold  Cross,  counsel  on 
Freedom  of  Information,  gave 
ASNE  its  target  for  tomorrow: 
5  use  1002. 

This  barricade  to  freedom  of 
information,  he  said,  was  en¬ 
acted  in  1946  as  part  of  the 
Administrative  Procedure  Act 
which  was  advocated  by  the 
American  Bar  Association  with 
high  public  purpose  and  three 
chief  aims. 

These  were:  first,  to  change 
the  practice  of  embodying  in  one 
person  or  agency  the  duties  of 
prosecutor  and  judge; 

Second,  to  introduce  greater 
uniformity  and  standardization 
of  procedure  and  practice  in 
administrative  proceedings; 

Third,  to  provide  better  public 
information  for  the  benefit  of 
parties  to  administrative  pro¬ 
ceedings  concerning  agency  or¬ 
ganization,  policies,  rules  of  pro¬ 
cedure  and  orders  and  adjudica¬ 


tions  having  precedent  value. 

“It  has  been  an  abject  fail¬ 
ure,”  Dr.  Cross  said,  “insofar  as 
it  might  have  been  intended  for 
the  information  of  general  pub¬ 
lic  and  press  concerning  man¬ 
agement  of  administrative 
bodies.” 

It  failed  because  it  has  five 
built-in  provisions  susceptible  of 
use  to  justify  secrecy,  he  said. 

It  sanctions  secrecy  for  “any 
function  of  the  U.S.  requiring 
secrecy  in  public  interest;”  also 
for  “any  matter  relating  solely 
to  the  internal  management  of 
an  agency;”  it  authorizes  the 
withholding  from  public  inspec¬ 
tion  of  even  final  opinions  and 
orders  in  the  adjudication  of 
cases  required  for  good  cause  to 
be  held  confidential;  matters  of 
official  record  are  available  to  a 
privileged  class  of  “persons 
properly  and  directly  con¬ 
cerned,”  and  not  to  others;  and 
even  to  this  privileged  class  in¬ 
formation  held  confidential  for 
good  cause  is  not  available. 

“These  provisions,  quite  natu¬ 
rally,  have  enabled  the  agencies 
to  assert  the  power  to  withhold 
practically  all  the  information 
they  do  not  see  fit  to  disclose,” 
Dr.  Cross  said. 

Bills  to  amend  this  section 
have  been  introduced  in  the 
Senate  and  the  House. 
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Miiiion-Doiiar  Sale  Branham  Sets 
Of  Radio  Property 

Announcement  has  been  made  OCnOlsrSnipS 
of  the  sale  of  Radio  Station  * 

KWK,  St.  Louis,  by  Robert  T.  Monroe  H.  Long,  board  cham 
Convey,  the  St.  Louis  Globe  man  of  The  Branham  Company, 
Democrat,  Elzey  Roberts,  KSTP,  this  week  announced  The  Job 
Inc.  and  others  to  KWK  Radio  M.  Branham  Memorial  Scholar- 
Inc.  for  $1,025,000.00.  The  sale  ship  Award  and  The  Job 
was  handled  by  Blackburn  &  Petrie  Memorial  Scholarshij 
Company  and  is  subject  to  FCC  Award  in  commemoration  of  th« 
approval.  company’s  50th  Anniversary  as 

KWK  Radio  Inc.  is  owned  by  national  advertising  representa- 
WEMP,  Milwaukee  (74%)  and  tives. 

Robert  T.  Convey  (26%).  The  awards  will  be  given  to 
WEMP  is  25%  owned  by  An-  two  applicants  who  are  either 
drew  M.  Spheeris,  20%  by  Hugh  employees  or  children  or  grand- 
K.  Boice  Jr.,  20%  by  John  C.  children  of  employees  of  a  Bran- 
Gagliano,  6%  by  Mrs.  Robert  ham  represented  newspaper, 
A.  LaFollette,  and  the  balance  radio  or  television  station  who 
by  WEMP  employees.  will  enter  an  accredited  college 

The  sale  of  KWK  is  a  step  of  their  choosing  in  the  fall  of 
in  the  plan  of  complete  liquida-  1958.  Applicants  will  be  judged 
tion  of  KWK,  Inc.,  the  corpo-  by  a  Columbia  University  board 
ration  having  recently  sold  on  the  basis  of  scholastic 
KWK-TV  to  CBS  for  $4,000,-  achievement,  leadership,  citizen- 
000.00.  ship  and  extra  curric  ular  activ- 

KWK  was  established  in  1927  ities  while  attending  secondary 
and  operates  on  1380  kc  with  school. 

5  kw.  The  scholarships  were  named 


5  kw.  The  scholarships  were  named 

•  after  the  Company’s  late  presi- 

W.  Va.  Weekly  Sold  dent,  John  M.  Branham,  who 

founded  the  organization  and 
c  ,  .  D  ^  ’  n  the  late  John  Petrie  who  sue- 

Sale  of  the  Braxton  Demo-  ^r.  Branham  as  presi- 

crat  a  weekly  here,  to  Raymond  ^ent  in  1935  and  later  became 
E.  Thayer  and  Woodrow  Van-  chairman  of  the  board.  They 
Kirk  of  Gassaway  has  been  dis- 

closed  by  the  fomer  owners  —  perpetuating  the  Company’s 

t  ^  T  r  Tt  r  long-standing  policy  of  develop- 

Stewart  Jr.  Mr.  Thayer,  Gass-  young  executives  in  manage- 
away  merchant  and  business- 

man,  had  purchas^  the  Braxton  ^he  Branham  Company  is 
Central  from  the  Stewarts  a^ut  employe-owned  and  has 

two  years  ago  but  continued  to  ^  pioneer  in  its  field  ii 

have  it  printed  and  published  cultivating  young  business  ex- 
from  the  plant  of  the  Democrat,  ecutives.  In  1954  it  established 
A.  Lee  Stewart  Jr.,  has  accepted  ^  junior  board  of  directors  com- 
a  position  with  the  DaHos  (Pa-)  prised  of  younger  stockholder- 
Post.  The  elder  Mr.  Stewart  will  employees  to  assist  the  senior 
remain  with^the  Democrat.  board  in  company  management. 

ScOTTSBOBO  Ala  maintains  a  sales  trainee 

Guy  H.  Hollis,  advertising  Program  geared  to  stimulate 
manager  of  the  Jackson  County  an  adver- 

Sentinel  and  Progressive  Age  Rising  sales  career, 
for  the  past  five  months,  has  ^  ^  * 

become  publisher  of  the  two  Missouri  Award 
papers.  He  bought  the  interests  Winners  Selected 
of  Frank  LeBourg,  publisher 

since  1957,  and  a  portion  of  the  Columbia,  Mo. 

interests  held  by  Dixie  News-  Two  publications  and  thrtf 
papers  Inc.  The  papers  and  journalists  will  receive  W 
printing  plant  are  owned  by  Missouri  Honor  Awards  for  Dis- 
Scottsboro  Newspapers,  a  cor-  tinguished  Service  in  Journal- 
poration.  ism  in  ceremonies  at  the  Urn- 


Columbia,  Mo. 
Two  publications  and  three 


tinguished  Service  in  Journal¬ 
ism  in  ceremonies  at  the  Uni- 


Mr.  LeBourg  has  joined  the  versity  of  Missouri  here  Mayl 
Gadsden  Times.  The  Christian  Century,  poh" 

•  lished  in  Chicago,  and  the  h- 

Ithridge  Buys  2  More  dnd.)  Star,  irtU  ^ 

”  ^  ceive  the  awards  of  the  year  lor 


Ethridge  Buys  2  More 


published  at: 

NEW  YORK,  44  BraaR  $L  »4  WASHINGTON,  1015  Uth  St,  N.W.  •  CHICAGO,  711  W.  Manroi  SL 
DALLAS,  911  YoaagSL  •  SAN  FRANCISCO,  1540  Market  SL 


St.  Marys,  W.  Va.  their  outstanding  achievements- 
Mark  Ethridge  Jr.,  editor  and  The  three  individual  winners 
publisher  of  the  Ravenswood  are:  Frank  P.  Briggs,  editor 
News  and  Mason  County  News,  and  publisher  of  the  MflW* 
has  announced  purchase  of  the  (Mo.)  Chronicle-Herald;  Daniel 
Pleasants  County  Leader  here  R.  Fitzpatrick,  cartoonist  of  the 
and  the  Tyler  County  Journal  St.  Louis  Post-Dispatch;  a®** 
at  Sistersville  by  Ethridge  En-  Frank  Stanton,  president  of  the 
terprises,  Inc.  Columbia  Broadcasting  System- 
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JANUAR 


pinpoints  ink  deliveries  for  you 


Receiving  your  inks  promptly  on  schedule— through  a 
delivery  system  that  favors  you— can  make  a  big  differ¬ 
ence  in  operation  costs. 

That’s  why  the  traffic  man  at  Morrill  is  so  important. 
An  expert  in  scheduling  dependable,  economical  deliv¬ 
eries,  he  utilizes  Morrill’s  extensive  network  system  to 
keep  your  standing  orders  at  optimum  levels.  Then,  too, 
Morrill’s  network  of  manufacturing  and  shipping  points 
enables  him  to  give  you  the  benefit  of  all  the  economies 


possible.  So  why  not  let  the  traffic  man  from  Morrill 
schedule  your  deliveries  and  assure  you  of  the  right  ink 
at  the  right  time,  whether  it  is  a  kit,  drum  or  tank  truck 
load  of  either  R.O.P.  Color  or  news  black  ink. 

Ask  the  Man  from  Morrill  who  calls  on  you  about  this 
traffic  service  today.  It’s  another  advantage  of  being 
serviced  by  Geo.  H.  Morrill  Co.— the  organization  with 
nation-wide  color-matching  service,  laboratory  and 
pressroom  research  facilities,  and  1 18  years’  experience. 


Geo*  H.  Merrill  Company 

A  Division  of 

Sun  Chemical  Corporation 


BRANCHES;  Chicago  *  CUvoland  *  Ft.  Worth  *  long  Island  City 
lot  Angolot  *  Norwood,  Matt.  *  Philadolphia  *  Portland,  Ora. 
San  Francisco  *  Soattio  *  Dotroit,  Mich.  *  Groontboro,  N.  C. 


Recession  Reporting 
Necessary — AP  Board 


The  business  recession  must 
be  reported  factually  and  fully 
if  public  confidence  is  not  to 
be  destroyed,  the  Board  of  Di¬ 
rectors  of  the  Associated  Press 
warned  in  its  annual  report. 

“As  increased  unemployment, 
slackening  business  and  other 
factors  added  up  to  a  recession, 
some  individuals  suggested  seri¬ 
ously  that  news  media  had  ac¬ 
celerated  (or  even  caused)  the 
downturn  by  reporting  unfavor¬ 
able  facts,”  the  report  stated. 

Function  Misunderstood 

“Here  again  the  function  of 
a  free  press  in  a  free  country 
is  misunderstood,”  the  report 
added.  “It  would  be  a  disservice 
to  emphasize  bad  news  out  of 
proportion,  but  it  would  be  un¬ 
thinkable  to  attempt  to  sup¬ 
press  news  of  any  kind.  Noth¬ 
ing  could  be  better  calculated 
to  destroy  public  confidence 
quickly  and  completely.” 

Aside  from  the  two  above 
paragraphs,  the  report  follows 
in  full: 

Your  organization  has  again 


met  the  challenging  demands  of 
another  year  of  dramatic  news 
on  many  fronts. 

The  conquest  of  Outer  Space 
began.  Preoccupation  with  in¬ 
flation  was  succeeded  by  pre¬ 
occupation  with  recession.  Civil 
war  and  rebellion  flared  in  di¬ 
verse  parts  of  the  globe.  The 
battle  of  words,  ideas  and 
ideologies  continued. 

Public  interest  shifted  dras¬ 
tically  with  the  shifts  of  the 
world  scene.  The  news  service 
of  the  Associated  Press  fulfllled 
its  obligation  to  report  objec¬ 
tively  what  was  happening  and 
to  explain  without  bias  its  mean¬ 
ing. 

The  board  notes  with  pride 
the  widespread  commendation 
received  by  management  and 
staff  from  the  membership. 
Without  attempting  to  recount 
the  details  of  news  coverage, 
there  is  one  matter  which  your 
Directors  deem  worthy  of  com¬ 
ment. 

Sputniks  Startle 

Russia’s  successful  launching 


Serving... 

A  RICH 
21  COUNTY 
PRIMARY 
TRADE  AREA 
WITH  EFFECTIVE 
BUYING  POWER,  OVER  $653,708,000! 

The  Topeka  Capital-Journal’s  thorough 
coverage  includes  not  only  Metropolitan 
Topeka  with  its  rich  trade  area,  but  also 
extends  in  an  extensive  manner  over  a 
great  portion  of  the  upper  half  of  Kansas. 

To  really  sell  Kansas  you  need  the  in¬ 
fluence  and  pulling  power  of  the  Topeka 
Capital-Journal. 


□tope: 

Capital-  Joei/uut£ 

STAUFFER  PUBLICATIONS'  NEWSPAPERS 


of  two  Sputniks  before  the  fives  of  o*.her  new’s  organita- 
United  States  got  one  satellite  tions  with  passports  validated 
into  orbit  was  a  startling  for  travel  into  China.  But  the 
achievement.  There  followed  Chinese  are  unwilling  to  accept 
great  clamor  for  the  United  them  pending  arrangements  for 
States  to  match  the  Russians,  reciprocal  admission  of  Chinese 
With  much  advance  notice  and  newsmen  into  the  United  States, 
full  news  coverage,  the  attempt  The  Middle  East,  with  itsuj. 
was  made  in  December  to  launch  rest  and  intrigue,  continues  to 
the  Vanguard  —  and  it  failed,  be  an  area  of  great  news  po- 
Both  the  armed  services  and  tential.  In  two  countries,  revoh- 
the  news  media  were  blamed  by  tionary  movements  are  attempt- 
some  critics  for  creating  a  spec-  ing  to  overthrow  existing  gov- 
tacle  of  the  failure  and  injur-  emments.  In  Indonesia,  AP  has 
ing  the  United  States  in  the  had  some  of  its  greatest  suc- 
eyes  of  the  world.  We  believe  cesses  with  a  reinforced  staff 
this  criticism  shortsighted.  covering  activities  on  both  sides 
A  totalitarian  government  can  of  not-too-ciear  lines.  The  as- 
release  only  the  good  news  and  signment  of  ve.eran  foreign  cor 
hide  its  failures.  In  a  free  coun-  respondent  Larry  Allen  to  the 
try,  it  is  the  duty  of  the  gov-  Caribbean  area  a  year  ago  is 
ernment  (in  this  case  the  armed  paying  otf  in  s  uperior  coverage 
services)  and  press,  radio  and  of  the  attempts  to  unseat  Presi- 
television,  to  report  the  facts,  dent  Batista  of  Cuba, 
good  and  bad.  The  strength  of  The  Board  notes  that  the  man- 
democracy  lies  in  an  informed  agement  and  staff  are  constant!;; 
people.  looking  for  ways  to  improve 

Associated  Press  coverage  has  AP  services.  They  have  the  er- 
provided  what  the  public  has  thusiastic  cooperation  and  close 
a  right  to  expect  —  thorough,  collaboration  of  the  Associate-: 
fair  and  factual  reporting.  An  Press  Managing  Editors  Assc- 
example  was  a  series  in  March  ciation. 
on  business  conditions  around  .  d  _ 


the  country,  assembled  from 


Streamlined  Report 


AP’s  many  bureaus.  This  series  The  news  report  recently  hi; 
reported  evidences  of  downturns  been  streamlined,  the  individni 
but  some  bright  spots.  It  was  news  stories  held  to  a  more 
more  widely  published  than  any  usable  length.  This  has  resultec 
daily  series  in  more  than  two  in  more  fluid  wires,  greater  vi- 
years.  The  Associated  Press  did  riety,  and  a  livelier  news  n- 
,  not  undertake  to  prove  any-  port.  The  staff  now  is  waging 
thing;  it  merely  reported  what  a  vigorous  campaign  for  better 
its  staff  and  members  found  and  writing. 

what  they  were  told.  In  the  Newsphoto  department. 

The  Board  believes  the  mem-  new  emphasis  is  being  place: 
bership  can  take  great  pride  in  on  (1)  improvement  of  the 
the  staff  around  the  world.  The  maps,  charts  and  graphs;  (2) 
coverage  which  it  supplied  dur-  greater  variety  and  originality 
ing  the  past  year,  with  coop-  in  sports  picture  coverage, 
eration  from  AP  members  every-  The  management  has  strive: 
where,  was  in  many  cases  out-  to  keep  pace  with  the  times  anc 
standing.  to  anticipate  changing  member 

requirements.  Concepts  of  the 
Little  Rock  Story  mechanics  of  collecting  and  die- 

A  noteworthy  example  was  in  seminating  news  are  under  cor.- 
the  complex  and  highly  emo-  stant  analysis, 
tional  situation  at  Little  Rock,  Aware  of  members’  problett; 

I  where  the  school  integration  iir  ^  time  of  economic  downturn 
story  reached  its  greatest  climax  the  management  has  appliri 
thus  far.  Editors  of  AP  news-  these  techniques  and  others  o 
papers  lined  up  on  opposing  order  to  hold  costs  down,  whilt 
sides  editorially,  but  for  their  still  improving  text  and  pit' 
news  columns  they  used,  al-  ture  product, 
most  without  exception,  the  The  Associated  Press  it*" 
factual  accounts  by  AP’s  re-  is  not  immune  to  the  cost-reve- 
!  porters  and  photographers.  oue  squeeze.  In  spite  of  thi:- 
!  In  the  foreign  field,  there  has  the  inanagement  was  able  ti 
been  some  improvement  of  cov-  serve  its  members  for  more  tl^ 
erage  in  Communist-dominated  fiye  years  of  rising  inflatio: 
areas.  In  Russia,  AP  now  has  without  an  increase  in  generi 
a  third  American  staff  corre-  charges  to  the  members.  At  yet' 
spondent.  Facilities  for  getting  CTvd,  charges  were  revised  D 
news  from  other  Iron  Curtain  accordance  with  shifting  poP"' 
I  areas  have  been  improved.  lations  among  the  various  states- 
I  There  is  no  change  regard-  The  total  of  newspaper  Biea- 
I  ing  coverage  of  Communist  berships  has  remained  virtually 
-  China,  however.  An  impasse  be-  constant  during  the  past  y**^ 

'  tween  the  U.  S.  State  Depart-  The  Wire  photo  net'work 
I  ment  and  the  Chinese  leaves  an  tinned  its  rapid  growth.  Therf 
I  AP  reporter  and  representa-  (Continued  on  pnqe  82) 
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Introducing  The  NEW 
Teletype  Model  QP)  AS 


Newest  of  a  New  Line.  The  new  Model  28  Auto¬ 
matic  Send-Receive  Set  is  designed  to  serve  as  a  center 
for  message  transmission  and  data  processing  systems. 

Single,  Compact  Console.  This  new  composite  set 
incorporates  basic  components  and  accessory  features 
into  a  single,  compact  console  for  a  wide  variety  of 
IDP  and  conununication  applications.  Included  are 
facilities  for: 

1.  Sending  and  receiving  page  copy. 

2.  Punched  tape  as  a  by-product,  in  conjunction  with 
page  copy,  on  both  transmission  and  reception. 

3.  Transmitting  firom  tape. 

4.  Preparing  tape  off-line. 

5.  Transmitter-distributor  parallel-wire  output  to  and 
from  business  machines. 

6*  ’’Robot  Brain”  Stvmt  Box  for  controlling  remote 
apparatus,  selective  calling  and  IDP. 

7.  Option  of  printing  on  punched  tape. 

8.  Producing  new  tapes  from  fixed  and  variable  input. 
■Tor  ac  publisher  for  April  26.  1958 


Speed,  dependability,  low  maintenance.  The  ASR 

incorporates  all  the  advanced  design  features  of  the 
Model  28  Line.  Printing,  tape  punching  and  tape 
reading  at  100  wpm;  off-line  tape  preparation  at 
higher  speeds.  Smooth,  continuous  operation  with 
exceedingly  low  maintenance — lightweight  mecha¬ 
nisms,  type  box  printing,  all  metal  clutches. 

For  descriptive  booklet,  write  to  Teletype  Corpo¬ 
ration,  Dept.  50-D,  4100  Fullerton  Avenue,  Chicago 
39,  Illinois. 


TELETYPE 


suBsioiARv  OP  }V(gstirn  Electric  Company  inc. 
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are  now  more  than  500  direct 
participants  on  the  Wirephoto 
network,  and  49  new  members 
joined  the  network  through 
Photofax  reception,  under  which 
pictures  are  delivered,  ready  for 
engrraving,  without  conventional 
photograph-processing  costs.  An 
increasing  number  of  newspa¬ 
pers  have  turned  to  this  method 
of  improvement  of  their  prod¬ 
uct. 

Kadio-TV'  .Service 

Expansion  has  continued  at 
the  rapid  pace  of  recent  years 
in  the  radio-television  field.  Al¬ 
though  news  service  to  broad¬ 
casters  was  started  less  than 
two  decades  ago,  the  Associated 
Press  today  is  serving  approxi¬ 


mately  half  the  stations  in  this 
country.  Net  additions  in  the 
past  year  of  more  than  100 
bring  the  total  to  more  than 
1,750. 

The  Associated  Press  Radio 
and  Television  Association,  as 
well  as  state  and  regional  mem¬ 
bership  groups  in  this  field,  have 
helped  produce  a  superior  news 
report  for  oral  presentation. 
Additionally,  news  supplied  by 
these  members  has  expanded  in 
volume  and  quality.  Broadcast 
members  provide  coverage  from 
more  than  500  communities  in 
which  there  is  no  newspaper 
member. 

The  AP’s  pioneering  elec¬ 
tronic  laboratory  has  developed 
a  number  of  improvements  both 
in  transmission  and  reception 
of  pictures,  and  has  marshalled 
data  from  more  than  a  score  of 
commercial  and  research  labo¬ 
ratories  for  increasing  efficiency 
of  textual  news  wires.  These 
innovations  and  refinements 
have  been  applied  to  equipment 


and  circuits;  unseen  by  the 
members,  they  have  speeded  de¬ 
livery  and  improved  quality. 
Other  electronic  devices  now 
provide  a  more  economical 
means  of  operating  the  leased 
wires. 

Distribution  of  the  services 
to  newspapers  and  radio  sta¬ 
tions  outside  the  United  States 
showed  healthy  growth.  There 
was  a  net  gain  in  subscribers, 
largely  among  publications  lo¬ 
cated  in  the  provincial  areas 
of  countries  whose  major  cities 
have  been  receiving  the  seiw- 
ices. 


Washington 
Murray  Snyder,  assistant  sec¬ 
retary  of  Defense  for  Public 
Affairs,  defended  the  informa- 
I  tion  policies  and  activities  of 
i  the  Pentagon  before  the  ASNE 
I  convention  Friday  morning  and 
criticized  “Gloomy  John”  Moss 
for  “imaginative  swivel-chair 
I  reporting”  and  unfair  criticism. 

Congressman  Moss  was  de- 
1  fended  vigorously  in  a  following 
statement  by  J.  Russell  Wig- 
'  gins,  executive  editor  of  the 
Washington  Post  &  Times- 
Herald. 

Mr.  Snyder  said:  “Balancing 
the  public’s  right  to  know  and 
the  need  to  presei-ve  our  secur¬ 
ity  is  admittedly  a  difficult  re¬ 
sponsibility.  There  is  no  neat 
mathematical  formula  which 
will  substitute  hard  work,  com- 
j  mon  sense,  and  keeping  on  your 
toes  so  as  to  adjust  to  new 
problem  areas  such  as  have  been 
presented  by  our  entry  into  the 
I  era  of  ballistic  missiles  and 
space  programs.” 

Follow  Good  Sense 
In  the  information  services 
of  the  Department  of  Defense 
“we  try  to  follow  the  precepts 
of  good  sense,  good  balance,  re¬ 
straint  and  an  exhibition  of  an 
adult  sense  of  responsibility.” 

In  the  Pentagon  there  are  30 
representatives  of  all  news 
media.  There  is  nothing  shy 
1  about  them  and  “they  know  all 
j  about  our  business  and  would 
I  be  the  first  to  come  in  with 
;  serious  complaints,”  he  said.  In 
!  the  last  year  there  have  been 
I  few  complaints  dealing  with  the 
'  withholding  of  information — the 
;  main  differences  discussed  have 
involved  the  mechanics  of  news 
I  handling,  deadlines,  etc. 

1  Mr.  Snyder  cited  the  working 


In  some  of  these  countries, 
service  is  by  leased  wire,  thui 
extending  AP  facilities  for  both 
collection  and  distribution  of 
news  and  photos.  The  European 
continental  circuit  was  extended 
from  Frankfurt  to  Prague. 

Purchases  of  fixed  assets  dor 
ing  1957  totalled  $551,587.”. 
all  paid  from  cash  funds  of  the 
dorpoi-ation.  Approximately  8C 
percent  of  this  amount  was  ex¬ 
pended  for  picture  transmittinj 
and  receiving  equipment  to  ac¬ 
commodate  the  needs  of  the 
rapidly  growing  Wirephoto  db- 
tribution. 


relationship  between  the  pres; 
and  the  Department  of  Defense 
at  Cape  Canaveral,  Fla.,  as  a 
“prime  example  of  what  can  be 
done  by  cooperation  in  good 
faith  between  government  and 
information  media — despite  the 
alarms  of  John  Moss.” 

“Too  Free”  with  New* 

He  noted  that  in  the  past  fe» 
months  the  Defense  Department 
has  been  more  severely  criti¬ 
cized  for  being  too  free  with 
information  than  for  being  too 
tight-fisted  with  it.  This  wa' 
true  about  the  unsuccessful  Dec 
6  Vanguard  launching.  He  cited 
a  number  of  Congressmen  who 
strongly  disagree  that  the  Pen 
tagon  is  overly  concerned  with 
protecting  military  informatior 
And  he  mentioned  praise  froir. 
the  press,  including  a  Nationt 
Headliner  Award,  for  handling 
of  news  at  Cape  Canaveral. 

Reporting  that  Mr.  Mos? 
chairman  of  the  House  subccffl- 
mittee  on  Information,  to 
called  the  Cape  Canaveral  pws; 
agreement  a  small  conspiracy 
between  government  and  pres> 
and  an  informal  censorship  of 
non-military  information,  Mr 
Snyder  said: 

“It  is  a  serious  thing  to 
charge  the  great  informatior 
media  of  this  country  with  bO" 
ing  willing  to  enter  into  ar¬ 
rangements  contrary  to  public 
interest,  for  selfish  ends.  Wbif* 
the  media  are  certainly  able  to 
defend  themselves,  I  do  to 
think  such  charges  should  be  al¬ 
lowed  to  stand.  Without  goto? 
into  great  detail  I  should  to 

to  point  out  the  arrangemfflto 

Mr.  Moss  was  referring  to  weP 
entered  into  by  the  Commato 
ing  General  at  Canaveral  with 

(Continued  on  page  84) 


BUILDING 

A  GREAT  NEWSPAPER 

NEARING  COMPLETION,  the  new  printing  plant  of 
THE  BUFFALO  EVENING  NEWS  paces  rapid  regional 
growth  with  the  fastest  and  most  advanced  newspaper  pro¬ 
duction  equipment  available  today. 

The  new  plant  covers  an  area  equal  to  two  entire  football 
fields,  at  the  junction  of  the  Niagara,  Erie  and  Ontario  divi¬ 
sions  of  the  New  York  Thruway,  at  the  center  of  Buffalo’s 
fan-like  arterial  street  system. 

Fast  Delivery,  On  these  modern  highways,  editions  of 
THE  NEWS  will  speed  from  the  mechanized  mailroom 
throughout  the  city  and  environs  in  mere  minutes.  News  will 
be  fresher  and  newer  in  THE  NEWS. 

Advertising  in  Color.  Up  to  eight  full  color  pages  in  a  sin¬ 
gle  edition. 

A  Concentrated  Market.  THE  NEWS,  with  a  growing  cir- 
culation  of  300,000,  is  the  area’s  great  advertising  medium. 
More  than  1 ,200,000  persons  live  prosperously  in  the  highly 
industrialized  Buffalo  Metropolitan  area. 

A  Great  and  Trusted  Newspaper.  Editorial  excellence,  com¬ 
plete  and  trustworthy  reporting  and  features  for  every  reader 
make  THE  NEWS  a  great  newspaper  and  community  leader. 

Buffalo  Evening  News 

^ _ I^LLY-SMITH  CO.  — National  Representatives 


WESTERN  NEW  YORK'S  GREAT  NEWSPAPER 
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CANCER  1958 


what  is  the 

While  cancer  is  still  one  of  our  nation’s  greatest  health  prob¬ 
lems.  several  recent  developments  are  encouraging. 

•  The  mortality  rate  from  cancer  among  women  has  been  de¬ 
clining.  The  total  decrease  is  substantial  in  degree — no  less  than 
1 5%  in  the  last  ten  years  alone  among  several  million  women 
ages  25  to  74. 

•  The  proportion  of  cancer  patients  surviving  5  years  or  more 
after  diagnosis  has  measurably  increased.  This  improvement 
is  recorded  for  most  major  sites  of  cancer  and  is  especially 
large  for  certain  cancers  among  women  and  for  cancers  of  the 
digestive  system. 

Such  facts  indicate  that  still  greater  gains  are  possible.  In 
this  connection,  the  American  Cancer  Society  states: 

“One  half  of  all  cases  of  cancer  could  be  saved  with  present 
knowledge  if  individuals  would  seek  medical  attention  early 
enough,  and  if  the  latest  and  best  means  of  diagnosis  and  treat¬ 
ment  can  be  made  more  generally  available.” 

So,  pending  a  major  break-through  against  this  disease,  you 
are  the  first  line  of  defense  against  cancer.  And  here  are  the 
things  you  should  do  to  make  your  defense  as  strong  as  possi¬ 
ble: 

1.  Know  cancer's  seven  warning  signals.  Should  one  of  these 
signals  appear,  no  time  should  be  lost  in  seeing  your  doctor. 

In  the  vast  majority  of  cases,  a  danger  signal  turns  out,  upon 
examination,  to  be  a  symptom  of  some  other  condition. 

2.  Have  regular  health  examinations.  According  to  the  Ameri¬ 
can  Cancer  Society,  in  99  out  of  every  100  people  examined. 


outlook? 


Cancer’s  Seven  Warning  Signals 

1.  Any  sore  that  does  not  heal. 

2.  A  lump  or  thickening  in  the  breast  or  elsewhere. 

3.  Unusual  bleeding  or  discharge. 

4.  Any  change  in  a  wart  or  mole. 

5.  Persistent  indigestion  or  difficulty  in  swallowing. 

6.  Persistent  hoarseness  or  cough. 

7.  Any  change  in  normal  bowel  habits. 


no  cancer  is  found.  People  who  seek  examination  are  relieved 
of  worry  if  they  do  not  have  the  disease.  Those  who  have  it, 
and  are  promptly  treated,  have  a  materially  better  chance  of 
cure. 

Remember,  many  cancers  occur  in  parts  of  the  body  which 
a  general  practitioner  can  readily  examine.  Should  you  notice 
changes  in  normal  body  functions  between  examinations,  have 
another  check-up. 

3.  Avoid  any  treatment  except  your  doctor’s.  Cancer  is  cured 
only  by  skilled  physicians  using  surgery.  X-ray,  radium  and 
other  forms  of  radiation.  In  many  forms  of  cancer,  the  major¬ 
ity  of  cases  can  be  saved  when  diagnosed  early  and  properly 
treated. 

Current  research  on  the  causes  of  cancer,  its  prevention  and 
treatment  gives  even  greater  hope  for  the  future.  But  it  is  still 
important  for  you  to  be  alert  to  cancer's  danger  signals  and 
get  prompt  treatment  should  one  of  them  occur. 
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more  than  a  hundred  news 
media  representatives.  It  is  ob¬ 
viously  unfair  and  unrealistic 
to  assume  that  these  people 
would  have  entered  into  the  ar¬ 
rangement  had  they  or  their 
parent  organizations  considered 
them  to  be  in  any  way  contrary 
to  public  interest.” 

Attack  on  Moss 

Mr.  Snyder  said  the  signifi¬ 
cant  and  worthwhile  result  of 
the  arrangement  is  a  better  in¬ 
formed  press  and  public  and 
fewer  security  problems. 

“It  seems  to  me  that  John 
Moss,  in  his  loud  blasts  about 
‘censorship,’  ‘muzzles,’  ‘secrecy,’ 
‘manipulation  of  information’ 
and  his  warnings  of  ‘worse  to 
come’  at  the  Pentagon,  is  in¬ 
dulging  in  .  .  .  imaginative 
swivel-chair  reporting.  Anyone 
who  reads  the  volume  of  defense 
news  in  his  daily  paper  knows 
things  aren’t  as  bad  as  Gloomy 
John  paints  them.” 

Mr.  Snyder  said  that  “while 
I  think  it  is  healthy  and  neces¬ 
sary  that  all  agencies  of  the 
government  be  subject  to  alert 
questioning  of  their  handling  of 


information,  I  think,  it  is  un¬ 
fair  for  criticism  to  consist  sole¬ 
ly  of  calling  attention  to  iso¬ 
lated  errors  without  evaluating 
the  overall  operation.” 

He  said  he  has  suggested  be¬ 
fore  the  Moss  Committee  that  it 
could  help  to  put  the  matter  in 
perspective  by  commenting  on 
the  Defense  operation  in  terms 
of  the  tens  of  thousands  of  mat¬ 
ters  handled  annually.  “I  added 
that  I  thought  it  important  that 
this  Committee  assist  the  gov¬ 
ernment  by  using  its  influence 
to  emphasize  to  the  public  the 
great  need  that  exists  for  se¬ 
curity  consciousness  and  coop¬ 
eration  during  the  cold  war. 
Unfortunately,  to  date  we  still 
find  that  the  only  contributions 
are  slick,  amusing  Moss  Com¬ 
mittee  press  releases  concerning 
such  things  as  ‘Bows  and 
Arrows’.” 

Revised  Policies 
Mr.  Snyder  said  that  any  re¬ 
vision  of  the  public  information 
mechanism  in  the  Pentagon  as 
a  result  of  the  President’s  reor¬ 
ganization  proposal  “will  have 
as  its  goal  a  better  flow  of  news 
— ^news  that  is  factual,  objective 
and  prompt.  .  .  .  duplication  of 
activities  should  be  reduced, 
special  interest  promotional  ac¬ 
tivities  eliminated  and,  by  bet¬ 
ter  organization,  the  news 
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media  and  the  public  given  im¬ 
proved  service.” 

Assuring  the  people’s  right  to 
know  depends  upon  cooperation 
of  government,  information 
media,  congress  and  the  public, 
he  said.  There  has  to  be  respect 
and  understanding  of  the  other 
fellow’s  problem. 

“It  is  to  be  expected  that  rea¬ 
sonable  men,  in  full  possession 
of  all  the  facts,  may  differ  in 
reaching  a  conclusion  requiring 
judgment.  It  is  further  to  be 
noted  that  in  many  of  these 
cases  the  would-be  recipient 
cannot  be  even  appraised  of  all 
the  facts.  I  do  think  that  in  the 
absence  of  supporting  facts  it  is 
dangerous  to  impair  the  people’s 
confidence  in  its  government 
and  to  impugn  the  character  or 
motives  of  dedicated  public  serv¬ 
ants,  civilian  or  military,  mere¬ 
ly  out  of  a  sense  of  disagree¬ 
ment  on  a  matter  of  opinion  or 
judgment. 

“There  will  undoubtedly  con¬ 
tinue  to  be  differences  of  opinion 
with  respect  to  the  judgment 
exercised  in  these  matters. 
Vigilance  on  the  part  of  the  in¬ 
formation  media,  the  Congress 
and  the  general  public  is  impor¬ 
tant  since  it  keeps  our  govern¬ 
ment  officials  on  their  toes  and 
assists  in  preventing  abuse  of 
authority.  Nevertheless,  there 
has  been  an  unfortunate  tend¬ 
ency  too  often  to  characterize 
the  valid  exercise  of  considered 
judgment  by  responsible  gov¬ 
ernment  officials,  as  an  illegal 
or  otherwise  wrongful  act,”  he 
concluded. 

Wiggins  Defends  Moss 

Defense  of  the  Congi’essman 
was  made  by  J.  Russell  Wig¬ 
gins  who  has  worked  closely 
with  the  Californian  since  the 
subcommittee  on  information 
was  created.  Mr.  Wiggins,  a 
member  of  tbe  Society’s  com¬ 
mittee  on  information,  de¬ 
scribed  Moss’  efforts  as  a  “seri¬ 
ous  and  sober  desire”  to  pro¬ 
mote  the  free  flow  of  news.  He 
related  his  experience  in  sifting 
the  problems  of  newspaper  cov¬ 
erage  at  Cape  Canaveral.  He 
consulted,  he  said,  with  repre¬ 
sentatives  of  the  press  associa¬ 
tions,  correspondents  of  indi¬ 
vidual  newspapers  and  with 
Secretary  Snyder,  among  others, 
and  found  a  code  of  “voluntary 
wartime  censorship,  including 
management  of  news,”  had 
come  into  existence. 

The  arrangement  effective  at 
the  time  of  the  successful  Van¬ 
guard  try  violated  both  major 
principles  set  down  by  Byron 
Price,  World  War  2,  Director 
of  Censorship,  Mr.  Wiggins 
accused.  He  recalled  Mr.  Price’s 
counsel  that  whenever  an  agree¬ 
ment  is  entered  into  by  the  press 
to  restrict  the  flow  of  news,  the 


public  should  be  told  of  th 
existence  of  such  a  pact  and 
what  it  embraced.  That,  Mr. 
Wiggins  charged,  was  violated 
at  Cape  Canaveral.  The  second 
of  the  basic  policies  on  whid 
Mr.  Price  insisted,  the  editor 
said,  is  that  classified  and  stra¬ 
tegic  news  may  be  subjected  to 
the  censor’s  jurisdiction,  but  not 
“policy  news.”  That,  too,  vas 
violated  in  the  agreements  for 
coverage  at  the  launching  base, 
Mr.  Wiggins  told  the  editors. 

Mr.  Wiggins  struck  out  at  the 
principle  of  managing  the  news 
for  the  purpose  of  manipulatin? 
the  public  attitude  in  a  given 
situation  and  he  asserted,  there 
is  a  present  effort  to  manipu¬ 
late  public  information  to  brine 
about  a  good  effect  on  the  coun¬ 
try  and  the  world. 

Turning  to  Secretary  Sny¬ 
der,  the  editor  assured  that  the 
public  can  “take  the  outs  as  well 
as  the  home  runs”  and  is  en¬ 
titled  to  enjoy  “the  exhiliration 
of  anticipation”  as  well  as  the 
stories  of  success  or  failure. 

Panel  on  Defense 

Mr.  Snyder  presided  over  i 
panel  of  Defense  Department 
chiefs  who  discussed  varioui 
aspects  of  the  military  and  se¬ 
curity  program. 

Gen.  Maxwell  D.  Taylor,  act¬ 
ing  chairman.  Joint  Chieifs  oi 
Staff,  reviewed  the  deployment 
of  U.S.  forces  emphasizing  the 
“general  deterrent”  purpose- 
“our  job  is  not  to  fight  wars 
but  to  prevent  them.” 

John  N.  Irwin,  II,  deputy 
assistant  Secretary  of  Defense 
for  International  Security 
fairs,  described  the  collectin 
security  program  and  the  arei 
defense  groups  with  which  the 
U.S.  is  allied. 

William  M.  Holaday,  Direc 
tor  of  Guided  Missiles,  detaW 
the  missile  program  past  anl 
present. 

Donald  A.  Quarles,  deputy  I 
secretary  of  defense,  discussed 
the  organizational  structure  rf 
the  department  and  told  the 
editors: 

“You  exercise  a  key  respon¬ 
sibility  in  interpreting  public 
issues  to  your  readers.  We  look 
to  your  newspapers  to  give  con¬ 
tinuing  attention  not  only  ^ 
the  more  spectacular  develop¬ 
ments  in  national  defense,  bo! 
also  to  the  organizational  struc¬ 
ture  necessary  to  supply  oor 
defense  resources  with  maxi¬ 
mum  effect.  Above  all,  in  this 
age  of  great  danger  and  P**! 
challenge,  we  look  to  you  so  to 
inform  the  American  people  and 
our  allies  that  they  can 
understand  the  situation  we  an 
in,  and  understanding  it,  o**' 
the  challenge  squarely  as  they 
have  always  met  such  chal¬ 
lenges  in  the  past.” 
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A  Report  From  National  Steel  Corporation 


As  Chairman  George  M.  Humphrey  and  President  Thomas 
E.  Millsop  have  pointed  out,  the  operations  of  National  Steel 
Corporation  in  1957  were  naturally  affected  by  the  downturn 
in  the  demand  for  steel  and  reduced  general  business  con¬ 
ditions  that  developed  during  the  year.  This  trend  became 
pronounced  in  its  latter  months. 

Particularly  affected  were  the  automotive  and  lighter  lines 
of  steel  products  to  which  a  high  percentage  of  National’s 
capacity  is  devoted.  Despite  this  generally  unfavorable 
background,  1957  was  a  year  of  positive  results  including: 

Net  saJes  totaling  $640,967,342 — a  record  exceeded  only 
by  1956’s  all-time  high  sales  volume. 

The  third  largest  tonnage  in  the  Company’s  history  with 
5,326,425  tons  of  ingots. 

Substantial  completion  of  the  current  expansion  program 
involving  an  approximate  expenditure  of  $500,000,000. 

Acquisition  of  a  new  subsidiary,  Enamelstrip  Corpora¬ 
tion,  of  Allentown,  Pennsylvania. 


INCOME  AND  DIVIDENDS 

Net  income  after  taxes  and  other  charges  in  1957  totaled 
$45,518,884,  equal  to  $6.13  per  share  of  capital  stock. 
Dividends  of  $4.00  per  share  were  paid.  Total  dividends 
amounted  to  $29,667,767  and  $15,851,117  was  retained  in 
the  business.  ^ 

Total  disbursement  for  wages,  salaries  and  employee  bene6ts 
increased  to  an  all-time  high  of  $198,589,029.  The  average 
number  of  employees  in  1957  was  27,444. 

The  federal,  state  and  local  tax  bill  was  $56,045,963  with 
taxes  continuing  to  exceed  net  earnings  by  a  wide  margin. 

There  was  an  increase  in  the  depreciation,  depletion  and 
amortization  provision  to  $46,266,264  from  the  preceding 
year’s  $45,344,338. 


BUILDING  PROGRAM 

The  current  phase  of  National’s  expansion  and  improvement 
program,  started  in  1952,  has  embraced  all  branches  of  the 
business  from  raw  materials  to  finished  products  and  is  now 
substantially  completed.  A  large  part  of  the  huge  cost 
has  been  paid  from  funds  generated  within  the  business. 
These  funds  were  supplemented  by  financing  by  addi¬ 
tional  bonds  issued  in  the  amounts  of  $15,000,000  in 
1952  and  $55,000,000  in  1956.  It  is  anticipated  that  no 
further  long-term  financing  will  be  required  in  order  to 
complete  the  program. 

As  a  result  of  this  great  project,  Mr.  Humphrey  and  Mr. 
Millsop  said: 

“Our  facilities  have  been  raised  to  the  highest  level  of 
efiSciency  in  the  history  of  our  Company.  When  demand  for 
steel  increases  we  are  now  ready  to  hilly  utilize  our  enlarged 
steel  making  capacity  with  standards  of  quality  and  cost 
which  are  unsurpassed  by  anything  in  the  steel  industry.” 

Promising  continued  emphasis  on  National’s  two  most  im¬ 
portant  lines,  namely  tin  plate  and  allied  products  and  all 
kinds  of  flat  rolled  steel  used  by  the  automotive  and  a  great 
many  general  appliance  and  construction  businesses,  Mr. 
Humphrey  and  Mr.  Millsop  said: 

“We  believe  in  the  continued  growing  public  demand  for  the 
products  we  and  our  customers  make  and  in  the  vital  and 
growing  part  in  the  future  which  they  will  play  in  American 
life.  We  will  continue  to  devote  our  efforts  to  excel  in  the 
production  and  quality  of  these  products.” 


1957:  A  SUMMARY 

1957 

I9S6 

1  N«t  sdts . 

...$640,967,342 

$664,251,090 

Net  earnings . 

. . .  45,S1S,M4 

52,502,422 

Not  earnings  per  shore . . . 

6.13 

7.09 

Total  eoipleyment  costs. . . 

...  19B,SS9,029 

194,604,451 

Total  dividends  paid . 

. . .  29,667,767 

29,SM,64S 

National  Steel  Corporation 


GRANT  BUILDING 


PITTSBURGH,  PA. 


Owning  cmd  Operating 

WeirtoD  Steel  Company  •  Great  Lakes  Steel  Corporation  •  Stran-Steel 
Corporation  •  The  Hanna  Furnace  Corporation  •  Hanna  Iron  Ore  Company 
National  Mines  Corporation  •  National  Steel  Products  Company 
Enamelstrip  Corporation 
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U.  S.  Lagging 
In  Social, 
Health  Work 


Washington 

Aptly  titled  “Unfinished  Busi¬ 
ness  on  America’s  Agenda,”  a 
panel  which  brought  together 
experts  in  the  areas  of  social 
work,  health  and  community 
planning  convinced  ASNE  mem¬ 
bers  that  the  nation,  if  not  lag¬ 
ging,  assuredly  is  not  making 
satisfactory  progress  in  their 
fields. 

The  editors  were  so  persuaded 
that  they  voted  to  have  tran¬ 
scripts  of  the  panel  session  sent 
to  them  “for  editorial  guid¬ 
ance.” 

Dr.  Leonard  W.  Mayo,  execu¬ 
tive  director  of  the  National 
Association  for  the  Aid  of 
Crippled  Children,  presided  over 
the  Friday  afternoon  session. 

The  journalists  were  told  by 
Sol  Morton  Isaac  that  govern¬ 
ment  and  private  investment  in 
social  work  exceeds  $24  billion 
a  year  and  yet,  he  said,  “We 
know  far  better  than  we  do.” 
Mr.  Isaac,  past  president  of 


Family  Service  Association  of 
America,  deplored  loss  of  im¬ 
portance  of  the  family  group  in 
the  scheme  of  living  and  warned 
that  the  alternative  is  a  welfare 
state  which,  once  accepted,  can¬ 
not  be  shaken  off.  Mr.  Isaac  de¬ 
clared  it  a  duty  of  editors  to 
sift  the  bad  from  the  good  in 
social  welfare  activity  and  drive 
out  those  who  are  “in  competi¬ 
tion,  for  personal  glory,”  clut¬ 
tering  the  field  of  welfare  work 
with  ineffective  performance. 

Judge  Paul  Alexander,  Toledo, 
0.,  juvenile  court  judge  who  be¬ 
gan  his  business  life  as  a  sports 
writer  in  Lorain,  0.,  and  later 
as  a  reporter  on  the  Toledo 
Times  and  the  Toledo  Blade, 
said  the  way  to  fight  juvenile 
delinquency  is  w’ith  facts.  News¬ 
papers,  he  said,  blast  juvenile 
court  judges  for  coddling  young 
miscreants  and,  the  next  day, 
blast  them  for  “railroading 
children  to  jail.”  But,  he  re¬ 
minded,  the  youth  already  is  a 
delinquent  when  he  reaches  the 
court-room;  therefore,  he  said, 
the  situation  can  hardly  be  the 
fault  of  the  judges.  Divorce 
litigation.  Judge  Alexander  said, 
accounts  for  more  cases  in  many 
jurisdictions  than  the  total  of 
all  other  civil  actions  in  the 
same  courts.  The  grounds  add 
up  to  the  same  charge,  which 
the  jurist  labeled  “sin.”  But,  he 
said,  the  social  problem  of  di- 
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ods  have  made  physical  strenfi  : 

Vanguard  to  Live  200  an  unimportant  factor  in  et 
1/  rr  u  ployment:  “You  seldom  i* 

Years,  Editors  Told  than  25  percent  of  jU 

Washington  physical  strength  in  your 

Dr.  John  P.  Hagen,  Director  any  more.”  Dr.  Rusk  decried  tbi 
of  Research  for  U.S.  Navy  tendency,  willy-nilly,  to  qt; 
Operation  Vanguard,  gave  the  work  at  the  age  of  65  jtKi 
editors  a  news  break  plus  a  “You  waste  the  best  asset  t; 
noticeable  thrill  when  he  told  have— wisdom.  Wisdom  is 
them  at  luncheon  Saturday  that  Quired  and  cultivated;  it  it 
Vanguard  I  “will  be  with  us  in  creases  with  the  years,"  the 
orbit  for  200  years.”  member  asserted. 

He  said  that  unlike  most  John  T.  Howard  of  Mas-; 
other  scientific  work,  missile  de-  chusetts  Institute  of  Techr: 
velopment  cannot  be  done  in  oSYi  described  the  automol. 
privacy.  The  press  and  the  pub-  basis  of  our  prosper' 

lie  sit  in  on  the  laboratory  stage  (“when  he  have  prosperity' 
of  the  work  on  missiles  and  same  time  the  ca-u: 

rockets  because  the  testing  bankruptcy  of  our  citii- 
stage  is  the  laboratory.  He  Highways  and  off  street  par; 
cautioned  editors  not  to  inter-  cannot  be  adequately  pr 
pret  the  “failure”  of  a  test  vided,  with  the  result  th 
therefore  as  a  complete  failure  movement  to  the  suburbs 
or  the  failure  of  a  program.  The  promoted.  Rapid,  mass  trar 
problem  of  pre-judging  a  par-  port  into  downtown  was  sc 
ticular  effort  is  in  not  knowing  Rested  as  the  answer,  but  S 
what  the  test  is  designed  to  Howard  confessed  he  is  unaK- 
prove,  he  said.  to  plot  its  accomplishment.  E 

_  predicted  there  will  be  spres. 

ing  out  of  construction,  indc 
vorce  cannot  be  solved  until  the  trial  and  residential,  until  op^ 
subject  is  scientifically  re-  becomes  negligible,  v 

searched.  In  explanation,  he  the  present  rate  of  developing 
said  many  people  who  file  for  predicted,  the  Eastern  Sc 
divorce  don’t  want  it;  in  proof,  board  from  Portland  to  Ric 
he  offered,  about  30  per  cent  of  mond  will  become  as  one  inte- 
field  cases  are  not  carried  ^^^ted  community, 
through  to  decree  stage.  What  • 
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cial,  or  psychiatric  advice  and  SeCFCCy  HurtS  ScicnCf 
many  cases  are  dropped  when  Washincio 

that  fact  is  discovered  and  the  Excessive  secrecy  regulatioL= 
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many  cases  are  dropped  when  Washincio 

that  fact  is  discovered  and  the  Excessive  secrecy  regulatioL= 
in  ica  e  rea  men  given.  issued  in  the  name  of  nationij 
Dr.  Frederick  M.  Raubinger,  security  are  stifling  the  Natioi's 
New  Jersey  State  Commissioner  scientific  progress.  Congress  is 
of  Education,  pleaded  with  the  told  in  a  report  submitted  by 
editorial  writers  to  take  a  more  the  House  Government  Open- 
helpful  attitude  in  solving  the  tions  Committee, 
problems  of  overcrowded  schools  j  ;  ^ 

and  teacher  shortage.  “You  hearings  extending  over  a  t*c- 
could  never  run  a  newspaper  the  Committee  le 

with  the  turni^er  we  have  in  i: 

the  school  teaching  profession,”  ^ead-on  collision.  The  Congress 
he  said.  Dr  Raubinger  declared  ^.^j^ted  loss  of  the  first  Up 
school  systems  being  local  in  in  the  race  into  space  to  the  far 
character,  the  local  newspaper  ..^he  Federal  Govemmer.- 

IS  in  the  best  condition  to  get  American  sde 

the  fa,cts  to  the  public  and,  with  ^st  in  a  swamp  of  secrecy’ 
the  aid  of  an  informed  public.  Recommended  is  a  system  «f 
contribute  to  the  solution  of  a  clearance  for  scientists 

crisis  that  h^  been  increasing  government  service  and  i« 
in  seventy  since  Pearl  Harbor  industry;  abolition  of 

the  “need-to-know”  criterion 

Properly  trained  and  placed  now  superimposed  on  officii 
handicapped  persons  were  sug-  clearance;  and  no  further  it- 
gested  for  employment  by  Dr.  tempt  to  “hide  discoveries  of 

Howard  A.  Rusk,  director  of  the  the  basic  laws  of  nature  m*(i^ 

Institute  of  Physical  Medicine  in  the  past,  present,  or  fntam' 
and  Rehabilitation,  New  York  ^ 

University,  and  Associate  Edi-  ^  ^  nAn 

tor  of  the  New  York  Times.  He  For  a  Cool  $70y0w 

cited  statistics  to  show  that  Winston-Salem,  N.  C 

physically  handicapped  persons  piedmont  Publishing  Co. 
have  better  records  than  other  announced  plans  to  complete  sir 
employees  for  efficiency,  produc-  conditioning  of  the  Journal «« 
tion  and  low  payroll  turnover.  Sentinel  building  at  a  cost  cf 
He  reminded  that  modem  meth-  about  $70,000. 
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Vacationers  net  lots  of  big  ones  at  Superior  National  Forest,  Minn. 


Yours-the  natural  beauties  that  didn’t  get  away 

The  fishing's  great  in  the  lakes  and  streams  of  your  National  Forests, 
and  there’s  a  reason.  The  forests  themselves  might  have  been  abandoned. 

But  wise  men  loved  them,  and  conserved  them  for  you  and  your  children  — 
and  there  they  stand  in  all  their  wild  and  wonderful  greatness. 

Superior  National  Forest,  in  Minnesota’s  Arrowhead  country,  is  one  of  the 
most  beautiful.  Here  is  a  pristine  wilderness.  On  thousands  of  lakes  and 
streams,  canoe  trips  take  you  where  your  heart  leaps  with  the  leaping  trout 
as  he  walks  on  his  tail  shaking  the  lure. 

You  can  follow  pioneer  fur-traders’  paths  through  the  Gunflint  wilderness . . . 
along  rushing  streams  unchanged  since  Hiawatha  came  this  way  to  ask  the 
Arrowmaker  for  the  hand  of  Minnehaha. 

Thanks  to  the  U.S.  Forest  Service  and  the  Forest  Rangers,  vast  areas  in 
your  National  Forests  remain  as  the  Great  Spirit  Manitou  made  them  — 
green-arched  temples  that  offer  you  and  every  American  the  magic  medicine 
of  Nature's  unspoiled  beauty. 

★  ★  ★ 

FREE  TOUR  INFORMATION  If  you  would  like  to  visit  Superior  National  Forest,  or  drive  any¬ 
where  in  the  U.S.A.,  let  us  help  plan  your  trip.  Write:  Tour  Bureau,  Sinclair  Oil  Corpora¬ 
tion,  600  Fifth  Avenue,  New  York  20,  N.  Y— Also  ask  for  our  colorful  National  Forest 
Vacation  booklet. 

ANOTHER  IN  SINCLAIR'S  AMERICAN  CONSERVATION  SERIES 


SINCLAIR  SALUTES  THE  SPORT 
FISHING  INSTITUTE  .  .  . 

for  "shortening  the  time  between 
bites”  for  America’s  25  million 
anglers.  As  a  national  guiding 
force  for  conservation,  the  Insti¬ 
tute  has  stimulated  much-needed 
research  and  education  to  develop 
marine  and  fresh-water  fishing, 
and  has  succeeded  in  dotibling 
sport  fishing  opportunities 
through  the  promotion  of  progres¬ 
sive  methods  of  fish  conservation. 


SINCLAIR 

A  (jreat  Name  in  Oil 
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(Continued  from  page  23) 

Pitagonia  affects  Peoria;  that 
in  incident  in  Indonesia  may 
result  in  the  drafting  of  the 
voung  of  Indiana;  that  on  this 
shrunken  globe,  with  its  Sput¬ 
niks  and  its  ICBM’s,  the  Main 
Streets  of  all  the  world  con¬ 
verge.” 

Mr.  Markel  was  on  the  pro¬ 
gram  to  discuss  “How  to  ex¬ 
pand  local  coverage.”  Present¬ 
ing  the  speaker,  President  Dab¬ 
ney  hinted  that  the  title  had 
been  a  “puckish  selection.”  It 
proved  to  be  a  serious  appraisal 
of  world  news  in  its  application 
to  domestic  readership.  “It  is 
not  as  misleading  as  you  think,” 
the  speaker  sought  to  establish 
by  quoting  headlines  on  happen¬ 
ings  thousands  of  miles  away, 
which  soon  were  reflected  in 
banner  lines  of  immediate  local 
application:  Soviet  troops  halted 
a  British  army  train,  and 
shortly  thereafter  headlines 
proclaimed  the  inauguration  of 
the  Berlin  airlift ;  Korean  news¬ 
papers  “deplored”  the  snag  in 
United  States-Russian  relations, 
and  a  few  years  later,  American 
troops  were  making  landings  in 
Korea. 

“No,”  said  Mr.  Markel,  “for¬ 
eign  news  is  not  foreign  news. 
It  is  news  that  is  close  to  us ;  it 
is  immediate,  it  is  local.” 

The  editor  took  issue  with 
readership  polls  which  are  cited 
as  evidence  that  the  public  is 
not  interested  in  foreign  news, 
commenting:  “I  think  that  we 
can  George  Gallup  along  the 
vrong  road  and  at  the  end  of 
the  journey  find  ourselves  Elmo 
Ropcred  in.  The  true  editor  does 
not  depend  on  polls  or  surveys 
to  enlighten  him  as  to  what  he 
shall  print.  The  true  editor 
edits  basically  for  himself,  let¬ 
ting  the  chips  fall  where  they 
may.” 

Relating  the  duty  of  the 


newspaper  editor  to  today’s  in¬ 
ternational  problems,  Mr.  Mar¬ 
kel  contended  the  press  must 
lead  in  bringing  about  under¬ 
standing  among  the  people  of 
the  world — an  objective  that 
cannot  be  accomplished,  he  re¬ 
minded,  without  “flow  of  the 
news.”  Agreeing  that  it  is  the 
responsibility  of  the  individual 
to  learn,  Mr.  Markel  admon¬ 
ished  his  colleagues:  “We  have 
the  larger  responsibility  of 
making  the  information  avail¬ 
able,  in  understandable  form. 

As  for  the  international  re¬ 
ports,  certainly  the  writing  can 
be  simplified  and  at  the  same 
time  be  made  more  graphic. 
Certainly  more  background, 
more  interpretation  can  and 
should  be  supplied.” 

On  behalf  of  the  ASNE  Com¬ 
mittee  on  International  Coop¬ 
eration,  which  he  heads,  Mr. 
Markel  proposed  a  program  of 
action  including: 

1.  Bringing  together  journal¬ 
ists  of  the  free  world  to  discuss 
common  problems  including,  if 
possible,  journalists  from  coun¬ 
tries  which  are  “unfree.” 

2.  Improve  the  flow  of  inter¬ 
national  information,  which 
means  improvement  in  coverage 
and  in  presentation. 

3.  Assist  in  endeavors  to 
assure  free  press  everywhere. 

4.  Interest  publishers  in  dis¬ 
cussion  of  these  problems. 

Under  each  of  these  headings, 
the  Times  Sunday  editor  pro¬ 
posed,  in  greater  detail,  poten¬ 
tially  successful  approaches. 
The  right  of  free  press  was  de¬ 
scribed  as  involving  many  obli¬ 
gations.  Among  them  Mr. 
Markel  listed:  “We  should  do 
our  utmost  to  understand  others, 
to  improve  the  flow  of  the  news 
among  nations,  and  thus  to 
correct  the  distortions  and  to 
dispel  the  fogs  that  cloud  the 
relations  among  countries.  We 
should  do  our  utmost  toward 
that  end,  and  for  our  own  sakes, 
and  for  the  sake  of  our  nation, 
and  for  the  sake  of  the  world.” 


Everything  in  Baltimore 
revolves  around 


Judd,  Goodyear’s  PR 
Chief,  Retires  June  1 

Akron 

L.  E.  Judd,  director  of  pub¬ 
lic  relations  for  the  Goodyear 
Tire  and  Rubber  Co.  for  26 
years,  has  announced  his  re¬ 
tirement,  effective  June  1. 

Mr.  Judd’s  career  embraces 
20  years  in  the  newspaper  busi¬ 
ness  during  which  his  experi¬ 
ence  ranged  from  reporter  to 
editor  of  important  Ohio  dailies. 
In  1912  he  became  a  reporter 
on  the  Coshocton  Tribune.  He 
joined  the  staff  of  the  Columbus 
Daily  Monitor  in  1916  and  sub¬ 
sequently  was  promoted  to  man¬ 
aging  editor. 

He  became  city  editor  of 
Scripps-Howard’s  Columbus  Cit¬ 
izen  in  1917,  and  was  appointed 
editor  of  the  Akron  Press  in 
1920,  when  only  26.  Five  years 
later,  when  the  Press  and  Akron 
Evening  Times  merged,  Mr. 
Judd  was  named  editor  of  the 
Akron  Times-Press  and  con¬ 
tinued  in  that  post  until  1931. 
He  joined  Goodyear  in  1932. 


Nevada  Paper  Earns 
4  Major  Awards 

Reno,  Nev. 

Four  top  awards  in  the  Ne¬ 
vada  State  Press  Association’s 
competition  went  to  the  Tono- 
pah  Times-Bonanza.  These  were 
the  Nevada  State  Bar-Press 
Award  and  trophies  for  typog¬ 
raphy,  column  and  editorial. 

The  Reno  Evening  Gazette 
was  judged  first  in  the  news 
picture  and  feature  story  con¬ 
tests,  and  the  women’s  award 
went  to  Jean  McElrath  of  the 
Nevada  State  Journal. 


Pentagon  Code 
Covers  Crashes 

Washington 

Based  on  a  series  of  com¬ 
plaints  of  military  interference 
with  newspaper  coverage  of 
service  plane  accidents,  the 
Moss  Committee  on  Information 
this  week  distributed  copies  of 
the  following  code  of  practice 
which  has  been  developed  in  the 
Pentagon: 

Armed  forces  personnel  can¬ 
not:  1.  Throw  a  cordon  around 
the  scene  of  a  military  aircraft 
accident  in  a  civilian  area  to 
prevent  access  by  reporters  and 
photographers.  2.  Seize  photo¬ 
graphic  plates  or  equipment.  3. 
Threaten  a  reporter  or  photog¬ 
rapher.  4.  Use  physical  re¬ 
straints  on  members  of  the 
press  at  a  crash  scene.  5.  Refuse 
permission  to  take  pictures  of  a 
crash.  6.  Withhold  the  names  of 
military  casualties  in  populated 
areas. 

Withhold  Consent 

Armed  forces  personnel  can: 
Withhold  consent  for  pictures 
when  classified  material  is  ex¬ 
posed,  citing  possible  penalties 
for  violation  of  security  laws. 
They  have  no  authority  to  pro¬ 
hibit  the  taking  of  pictures.  If 
classified  material  is  exposed, 
armed  forces  directives  state 
military  personnel  shall  cover 
the  classified  material  or  have 
it  removed  as  soon  as  possible. 
2.  Withhold,  on  humanitarian 
grounds,  the  names  of  victims 
of  crashes  in  remote  areas, 
pending  notification  of  next  of 
kin. 


Morning  •  Evening 


Sunday 
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PROMOTION 


Dig 


That  Market  Data 
And  Tell  It  to  Readers 


which  will  bring  only  bitter  at  home.  If  individual  new!p». 

pers  enjoy  good  public  t^. 
tions  in  their  own  communities 
because  they  work  to  keep  them 
good,  they  are  helping  win  good 
public  relations  for  the  indus¬ 
try. 

‘No  matter  how  good  indus- 


smiles.  You  have  the  facts.  Use 
them. 

*  *  * 

Public  Relations 


By  T.  S.  Irvin 


This  is  a  time  when  newspa¬ 
per  promotion  can  do  a  great 
service  to  the  nation  and  to 
the  newspaper  business.  It  can 


A  note  of  caution  appears 
in  a  communication  from  a  pro¬ 
motion  manager  who  is  looking  ^j.y  public  relations  may  be,  if 
forward  to  the  discussion  of  they  are  no  good  at  the  loci 
industry  public  relations  sched-  igyet  they  just  are  plain  jo 
uled  to  take  place  at  the  Na-  good.  People  will  not  rear, 
tional^  Newspaper  Promotion  favorably  to  the  concept  of  The 
Association  meeting  in  Pitts-  Newspaper  unless  they  rear. 


cated  about  economics  than  they 
were  a  generation  ago.  This 
means  that  they  are  more  likely  burgh  next  month, 
to  be  influenced  by  facts,  which  “We  should  all  remember,”  he 
do  this  by  applying  the  Bureau  they  must  believe,  than  by  just-  notes,  “that  public  relations  like 
ad  Advertising’s  “all  business  is  around-the-corner  testimonials,  so  many  other  relations  begin 

local”  theme  to  the  Advertising  - 

Council’s  new  campaign  de¬ 
signed  to  combat  the  recession 
There  seems  to  be  universal 
agreement  these  days  that  it 


favorably  to  the  actuality  of 
their  own  local  newspaper.” 

*  *  * 

Recruitment 


is  a  fact  that  we  can  talk  our¬ 
selves  into  a  recession.  If  we 
accept  that,  then  it  seems  that 
we  must  accept  as  fact  also  that 
we  can  promote  ourselves  out 
of  the  recession.  This  is  what 
the  Advertising  Council  has  set 
out  to  do. 

But  whatever  the  Advertising 
Council  does  will  necessarily  be 
couched  in  large  and  general 
terms.  Maybe  these  terms  are 
too  distant  from  the  members 
of  your  community.  Whether 
they  are  or  not,  bringing  the 
same  story  closer  to  your  com¬ 
munity  in  local  terms  will  help 
make  the  Council’s  campaign 
a  lot  more  effective. 

This  ought  to  be  fairly  easy 
to  do.  Indeed,  it  may  involve 
little  more  than  gathering  the 
information  that  usually  goes 
into  market  promotions  and  giv- 


i  New  York  Reps  Launch 
High-Gear  Sales  Push 


A  contribution  to  the  prob 
lem  of  newspaper  recruitment  i- 
made  by  the  Longview  (Wash.) 
Daily  News.  Instead  of  plan; 
tours  by  large  groups  of  higi 
school  students,  it  is  experi 
menting  with  single  class  group: 
Selling  the  daily  newspaper  ing  percentages:  General  maga-  of  about  a  dozen  students  an: 


as  the  prime  medium  for  na 
tional  advertising  moved  into 
high  gear  last  week  at  a  meet¬ 
ing  of  the  New  York  sales  team 
of  the  American  Association  of 
Newspaper  Representatives. 

Peter  Benziger,  of  Ridder- 
Johns  and  national  AANR 


having  them  participate  in  ar 
all-day  workshop  at  the  news 
paper.  So  far  the  experimen: 
seems  to  be  succeeding,  thf 
measure  being  student  reaction 
The  idea,  reports  R.  M.  An 
derson.  News  manager,  cain> 


zmes,  18%;  Women’s  maga¬ 
zines,  20%;  National  Sunday 
supplements,  17%;  and  Daily 
newspapers,  41%. 

“In  our  1958  economy,”  Mr. 

Pitzer  said,  “it  is  important 
for  advertisers  to  run  more 

hard-sell  copy  and  for  hard-sell  from  the  paper’s  classified  « 
president,  and  Mike  Foulon  of  copy  to  be  effective,  it  must  manager,  Stan  E.  Fagerstrom 
The  Branham  Co.  and  new-busi-  be  placed  before  an  audience  a  graduate  of  the  paper’s  new¬ 
ness  chairman,  both  stressed  the  in  an  editorial  climate  that  en-  department.  Out  of  the  firs: 
importance  of  “continuous  show-  courages  thorough  reading,  group  of  11  students  who  took 
ings”  of  the  “Advertising  Read-  Daily  newspapers  have  estab-  part  in  the  workshop,  at  leas 
ership  Cost  Patterns”  presenta-  lished  this  quality  as  proven  by  one  has  definitely  decided  on  a 
tion  to  advertisers  and  agencies,  advertising  readership  figures.” 


Expanded  Program 


TV’s  Weakness 


Fred  Pitzer  of  Jann  &  Kelley,  Commenting  on  TV  competi- 
who  create  the  original  pres-  tion,  Mr.  Pitzer  said:  “We  al- 


cost  efficiency  of  daily  newspa-  dia  —  including  radio  which  ,  advertisers  is 


ing  it  a  somewhat  different  em-  entation  material  showing  the  ways  sell  against  broadcast  me- 
phasis.  Instead  of  addressing  it 
to  national  advertisers,  address 
it  to  local  readers.  You  give 
them  confidence  in  the  national 
strength  by  giving  them  con¬ 
fidence  in  their  local  strength. 

We  say  it  is  fairly  easy  to 


newspaper  career. 


In  the  Bag 

Impressive  recap  of  its  195 
local  merchandising  contacts  fo: 


pers  to  deliver  “conscious”  ad¬ 
vertising  impressions,  outlined 
a  new  and  expanded  sales  pro¬ 
gram  that  will  Include  “Opera¬ 
tion  Desk-Top.”  He  said  that 

in  addition  to  group  presenta-  papers  are  to  reap  the  full  har- 
do  and  yet  there  are  traps  to  tions  to  advertiser  and  agency  vest  of  anti-broadcast  selling, 
watch  out  for.  Inevitably  the  personnel,  each  salesman  will  dailies  must  re-affirm  their  posi- 


has  been  re-surging.  TV’s  weak¬ 
ness  is  that  it  does  not  provide 
measurements  regarding  con¬ 
scious  advertising  impressions. 
It’s  all  subliminal;  but  if  news- 


by  the  Indianapolis  (Ind.)  SW 
and  News  in  a  simple  folder 
Recap  shows:  11,144  persona, 
calls,  30,293  jumbo  cards,  t- 
981  tear  sheets,  32,338  reprints. 
55,365  letters,  1,598  tie-in  cari‘. 
15,000  bulletins.” 

Port  Arthur  (Tex.)  New*  out 


front  page  headlines  of  your  make  five  man-to-man,  across-  tion  as  the  prime  print  medium.”  ^  HIV 

newspaper  are  going  to  con-  the-desk  demonstrations  to  me-  Mr.  Pitzer  said  the  New  York  ^  ani 

tinue  to  carry  recession  news,  dia  directors,  account  men,  or  AANR  sales  team  committee  r”®  history  of  the  Mews  ^ 

You  cannot  just  ignore  the  bad  advertising  managers.  has  set  a  goal  of  some  300  pres- 

news  of  the  front  page  and  ex-  Mr.  Pitzer  showed  several  entations  to  be  made  during  advertisers.  Booklet  crams  j 

pect  the  good  news  of  your  pro-  charts  revealing  that  a  “signifi-  April.  He  added  that  the  San  16  pages,  but  maKes  u 

motion  to  wipe  it  out.  Readers  cantly  larger  percentage  of  ad- 
will  wonder  what  the  heck  is  vertising-noters  in  daily  news¬ 
going  on.  papers  ‘read  most’  of  the  ad 

It  seems  that  the  best  way  copy  —  meaning  at  least  half 
to  avoid  this  trap  of  appearing  of  the  text.” 


>  xxc  auucu  kiiat  iiic  ocxii  .  .  i*  _  m  •  it  . 

Chapter  of  the  AANR  haa  “  f  L,  S 


CISCO  t^napter  oi  tne  aaink  nas  .  .  r.  ..  ‘  ,  .  ' 

nlanned  a  series  of  nresenta-  ^  features  Uif 

planned  a  ^enes^^of  ^  News  prints.  Makes  you  reate 

what  a  lot  you  get  for  you- 


to  talk  out  of  both  sides  of 
your  mouth  at  the  same  time  is 
to  keep  your  promotion  from 
being  pollyannish.  You  must 
have  good  and  positive  facts 


tions  for  West  Coast  agencies 
and  advertisers.  Other  chapters 
are  conducting  similar  drives. 

Herbert  Meeker  of  Scolaro, 
Meeker  &  Scott  and  president 
of  the  New  York  Chapter  of 
AANR,  said  that  because  of  the 
large  demand,  additional  re¬ 


money  in  the  daily  paper. 


City  Council  Reports 

Elkhart,  te*- 
The  City  Council  of  Elkh*’ 


One  chart  on  copy  impact  by 
media  for  national  food  adver¬ 
tising  showed  the  percentage  of 
women  “noters”  who  “read 
most”  of  the  copy  in  each  of 

about  your  market  at  hand.  If  four  media  as  follows:  General  prints  of  “Advertising  Reader-  reported  to  the  citizens  in  * 

your  promotion  keeps  emphasiz-  magazines,  25% ;  Women’s  mag-  ship  Cost  Patterns,”  have  been  16-page  tabloid  section  publisl'**' 

ing  them,  it  should  do  a  great  azines,  27%  National  Sunday  made  and  are  available  from  the  by  the  Elkhart  Truth. 

supplements,  23%;  and  daily  AANR  New  York  office,  141  Truth  billed  the  city  a 

newspapers,  45%. 

A  similar  chart  on  toilet  goods 
advertising  showed  the  follow- 


deal  to  counter  any  front-page 
negative  news. 

If  we  read  the  signs  right, 
people  today  are  more  sophisti- 
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Make  Current  Affairs  Films  Part  Of  Your  Basic 
Public  Service  Program  For  The  Fall 


1^57  th«  opposition  to 
Nkrumoh's  stronfl  control  governmont 
increosed.  Nkrumoh  resorted  to  force 
to  establish  his  power. 


_ i\ 

A$  well  Qs  supplying  French  troops  to 
NATO,  France  hos  Hoci  to  send  a  lorge 
army  to  Algeria  in  an  attempt  to  put 
down  the  rebellion. 


From  the  spoce  station,  trips  may  be 
mode  to  the  moon  or>d  bock. 


tttHiCI  CMlfMlM  m  TM  ClHKSt  HtHI'S 


Icebergs  contain  huge  omounts  of  fresh 
water  Some  scfcntists  are  exploring 
possible  ways  of  tapping  this  reserve  to 
supplement  our  water  supply 


But  in  1920,  the  oirplone  was  used  only 
by  the  military  and  by  bornstorming 
stunt  flyers. 


fi>ei  aisisni  MNii  M 


Chino's  role  in  inremotionol  Communism 
is  to  exemplify  successful  communism  to 
the  non-communist  millions  in  Asia.  Here 
we  see  the  Premier  of  Chino  during  a 
good-will  mission  to  Indio. 


An  important  new  concept  in  newspaper-school  relations 
Now  sponsored  by  35  newspapers 
Used  by  newspapers  of  all  sizes 


Each  month  of  the  school  year  a  filmstrip  is 
released  which  furnishes  vital  background  in¬ 
formation  on  an  important  topic  in  your  news¬ 
paper.  Newspapers  subscribe  for  prints  of  each 
monthly  release,  which  are  furnished  free  of 
charge  to  high  schools  throughout  the  sponsor’s 
area.  Prints  are  priced  reasonably  enough,  so 
that  they  can  be  given  as  permanent  gifts  to 
your  schools — to  be  used  over  and  over  again. 
The  newspaper  is  clearly  identified  as  the  spon¬ 


sor  by  the  use  of  personalized  opening  and  clos¬ 
ing  titles  on  the  films.  Pictorial  discussion  guides 
also  feature  the  newspaper’s  name.  The  films  are 
considered  by  the  audience  to  be  the  newspa¬ 
per’s  own  presentation.  The  filmstrips  reach  to¬ 
morrow’s  readers  and  buyers  while  they  are 
in  school,  stimulate  greater  interest  in  current 
events,  and  serve  to  make  young  people  more 
conscious  of  the  important  role  your  newspaper 
plays  in  their  lives. 


FROM  OUR  SPONSORS: 

•  “I  am  pleased  to  inform  you  that  the  filmstrips  have  been  most  enthusiastically  received  in  schools  of 
this  area.  School  officials  and  teachers  are  delighted  with  them.” 

•  “We  are  really  happy  to  he  in  this  program  and  I  can  tell  you  now  that  the  schools  are  also  very 
enthusiastic.” 

•  “Those  principals  and  superintendents  with  whom  I  have  talked  have  been  most  enthusiastic  concerning 
our  contribution  to  their  audio-visual  education  programs.” 


Exclusive  areas  going  fast.  Make  these  vital  visual  aids 
available  to  your  schools  starting  in  the  fall.  Write  or 
wire  for  further  information — sample  filmstrips  available. 


CURRENT  AFFAIRS  FILMS 

527  Madison  Avenue 
New  York  22,  N.  Y. 


from  six  of  this  yoar's  filmstrips;  CENTRAL  AFRICA— Focus  on  Libarla  and  Ghana,  FRANCE  TODAY,  OUTER  SPACE 
r^,  Naw  Frontlar,  WATER  RESOURCES— Amarica  Facas  A  Naw  Problam,  THE  TRANSPORTATION  REVOLUTION,  and 

china  under  communism. 
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AIVPA— TRAFFIC 


Rise  Request 
In  Bus  Rates 
Held  Down 


on  newsprint  since  1946.  We 
have  been  active  in  opposing 
such  increases  through  Ex 
Parte  proceedings  initiated  by 
the  Interstate  Commerce  Com- 


Bus  rate  costs  to  newspapers 
were  increased  only  $150,000  a 
year  instead  of  $800,000  re¬ 
quested,  the  Traffic  Department 
of  the  ANPA  pointed  out. 

R.  A.  Cooke,  manager  of  the 
department  reported: 

For  all  classes  of  transporta¬ 
tion  in  1957,  as  the  national 
economy  expanded,  the  volume 
of  freight  grew  and  as  costs 
continued  upward  increased 
rates  followed.  Service  inter¬ 
ruptions  because  of  strikes  were 
less  widespread  than  during 
1955  and  1956.  Competition  be¬ 
tween  various  forms  of  trans¬ 
portation  also  increased.  At  the 
same  time  there  was  a  continu¬ 
ance  of  coordination  of  trans¬ 
portation,  particularly  in  the 
railroad  movement  of  trailers 
on  flat  cars,  which  was  sup¬ 
ported  by  ANPA. 


As  a  measure  of  extra  pro¬ 
tection,  the  Department  has 
joined  with  other  shipping  in¬ 
terests  in  opposing  the  carriers’ 
request  to  increase  import  rates 
on  general  commodities,  includ¬ 
ing  newsprint,  by  $1.20  per  ton, 
moving  from  North  Atlantic 
ports  in  line  haul  service  to 
points  in  the  interior,  which 
was  subsequently  susx>ended  and 
set  for  future  hearing. 


Damage  to  Newsprint 


Rates  on  Newsprint 


There  have  been  continuing 
freight  rate  increases  proposed 


Still 


the  best 


argument 
for  a 


free 


press 


will  continue  as  a  Traffic  De¬ 
partment  activity  with  the  ad¬ 
vice  and  cooperation  of  the 
Traffic  Committee  and  inter¬ 
ested  member  papers. 

Since  our  last  annual  report 
4,131  freight  bills  were  received 
from  26  newspapers  for  audit. 
A  complete  audit  was  made  of 
1,894  bills  from  1956  and  2,605 
for  1957.  We  have  on  hand  1,526 
bills  for  audit.  The  total  amount 
of  claims  filed,  demurrage  and 
undercharges  waived,  and  in¬ 
land  marine  insurance  claims 
processed  totaled  $10,988.42,  of 
which  amount  $9,167.01  was 
collected  or  waived.  The  balance 
of  $1,821.41  awaits  collection. 


Following  report  to  the  1957 
annual  meeting,  the  ANPA 
Committee  for  the  Prevention 
of  Damage  to  Newsprint  Paper 
found  it  necessary,  although 
ANPA  and  U.  S.  newsprint 
manufacturers  appropriated 
their  share  of  the  $45,000  sought 
to  finance  the  engineering  re¬ 
search  project,  to  recommend  to 
the  Board  of  Directors  that  the 
ANPA  appropriation  be  with¬ 
drawn  because  others  who  were 
asked  to  participate  in  the  fi¬ 
nancing  would  not  agree  to  do 
so.  This  was  approved  by  the 
Board.  Efforts  to  reduce  loss 
and  damage  to  newsprint  paper 


Miscellaneous  Services 


Inquiries  received  during  the 
past  year  reached  the  highest 
total  since  the  Department  was 
organized.  Subjects  dealt  with 
every  conceivable  transportation 
problem.  Our  files  now  contain 
more  than  5,000  tariffs  covering 
commodities  of  every  descrip¬ 
tion  moving  in  every  form  of 
transportation  of  interest  to 
newspaper  publishers.  This  com¬ 
prehensive  file  is  kept  up  to 
date  through  receipt  of  daily 
supplements. 


Relief  for  Railroads 

.  The  ANPA  Traffic  Committee 
reported ; 


As  the  pressure  on  newgprij; 
supply  eased  in  1957  for  the 
first  time  since  the  war,  it  was 
possible  to  devote  attention  to 
determining  and  correcting  some 
of  the  the  causes  of  damage  to 
newsprint  while  in  transit  be¬ 
tween  the  mill  and  the  pub 
lisher. 

Wherever  possible,  the  Traf¬ 
fic  Department  has  sought  to 
convince  purchasers  of  boi 
cars,  especially  railroads  upo: 
whose  lines  are  located  news¬ 
print  mills,  of  the  advantages 
to  all  of  equipment  designed  to 
withstand  rugged  railroad  traf¬ 
fic.  We  have  had  some  success. 

We  believe  that  we  have  defi¬ 
nitely  established  that  news¬ 
print  that  has  not  been  uni¬ 
formly  dried,  or  that  is  of 
uneven  formation,  or  that  is 
thicker  on  one  edge  than  the 
other  results  in  rolls  that  ate 
wound  tighter  on  one  end  tha: 
the  other  and  thus  are  unable 
to  withstand  impacts  associate; 
with  railroading.  Also,  we  be 
lieve  we  have  established  that 
poorly  wound  rolls  are  mo.': 
likely  to  be  flattened  in  transit. 
During  1957,  we  believe  several 
mills  were  convinced  of  these 
facts  and  have  greatly  improve; 
the  structure  of  the  rolls  tha: 
they  ship  with  marked  improve 
ment  in  “in  transit”  waste,  an: 
more  important,  that  run  better 
(Continued  on  page  94) 


“The  question  is  not  of  a  small  nor  private 
concern.  It  is  not  the  cause  of  a  poor 
printer,  nor  of  New  York  alone.  ...  It  is 
the  best  cause.  It  is  the  cause  of  liberty 
.  .  .  the  liberty  of  exposing  and  opposing 
arbitrary  power  by  speaking  and  writing 
the  truth.”  .  .  .  Excerpts  from  Andreiv 
Hamilton’s  address  to  the  jury  at  the  tidal 
for  seditious  libel  of  John  Peter  Zenger, 
August  Ay  1735. 


The  Zenger  Memorial  in  lower  Manhattan  is  open 
daily,  Monday  through  Friday,  10  A.M.-4  P.M., 
closed  Sundays  and  holidays.  Admission  is  free. 
Entrance:  Old  Sub-Treasury  Building,  15  Pine 
Street,  corner  of  Nassau.  Take  any  subway  to 
Wall  Street  station. 
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American  serves  you  better  when  you  fly 


radar-equipped  •  reserved  seats 
spacious  lounge  ■  superb  cuisine 
American’s  famous 
stewardess  service 
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COMMUNICATION 

l-'ppCC  I^Qfp  which  this  matter  will  be  con-  American  Home  Magazine  is  IjOOjiCS  UIlClS 

ALClt^  sidered.  again  stirring  up  newspaper  ’  ^ 

T-^  Tpw  1,1  n  1  linage  in  certain  sections  of  the  t-^  t  •! 

r  or  Kelated  's*'’  *  ■1?'“ r  or  Library 

ANPA  has  joined  with  Press  Citation  Homes  editorial  pro- 
rri  1  Wireless  to  secure  a  modifica-  motion.  A  ^  i  . 

1  eiegrams  tion  of  the  International  Tele-  G.  Weldon  Willis,  promotion  ./i.r*0  OOUffllt; 

^  graph  regulation  which  will  manager,  has  given  special  rep-  ^ 

Definition  of  press  telegrams  give  press  status  to  telegrams  resentatives  pd  local  newspa-  Gifts  of  books  and  donatiojj 

should  include  messages  relat-  only  directly  concerned  with  per  advertising  salesmen  the  to  a  library  fund  are  sought  bj 
ing  to  publication  of  news  as  pe^s  but  with  telegrams  relat-  names  of  the  first  18  winning  the  ANPA  Library  Committet 

well  as  actual  news,  in  the  opin-  to  the  publication  of  news,  builders  in  six  states  who  will  which  wants  to  establish  an  in¬ 
ion  of  the  ANPA  Press  Commu-  John  S.  Knight,  Chairman;  be  announced  in  June.  Through  portant  newspaper  library, 

nications  Committee.  Amory  H.  Bradford,  Chesser  M.  the  year  there  will  be  64  build-  committee  reported* 

The  committee  urged  pub-  Campbell,  Robert  B.  Choate,  J.  ers  receiving  citations  from  a  manv'vear 

lishers  to  keep  in  mind  the  fact  D.  Gortatowsky,  Houston  Harte,  panel  of  judges.  wUh  Inves^SSJ  of  v^7mX. 

that  Western  Union  has  in-  Jack  R  Howard,  J  L.  Horne,  Usually,  according  to  Mr.  amounts  of  money,  the  ANP.4 

creased  its  national  press  rates  Ogden  R.  Reid,  Charles  de  Willis,  there  are  from  26  to  accumulating  a  collec 


Twies,  will  repi-esent  ANPA  at  American  Home  Stirs 
the  Plenipotentiary  Conference  I 

which  is  to  be  held  in  1969  at  i^ewspaper  Lanage 
which  this  matter  will  be  con-  American  Home  Magazine 
sidered.  again  stirring  up  newspar 


ANPA 


Press  Wireless 


For  Library 
Are  Sought 

Gifts  of  books  and  donatiojj 


well  as  actual  news,  in  the  opin¬ 
ion  of  the  ANPA  Press  Commu¬ 
nications  Committee. 


that  W'estem  Union  has  in-  J^ck  K.  Howard, 
creased  its  national  press  rates  Ogden  R.  Reid, 
more  than  45%  within  six  Young  Thieriot. 


The  committee  reported; 

Within  a  period  of  six  years 
Western  Union  has  secured  an 
increase  in  national  press  rates 
of  more  than  45%  and  this  is  a 
matter  which  publishers  should 


Bus  Rates 

{Continued  from  page  92) 


builders  in  six  states  who  will  which  wants  to  establish  an  in- 
be  announced  in  June.  Through  portant  newspaper  library, 
the  year  there  will  be  64  build-  ^he  committee  reported: 
ers  receiving  citations  from  a  ^  j  , 

panel  of  judges.  Over  a  period  of  many  year: 

-T  „  J.  i  With  investment  of  very  inodes; 

Usually,  according  to  Mr.  the  ANPA 

Wilhs,  there  are  from  26  to  ^as  been  accumulating  a  collec- 
40  ^vertiser  prospects  repre-  hooks  on  all  phases  of 

sented  in  each  citation  home  newspaper  publishing.  We  not 
Last  year  he  said  a  total  of  212  ^ave  about  1,500  volumes,  anc 
different  nationally  advertised  ^hat  slow  but  careful  expansior 
poducts  were  used  in  winning  continuing, 
homes. 


Newspapers  participating  in 

VI-  +V,  f  selling  special  supple- 

The  committee  believes  that  „„i.  °  _ _ 


Valuable  Collection 


can  be  used  not  only  by  tk 
ANPA  staff  as  reference,  bulky 
those  seeking  information  aboo: 
the  newspaper  business. 

ANPA  members  can  help  J: 
attain  our  goal  of  assembliif 
the  most  complete  and  mos 


matter  wnicn  publisners  should  The  committee  believes  that  The  ANPA  seeks  contribt- 

keep  in  mind  should  any  further  this  is  an  appropriate  place  to  pqfimateH  RW  of  SPKn  nnn  tions  to  its  library  because  k 

effort  be  made  to  increase  rates,  register  our  concern  over  the  •  x-  j  snace^'that  the  nro-  hopes  eventually  to  have  a  vale- 
Western  Union,  however,  re-  plight  of  the  railroads.  The  rail-  motion  o-arnereH  Mr  Willis  ^hle  collection  of  books  whict 
quested  permission  of  FCC  to  roads  are  one  of  the  great  in-  ’  ’  can  be  used  not  only  by  tk 

increase  its  rates,  for  both  press  dustries  of  our  country  upon  ‘  ANPA  staff  as  reference,  bulky 

and  commercial  messages,  which  we  as  an  industry  are  *  those  seeking  information  abet: 

turned  over  to  it  by  Interna-  very  dependent  for  moving  long  Regional  Group  newspaper  business, 

tional  carriers  for  delivery  to  distances  and  prime  raw  mate-  ^  ®  ^  .|  i  ,  .  ANPA  members  can  help  J; 

U.  S.  destinations.  The  charge  rial  needed  for  printing  our  IrUllcl  Action  attain  our  goal  of  assembliif 

at  the  time  of  the  request  to  newspapers.  It  is  the  hope  of  Portland,  Me.  the  most  complete  and  mos 

that  the  rail-  newsmen  from  valuable  collection  of  boob 

sages  delivered  to  “a  gateway  roads  will  remain  independent  Hampshire  and  about  the  newspaper  busines 

city  (New  York  City  m  the  and  that  ways  may  1^  found  to  Vermont  have  formed  a  new  available  anywhere.  Gifts  of  old 
east  and  San  Francisco  in  the  solve  their  inany  problems.  One  three-state  chapter  of  the  or  rare  books  about  the  news- 1 

V®  immediate  things  we  can  American  Newspaper  Guild.  In-  paper  business  or  books  abor 
per  word  for  press  messages  de-  think  of  is  the  repeal  of  the  3%  persons  who  helped  make  tk 

hvered  to  non-gateway  points,  transportation  tax  on  merchan-  po^tW  and  Augusta,  Me.,  business  what  it  is  todays 

with  a  minimum  of  10  words  re-  dise  and  10%  tax  on  passenger  Co^^^rd,  N.  H.,  and  Montpelier  especially  desired.  Gifts  by  wK 

quired  for  both.  transportation  which  was  im-  The  new  chapter  is  part  of  would  go  far  toward  helpk? 

International  Censorship  dffcourlge  peTsoTl  Ti7vT"and  Warj^h^  H^X^  fV'lh  h  s  a  smal 

For  a  number  of  years  ANPA  wa^Srt''''’''*''’^*  Freeport,  a  memliJ  of  the  AP’s  fund  Available  fo^  the  purcluue 

has  been  attempting  to  bring  t  p.  avf  rv.'aivm-An-  Portl^md  bureau,  was  elected  of  books  which  was  donated  tc 

about  a  change  in  articles  of  ’p  t  Rv.r>.r’  chairman.  UP  Bureau  Manager  the  library  fund  several  ye»r^ 

the  International  Tele-communi-  Lyle  K.  Anderson,  F.  J.  Bying-  a tc 


quired  for  both. 

International  Censorship 


the  International  Tele-communi¬ 
cations  Union  which  gives  the 
right  of  censorship  of  all  com- 


T  V  ’p  T  Rvintrl  chaii  tuan.  UP  Bureau  Manager  the  library  fund  several  ye»r^ 

tnn  Tr  PLilin  rVinnHlpr' r^ro-p  J^mes  Ryan  of  Portland  was  ago.  Additional  contributions  tc 

F  ’'1“  chairman  and  State  tWs  fund  are  welcome.  A» 

p*  p  Pii.n;.  pi.i-.>;n  Q  Toi-v’  House  AP  Correspondent  Rob-  member  wishing  to  make  suti* 


,  ,,  - - - -  -p  p  C  TaaL*  xxuuac  V/UXXCaUUllUeilV  XVUU“  XIICIIIUCI  VViSlllll|^  W  . 

munications,  including  press  •  •  Vino-  Xntnn  F  Crocker  of  Augusta  was  donation  can  be  assured  tha: 

communications.  _ King, _ named  secretary-treasurer.  the  funds  will  be  used  for  w 


TV,;-  _ _ J  J  Peterson  R.  F.  Pittman,  Jack 

technical  matter  and  iflffec'ts  Arthur^C.  Wahlstedt. 

press  communications  all  over  *  .  i 

the  world.  We  hope,  as  a  result  Patterson  Appointed 
of  our  representations  to  the  james  M.  Patterson  of  Chi- 
State  Department  Telecommuni-  pAern  hajs  been  annointed  director 


named  secretary-treasurer. 

Oakland  Tribune’s 
P.R.  Head  Honored 

Oakland,  Calif. 


other  purpose. 


New  Office  Location 


The  ANPA  headquarters  ofe 
to  tne  James  M.  Patterson  of  Chi-  nAKiAxn  Talif  i"  New  York  City  will  move 

State  Department  Telecommuni-  cago  has  been  appointed  director  ‘  June  1  to  a  new  location  at  'W' 

cations  Division,  to  secure  at  qJ  public  relations  for  American  Walter  A.  Brown,  public  rela-  Third  Avenue,  off  47th  St.  Wbe' 
least  a  modification  of  the  pres-  oil  Co.,  effective  April  16.  He  tions  manager,  Oakland  Trib-  ig  ^^de  ANPA  m!' 

ent  International  Telecommuni-  has  been  director  of  field  serv-  une,  was  honored  for  his  service  have  a  small  room  set  aside  fot 

cations  invention  Article  29  jegg  in  the  PR  department  of  to  youth  at  April  9  sessions  here  ^he  library.  We  have  not 

which  will  pemit  unrestricted  standard  Oil  Co.  (Ind.),  par-  of  the  California  Congress  of  reached  the  point  where  oB 

transmission  of  news.  company  of  American  Oil.  Parents  &  Teachers.  library  can  be  opened  to  tke 


Walter  A.  Brovra,  public  rela-  ^hird  Avenue,  off  47th  St.  Wke: 


transmission  of  news.  gj^t  company  of  American  Oil. 

At  least  we  have  the  assur-  • 

ance  that  the  views  of  news-  »  i  ir  t\i  j 

papers  will  be  given  considers-  Jonnson,  Kent  Named 


Kent,  Gavin  &  Binding,  Inc., 


tion  by  the  U.  S.  Delegation  and  Effective  May  1,  Johnson,  fore  1400  persons  here, 
we  hope  for  a  successful  out-  Kent,  Gavin  &  Binding,  Inc.,  The  tribute  resulted  primarilj 
come  to  this  matter.  will  nationally  represent  the  from  Mr.  Brown’s  part  in  de 

F.  E.  Meinholtz  director  of  Waynesboro  (Va.)  News-Vir-  veloping  a  campaign  combatting 
communications.  New  York  ginian.  the  child-molester  menace. 


Parents  &  Teachers.  library  can  be  opened  to  tk 

Mr.  Brown  was  the  surprised  public  but  our  new  facilities 
recipient  of  a  PTA  life  member-  greatly  assist  members  of  ^ 
ship  card  in  a  presentation  be-  staff  to  use  the  wealth  of  ^ 


formation  available  to  serve  ( 


The  tribute  resulted  primarily  membership, 
from  Mr.  Brown’s  part  in  de-  Linwood  I.  Noyes,  Chainm- 
veloping  a  campaign  combatting  George  C.  Big?®' 

the  child-molester  menace.  David  W.  Howe 
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On  their  way  from  manufacturer  to  store  to  you,  metal  parts  stay  bright  thanks  to  a  thin  coating 
that  prevents  rust.  You  cant  see  it.  You  scarcely  feel  it.  But  these  petroleum-based  products  of 
Esso  Research  are  also  helping  roller  skates  to  stay  bright,  knives  and  razor  blades  to  stay 
keen.  Often  in  siwh  unusual  ways,  ESSO  RESEARCH  works  wonders  with  oil. 


€sso 


ESSO  RESEARCH  works  wonders  with  oil 


Bright  promise  of  pleasure 
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For  32  years,  Austin  Brew  has  been  the  news¬ 
paper  specialist  for  Batten,  Barton,  Durstine 
&  Osborn.  During  that  period — which  saw 
the  development  of  most  of  the  techniques  of 
modern  advertising  and  media  selection — he 
personally  has  directed  the  investment  of  at 
least  a  billion  dollars  in  newspaper  space  for 
his  clients. 


NEWSPAPER  EXECUTIVES:  Write  for  a  free  copy  of  "The  Right  Climate  for  Your  Nev/spaper  Promotion". 

Write  EDITOR  &  PUBLISHER,  1475  Broadway,  New  York  36,  N.  Y. 
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A.  I  do.  Have  for  many  years. 


Q.  JFhy?  Can  you  give  one  reason  that  stands  out  in 
your  mind? 

A.  I  think  I  can.  Remember,  I  specialize  in  news¬ 
papers.  Reading  Editor  &  Publisher  regularly, 
as  I  do,  gives  one  the  feel  of  newspapers. 

Q.  IFhat  sections  of  E&P  do  you  read  most 
thoroughly? 

A.  Any  and  all  sections  that  tell  me  about  newspapers 
and  newspapermen  and  what  they  are  doing,  I 
can’t  overemphasize  how  important  1  feel  it  is 
to  keep  in  the  main  stream  of  this  medium.  There’s 
a  qualitative  side  to  the  selection  of  newspapers 
for  a  campaign  that  you  just  don’t  get  from  cir¬ 
culation  and  linage  figures. 

Q.  Any  particular  issues  of  E&P  that  are  more  im¬ 
portant  to  you  than  others? 

A.  Not  necessarily  more  important.  I  like  your  spe¬ 
cial  issues  on  ROP  color,  because  that’s  a  promis¬ 
ing  development  in  newspaper  advertising.  The 
advance  issues  on  newspaper  conventions  I  plan 
to  attend,  and  the  reports  on  those  conventions 
are  also  very  good. 


PUBLISHER  ? 


Q.  How  about  the  Year  Book  and  the  Market  Guide? 

A.  Good  Lord,  yes!  That  “Ready  Reckoner  of  Ad¬ 
vertising  Rates  and  Circulations’’  in  the  Year 
Book  is  a  life-saver.  And  the  “Special  Data  for 
Buyers  of  Newspaper  Space’’  section  was  designed 
specifically  for  people  in  my  situation.  I  also  use 
quite  a  few  other  sections.  As  for  the  Market 
Guide,  for  my  money  it’s  the  best  source  for 
obtaining  accurate  newspaper  market  information. 

Q.  Just  a  couple  of  more  questions,  Mr.  Brew.  What 
about  the  newspaper  ads  in  E&P? 

A.  I  read  the  good  ones.  It’s  part  of  that  “qualita¬ 
tive’’  thing  I  was  talking  about.  Campaigns,  like 
the  one  the  Minneapolis  Star  and  Tribune  is  run¬ 
ning,  are  very  helpful  to  me  in  this  respect. 

Q.  Do  you  think  i?s  to  a  newspapers  advantage  to 
advertise  in  Editor  &  Publisher? 

A.  I  can’t  give  you  a  definite  yes  or  no  on  this  ques¬ 
tion.  I  can  say  that  in  reading  Editor  &  Pub¬ 
lisher  with  the  interest  I  have  thus  far  stated,  it’s 
only  natural  that  myself  as  well  as  others  like  me 
must  be  looking  at  the  ads  too. 
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Production  Problems 
Get  Close  Scrutiny 


Improved  efficiency  and  re¬ 
duced  cost  in  production  are  be¬ 
ing  concentrated  upon  by  news¬ 
paper  executives,  the  ANPA 
Mechanical  Committee  asserted. 

Mechanical  conferences  are 
having  the  highest  attendance 
on  record,  it  was  pointed  out. 

The  committee  reported: 

Our  problem  is  to  interest  the 
members  of  ANPA  in  what  we 
are  doing  so  they  can  cash  in  on 
some  phase  of  our  activities. 
No  paper  is  too  large  or  too 
small  to  get  something  from  our 
activities.  Publishers  who  have 
used  our  facilities  for  keeping 
informed  have  gone  ahead  and 
are  enjoying  the  fruits  of  their 
efforts  now.  There  is  a  great 
deal  of  new  thinking  on  the 
production  problems  of  your 
newspaper  waiting  for  you  to 
use.  Come  to  our  Conference 
yourself  in  addition  to  your  key 
mechanical  personnel  and  you 
will  reap  big  dividends.  This  is 
the  one  big  market  place  for 
the  new  thinking  in  our  busi¬ 
ness. 

Our  committee  and  depart¬ 
ment  have  been  active  in  keep¬ 
ing  our  business  informed  on 
the  column  width  problem.  This 
was  the  hottest  subject  at  last 
year’s  annual  meeting  and  the 
many  changes  taking  place  dur¬ 
ing  the  year  have  indicated  a 
broad  interest  which  we  have 
tried  to  keep  up  to  date. 

Color  Ink  Standards 

Our  committee  on  color  ink 
standards  has  been  active  dur¬ 
ing  the  year  and  we  can  report 
substantial  progress  in  getting 
our  standards  accepted  by  agen¬ 
cies.  Our  color  ink  testing 
started  during  the  year  has 
served  its  purpose  and  is  now 
in  the  hands  of  the  Research 
Laboratory. 

Conference  Next  June 

We  urge  you  to  send  as  many 
of  your  mechanical  and  produc¬ 
tion  people  as  you  can  to  the 
convention  in  Atlantic  City  June 
23,  24  and  25,  1958  for  we  have 
a  good  program  in  the  final 
stages.  Our  only  chance  to  keep 
your  production  personnel  in¬ 
formed  is  to  have  a  chance  to 
expose  them  to  the  new  thinking 
and  methods  represented  at  this 
meeting.  We  also  plan  to  review 
the  fundamentals  of  the  best  of 
our  traditional  methods. 

The  Mechanical  Committee 
recognizes  the  increasing  cost 
of  production  as  being  the  num- 
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ber  one  problem  of  our  business. 
Not  only  have  the  rates  per 
hour  gone  up  year  after  year 
since  the  war  but  some,  not  all, 
of  us  are  also  faced  with  a  de¬ 
crease  in  productivity.  Added 
together,  it  has  been  impossible 
for  the  income  producing  de¬ 
partments  of  newspapers  to  keep 
up  with  this  double  increase 
cost  spiral. 

Modern  Methods  Essential 

Far  too  many  mechanical  de¬ 
partments  are  operated  by  the 
same  rules  and  planning  used  30 
years  ago.  Publishers  must  use 
the  same  amount  of  modem  skill 
and  planning  in  manufacturing 
their  papers  that  they  use  in 
editorial  content,  advertising, 
circulation.  Most  back  shops 
have  intelligent  management  if 
given  some  inspiration  and  a 
chance.  The  publishers  must  be 
the  leader  in  this  movement. 

Give  what  you  are  doing  and 
how  you  do  it  the  same  honest 
study  you  give  income  problems. 
Go  into  some  of  the  new  ideas 
being  presented  from  time  to 
time.  Study  work  simplification 
and  all  the  frills  you  have  in 
your  operation.  What  you  ask 
the  shop  to  produce  is  the  big¬ 
gest  cost  factor  in  your  oper¬ 
ation. 

The  Mechanical  Committee’s 
main  concern  is  the  feeling  that 
we  are  not  getting  through  to 
the  publishers.  Read  our  bul¬ 
letins,  write  our  department, 
attend  our  conventions  and  get 
in  touch  with  us  as  individuals 
— we  want  to  help. 

J.  Harold  Mintun,  Chairman; 
George  F.  Marshall,  Vice  Chair¬ 
man;  Randall  Barton,  Wilfred 
R.  Coddington,  James  S.  Copley, 
Henry  Garland,  W.  E.  Gibbons, 
Robert  C.  Nelson,  Harry  Sloan, 
W.  Watson  Southam,  James  L. 
Stott,  Donald  V.  Weber,  J.  H. 
Zerbey,  III. 

♦  ♦  ♦ 

Richard  E.  Lewis,  manager  of 
the  ANPA  Mechanical  Depart¬ 
ment,  reported: 

With  constantly  increasing 
prices  for  newspaper  supplies 
and  equipment  and  with  con¬ 
tinued  spiraling  of  wage  scales, 
newspaper  executives  are  con¬ 
centrating  more  and  more  on 
improving  efficiency  and  reduc¬ 
ing  costs  in  their  production 
operations.  The  Mechanical  De¬ 
partment  is  being  called  upon 
more  and  more  to  assist  member 
newspapers  in  increasing  the 
productivity  of  their  mechanical 


staffs.  This  has  resulted  in  the 
Mechanical  Department  having 
the  busiest  year  in  its  history. 

Photocomposition 

During  the  past  year  the 
Mechanical  Department  has 
helped  in  the  planning  and  or¬ 
ganization  of  two  photocomposi¬ 
tion  seminars.  These  semi¬ 
annual  2-day  meetings  provide 
newspapers  using  photocomposi¬ 
tion  with  a  workshop  to  com¬ 
pare  techniques,  equipment,  pro¬ 
cedures  and  costs.  These  sem¬ 
inars  are  most  helpful  to  news¬ 
papers  just  beginning  to  use 
photocomposition,  as  well  as  to 
those  having  used  cold  type  for 
a  year  or  more. 

Color  Ink  Formula 

The  Department  is  continuing 
to  provide  formulas  based  on 
ANPA  standards  to  newspapers 
and  advertising  agencies  for 
spot  color  printing.  During  the 
past  year  Trade  Color  Sheets 
#1  and  2  have  been  issued. 
■These  give  the  foimulas  for  the 
most  current  popular  trade  spot 
colors.  A  total  of  600  formulas 
have  been  assembled  and  are 
available  to  members  upon  re¬ 
quest.  If  a  case  arises  where  the 
formulas  are  not  on  hand,  the 
Department  then  has  a  special 
match  made  and  supplies  the 
newspaper  with  the  formula  and 
a  proof  of  the  actual  spot  color. 

Sept.  16,  1957,  by  direction  of 
the  ANPA  Board  of  Directors 
the  Mechanical  Department  put 
into  operation  an  R.O.P.  Color 
ink  testing  program  for  member 
newspapers.  The  tests  provided 
newspapers  with  a  comparison 
of  the  inks  they  purchase  with 
the  ANPA  Standards.  Informa¬ 
tion  supplied  included  strength, 
shade  and  viscosity.  218  indi¬ 
vidual  tests  were  performed  up 
to  Jan.  1,  1958.  The  testing 
facilities  were  then  transferred 
to  ANPA  Research  Institute 
Laboratory  in  Easton,  Pa.  The 
service  continues  available  to 
members  through  the  Labora¬ 
tory  in  Easton. 

In  addition  to  the  work  with 
ink,  the  Department  acts  in  a 
consulting  capacity  on  color  pro¬ 
duction  problems  for  advertisers 
and  advertising  agencies.  Mem¬ 
bers  of  the  staff  have  cooperated 
in  color  presentations  given  by 
the  Bureau  of  Advertising  at 
seven  large  New  York  agencies. 
This  cooperative  program  con¬ 
tinues. 

R.  E.  LEWIS,  Manager 

Expert  on  Safety 

Buffalo,  N.  Y. 

This  city’s  Board  of  Safety 
has  commissioned  reporter  Wal¬ 
ter  Froehlich  of  the  Courier- 
Express  to  write  a  phamplet 
describing  its  functions.  Mr. 
Froehlich  is  safety  reporter. 


ANPA 

Postal  Costs 
Fully  Paid 
By  Papers 

Newspapers  want  to  pay  aE 
actual  costs  of  handling  their 
mail  but  not  costs  that  belong 
elsewhere,  the  ANPA  Postai 
Committee  asserted. 

An  ANPA  survey  shows  daily 
newspapers  bear  a  large  par 
of  their  own  second  class  maii 
expense  but  pay  full  rates,  k 
House  Appropriations  Commit¬ 
tee  staff  study  agrees  that  Cost 
Ascertainment  System  alloca¬ 
tions  and  unfair  and  mislead¬ 
ing. 

The  committee  reported: 

Depending  upon  comprises 
yet  to  be  worked  out  betweei 
Senate  and  House  versions  of 
postal  rate  increase  bill,  pub¬ 
lishers  can  expect  their  postal 
costs  including  second  class  to 
be  increased  substantially  in  the 
near  future.  Because  of  nu¬ 
merous  differences  between  bSl 
passed  by  House  and  Senate,  the 
Conference  Committee  faces  a 
difficult  task  in  reaching  agree¬ 
ment  on  final  form  of  bill  to  be 
sent  to  the  President  for  ap¬ 
proval.  It  is  Bill  H.R.  5835. 
Senate  voted  for  5  cent  non-lo¬ 
cal  first  class  letter  mail  rate 
with  4  cent  local  rate  but  Hoik 
bill  called  for  4  cents  per  ounc' 
on  all  first  class  mail  This  h 
a  major  problem  in  compromi;- 
ing  rate  bill. 

The  situation  is  further  cor 
plicated  by  inclusion  of  wag- 
increases  for  postal  workers  i; 
part  of  the  postal  rate  hi 
passed  by  the  Senate.  Wag^ 
increases  were  not  in  the  Hous 
postal  rate  bill. 

Second  class  rates  would  in¬ 
crease  60%  in  four  annual  15^ 
increases  under  the  House  bL 
but  the  Senate  voted  for  secot' 
class  increase  of  30%  on  reac- 
ing  portion  in  three  10%  step^ 
and  60%  increase  on  advertis¬ 
ing  portion  in  four  15%  steps 

ANPA  Survey 

In  testimony  on  postal  rats 
legislation,  ANPA  has  adherW 
to  its  fundamental  princip-s 
that  newspapers  want  to  pi 
their  way.  They  w’ant  no  su- 
sidy.  They  want  to  pay  all  tbs 
costs  of  handling  their  secont 
class  mail  but  not  costs  that  bs" 
long  elsewhere. 

In  testimony  before  the  Ser- 
ate  Post  Office  Committee  AP 
23,  1957,  your  ANPA 
Committe  Chairman  pointed  otf 
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that  “the  newspapers  are  doing 
an  awful  lot  of  the  Post  Office’s 
jork.”  Soon  thereafter  ANPA 
aijembled  the  facts  on  a  na- 
nal  basis  about  the  extent  to 
rhkh  daily  newspapers  per- 
:Vm  sorting  and  other  opera- 
ns  in  the  handling  of  their 
;  :ond  class  mail  while  continu- 
to  pay  full  postal  rates. 

The  same  survey  developed 
the  fact  that  wherever  possi- 
ie  daily  newspapers  are  divert¬ 
ing  copies  from  second  class 
-ail  to  other  more  efficient  and 
i'ss  costly  methods  of  distribu- 
n  to  readers. 

Cost  Asrertainment 

The  ANPA  has  never  accepted 
he  Post  Office  Department  Cost 
Ascertainment  Report  as  a  fair 
a-;d  realistic  picture  of  the  cost 
(if  handling  second  class  mail. 
This  view  was  substantiated  in 
-cent  detailed  study  of  Post 
Office  Department  operations 
y  the  House  Appropriations 
Committee  staff  which  found 
that  the  Cost  Ascertainment 
jystem  allocations  “did  not  re¬ 
sit  in  fair  and  reasonable  ap- 
rtionments  of  revenues  and 
expenses.” 

The  staff  recommended  that 
“publication  of  the  figures  on 
Cost  Ascertainment  should  in¬ 
clude  qualifications  so  that  the 


reader  does  not  interpret  the 
figures  as  being  highly  accur¬ 
ate.”  That  point  has  been 
made  repeatedly  by  ANPA  be¬ 
cause  Cost  Ascertainment  fig¬ 
ures  have  been  publicly  used  and 
cited  as  gospel  to  try  to  prove 
that  daily  newspapers  get  a 
subsidy  through  second  class 
postal  rates. 

Daily  newspapers  want  no 
subsidy  and  your  ANPA  Post¬ 
al  Committee  has  not  opposed 
reasonable  increases  in  second 
class  rates.  Newcspapers  want 
to  pay  for  the  actual  cost  of 
their  handling  by  the  Post  Of¬ 
fice  Department  but  contend 
that  up  to  now  the  Post  Office 
Department  has  not  been  able  to 
show’  what  those  costs  may  be. 

Controlled  Circulation 

No  action  has  been  taken  by 
either  House  or  Senate  on  pro¬ 
posal  to  give  second  class  mail 
handling  to  “controlled  circula¬ 
tion”  free  distribution  publica¬ 
tions.  Bill  H.R.  7910,  amended 
by  Senate  Post  Office  Committee 
for  that  purpose,  was  withdrawn 
from  Senate  calendar  Aug.  10, 
1957  and  the  amendment  re¬ 
moved. 

When  Senate  Post  Office 
Committee  was  considering  this 
question  in  August  1957  ANPA 
told  the  Senate  Post  Office 


Committee  that  publications 
which  do  not  meet  the  present 
requirements  for  second  class 
mail,  including  bona  fide  paid 
circulation,  should  not  have  sec¬ 
ond  class  mail  privileges  re¬ 
gardless  of  the  rate  that  might 
be  paid  by  such  publications. 

Newspaper  Receptacles 

The  Post  Office  Department 
has  proposed  revised  regula¬ 
tion  to  permit  new’spaper  re¬ 
ceptacles  on  rural  bail  bo.x  sup¬ 
ports  only  below  mail  box,  with 
receptacles  not  to  protrude 
farther  toward  the  road  than 
front  of  mail  box  when  door  of 
box  is  closed.  Present  regula¬ 
tion  permits  newspaper  recep¬ 
tacles  above  or  below  mail  box 
or  on  post  or  support  of  mail 
box  “if  it  will  not  obstruct  the 
view  of  the  flag  or  present  a 
hazard  to  the  carrier.” 

Some  new’spapers  have  ob¬ 
jected  to  proposed  change  on 
basis  that  they  have  invested  in 
newspaper  receptacles  and  sup¬ 
ports  based  on  regulations  in 
effect  at  time  of  purchase.  Many 
newspaper  readers  on  rural 
routes  would  prefer  a  change  to 
permit  use  of  their  rural  mail 
box  itself  as  a  new’spaper  re¬ 
ceptacle,  but  this  has  never  been 
permitted  except  on  Sundays 


and  national  holidays. 

ANPA  opposed  the  proposed 
change. 

Some  Postmasters  have  point¬ 
ed  out  to  newspaper  publishers 
the  requirement  under  postal 
regulations  that  identification 
statements  in  daily  new'spapers 
entered  as  second  class  mail 
must  be  carried  on  one  of  the 
first  five  pages  of  each  issue. 
Under  postal  regulations  such 
statements  must  include  name 
of  publication,  date  of  issue, 
statement  of  frequency,  issue 
number,  subscription  price, 
name  of  known  office  or  place  of 
publication  including  street  and 
number,  and  notice  of  second 
class  entry  or  notice  of  pending 
application  for  second  class  en¬ 
try. 

FR.ANK  A.  DANIELS,  Chair¬ 
man;  H.  F.  Bailey,  William  K. 
Blethen,  Amory  H.  Bradford, 
Sidney  R.  Cook,  M.  J.  Frey,  E. 
L.  Gaylord,  James  S.  Lyon, 
Ralph  Nicholson,  Carroll  W. 
Parcher,  Fred  B.  Wachs. 

• 

Cox  Estate  Tax 

Dayton,  Ohio 

State  and  federal  inheritance 
taxes  on  the  estate  of  former 
Gov.  James  M.  Cox,  Dayton  and 
Miami  publisher,  amount  to  ap¬ 
proximately  $4,600,000. 


Blatchford  Metal  salesman 
subs  for  ''Mr,  Answer-Man" 

. . .  replies  to  new  version  of  old  question:  Who  put  the 
overalls  in  Mrs.  Murphy’s  chowder? 


After  all  that’s  been  said  and 
printed  about  care  in  re-melting, 
you’d  think  everybody’d  be  hep.  But 
no.  Re-melters  retire.  New  help 
comes  in.  And  before  they  get  the 
hang  of  it,  they  forget  some  of  the 
rules  the  boss  laid  down. 

Take  a  case  I  had  a  while  back. 
Been  calling  on  this  composition 
house  for  years,  never  had  any  kicks. 
This  time  the  foreman  shows  me  a 
repro  proof  that  no  engraver  ever’d 
accept — faces  porous,  serifs  missing. 

“Not  enough  metal  getting  into 
the  molds.  Mouthpieces  narrowed  to 
pin  holes”  complains  Joe,  the  fore¬ 
man.  “Have  to  keep  boring  ’em  out. 
Something’s  got  into  the  metal”. 

To  get  right  to  the  point,  I  found 
a  new  hand  in  the  re-melt  room.  He 
showed  me  some  killed  forms  he  was 
about  to  toss  into  the  pot.  And,  as 
you  guessed,  he  admitted  that  he 
didn’t  bother  to  open  the  forms  and 
pull  out  the  brass  rules  and  borders. 

.  “Didn’t  notice  ’em”  explained  the 
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man.  And,  full  of  dried  ink  and  gunk, 
the  brass  wos  hard  to  spot — till  the 
forms  were  broken  up. 

“Gettin’  near  lunch  time”,  said 
Joe,  “let’s  go  across  the  street  to 
Murphy’s  and  enjoy  a  bowl  of  uncon¬ 
taminated  chowder!” 

Metal  "know-how”  is  a  valuable 
part  of  Blatchford  Service 

If  you  have  type  metal  problems 
and  feel  that  Blatchford’s  over-a- 
century  experience  in  handling  met¬ 
als  will  help  you,  get  in  touch  with 
the  nearest  Blatchford  office.  The 
Blatchford  people  will  not  only  try 
to  help  with  your  specific  problem 
but  will  also  provide  free  laboratory 
analysis  of  your  metal,  and  render 
other  services  such  as  supplying 
dross  drums,  arranging  for  dross 
pick-up,  and  so  on.  Get  to  know 
Blatchford  better. 

Blatchford 
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E.VV.  Blatchford  Dept.,  NATIONAL  LEAD 
COMPANY— Atlanta,  Baltimore,  Chicago, 
Cincinnati.  Cleveland,  Dallas,  Philadelphia, 
Pittsburgh,  St.  Louis;  New  York:  E.  W. 
Blatchford  Co.;  New  England:  National 
Lead  Co.  of  Mass.,  Boston;  Pacific  Coast: 
Morris  P.  Kirk  &  Son,  Inc.,  Los  Angeles, 
Emeryville  (Calif.),  Portland, 

Seattle,  Phoenix,  Salt  Lake  City; 

Canada;  Canada  Metal  Co.,  Ltd., 

Toronto,  Montreal,  Win¬ 
nipeg,  Vancouver. 


for  service 


L 
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ANPA — FEDERAL  LAWS 


Public  Information 
Goals  Are  Promised 


Newspapers  are  making  some 
progress  toward  their  goals  of 
obtaining  more  information 
from  the  federal  government,  of 
overcoming  Federal  Communi¬ 
cations  Commission  opposition 
to  newspaper  ownership  of 
radio-TV  stations,  of  overcom¬ 
ing  the  American  Bar  Associa¬ 
tion’s  Canon  35  and  of  obtaining 
the  right  to  travel  to  Red  China, 
the  ANPA  Federal  Laws  Com¬ 
mittee  promisd. 

The  committee  reported: 

Progress  has  been  made  on 
legislation  to  allow  greater  free¬ 
dom  of  information. 


departments  and  agencies  are 
opposed  to  any  attempt  to  open 
up  information  about  govern¬ 
ment  activities. 


Discrimination  by  FCC 


The  House  Government  Oper¬ 
ations  Committee  March  6  re¬ 
ported  favorably  Bill  H.R.  2767 
by  Rep.  Moss  (Calif.)  and  it 
was  passed  by  the  House  April 
16.  The  bill  would  add  one 
sentence  to  Section  161  of  the 
Revised  Statutes  generally 
known  as  the  “housekeeping” 
section  which  was  enacted  168 
years  ago  to  enable  a  new  gov¬ 
ernment  to  set  up  a  system  for 
keeping  records  and  establish 
filing  systems.  This  added  sen¬ 
tence  reads:  “This  section  does 
not  authorize  withholding  in¬ 
formation  from  the  public  or 
limiting  the  availability  of  rec¬ 
ords  to  the  public.” 

Since  the  original  law  was 
enacted,  its  meaning  has  been 
distorted  so  that  governmental 
department  and  agency  heads 
have  used  it  as  authority  to 
keep  from  the  public  informa¬ 
tion  to  which  the  public  is  right¬ 
fully  entitled. 

It  is  significant  that  Federal 


One  of  the  first  Federal  agen¬ 
cies  to  be  investigated  by  House 
Subcommittee  on  Legislative 
Oversight  was  the  Federal  Com¬ 
munications  Commission.  Hear¬ 
ings  started  Feb.  3,  and  up  to 
now  much  testimony  has  been 
heard,  some  of  which  indicates 
that  all  is  not  as  it  should  have 
been  in  awarding  of  TV  and 
radio  licenses. 

History  of  FCC  bias  against 
newspapers  was  supplied  to 
Subcommittee  by  ANPA,  point¬ 
ing  out  that  “this  bias  has  growm 
and  continued  in  the  opinion  of 
the  ANPA,  even  in  the  face  of 
many  early  court  cases  decided 
in  favor  of  the  newspaper  and 
against  this  bias.” 

Although  the  law  itself  does 
not  discriminate  against  news¬ 
papers,  FCC  discrimination  has 
been  carried  out  under  the  guise 
of  “diversification  of  mass 
media.” 


Freedom  to  Tra^-el 


Ckmrtroom  Photos 


AUSTRALIA'S 

Expanding  iVealfh 
Offers  Opporfunifies 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 


To  ksep  In  touch  with  msrkating 


"0. 

advertising,  publishing  and  graphic 
arts  in  Australia  read 


msPAPERHm 


PublUhmd  fortnightly 

Asnual  Subscription  to  U.  S.  18 

15  Homlltoe  St.,  Sydney,  Anstralla 


Fight  continues  to  repeal  or 
amend  Canon  35  of  the  Ameri¬ 
can  Bar  Association  which  now 
prohibits  photographs  in  court¬ 
rooms. 

ABA’s  House  of  Delegates, 
meeting  in  Atlanta,  Ga.,  in  Feb¬ 
ruary,  delayed  action  until  meet¬ 
ing  to  be  held  sometime  in 
August,  this  year. 

(Tanon  35  has  been  in  effect 
since  1937.  It  has  been  under 
fire  from  all  media  for  some 
time. 


Labor  Legislation 


Although  many  bills  have 
been  introduced  in  the  85th 
Congress  to  extend  coverage  of 
the  Fair  Labor  Standards  Act 
(Wage-Hour  Law),  reports  from 
Washington  say  that  no  action 
is  likely  on  any  of  the  bills  prior 
to  adjournment  of  Congress. 

ANPA  has  expressed  its  op¬ 
position  to  all  proposals  which 
would  eliminate  present  exemp¬ 
tion  of  Newspaperboys  from 
minimum  wage,  maximum  hour, 
and  child  labor  provisions  of 
Wage-Hour  Law. 


newspaper  career  opportunities  Don  Anderson,  M.  W.  Ami- 
in  previous  editions  of  U.  S.  stead.  III,  Maynard  R.  Ash- 
Department  of  Labor  “Occupa-  worth,  Hugh  N.  Boyd,  Herbert 
tional  Outlook  Handbook”  has  Brucker,  J.  F.  Fitzpatrick,  J,D, 
been  substantially  revised  in  new  Gortatowsky,  John  T.  Jones,  Jr, 
edition  now  available  from  Gov-  Paul  Miller,  Peter  Miller,  R.  B, 
emment  Printing  Office,  Wash-  Miller,  Eugene  C.  Pulliaa, 
ington  25,  D.  C.  Lloyd  B.  Taft,  John  M.  Tapers, 

ANPA  submitted  detailed  Carter  H.  White, 
comment  on  sections  pertaining  • 

to  newspaper  reporters  and  Rate  Card  Service 
printing  craftsmen.  In  each  in-  ^  « 

stance,  language  to  which  tovers  15UO  Papers 
ANPA  objected  has  been  modi-  One  of  the  most  useful  tools 
fied  to  some  extent.  offered  by  the  Association  of 

,  National  Advertisers  to  coopen- 

tive  advertisers — the  newspape 
There  has  been  no  let-up  in  local  rate  card  service — has  bm 
the  number  of  groups  W'hich,  brought  up-to-date  to  indndt 
for  reasons  of  their  own,  seek  the  January  1958  rates  of  1,1 
passage  of  legislation  to  pro-  daily  and  Sunday  papers, 
hibit  or  restrict  advertising.  Initiated  five  years  ago  with 

350  papers,  the  service  now  in¬ 
cludes  virtually  all  the  larger 
Although  no  U.  S.  newspaper-  papers  in  the  countiy.  The  snt 
man  has  yet  entered  Communist  cess  of  the  program  has  been 
China,  progress  has  been  made  proved  by  the  fact  that  the  nun- 
during  the  past  12  months  in  ber  of  subscribers  to  the  service 
reducing  government  restric-  has  more  than  doubled  since 
tions  on  travel  to  Red  (3hina.  1953. 

The  sei-vice  is  available  to 
Tax  Matters  participating  newspapers  u 

Present  excise  tax  rates  and  well  as  ANA  members  on  i 
current  52%  corporation  income  cost-defraying  basis  of  $25.M 
tax  rate  continue  to  June  30,  annually.  All  others  may  obtsii 
1958.  the  material  for  $75.00  per  ye« 

While  the  Eisenhower  Admin-  from  ANA  headquarters,  155 
istratlon  is  opposed  to  any  East  44th  Street,  New  York  17, 
change  in  the  tax  structure  N.  Y. 
which  would  result  in  less  rev-  • 

enue  to  the  Federal  Government,  Nebraska  Papers 
nevertheless,  a  continued  busi-  Excellence 

ness  recession  may  force  the 
Administration’s  hand  in  this  Omaha,  Nebr. 

matter.  The  Sidney  Telegraph,  (m 

Still  in  House  Ways  and  Independent,  Hemingfori 

Means  Committee,  with  no  ac-  Ledger  and  Holbrook  Obsentt 
tion  yet  indicated,  is  Bill  H.R.  were  named  first  place  winneB 
3104  by  Rep.  Simpson  (Pa.)  to  i"  the  Nebraska  Press  Associ^ 
restore  limited  versions  of  Sec-  tion  General  Excellence  cont» 
tion  452  (prepaid  income)  and  tn  their  respective  circulatioj 
Section  462  (reserves  for  esti-  classes, 
mated  expenses),  including  the  The  Knights  of  Ak-Sar- 
right  to  accrue  “income  from  honored  four  Nebraska  new> 
newspaper  and  periodical  sub-  papers  judged  outstanding  in 
scriptions.”  their  services  to  agriculture- 

ANPA  made  known  its  views  Bronze  plaques  and  $100  cast 
to  Rep.  Mills  (Ark.),  chairman,  awards  went  to  North  PWt* 
House  Ways  and  Means  Com-  Telegraph-Bulletin,  Ord  Q*®' 
mittee,  stating  that  it  believes  Loup  City  Sherman  CouatJ 
all  publishers  should  be  given  Times  and  Bertrand  Herald, 
equal  rights  to  report  and  pay 
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Community  service  plaques 


taxes  on  prepaid  subscription  were  given  to  Keith  Countf 


News,  Bertrand  Herald,  Oalt- 
land  Independent  and 


Occupational  Handbook 


Because  of  strong  protest  by 
ANPA,  misinformation  about 


income  on  accrual  basis. 

Because  the  subject  of  ade 
quate  depreciation  of  equipment  County  Ledger. 
of  machinery  used  in  newspaper  • 

production  is  of  vital  impor-  Rallanlyne  Promoted 
tance  to  newspaper  publishers,  ^ 

ANPA  went  on  record  with  Montreal 

Chairman  of  House  Ways  and  Craig  Ballantyne,  who  h« 
Means  Committee  recommend-  been  executive  editor  of 
ing  amendments  to  present  law  end  Magazine,  has  been  uP" 
to  permit  taxpayers  to  secure  pointed  editorial  director,  it  wj* 
tax  relief  in  the  purchase  of  announced  this  week  by  Jo® 
machinery  and  equipment  at  G.  McConnell,  president  of  t® 
present-day  prices  paid  for  with  Montreal  Star  Company,  btt 
a  reduced-value  dollar.  He  succeeds  Glenn  Gilbert,  who 

J.  Hale  Steixman.  Chairman,  resigned. 

EDITOR  a:  PUBLISHER  for  April  26,  195* 
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ANPA  Grows  anpa 


Papers  Need  Better 
Student  Recruiting 


Newspapers  are  losing  out  in 
their  efforts  to  recruit  journal¬ 
ism  school  graduates  into  the 
newspaper  business,  the  ANPA 
representative  to  the  American 
Council  on  Education  for  Jour¬ 
nalism  warned. 

Journalism  schools  generally 
have  three  to  five  job  openings 
for  every  graduate,  it  was  re¬ 
ported.  Salaries  offered  begin¬ 
ners  in  recent  years  have  gone 
up  much  more  sharply  than  the 
cost-of-living  index.  The  ACEJ 
recommended  offering  part-time 
jobs  to  journalism  students  and 
teachers  during  summer  vaca¬ 
tions. 

John  P.  Harris,  ANPA  rep¬ 
resentative,  reported: 

The  major  problem  in  meet¬ 
ing  the  manpower  needs  of 
newspapers  continues  to  be  re¬ 
cruiting.  Conditions  until  com¬ 
paratively  recently  have  been 
such  that  this  job  could  be  left 
largely  to  the  schools  and  de¬ 
partments  of  journalism,  but  it 
has  become  increasingly  appar¬ 
ent  in  the  last  few  years  that 
the  program  needs  considerable 
bolstering  at  the  local  level.  This 
means  that  we  need  much  closer 
contact  between  individual  news¬ 
papers  and  their  local  school 
systems,  interest  of  the  news¬ 
paper  in  the  school  publications 
programs,  and  participation  by 
top  newspaper  personnel  in 
vocational  programs  in  the  local 
schools. 

Newspapers  have  complicated 
these  recruiting  problems.  Too 
frequently  the  representatives 
of  the  newspaper  at  a  vocational 
meeting  at  a  local  high  school 
individuals  who  paint  the 
worst  possible  pictures  of  em¬ 
ployment  in  the  newspaper  busi- 
ness  rather  than  selling  some  of 
the  glamour  of  the  business  as 
well  as  pointing  out  that  the 
newspaper  business  is  meeting 
the  competition  of  other  call¬ 
ings  as  to  salaries  and  work¬ 
ing  conditions.  Some  of  our  best 
st^udents  in  journalism  are  those 
that  have  been  picked  out  by 
o<al  newspaper  editors  and  pub¬ 
lishers  and  encouraged  to  go  on 
to  college.  Sometimes  this  en- 
^uragement  takes  nothing  more 
nan  a  little  personal  interest, 
t  other  times  it  needs  the 
Gilded  help  of  summer  jobs. 

Newspaper  executives  should 
l^isit  journalism  schools  and 
^int  to  students  the  many  op¬ 
portunities  available  in  the 
owspaper  business  for  those  in- 
^DlTOR  ac  PUBLISHER 


terested  in  a  journalism  career. 
Weekly  editorials  in  newspapers 
pointing  up  the  many  oppor¬ 
tunities  available  to  students  in¬ 
terested  in  a  newspaper  career 
would  be  of  tremendous  value  in 
increasing  interest  in  newspa¬ 
per  work.  More  newspapers 
should  offer  part-time  jobs  to 
journalism  students  during  sum¬ 
mer  vacations  and  also  offer 
journalism  scholarships  to  high 
school  students  to  bring  about 
more  interest  in  the  newspaper 
business.  Correspondence  be¬ 
tween  a  newspaper  and  student 
receiving  such  a  scholarship 
should  be  maintained  so  he  will 
know  you  are  interested  in  his 
welfare  and  eventually  will  help 
him  get  a  start  in  newspaper 
work. 

The  fact  exists  that  newspa¬ 
pers  are  losing  out  in  their 
efforts  to  get  journalism  grad¬ 
uates  into  the  newspaper  busi¬ 
ness.  An  all-out  effort  must  be 
made  by  newspapers  to  counter¬ 
act  this  fact. 


Threats  Help 

(Continued  from  page  21) 

every  minute  of  my  years  as  a 
part  of  the  Associated  Press, 
because  I  believe  herein  lies  a 
great  constructive  force.  And  I 
shall  carry  the  memory  of  this 
occasion  during  all  the  years  of 
my  life;  for  it  means  to  me  that 
through  times  good  and  bad, 
troublesome  or  not,  I  have  some¬ 
how  retained  a  good  repute  and 
your  esteem,  and  if  I  have  heard 
rightly,  this  is  expressed  with 
what  seems  to  be  a  note  of 
affectionate  pride  running 
through  it. 

For  the  endeavor  to  serve  a 
purpose  greater  than  ourselves, 
more  important  than  any  ordi¬ 
nary  cause,  and  one  which  can 
help  man  to  find  his  way  in  a 
difficult  world  —  such  an  en¬ 
deavor  challenges  the  best  and 
finest  in  man  and,  if  successful, 
brings  the  greatest  satisfaction 
in  his  experience. 

• 

Baseball  Section 

Washington 
The  Washington  Post  and 
Times  Herald  opened  the  base¬ 
ball  season  with  a  tabloid  sec¬ 
tion,  featuring  stories,  pictures 
and  statistics  of  the  game.  The 
score:  24  pages,  13,068  lines  of 
advertising. 

for  April  26,  1958 


To  830  Members 

Membership  in  the  American 
Newspaper  Publishers  Associa¬ 
tion  has  risen  to  an  all-time 
record  of  830.  Twenty-six  news¬ 
papers  were  elected  to  member¬ 
ship  since  the  1957  convention 
and  12  newspapers  resigned. 

New  Members 

Chico  (Calif.)  Enterprise- 
Record 

Fontana  (Calif.)  Herald-News 
Palm  Springs  (Calif.)  Desert 
Sun 

Redwood  City  (Calif.)  Tribune 
West  Covina  (Calif.)  San  Ga¬ 
briel  Valley  Tribune 
Emporia  (Kas.)  Gazette 
New  Vim  (Minn.)  Journal 
Fremont  (Neb.)  Guide  &  Trib¬ 
une 

Long  Branch  (N.J.)  Record 
Dunkirk  (N.Y.)  Observer 
Endicott  (N.Y.)  Bulletin 
Middletown  (N.Y.)  Record 
Oneonta  (N.Y.)  Star 
New  Philadelphia  (Ohio)  Times 
Troy  (Ohio)  News 
Uhrichsville  (Ohio)  Chronicle 
Zanesville  (Ohio)  Times  Re¬ 
corder  and  Signal 
Butler  (Pa.)  Eagle 
Ellwood  City  (Pa.)  Ledger 
Jersey  Shore  (Pa.)  Herald 
Murfreesboro  (Tenn.)  News 
Journal 

Marshall  (Tex.)  News  Messen¬ 
ger 

Arlington  (Va.)  Northern  Vir¬ 
ginia  Sun 

Wisconsin  Rapids  (Wis.)  Trib¬ 
une 

Regina  (Sask.)  Leader-Post 
Resigned 

Pittsburg  (Calif.)  Post-Dis¬ 
patch 

Gainesville  (Ga.)  Times 
Edwardsville  (Ill.)  Intelli¬ 
gencer 

Oskaloosa  (Iowa)  Herald 
International  Falls  (Minn.) 
Journal 

Meridian  (Miss.)  Star 
Carson  City  (Nev.)  Nevada  Ap¬ 
peal 

North  Tonawanda  (N.Y.)  Tona- 
wanda  News 

Albany  (Ore.)  Democrat  Her¬ 
ald 

Kane  (Pa.)  Republican 
Johnson  City  (Tenn.)  Press 
Chronicle 

St.  Johnshury  (Vt.)  Caledonian- 
Record. 


Ad  Tie-in  Plan 

Chicago 

Hotpoint  Co.,  is  offering  a 
special  anti-recession  ad  series 
to  distributors  and  dealers,  pat¬ 
terned  after  the  successful 
newspaper  ads  which  ran  in 
Chicago,  South  Bend  and 
Kansas  City. 


Truck  Safety 

Operations 

Improving 

The  accident  ratio  for  trucks 
operated  by  newspapers  con¬ 
tinues  to  decline.  It  was  down  to 
1.83  accidents  per  100,000  miles, 
the  second  lowest  record  in  17 
years  of  the  ANPA-ICMA  Safe 
Driving  Campaign. 

The  committee  reported: 

The  17th  annual  Campaign 
ended  Dec.  31,  1957  with  507 
newspapers  participating.  These 
newspapers  operated  7,288  ve¬ 
hicles  175,743,758  miles  experi¬ 
encing  3,228  accidents. 

The  18th  year  began  Jan.  1, 
1958  with  533  newspapers  par¬ 
ticipating,  the  largest  number 
ever  enrolled.  Clark  Farber, 
Circulation  Manager,  Tampa 
(Fla.)  Tribune,  continues  as 
Chairman  of  the  I.C.M.A.  Safe¬ 
ty  Committee. 

During  1957  one  fatal  acci¬ 
dent  was  reported,  two  less  than 
in  1956.  Participants  reported 
89  non-fatal  p^estrian  acci¬ 
dents,  the  same  number  as  1956; 
2,623  collisions  and  515  other 
types  of  accidents.  Bodily  in¬ 
jury  loss  amounted  to  $41,530.00 
and  property  damage  to  $145,- 

379.11,  a  total  loss  of  $186,- 

909.11. 

Accident  ratio  continues  to 
decline.  It  has  not  as  yet  reached 
a  rate  of  1.75  accidents  per  100,- 
000  miles,  the  minimum  believed 
necessary  to  re-open  conferences 
with  the  National  Bureau  of 
Casualty  Underwriters  and  the 
Mutual  Rating  Bureau  to  try 
to  get  a  reduction  from  Class  3 
to  Class  4  rating  for  bodily  in¬ 
jury  and  property  damage  cov¬ 
erage  in  cities  of  less  than  100,- 
000  population. 

Newspapers  receiving  awards 
follow : 

Private  Motor  Carrier  Division 
Group  A 

(Circulation  up  to  20,000) 

Forty-four  newspapers  oper¬ 
ated  192  vehicles  3,791,037  miles 
with  45  accidents,  a  rate  of  1.18 
accidents  per  one  hundred  thou¬ 
sand  miles. 

First-Place  —  Clean  (N.  Y.) 
Times-Herald,  8  vehicles  280,- 
000  miles  without  an  accident. 

Second-Place  —  Sault  Ste. 
Marie  (Ont.,  Canada)  Star,  6 
vehicles  197,550  miles  without 
an  accident. 

Third-Place  —  Grand  Junc¬ 
tion  (Colo.)  Sentinel,  6  vehicles 
(Continued  on  page  104) 
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Newspaperboys  Don’t 
Cause  Delinquency 


\ewspap3rb0ys  are  not  be¬ 
coming  young  hoodlums  who 
cause  juvenile  delinquency,  the 
ANPA  Newspaperboy  Commit¬ 
tee  pointed  out  with  pride. 

If  more  youngsters  were  given 
newspaper  routes  with  their 
training  in  reliance  and  self- 
control,  delinquency  would  dwin¬ 
dle  as  a  problem,  the  committee 
believes.  The  group  stated  some 
newspapers  believe  existing 
work  barriers  are  a  major  juve¬ 
nile  delinquency  cause. 

The  committee  reported: 


Juvenile  delinquency  is  a 
cause  for  increasing  concern  not 
only  to  law  enforcement  officials 
but  to  the  public  who  suffer 
from  the  crimes  of  many  of 
these  juvenile  offenders. 

There  has  been  much  discus¬ 
sion  as  to  whether  or  not  the 
names  of  these  youthful  offend¬ 
ers  should  be  made  public  as  a 
possible  deterrent.  There  are  dif¬ 
ferences  of  opinion  on  the  ques¬ 
tion  of  such  publicity.  How¬ 
ever,  some  newspapers  are  be¬ 
ginning  to  believe  that  publica¬ 


tion  of  names  can  be  an  effec¬ 
tive  means  of  fighting  this  in¬ 
creasing  trend  toward  juvenile 
delinquency. 

It  is  interesting  to  your  com¬ 
mittee  that  Newspaperboys  are 
not  listed  among  the  juvenile 
delinquents  roaming  the  street 
without  occpuation,  and  there¬ 
fore  a  natural  target  for  trouble 
of  all  kinds.  The  Newspaperboy 
is  a  busy  boy.  He  is  self-re- 
pecting.  He  is  learning  to  face 
life  as  a  worthwhile  citizen  and 
not  as  a  young  hoodlum.  It  is 
the  belief  of  your  Committee 
that  if  more  youngsters  were 
given  newspaper  routes  with  the 
attendant  training  in  reliance 
and  self-control,  there  would  be 
less  juvenile  delinquency  today. 


paper  correspondents,  as  fd. 
lows: 

Every  independent  contracte 
who  does  not  maintain  a  sepi. 
rate  business  and  who  does  ao; 
hold  himself  out  to  and  reode 
service  to  the  public,  provide 
he  is  not  himself  an  emploje 
subject  to  this  act  or  has  hr 
insured  his  liability  for  comi®. 
sation  under  this  act,  shall  f 
the  purpose  of  this  act  be  c 
employe  of  any  employer 
this  act  for  whom  he  is  pj: 
forming  service  related  to  fr 
trade,  business,  profession  r 
occupation  of  such  employer : 
the  time  of  the  injury. 


m 


Promotion  On  Advantages 


As  an  added  service  to  important  single  copy  reader  customers, 
the  BLOOMINGTON,  ILLINOIS  PANTAGRAPH  has  just  recently 
installed  a  fifty  copy  coin  controlled  NEWSVEND  newspaper  sales 
unit  at  the  front  entrance  of  their  publishing  plant.  NEWSVEND 
is  sold  by  ANCO — 7  N.  Brentwood  Blvd.,  St.  Louis,  Mo. — James  F. 
“Jimmy”  Jae,  General  Manager.  Jae  advises  that  more  than  a 
hundred  are  now  giving  twenty-four  hour  theft  proof  service  in  front 
of  newspaper  offices,  and  that  more  than  300  American,  Canadian 
and  Foreign  Newspapers  and  Magazines  have  installations  of  from 
1  to  160  NEWSVENDS. 

(ADVERTISEMENT) 


Work  Barriers 


A  forceful  editorial  in  Sept. 
15,  1957,  Dallas  (Tex.)  Suyiday 
Times  Herald  stating  that 
“Work  Barriers  For  Teen-Ag¬ 
ers  Are  Major  Delinquency 
Cause,”  will  interest  you. 

Your  committee  is  happy  to 
report  that  up  to  the  present 
time,  not  a  single  state  has 
adopted  the  so-called  “model” 
Workmen’s  Compensation  law 
drafted  by  the  U.S.  Department 
of  Labor  and  submitted  to  the 
states.  The  law  would  make  em¬ 
ployes  out  of  Newspaperboys 
and  some  newspaper  corres¬ 
pondents  for  purposes  of  Work¬ 
men’s  Compensation. 

A  summary  of  the  “model” 
Workmen’s  Compensation  Law, 
by  William  B.  Parry,  associate 
manager.  New  England  Daily 
Newspaper  Association,  is  avail¬ 
able  upon  request  from  ANPA. 
Mr.  Parry  cited  specific  effects 
such  a  law,  if  enacted,  would 
have  on  newspapers.  He  pointed 
out  that  in  the  90-page  so-called 
law,  the  only  occupation  speci¬ 
fically  singled  out  for  special 
legislation  is  that  of  the  News¬ 
paperboy,  in  section  4  (e)  of 
the  proposed  law.  However,  sec¬ 
tion  4  (d)  would  also  cover 
Newspaperboys  as  well  as  news- 


Your  committee  again  wa:.. 
to  emphasize  the  importance  c: 
preserving  the  Little  Merchar 
status.  The  degree  of  contr 
exercised  over  an  independe 
contractor  Newspaperboy  is ; 
major  factor  in  determini:, 
whether  he  is  an  independ' 
contractor  or  an  employee,  f- 
contract  does  not  necei^.^a?;' 
govern  if  a  boy  is  subject : 
control,  either  written  or  or; 
Careful  supervision  at  all  tin 
of  the  actual  operating  con: 
tions  is  of  primary  importai 
to  be  certain  that  nothing  is  a 
or  done  to  jeopardize  the  i: 
dependent  contractor  relati' 
ship. 


Preserve  Status 


155] 


BETTER  CIRCULATION 
BEGINS  WITH 


ROUTE  TUBES 

HONOR  BOXES 


Your  committee  cannot  stre 
sufficiently  strong  the  inipcr 
ance  of  maintaining  the  Li* 
Merchant  independent  contra; 
tor  status  for  the  newspa?;: 
boy  contracts  and  operati 
conditions  should  be  wateb- 
carefully  in  order  not  to  jec; 
ardize  this  status. 

Newspapers  have  many  wt 
fare  programs  for  their  Ifc 
merchants  and  these  should  ::j 
continued  and  implemer*" 
There  is  no  better  answer  '• 
the  “do-gooders”  and  “w- 
grinders”  than  the  present  p: 
gram  of  the  newspaperboy. 

Harold  Shugard,  Chaimu; 

J.  M.  Blalock,  George  F. 

John  C.  Council,  Arthur  Bna; 
J.  A.  Grant,  L.  J.  Hami!’-' 
George  W.  Hicks,  Kenneth 
Johnston,  Sol  Katz,  Clifford  ^ 
Nuhn,  Otto  A.  Silha,  Robert - 
Taylor,  Bryon  C.  Vedder. 


DISPLAY  RACKS 


wmre  TOOAT 
FOR  CATAIOG 
AND  PRICES 


■  divif  Im  •!  StMl  City  Mamilottwriiig  C*. 
TMagstawn,  Ohio 


Religion  Award 

WASHixcrt^’ 
Louis  Cassels,  who  writes* 
weekly  religious  news 
for  United  Press,  has  recei^- 
the  1958  Faith  and  Freed® 
Award  of  Religious  Heritage 
America,  Inc.  Honorable 
tion  was  given  to  Mrs.  Graced 
Tulk,  Elyria  (Ohio)  Chrof-i^ 
Telegram,  and  William 
Oakland  (Calif.)  Tribune. 
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iberalized 
ISS  Benefits 


.OPA 


Internal  Revenue  Service  has 
disallowed  expenditures  for  in¬ 
stitutional  advertising  by 
“America’s  Independent  Elec¬ 
tric  Light  and  Power  Compan¬ 
ies.” 

About  the  same  time  I.R.S. 

I  was  ruling  power  company  ad- 

iro  ipf  vertising  expenditures  non-de- 

|-“ll  t/  i  ductible  on  the  grounds  that 

they  relate  to  lobbying  in  con- 
Chances  appear  good  this  nection  with  Federal  legislation, 
[year  for  Congressional  action  i.R.s.  also  ruled  contributions 
iberalizing  Social  Security  ben-  Foundation  for  Education  on 
Iffits,  the  ANPA  Social  Secur-  International  Economic  Rela- 
f  Committee  predicted.  tions  are  tax  deductible  for  con- 

The  committee  reported:  tributors.  Funds  are  used  to  pro- 

The  most  important  develop-  mote  favorable  public  attitude 
Lent  during  the  past  year  in  toward  foreign  aid,  also  a  sub- 


THE  WORRYCIINIC 

- Dr.  George  W.  Crane  (Ph.D„  M.D,) - 


field  of  Social  Security  is  Ject  of  legislation  before  Con- 
■■4he  original  proposal  of  the  gress. 

president  that  the  federal  gov-  Controversy  over  tax  deduc- 
"■Itrament  undertake  to  pay  an  tibility  of  institutional  adver- 
f^rndditional  13  weeks  of  Unem-  tising  expenditures  also  is  pend- 
s^loyment  Benefits  to  all  claim-  ing  in  courts  where  some  I.R.S. 

nts  who  had  exhausted  their  rulings  disallowing  expenditures 
^nefit  rights  under  all  of  the  are  being  challenged, 
sjtate  laws.  This  would  have  up-  At  least  four  bills  in  Con- 
the  whole  state  unemploy-  gi-ess  are  aimed  at  disallowing 
ipent  system  and  administration,  institutional  advertising  expend- 


Ltfter  more  careful  considera- 
''‘•ion  the  Administration  has 
Ipodified  its  proposal  to  loan 
■•^Ifands  to  the  several  states  to 


“•nance  such  extended  payments  these  bills 


itures  for  tax  purposes  and  for 
rate  making  purposes  in  the 
case  of  public  utilities.  No  hear¬ 
ings  have  been  scheduled  on 


=^nder  the  provisions  of  state 
laws,  the  loans  to  be  repaid  by 
pe  states  in  future  years.  It 
remains  to  be  seen  just  what 
'  rm  of  legislation  is  finally  en¬ 
acted  under  this  proposal  and 
we  urge  all  members  to  follow 
this  matter  closely  since  the 
uitimate  effects  on  the  state 
unemployment  systems  can 
|prove  to  be  very  serious. 

Your  attention  is  directed  to 
the  committee  appointed  to  re¬ 
view  the  financial  standing  of 
the  Social  Security  system  as 
Ijannounced  by  the  Secretary  of 
{Health,  Education  and  Welfare 
October  25th,  1957  and  refer- 

tfcd  to  in  General  Management 
Bulletin  No.  69  dated  Nov.  20, 
1957. 


The  report  was  signed  by  the 
following: 

Wm.  F.  Schmick,  Chairman. 
Frank  S.  Baker,  H.  B.  Beyea, 
H.  B.  Bradely,  W.  J.  Campbell, 
James  F.  Chambers,  Jr.,  Philip 
Chandler,  Gordon  F.  Chelf, 
C.  W.  Cosgrove,  Robert  K. 
Drew,  Lewis  S.  Fidler,  C.  E.  Gil¬ 
roy,  Arthur  T.  Gormerley,  Sterl¬ 
ing  E.  Graham,  J.  A.  Gray, 
Arthur  M.  Hart,  John  W.  Mof¬ 
fett,  James  H.  Righter,  Emil 
A.  Sees,  Russ  Stewart,  Charles 
H.  Taylor,  John  F.  Times,  Frank 
E.  Tripp  Robert  Withers. 


Wives,  you  can't  feel  like  a 
sports  roadster  with  the 
chassis  of  a  truck!  And  hus¬ 
bands  do  not  grow  romantic 
about  a  female  who  snorts 
smoke  out  of  both  nostrils. 

So  get  hep! 

Case  X-346:  Harold  M.,  aged 
49,  has  had  an  affair  with  his 
office  secretary.  His  wife  now 
threatens  divorce. 

“Dr.  Crane,  Mabel  accuses  me 
of  being  100%  at  fault,”  he  be¬ 
gan. 

“But  for  the  past  10  years 
she  has  spent  much  of  her  time 
playing  cards  with  a  bunch  of 
other  fat  females. 

“She  also  took  up  cigarets. 
And  when  I  see  her  snorting 
smoke  out  of  both  nostrils,  she 
looks  more  like  a  locomotive 
engine  than  a  seductive  mate. 

“Her  fat,  maternal  figure  also 
kills  any  romantic  feelings  I 
might  have. 

“That’s  why  I  have  become 
platonic  with  her.  For  what  man 
can  grow  erotic  about  a  female 
smokestack.” 

ONE  OF  MY  male  students 
at  Northwestern  University  once 
said: 

“Dr.  Crane,  1  never  like  to 
kiss  a  coed  and  smell  a  camel'” 
Well,  if  young  men  with  their 
excessive  ardor  find  their  erotic 
fervor  curbed  by  tobacco  smoke 
belching  from  a  slender  coed’s 
nostrils,  you  fat  middle-aged 
wives  better  beware. 

And  if  you  adopt  other  mas¬ 
culinizing  traits,  like  swilling 
down  hard  liquor,  gambling  for 
money,  or  telling  risque  stories, 
you  are  rapidly  exhausting  your 
erotic  motive  force. 

Since  a  man’s  ardor  usually 
grows  somewhat  less  after  he 
passes  45,  he  needs  MORE  se¬ 
ductiveness  from  his  wife,  not 
less! 


He’s  more  in  the  mood  for 
a  sylph-like  siren  who  is  gay 
and  kittenish  about  amative  ad¬ 
vances. 


So  he  tries  to  revive  his  court¬ 
ship  emotions. 

“Oh,  Harold,  act  your  age!” 
comes  his  wife’s  rebuff. 

Thus,  by  her  “sins  of  omis¬ 
sion,”  the  usual  wife  tends  to 
drive  her  husband  into  illicit 
affairs,  even  though  she  thinks 
she  is  meanwhile  100%  innocent. 

She  isn’t!  Wives  are  usually 
50%  to  blame  for  straying  hus¬ 
bands! 

So  I  helped  Mabel  shed  25 
pounds  by  a  sensible  dieting 
plan. 

1  also  tutored  her  in  a  more 
realistic  marriage  technique  and 
urged  her  to  fight  fire  with  fire. 

Most  divorces  start  in  the  bed¬ 
room!  And  are  due  to  those  sins 
of  omission  by  the  supposedly 
innocent  wife. 

So  send  for  my  non-profit 
booklet  “Sex  Differences  Between 
Men  and  Women,”  enclosing  a 
stamped,  return  envelope,  plus 
20c. 


3  Schools  Receive 

We  point  out  that  the  chances  Eck  Scholarships 
appear  good  for  action  liber-  Chicago  j 

alizing  benefits  under  the  So-  Three  $500  scholarships  have  l 
Jtial  Security  law  this  year  as  been  made  available  for  jour- 
|®any  members  of  Congress  nalism  students  at  three  schools 
to  feel  that  increasing  the  by  the  National  Editorial  Foun- 
wnefits  is  a  possible  recession  dation,  out  of  the  Don  Eck 
remedy  and  may  be  a  more  po-  Memorial  Scholarship  Fund, 
lent  help  to  the  economy  than  Selected  for  the  scholarship 
?  reduction  in  taxes.  The  think-  awards  this  year  were  the 
ing  appears  to  be  that  any  in-  schools  of  journalism  at  North- 
r^ase  in  the  tax  rates  under  western  University,  the  Univer- 
jthe  Social  Security  Act  to  pay  sity  of  Missouri,  and  the  State 
jior  currently  increased  benefits  University  of  Iowa. 

tostponed  to  a  later  time.  Money  for  the  scholarships 

The  proposed  reflations  was  contributed  to  the  special 
been  under  cconsideration  memorial  fund  which  was  estab- 
*  .  ^  time  by  I.R.S.  but  have  lished,  along  with  the  Founda- 


been  adopted. 

Meanwhile,  relaying  on  simi- 
But  not  as  broad  and  com- 


tion,  last  Fall,  and  was  given 
in  memory  of  Don  Eck,  general 

-  — - - -  manager  of  the  National  Edi- 

Prehensiye  language  in  old  reg-  torial  Association  for  17  years, 
utions  in  effect  for  many  years  Mr.  Eck  died  in  October. 

Editor  &  publisher  for  April  26,  1955 


wives  relish  Dr.  Crane's  authoritative  advice.  He  draws  the 
highest  readership  of  any  “advice”  column  (91%  Women; 
86%  Men). 

Note  the  February  mail  input  ta  Dr,  Crane 


indianapolis  STAR  _ 1.320 

Akron  BEACON  JOURNAL _  955 

PhoMix  REPUBLiC  _  622 

Cleveland  NEWS _ _  601 

Columbus  CITIZEN  _  413 


St.  Louis  GLOBE  DEMOCRAT _ 961 

Miami  HERALD  _  680 

St.  Petersburg  TIMES  _  422 

Charlotte  NEWS  . —  231 

San  Jose  NEWS _  198 


The  Hopkins  Syndicate 

.>20  .North  Tlirhi^aii  Avoiiiie 

<:ni(:  v(;()  <  1 1 1 


103 


Truck  Safety 

(Continued  from  page  101) 


180,661  miles  without  an  acci¬ 
dent. 

Group  B 

(20,001  to  50,0(M)  copies) 

Ninety-five  newspapers  oper¬ 
ated  582  vehicles  11,759,314 
miles  with  146  accidents,  a  rate 
of  1.24  accidents  per  one  hun¬ 
dred  thousand  miles. 

First-Place  —  Alexandria 
(La.)  Town  Talk,  33  vehicles 
821,596  miles  without  an  ac¬ 
cident. 

Second-Place  —  Eugene 
(Ore.)  Register-Guard,  45  ve¬ 
hicles  623,920  miles  without  an 
accident. 

Third-Place  —  Newburgh  (N. 
Y.)  News  and  Beacon  News, 
7  vehicles  103,719  miles  with¬ 
out  an  accident. 

Croup  C 

(50,001  to  100,000  copies) 

Eighty-five  newspapers  oper¬ 
ated  606  vehicles  14,481,190 
miles  with  201  accidents,  a  rate 
of  1.38  accidents  per  one  hun¬ 
dred  thousand  miles. 

First-Place  —  Columbus 
(Ga.)  Ledger  and  Enquirer,  32 
vehicles  751,487  miles  without 
an  accident. 

Second-Place  —  Rockford 
(Ill.)  Star  and  Register-Repub¬ 
lic,  26  vehicles  270,348  miles 
without  an  accident. 

Third-Place  —  Bridgeport 
(Conn.)  Telegram  and  Post,  9 
vehicles  173,021  miles  without 
an  accident. 

Croup  D 

(Over  100,000  copies) 

One  hundred  and  twenty- 
seven  newspapers  operated  3,- 
919  vehicles  82,804,802  miles 


with  2,664  accidents,  a  rate  of 
3.21  accidents  per  one  hundred 
thousand  miles. 

First-Place  —  Toledo  (Ohio) 
Blade  and  Times,  34  vehicles 
514,897  miles  with  two  acci¬ 
dents,  a  rate  of  .38  accidents  per 
100,000  miles. 

Second-Place  —  Knoxville 
(Tenn.)  News-Sentinel,  74  ve¬ 
hicles  2,200,648  miles  with 
eleven  accidents,  a  rate  of  .50 
accidents  per  100,000  miles. 

Third-Place  —  Tampa  (Fla.) 
Tribune,  11  vehicles  548,989 
miles  with  three  accidents,  a 
rate  of  .54  accidents  per  100,- 
000  miles. 

Contract  Division 
Croup  A 

(Up  to  25,000  copies) 

Forty-two  newspapers  had  op¬ 
erated  for  their  account  272 
vehicles  5,529,108  miles  with  15 
accidents,  a  rate  of  .27  accidents 
per  one  hundred  thousand  ve¬ 
hicles. 

First-Place  —  Elyria  (Ohio) 
Chronicle-Telegram  had  oper¬ 
ated  for  its  account  22  vehicles 
407,625  miles  without  an  acci¬ 
dent. 

Second-Place  —  Charlottes¬ 
ville  (Va.)  Progress  had  oper¬ 
ated  for  its  account  11  vehicles 
314,555  miles  without  an  acci¬ 
dent. 

Third-Place  —  Glendale 
(Calif.)  News-Press  has  oper¬ 
ated  for  its  account  13  vehicles 
286,719  miles  without  an  acci¬ 
dent. 

Croup  B 

(25,001  to  100,000  copies) 

Seventy-four  newspapers  had 
operated  for  their  account  527 
vehicles  15,443,512  miles  with 
41  accidents,  a  rate  of  .26  acci¬ 
dents  per  one  hundred  thousand 
miles. 

First-Place  —  Montgomery 
(Ala.)  Advertiser  and  Alabama 


Journal  had  operated  for  its  ac¬ 
count  38  vehicles  1,101,166  miles 
without  an  accident. 

Second-Place  —  Topeka 
(Kan.)  Capital  and  State  Jour¬ 
nal  had  operated  for  its  account 
11  vehicles  704,630  miles  with¬ 
out  an  accident. 

Third-Place  —  Rockford 
(Ill.)  Star  and  Register-Repub¬ 
lic  had  operated  for  its  account 
27  vehicles  681,252  miles  with¬ 
out  an  accidmt. 

Croup  C 

(Over  100,()()0  copies) 

Forty  newspapers  had  oper¬ 
ated  for  their  account  1,190  ve¬ 
hicles  41,934,795  miles  with  116 
accidents,  a  rate  of  .27  accidents 
per  one  hundred  thousand  miles. 

First-Place  —  Dallas  (Texas) 
News  had  operated  for  its  ac¬ 
count  121  vehicles  9,549,294 
miles  without  an  accident. 

Second-Place  —  St.  Paul 
(Minn.)  Pioneer  Press  and  Dis¬ 
patch  had  operated  for  its  ac¬ 
count  13  vehicles  188,998  miles 
without  an  accident. 

Third-Place  —  Wichita 
(Kan.)  Eagle  had  operated  for 
its  account  11  vehicles  143,810 
miles  without  an  accident. 

• 

Profit  Share  Oflf 

Los  Angeles 

The  Profit-Sharing  Trust  dis¬ 
tributed  $190,025  among  774 
Times-Mirror  Co.  employes  in 
March.  The  company’s  contribu¬ 
tion  was  $81,983.  This  was  less 
than  one-tenth  of  the  1956  con¬ 
tribution  due  to  greatly  reduced 
earnings. 

• 

Mueller  Names  Agency 

Effective  May  1,  Doherty, 
Clifford,  Steers  &  Shenfield, 
Inc.,  will  handle  the  advertising 
for  macaroni,  spaghetti  and  egg 
noodle  products  of  C.  F.  Mueller 
Co. 


ASNE 

Press  Given 
Task  of  Firini 
U.S.  Spirit 

WASHIN®! 

Editors  were  exhorted  j 
Senator  Lyndon  Johnson  to  s 
spond  to  their  “specific  oppf; 
tunity  and  continuing  respcci 
bility”  to  lead  the  nation ; 
confident  action,  as  well  as  w 
fident  talk,  as  the  ASNE  mefil 
ing  came  to  a  close  Satura; 
night. 

The  Texan,  Democrs:! 
Leader  in  the  U.  S.  Sena’j 
brought  into  focus  the  sp- 
with  which  national  and  intei 
national  problems  have  chacj! 
when  he  told  the  editors  as 
their  dinner  guests: 

“This  we  all  know:  Whatev! 
America’s  position  in  the 
now  may  be,  it  is  not  the  sa: 
position  we  presumed  it  to  : 
when  last  your  society  met  k 
in  Washington. 

“For  six  consecutive  mor;' 
the  Government  of  this  NatJ 
— in  both  the  executive  aa 
legislative  branches — has  bw 
fully  absorbed  with  forced 
appraisals  of  the  Amerd 
position  and  policy.” 

Having  presented  a  bill  a 
particulars  on  what  is  wrong i 
the  country,  the  Senator  tci| 
the  editors  it  is  idle  to  crilicJ! 
any  one  group  or  politid 
party,  but  it  is  important  to  Jd 
the  cure.  He  suggested: 

“The  answer,  as  I  see  it, 
not  in  a  single  magic  propod 
or  even  in  a  list  of  proposals.fi 
lies  in  a  change  of  our  wiioi 
national  attitude.” 

Reminding  there  is  no  ladtJ 
resources,  talents  and  skills  5 


you  oughta  have  it  NOW ! 

CITY  HALL  .  by  Dave  Gerard 


national  newspaper  syndicate' 

326  WEST  MADISON  STREET  •  CHICAGO  6,  ILLINOIS  •  PHONE  STATE  2-1393 

ROBERT  C.  DILLE,  President 


justify  an  inferiority  attina 
in  this  country,  the  Senate 
said : 

“What  has  been  missing  is  d 
indispensable  trait  of  charart 
for  free  men  who  would  reniaj 
free — the  trait  of  boldness  as 
confidence. 

“This  firing  of  this  spirit' 
out  across  the  land — is  P 
specific  opportunity  and  t- 
tinuing  responsibility.  You  to 
to  use  Justice  Holmes’  peS 
phrase,  create  ‘men  with  fiK  ^ 
their  bellies.’  ” 


Heads  ARF  Group 

Dr.  Seymour  Banks, 
of  media  planning  and  reseP* 
Leo  Burnett  Co.,  Inc.,  has  1** 
appointed  chairman  of  the 
vertising  Research  Foundati*' 
Audience  Concepts  Commit***’ 
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iVNDlCATES 

McClure’s  ‘Beat  This 
Grist  for  Sports  Mill 


By  James  L.  Collings 

The  country  is  full  of  sports  warded  the  group’s  request  to 
|r.5,  and  sports  fans  are  full  the  department, 
if  questions  and  arguments.  “I  think  it’s  a  really  good 

In  deference  to  this  market,  idea,”  he  said.  “Cartoonists 
KrClure  Newspaper  Syndicate, 
fthe  Bell  family,  has  wrapped 
»e  talents  of  three  people  in 
';e  package  called  “Beat  This,” 
daily  deepset  illustrated  fea- 
.-e  for  the  sports  pages,  avail- 
ble  late  Spring. 

The  fictional  byline  is  Tip 
Irady.  The  real-life  persons 
ho  produce  it  are  Herb  Wil- 
ams,  freelance  slick  cartoonist; 

!ugene  Burns,  ex-AP  night  edi- 
r,  war  correspondent,  English 
rrpfessor,  who  has  several  out- 
lior-type  books  to  his  credit  and 
ells  regularly  to  the  better 
".agazines;  and  Roy  Cummings, 
rmer  Hearst  sports  editor  on 
he  West  Coast,  now  in  public 
^lations.  On  this  product,  Mr. 

Idliams  draws,  Mr.  Burns 


Your  Daily  | 
k  'Newspaper 


You  Can  Have 

YOUR  OWN 

T.V.  Magazine 


Barsiow  Retires  Joiiis  King  Sales  Stan 

James  D.  Barstow,  first  in-  Kenneth  McCracken,  formerly 
dustrial  cartoonist  to  become  an  with  the  Toronto  Star  Syndi- 
NCS  member,  has  retired  from  cate,  has  joined  the  sales  staff 
General  Electric  Co.  of  King  Features  Syndicate,  it 

*  •  *  was  announced  by  F.  J.  Nicht, 

Abby  and  Ann  Together  general  sales  manager. 

Mr.  McCracken  started  with 

“Dear  Abby”  (McNaught),  the  Toronto  Star  Syndicate  in 
and  “Ann  Landers”  (Chicago  1947  in  the  editorial  department 
Sun-Times)  will  appear  in  the  ^nd  switched  to  the  Oshawa 
same  paper  for  the  first  time,  (Ont.)  Times-Gazette  in  1949 
effective  April  14>.  as  a  reporter. 

Carl  E.  Lindstrom,  Hartford  Entering  the  Air  Force  in 
(Conn.)  Times  executive  editor,  195O,  he  was  in  charge  of  public 
has  signed  a  contract  for  “Ann  relations  for  the  76th  Air  Res- 
Landers.”  “Dear  Abby”  has  cue  Squadron  at  Hickam  Field, 
been  in  the  Gannett  daily  for  Honolulu,  for  years. 


Circulation 

and  Advertising 

TOO 

with 

View 

**Your  Newspaper's 
T.V.  Magazine" 


Currlin  Promoted 

Lee  Currlin,  assistant  media 
director,  Benton  &  Bowles,  Inc., 
has  been  promoted  to  associate 
media  director  on  the  Procter  & 
Gamble  account. 


Syndicated  copy  in  cor¬ 
rected  TTS  tape  form 
will  help  reduce  pro¬ 
duction  costs. 

Writ*  for  schtdul*  of  108  f*a- 
tur*s,  tim*  copy  oimI  Olkr  top* 
wrvic*. 


A  Comfilete  Week  of 
TV  Listing  Features 
and  Neivs  —  A  Proven 
Circulation  and  Line¬ 
age  Builder  -Sold  and 
Edited  by: 


Labor  Session 

{Continiied  from  page  24) 


the  mystery  out  of  mechanical 
departments  and  bring  into  the 
open  many  well-guarded  se¬ 
crets,”  he  said. 

2 — Expansion  of  the  ANPA 
mechanical  department  to  in¬ 
clude  a  staff  of  engineers  with 
practical  experience. 


Dr.Crane  Tells 
Of  Pressures 
On  Columns 


UP  Report 


AP  Officers 


(Continued  from  page  16) 


(Continued  from  page  14) 


The  Printers’  Strikes 


Frank  E.  Phillips,  executive 
secretary.  New  England  News¬ 
paper  Publishers’  Association, 
described  the  strikes  by  print¬ 
ers  (ITU)  at  the  Haverhill 
(Mass.)  G  a  2  e  1 1  e  a  n  d  t  h  e 
Worcester  (Mass.)  Telegram  & 
Gazette.  Thirty-one  printers 
have  been  out  of  the  Haverhill 
paper  since  Nov.  20,  and  195 
struck  the  Worcester  plant  Nov. 
29.  All  papers  are  continuing 
publication. 

In  both  cases,  the  papers  have 
asked  for  injunctions  under  dif¬ 
ferent  sections  of  the  NRLB 
Act.  The  Board  has  issued  com¬ 
plaints,  but  there  have  been  a 
series  of  hearing  postponements. 
Latest  came  April  21,  when  a 
meeting  was  postponed  until 
May  16,  Mr.  Phillips  said. 

Chief  issue  involved,  accord¬ 
ing  to  Mr.  Phillips,  is  whether 
or  not  ITU  can  infringe  on  man¬ 
agement’s  prerogatives  through 
interpretation  of  union  laws  to 
the  extent  of  telling  the  publish¬ 
ers  as  part  of  their  contract 
who  they  can  employ,  the  office 
rules  under  which  union  mem¬ 
bers  must  work,  and  whether  or 
not  the  foreman  must  be  a  union 
member.  The  publishers  con¬ 
tend  these  union  demands  are 
not  allowable  under  the  Taft- 
Hartley  Act,  upheld  in  1952 
by  the  Court  of  Appeals. 

Mr.  Phillips  said  the  Massa¬ 
chusetts  situation  had  a  counter¬ 
part  in  the  printer’s  strike  at 
the  Westchester  Newspapers, 
which  also  are  continuing  to 
publish. 

Mentioned  by  Mr.  Phillips 
was  Bloor  Schleppey,  lawyer 
and  newspaper  consultant  of 
Zionsville,  Ind.  He  described 
Mr.  Schleppey  also  as  a  paint¬ 
er,  a  farmer  and  a  former 
Hearst  executive.  Mr.  Schlep¬ 
pey  and  also  one  of  his  staff, 
Shirley  Kleim,  the  latter  work¬ 
ing  for  the  Westchester  group, 
are  “interesting  trained  print¬ 
ers  to  come  to  work  for  the 
struck  newspapers,”  Mr.  Phil¬ 
lips  said. 

Approximately  400  publishers 
attended  the  morning  and  after¬ 
noon  sessions  opened  by  Presi¬ 
dent  William  Dwight.  George 
N.  Dale,  chairman  of  the  ANPA 
Special  Standing  Committee  on 
labor  relations,  presided. 


Washington 

Dr.  George  W.  Crane,  “Worry 
Clinic”  columnist  for  the  Hop¬ 
kins  Syndicate,  cited  pressures 
put  on  him  by  unnamed  news¬ 
papers  in  testifying  this  week 
in  support  of  the  Danger  Bill  to 
prohibit  advertising  of  liquor. 

Dr.  Crane  told  the  Senate  In¬ 
terstate  Commerce  Committee 
that  one  newspaper  in  Texas 
had  cancelled  his  column  as  a 
result  of  his  attack  on  commer¬ 
cial  airlines  serving  liquor  to 
passengers.  He  said  that  one 
editor  in  Ohio  had  threatened  to 
cancel  his  column  if  he  repeated 
his  anti-liquor  comments. 

Dr.  Crane  also  testified  that 
an  advertising  executive  of  a 
group  of  newspapers  had  com¬ 
plained  to  him  following  a  col¬ 
umn  he  wrote  on  cigarette 
smoking. 

The  newspaper  ad  man  told 
him.  Dr.  Crane  said,  that  his 
newspapers  had  been  threatened 
by  an  unnamed  tobacco  com¬ 
pany,  asserting  that  if  the  pa¬ 
pers  printed  any  more  of  Dr. 
Crane’s  anti-tobacco  columns, 
the  group  would  lose  cigarette 
advertising  schedules. 

Dr.  Crane  told  E&P,  following 
his  testimony,  that  he  had  not 
decided  whether  to  reveal  the 
names  of  the  newspapers  allud¬ 
ed  to  in  his  testimony.  “Ninety- 
five  percent  of  our  newspaper 
editors  are  capable  of  resisting 
outside  pressure,”  he  said,  “but 
five  percent  find  it  difficult  to  re¬ 
sist  certain  economic  pressures 
too  heartily.” 

Dr.  Norman  Vincent  Peale, 
New  York  clergyman  who 
writes  a  magazine  feature,  also 
urged  passage  of  the  measure. 
He  criticized  advertising  which 
shows  well-dressed  men  and 
women  enjoying  liquor.  If  the 
ads  showed  Skid  Row  bums  the 
product  wouldn’t  be  so  appeal¬ 
ing,  he  said. 


Reid  Honored 
By  Newcomen 


nounced  advances  on  three 
fronts  in  the  year  just  past:  in 
technical  improvements,  wider 
and  more  varied  coverage,  and 
growth  of  clientele. 

up’s  laboratory  for  research 
and  experimentation,  located  at 
Maywood,  N.  J.,  produced  sev¬ 
eral  modifications  for  the  Uni¬ 
fax  facsimile  receiver  which  im¬ 
proved  the  quality  of  the  picture 
as  received.  'The  most  important 
was  a  new  style  of  helix  blade. 
It  was  initiate  by  Jack  Haren- 
berg,  central  division  communi¬ 
cations  chief,  and  developed  by 
chief  engineer  Jerry  Callahan 
and  consultant  John  S.  Long. 
An  added  advantage  of  the 
blade  is  its  reduction  of  daily 
maintenance  to  a  minimum.  All 
Unifax  receivers  now  have  this 
improved  accessory. 

■The  total  number  of  United 
Press  Newspictures  clients  rose 
to  679  during  the  year  ending 
March  31,  a  net  gain  of  40.  The 
total  is  more  than  double  the 
292  UP  acquired  when  it  took 
over  Acme  Newspictures  a  little 
more  than  six  years  ago. 

In  the  foreign  field,  UP  intro¬ 
duced  Unifax  in  France  and 
Germany,  and,  in  France,  estab¬ 
lished  Europe’s  first  leased-line 
facsimile  system.  New  scheduled 
radiophoto  beamcasts,  another 
enterprise  pioneered  by  UP, 
were  added  during  the  year. 
UP  also  transmitted  the  first 
picture  over  the  new  San  Fran- 
cisco-Honolulu  cable.  It  ap¬ 
peared  in  the  Honolulu  Adver¬ 
tiser. 

The  shift  of  UP’s  radio  news 
headquarters  from  New  York  to 
Chicago  was  the  most  important 
step  taken  by  this  service  dur¬ 
ing  1957.  The  change  was  made 
in  August. 


Growth  in  I..atin  America 


The  New  York  Herald  Tribune 
and  its  editor-president,  Ogden 
R.  Reid,  were  honored  by  the 
Newcomen  Society  of  North 
America  at  a  Hotel  Pierre  din¬ 
ner  April  23.  The  society  also 
honored  the  memory  of  James 
Gordon  Bennett,  editor  of  the 
Herald,  and  Horace  Greeley, 
editor  of  the  Tribune.  The 
papers  were  consolidated  in 
1924. 


New  clients  joined  United 
Press’  extensive  Latin  Ameri¬ 
can  network  of  services  at  the 
rate  of  nearly  three  per  month 
during  the  year  ended  March 
31,  1958,  William  H.  McCall, 
vicepresident  and  general  man¬ 
ager  for  South  America  said  in 
a  report. 

McCall  reported  a  net  gain 
during  the  past  year  of  35 
clients,  bringing  to  487 — a  new 
high — the  number  of  newspaper, 
newspicture,  radio,  television 
and  special  service  clients 
served  by  United  Press  in  the 
division  he  heads. 

Earnest  Hoberecht,  United 
Press  vicepresident  and  general 
manager  for  Asia,  reported  that 
his  division  during  the  past 
year  was  back  at  its  old  job  of 
covering  wars. 


Frank  Jenkins,  Klamath 
(Ore.)  Herald  and  Nevte, 

Other  votes  were:  Mr.  I 
Kelway,  9,086;  Mr.  Reitam 
7,777;  Mr.  Clarke,  7,388;  I 
Cowles,  7,186;  Mr. 

6,428;  Robert  Bunnelle,  44 
ville  (N.  C.)  Citizen,  1,6^;  1 
ward  E.  Lindsey,  Decatur  (Q 
Herald,  2,029;  Frank  S.  Hi 
Jr.,  Pueblo  (Colo.)  Chielh 
1,838;  Buell  W.  Hudson, 
socket  (R.  I.)  Call  and  Em 
Reporter.  1,916;  James  Kei 
Jr.,  Trenton  (N.  J.)  Evt» 
Times,  2,068. 

The  Nominating  Commil 
was  headed  by  Charles  ! 
Storke,  Santa  Barbara  (Cali' 
News-Press.  The  Board  of  I 
rectors  has  18  members.  Six  a' 
elected  for  three-year  terg 
each  year. 


7  Members  Elected 


Seven  newspapers  elected 
regular  membership  in  the  ] 
were  the  Black  foot  (Ida) 
Daily  Bulletin,  Caldwell  (Idil 
Times,  Lawreneeville,  (D 
Daily  Record,  Camden  (N. . 
Courier-Post,  Jersey  SU 
(Pa.)  Herald,  Stephenvil 
(Texas)  Empire,  and  CliH 
Forge  (Va.)  Daily  Review,  i 
are  afternoon  papers  except  I 
morning  Jersey  Shore  Held 

The  members  arose  i 
cheered  Hilton  U.  Brown,  h 
president  of  the  Indian!^ 
(Ind.)  Star  and  News,  whoi 
be  100  years  of  age  next  Fek 
ary.  He  has  been  attendinf  i 
meetings  since  1899. 

“With  the  Associated  P» 
bringing  in  text  and  picti 
instantaneously,  you  know*! 
is  going  on  in  remote  quartei 
of  the  earth,”  declared  S’ 
Brown.  “This  is  only  the  beg::- 
ning.  Times  change  and  mc 
change  and  this  is  an  hour 
great  changes.  Events  of  t- 
tory  are  being  recorded  on  ti 
front  page,  where  you  le* 
world-wide  chronicle. 

“When  I  leave  the  seen** 
I  should  leave — I  shall 
that  intelligent  men  headincd 
Associated  Press  will  take  9 
of  the  news  of  the  fut* 
continued  Mr.  Brown.  “Whdl 
I  attend  other  AP  meeting 
in  more  powerful  hands.  I ! 
you  all  an  affectionate  19 
well.” 


EDITOR  ac  P 


Union  Aide  Here 

At  least  one  union  officiai^HH 
getting  a  close  look 
ANPA  proceedings  this 
A.  J.  DeAndrade,  repre-sents^l’T^Y 
of  the  pressmen’s  union,  ji 

many  of  the  hospitality 

U  B  L I S  H  E  R  for  AprU  26, 1^'  8DI 


HANDSOME  TRIBUTE — Robert  McLean,  president  of  the  Philadelphia 
Bulletin  and  retired  president  of  the  Associated  Press,  receives  an 
ovation  during  AP's  annual  luncheon  in  the  ballroom  of  the  Waldorf- 
Astoria.  Left  to  right:  William  Dwight,  president  of  AN  PA;  Frank  J. 


Starzel,  AP  general  manager;  N.  R.  Howard,  Cleveland  News  (back¬ 
ground);  Harry  Byrd  Jr.,  Winchester,  (Va.)  Star;  Richard  M.  Clarke, 
New  York  Daily  News  (background);  George  W,  Healy  Jr.,  president  of 
ASNE;  Paul  Miller,  Gannett  Newspapers,  and  Mr.  McLean. 


NO  SECRECY? — Clyde  E.  Moffitt,  left,  publisher. 
Fort  Collins  (Colo.)  Coloradoan,  stands  by  as  his 
friend,  L.  P.  Monroe,  general  manager,  Boulder 
(Colo.)  Daily  Camera,  votes  a  proxy  at  the  AP 
meeting. 


NUTMEGGERS  .  .  .  Two  of  the  gentlemen  down 
from  the  green  hills  of  Connecticut  were  Walter 
G.  Gisselbrecht,  left,  editor  and  business  manager, 
Torrington  Register,  and  Elbert  A.  Pearson,  gen¬ 
eral  manager,  Ansonia  Sentinel. 


young  veteran  —  Hilton  V. 
Brown  puffs  on  cigar  at  meeting  of 
Tko  Associated  Press.  Mr.  Brown, 
who  will  be  100  next  February,  re¬ 
wived  a  standing  ovation  when 
introduced.  He  is  representing  The 
Indianapolis  Star  and  News. 


AP 

Meeting 


J  SUN  MEN  IN  FAMILIAR  SEHING— Gary  Black,  William  F.  S^miek, 
w,  and  William  F.  Schmick,  Sr.,  of  the  Bartimora  Sunpapan,  listening 
to  proceedings  at  AP  annual  meeting. 

Editor  &  publisher  for  AprU  26,  1958 


HOW'S  THAT?  .  .  .  Robert  K.  Drew,  right,  advertising  manager,  Mil¬ 
waukee  Journal,  seants  amused  by  a  remark  made  by  Roger  Burrell, 
left,  advertising  manager,  Akron  (Ohio)  Beacon  Journal.  Middle  man 
in  the  conversation  is  J.  Donald  Ferguson,  president  and  aditor  of  the 
Milwaukee  Journal. 
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AFTER  THE  RECESSION 


‘Forward  Look’  Figure 


Stands  for  Newsprint 


ANPA  is  standing  by  its 
forecast  of  newsprint  needs  for 
the  future. 

“No  one  can  pinpoint  how 
long  the  recession  will  last,” 
said  Cranston  Williams,  gen¬ 
eral  manager,  in  his  report.  “If 
consumption  follows  past  pat¬ 
terns  it  should  increase  when 
the  recession  disappears  and 
follow  our  trend  forecast.” 

The  report  stated: 

U.  S.  newsprint  consumption 
leveled  off  during  first  half 
1957.  There  was  a  slight  decline 
in  consumption  during  second 
half  1957  and  the  year  ended 
with  1.1%  decrease  under  1956. 
Up  to  now  in  1958  consumption 
continues  under  1957  figures. 

Decline  of  U.  S.  newsprint 
consumption  w’as  primarily  due 
to  decrease  in  advertising  lin¬ 
age,  but  increased  circulation 
rates,  greater  use  of  narrower 
roll  widths  and  strikes  against 
daily  newspapers  were  con¬ 
tributing  factors. 


repeatedly  urged  publishers  to 
carefully  check  status  of  their 
newsprint  inventories  in  the 
city  of  publication. 


Production  Slackens 


Price  Outlook 


With  U.  S.  newsprint  demand 
eased.  North  American  produc¬ 
tion  has  also  slackened.  In  first 
quarter  of  1958  North  Ameri¬ 
can  mills  produced  1,939,624 
tons,  a  9.2%  decline  under  1957 
period.  Some  mills  have  cut 
back  operations. 

Average  ratio  of  North 
American  production  to  mill 
capacity  at  end  of  March,  1958, 
w'as  86.2%,  leaving  cushion  of 
needed  capacity  available  for 
emergencies.  Progress  by  both 
Canadian  and  U.  S.  mills  in 
expanding  productive  facilities 
has  played  a  large  part  in  cre¬ 
ating  capacity  now  and  for  the 
future.  There  has  been  a  change 
in  attitude  of  many  producers, 
w'ho  now  agree  that  less  than 
capacity  operations  and  some 
reserve  capacity  are  better  for 
the  industry  in  the  long  run. 

At  end  of  March,  1958  pub¬ 
lishers  stocks  on  hand  and  in 
transit  averaged  49  days  sup¬ 
ply,  an  improvement  over  aver¬ 
age  of  46  days  supply  in  March, 
1957. 

However,  this  situation  could 
quickly  change  if  a  strike 
should  occur  in  connection  with 
current  Canadian  railroads 
labor  contract  disputes  and 
wage  negotiations  now  under- 
w'ay  between  many  Eastern 
Canadian  mills  and  their  work¬ 
ers. 

In  view  of  this  ANPA  has 


Looking  toward  1958  news¬ 
print  prices,  report  in  Canadian 
pulp  and  paper  industry  official 
trade  journal  said  “.  .  .  with 
conditions  as  they  now  exist  in 
the  industry,  it  is  doubtful 
whether  the  present  contract 
prices  can  be  maintained  except 
in  North  America  and  perhaps 
the  United  Kingdom  and  a  few 
minor  market  areas.  Elsewhere 
existing  price  structures  will 
suffer  from  hidden  discounts, 
rebates  and  freight  allowances; 
in  some  areas  they  may  be 
openly  ruptured.  Business 
placed  in  spot  markets  will  in¬ 
crease  and  prices  obtained 
through  this  medium  for  spot 
and  short  term  contractual  ton¬ 
nage  w’ill  be  considerably  below 
the  current  contract  rate.” 

Same  report  saw  need  for 
emphasis  by  producers  on  cut¬ 
ting  operational  costs  and  im¬ 
proving  efficiency. 

Price  policies  to  South  Amer¬ 
ican  newsprint  consumers  were 
modified  in  latter  part  of  1957 
by  some  North  American  mills 
in  effort  to  expand  newsprint 
markets. 

British  Newsprint  Supply 
Co.,  purchasing  agent  of  all 
foreign  and  domestic  newsprint 
for  British  users,  has  reduced 
equalized  newsprint  price  to 
British  consumers  by  fl  per 
long  ton  to  price  equal  to  U.S. 
$149.54  a  short  ton  during  first 
half  of  1958. 


Newsprint  in  the  Future 


A  year  has  passed  since 
ANPA  newsprint  study,  “News¬ 
print  —  A  Forward  Look  to 
1965,”  was  presented.  It  was 
the  latest  of  three  ANPA  fore¬ 
casts. 

The  first,  “Newsprint  Now 
and  in  the  Next  Decade,”  issued 
in  October,  1951,  estimated 
U.  S.  newsprint  consumption 
would  increase  an  average  of 
about  2.6%  annually  in  this 
decade.  During  the  early  1950’s 
consumption  increased  only 
slightly,  partly  because  of  a 
minor  economic  recession.  In 
1955  consumption  increased 
7.7%  over  1954  and  in  1956 
consumption  reached  a  record 
high  and  increased  3.9%  over 
1955  to  bring  the  average  year- 


‘Bill’  Heath 
Retires  from 


Editor’s  Post 


YOUNG  VETERAN  .  .  .  E.  B. 
Jeffess,  70,  president,  News  and 
Record,  Greensboro,  N.  C.,  has 
attended  quite  a  few  ANPA  con¬ 
ventions.  This  year  he  showed  up 
with  something  new — a  beard. 


Haverhill,  Md 
William  H.  Heath  retirj 
April  18  as  editor  of  the  fe 
ette,  and  became  editor  emerh 
The  retirement  was  ? 
nounced  in  a  joint  statement  ; 
Mr.  Heath  and  J.  Wesley 
publisher.  A  difference  in  pci; 
between  publisher  and  ed;: 
was  given  as  the  cause. 

The  joint  statement  said: 
newspaper  is  a  powerful  fo- 
in  the  community  it  serves.  T:. 
force,  to  be  effective,  must  : 
expressed  with  a  single  vc: 
There  must  be  between  pubii- 
and  editor  thorough  agrecrr 
on  the  policies  by  which  ‘J 
newspaper  strives  to  attain: 
purpose  of  constructive  se 
to  the  community.  When  dif 
ences  in  policy  arise  bete 
publisher  and  editor,  they  t 
be  resolved  in  two  ways, 
point  of  view  may  yield  to 
other  or  one  opinion  may 
draw  from  a  place  of  influi 
“In  the  difference  betwiJ 
publisher  and  editor  of  J 
Gazette,  the  latter  course  fJ 
been  decided  upon.  When  hot^ 
differences  of  opinion  rise  ‘■ 
tween  sincere  men  and  car 
be  resolved,  the  holders  of  tfe::| 
as  in  the  case  of  publisher  n 
editor  of  the  Gazette,  can  ps 
on  the  friendliest  of  terms  s 
wish  each  other  all  success 
the  future.” 


Complimentary  Exchanp 
Mr.  Russ  added :  “The 


ly  increase  during  first  half  of 
the  decade  to  2.7%,  a  fraction 
over  the  annual  estimated  per¬ 
centage  of  increase.  Thus  con¬ 
sumption  was  in  line  with  our 
projected  trend. 

ANPA’s  Forw’ard  Look  to 
1965  predicted: 

U.  S.  newspaper  circulation 
increases  led  by  the  West  and 
South  and  by  small  and 
medium-sized  newspapers  in 
most  regions  of  14%  over  1956; 

U.  S.  newspaper  advertising 
rising  24%  over  1956; 

U.  S.  newspapers  requiring 

nnnnnn^t  prof oundTy’aT^'rTciat^s  the  ve^ 

600-000  tons;  ^  ^r.  Heathb 

Canada  requiring  575,000 
tons  for  all  purposes; 

An  overseas  demand  on  North 
America  of  2,000,000  tons  by 
1965; 

A  total  demand  upon  the  con¬ 
tinental  indust^  of  11,175,000 
tons  of  newsprint  by  1965. 

Our  forecasts  are  not  intend¬ 
ed  as  specific  for  each  year. 

They  constitute,  rather,  future 
trends.  The  goal  may  be  reached 
a  few  years  earlier  or  a  few  porter  and  state  editor.  Whei^ 
years  later  dependent  upon  came  to  Haverhill,  he  was 
actual  economic  conditions.  No  the  city  desk  of  the  Wore"- 
one  can  foretell  exactly  long  Post.  He  has  been  editor  of  W 
running  trends  and  actualities.  Gazette  since  the  death 


done  for  the  newspaper." 

Mr.  Heath  said:  “It 
naturally  with  regret  that 
ends  a  long  and  pleasant  a-s; 
ation.” 

Mr.  Heath  started  in  nc?; 
paper  work  on  the  Mandi-'^ 

w-r  \  ItM* _  TT  _ _ Ir 


(N.  H.)  Mirror.  He  went  f; 
the  Mirror  to  the  Mandi:'^ 
Leader  as  a  reporter,  then' 
the  Manchester  Union  as 


Daily  to  Weekly 


Paragould,  Ark. 

The  Paragould  Big  Picture, 
formerly  moming-Sunday,  has 
turned  to  weekly  publication  be¬ 
cause  of  “economic  pressures.” 
Paragould’s  evening  paper  is 
the  Press-Soliphone. 


George  B.  M.  Houston  m 
Fall  of  1927. 

He  was  a  co-founder  andfc 
president  of  the  New 
Society  of  Newspaper 
a  charter  member  of  the 
tional  Conference  of  Edite’^ 
Writers,  and  a  member  of  ^ 
American  Society  of  NewspSf- 
Editors. 


108 


EDITOR  &  PUBLISHER  for  April  26, 


(\P  Panel  Explores 
l^orld  Plus  Space 


vjrrent  events  in  outer  space, 
^  nd  the  Iron  Curtain  and  all 
)and  the  world  were  described 
detail  by  a  panel  of  Asso- 
M:ed  Press  science  writers  and 
iign  correspondents  at  the 
Jiual  AP  membership  meeting 
fcday  afternoon, 
m'athaniel  R.  Howard,  editor 
the  Cleveland  (Ohio)  News, 
i  moderator  of  the  panel.  He 
[hly  praised  the  AP  for  hav- 
r  such  world  famous  writers 
its  staff  as  the  four  men  on 
panel. 


Haugland:  Rockets 


em  Haugland,  AP  aviation 

tialist  attached  to  the  Wash- 
on  bureau,  who  has  been  at 
e  Canaveral,  Fla.,  since  Dec. 
said  the  Navy  soon  will  blast 
a  bigger  Vanguard,  one  the 
of  a  basketball  instead 
the  grapefruit-size  satellite 
tjied  into  orbit  St.  Patrick’s 
He  pointed  out  that  scien- 
#s  now  expect  Vanguard  I 
circle  the  globe  for  200  years. 
(Jere  will  be  eight  more  launch¬ 
es  of  this  type,  he  said,  with 
5 10  feet  in  diameter. 

•jThe  Air  Force  expects  soon 
make  a  test  of  its  ultimate 
to  send  a  rocket  to  the 
yn,  using  a  Thor  for  the  first 
^|e  and  a  Vanguard  for  the 
ond.  The  Army  expects  to 
Jd  up  more  Army  Jupiters  in 
Explorer  series,  some  car- 
ng  animals  and  perhaps  a 
kn  will  go  up  150  miles  into 
pee  next  year. 

Some  of  our  leading  experts 
»■%  we  are  not  in  too  bad  shape 
that  the  U.  S.  is  ahead  of 
t  Soviets  in  many  fields,”  said 
Haugland. 

Mr.  Haugland  felt  the  present 
of  having  reporters  told 
’ut  a  planned  launching  on 
ivement  they  are  not  to  write 
out  it  until  it  occurs  is  the 
St  way  out  of  the  news  dilem- 
‘  at  Cape  Canaveral. 


portant  that  we  match  the  Rus¬ 
sians  in  this  respect.  It  has 
military  aspects  and  the  nation 
that  is  out  there  can  watch 
troop  movements  all  over  the 
world.” 

Mr.  Blakeslee  reported  it  has 
been  suggested  that  a  satellite 
with  mirrors  could  point  a  fin¬ 
ger  of  fire  into  any  country  or 
could  be  used  to  melt  ice  in  a 
harbor,  to  keep  frost  damage 
from  orange  groves,  to  light 
and  heat  a  city  all  night. 

Among  peaceful  and  practical 
uses  of  outer  space,  he  said, 
would  be  for  w’eather  stations 
to  trace  clouds  across  the  earth. 
Only  one-tenth  of  the  earth’s 
surface  now  has  such  stations. 
The  speaker  foresaw  observa¬ 
tories  and  hotels  on  the  moon 
and  hospital  satellites  on  which 
persons  could  be  treated  for 
heart  trouble  because  of  weight¬ 
lessness  in  space. 

“The  Space  Age  may  be  a 
fountain  of  youth  because  when 
man  travels  faster,  time  does 
not  have  the  same  biological 
effect,”  he  remarked. 


the  Russians  can’t  control  old 
hatreds  between  these  nations. 
There  is  no  friendship  lost  be¬ 
tween  these  so-called  allies. 
The  Soviets  have  played  these 
countries  off  against  each  other. 

“The  one  primary  fact  is  that 
this  is  no  cohesive,  united  area 
bending  to  the  will  of  Russia — 
they  want  as  much  independence 
as  they  can  get,”  he  added. 
“During  the  years  the  Soviets 
have  been  in  power,  they  have 
not  been  able  to  sell  their  sys¬ 
tem.  The  youth  formerly  leaned 
leftish,  but  now  they  lean  right¬ 
ist  and  some  want  to  return  to 
monarchy.  They  have  failed  to 
win  youth.  The  Soviet  eco¬ 
nomic  system  has  brought  a 
lower  standard  of  living. 

“These  people  are  anxious  to 
let  the  West  know  they  are  not 
happy  and  they  are  eager  to 
know  about  the  West,”  said  Mr. 
Swinton.  “Ten  percent  of  the 
Poles  w’ho  get  to  the  West  de¬ 
fect.  One  Pole  stopped  me  to 
say:  ‘Remember  one  thing:  We 
are  not  free.’  ” 

Mr.  Swinton  could  see  no 
possibility  of  detaching  these 
countries  from  the  Soviet  orbit 
as  long  as  the  Soviet  military 
power  dominates  them.  He  ad¬ 
vocated  that  the  West  maintain 
cultural  ties  with  the  satellite 
countries. 


Swinton:  Iron  Curtain 


Stan  Swinton,  general  news 
editor  of  the  AP  World  Serv¬ 
ice,  told  about  the  six  weeks 
he  recently  spent  in  Poland,  Ro¬ 
mania,  Czechoslovakia  and  Hun¬ 
gary  behind  the  Iron  Curtain. 

“My  most  vivid  impression 
was  that  the  Soviets  have  failed 
to  build  a  bloc,  a  monolithic 
union,”  said  Mr.  Swinton.  “Na¬ 
tionalism  is  one  reason  and 


“They  look  to  the  West  des¬ 
perately,”  he  said.  “We  can 
keep  the  door  open.  Not  more 
than  10%  of  them  would  vote 
Communist  in  a  free  election.” 


Morin:  Far  Ea<«t 


Reiman  (Pat)  Morin,  Pulitzer 
Prize-winning  AP  correspond¬ 
ent,  who  has  just  returned  from 
Japan,  Formosa  and  Korea,  dis¬ 
cussed  those  countries. 

“I  have  been  in  the  Far  East 
three  times  in  the  last  few 


*  Blakeslee:  Spare 

I  Very  soon  a  person  —  likely 
aking  Russian — will  travel 
outer  space  and  at  a  distant 
^  man  will  travel  to  the 
rs,”  predicted  Alton  Blakes- 
AP  science  writer. 

'^orth  the  cost?”  he 
{Jkwi.  “The  space  age  is  about 
^  roonths  old  and  it  will  have 
profound  effect  on  human 
It  is  worthwhile  from 
®eral  standpoints.  It  will  sat- 
®'^>’iosity  about  what 
wyond.  The  nation  that 
the  first  exploring  will 
^>n  great  prestige  and  it  is  im- 
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THE  GOLDEN  YEARS— Herbert  W.  Moloney  Sr.  admires  a  golden 
token  of  his  50  years  in  newspaper  business  with  his  partners,  William 
J.  SchmiH  and  Cornelius  A.  Regan.  (Story  on  Page  19). 


OFFICIAL  NOW  .  .  .  Frank  S. 
Hoag  Jr.,  publisher,  Pueblo 
(Colo.)  Chieftain  and  Star,  pins 
his  name  card  on  at  the  registra¬ 
tion  desk  before  starting  the 
rounds  of  ANPA  work  and  pleas¬ 
ure. 


years  and  this  time  I  found 
great  changes,”  said  Mr.  Morin. 
“Japanese  feeling  toward  us  has 
deteriorated  badly,  partly  be¬ 
cause  of  the  nuclear  tests,  be¬ 
cause  of  the  Girard  case  and 
other  reasons.  They  are  moving 
to  normalize  their  relations  with 
the  Russians.  Japan  will  not  go 
Communist,  but  it  may  go  So¬ 
cialist.” 

“Korea  is  a  very  bright  spot 
and  we  can  be  proud  of  what 
we  and  they  are  doing  there,” 
reported  Mr.  Morin. 

Mr.  Morin  felt  that  time  is 
running  out  in  Formosa  as 
Chiang  Kai-shek  is  72  and 
many  of  the  older  soldiers  who 
have  the  greatest  emotional 
drive  to  go  back  to  the  main¬ 
land  of  China  are  being  mus¬ 
tered  out  of  the  army.  He  said 
good  intelligence  is  obtained 
from  Red  China  and  free 
Chinese  land  with  radios  and 
smuggle  out  people. 

Chinese  leaders  in  Formosa 
do  not  envision  a  vast  operation 
in  landing  on  the  mainland  but 
believe  that  if  a  big  raid  was 
made  the  whole  Red  regime 
would  go  up  in  flames,  Mr. 
Morin  said.  The  U.  S.  will  not 
support  them  and  they  lack 
shipping  for  a  large-scale  land¬ 
ing,  he  added. 

• 

2  New  Directors 

Bloomington,  Ill. 

Davis  Merwin  Jr.  and  Thomas 
R.  Ives  have  been  elected  to  the 
board  of  directors  of  The  Daily 
Pantagraph.  Other  directors 
are  Adlai  E.  Stevenson,  Davis 
Merwin  Sr.  and  Loring  Merwin. 
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INTERNATIONAL  DICTATION 


Unions  Break  Down 


True  Local 


Bargaining 


The  shift  away  from  local 
union  negotiations  presents  the 
most  important  problem  now 
facing  ANPA  members  in  labor 
relations,  the  Special  Standing 
Committee  reported. 

Free  local  bargaining,  the 
committee  said,  has  been  super¬ 
seded  by  edict  of  international 
unions. 

“Under  this  yoke,”  the  report 
stated,  “local  parties  have  been 
strained,  often  to  the  breaking 
point,  to  maintain  fair  and  rea¬ 
sonable  local  bargaining.  Usual¬ 
ly  the  publisher  who  bargains 
locally  soon  finds  his  local  group 
is  forced  to  deal  with  him  on  a 
basis  of  orders  from  union  head¬ 
quarters.” 

The  committee’s  58th  annual 
report  said,  in  part: 

Increased  production  of  daily 
newspapers  has  been  achieved 
by  inventive  genius  and  expert 
management  only  to  a  limited 
extent  because  most  newspaper 
unions  aggressively  oppose  any 
change.  That  was  the  cause  last 
year  of  nearly  all  strikes  by  the 
International  Typographical 
Union. 

Those  eighteen  ITU  strikes 
forced  12  newspapers  to  con¬ 
tinue  publication  without  that 
union.  In  each  instance  the  local 


PAUSE  . .  .  Charles  S.  Wesley,  as¬ 
sistant  publisher,  Adrian  (Mich.) 
Telegram,  takes  time  out  from  an 
ANPA  meeting  for  a  cool  drink. 
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group  was  ordered  by  ITU  to 
refuse  arbitration. 

Newspaper  negotiations  are 
local.  There  are  no  regional  or 
national  wage  agreements.  That 
means  all  contracts  should  be 
local.  But  most  contracts  are 
loaded  with  national  union  edicts 
imposed  by  distant  union  head¬ 
quarters.  The  local  union  does 
not  have  local  independence. 
Hence  the  average  newspaper 
contract  means  local  agreement 
on  wages  and  hours  plus  inter¬ 
national  dictation  on  many  other 
provisions. 

Each  year  more  publishers 
adopt  new  and  improved  print¬ 
ing  equipment  and  processes  to 
get  better  production.  Compel¬ 
ling  them  to  this  course  are 
added  costs  and  more  competi¬ 
tion. 

Newspaper  unions  have  been 
reluctant  to  accept  improve¬ 
ments  in  production.  Union  re¬ 
sistance  to  technological  ad¬ 
vances  has  taken  many  forms. 
Where  pressed  to  the  inevit¬ 
ability  of  accommodating 
changes  in  equipment  or  proc¬ 
esses,  unions  seek  to  exploit  the 
transition. 

Jurisdictional  Aggression 

Recent  strides  in  the  develop¬ 
ment  of  photocomposition  proc¬ 
esses  have  created  a  virtual 
revolution  among  newspaper 
mechanical  unions.  ITU  has 
adopted  a  policy  of  jurisdic¬ 
tional  aggression  founded  on  the 
principle  that  “all  work  which 
supplants  or  which  is  compar¬ 
able  to  the  duties  customarily 
constituting  composing  room 
work  under  conventional  or 
long-established  practices  is 
properly  within  the  jurisdiction 
of  the  ITU.”  This  sweeping 
policy  conflicts  with  the  juris¬ 
dictional  claims  of  other  unions 
which  have  done  little  to  stop 
ITU  invasion.  Hence  employee- 
employer  relationships  have 
suffered  and  the  development  of 
new  processes  has  been  retarded. 

ITU  has  made  clear  it  will  not 
reconcile  its  objectives  with  op¬ 
posing  views  of  employers,  other 
unions,  NLRB,  or  the  Courts. 

Publishers  have  made  diver¬ 
gent  efforts  to  resolve  conflicting 
union  interests  upon  the  founda¬ 
tion  of  legal  and  complex  prac¬ 
tical  considerations  affecting  in¬ 
dividual  newspapers.  Results 
vary,  but  it  is  obvious  many 
production  gains  available  from 


MR.  CEE  PEE — D.  B.  Rogers,  at 
left,  congratulates  Charles  H. 
Peters  of  the  Montreal  Gazette 
as  his  successor  as  president  of 
The  Canadian  Press.  (Note  that 
the  new  president's  initials  are 
C.P.) — Story  on  page  50. 


technological  improvements  have 
been  sacrificed. 

Arbitration 

Last  year  there  were  two 
main  achievements  in  arbitra¬ 
tion.  The  International  Arbitra¬ 
tion  Agreement  with  the  press¬ 
men  was  renewed  for  another 
five  years,  and  1957  produced 
more  arbitration  awards  than 
in  any  previous  year. 

Renewal  of  the  contract  with 
the  International  Printing 
Pressmen’s  Union  maintains  the 
oldest  arbitration  document  in 
American  labor.  No  weatherman 
can  predict  the  labor  climate 
for  the  coming  year.  But  an  ar¬ 
bitration  contract  is  more  re¬ 
liable  than  the  Farmer’s  Alman¬ 
ac  in  predicting  reasonably  good 
weather  for  the  parties  who 
have  executed  that  document. 

Last  year  fifty-two  arbiters 
decided  eighty-seven  cases. 

Newspaper  Strikes 

A  strike  is  costly  in  time  and 
money  for  publishers  and 
striking  unions.  More  important 
is  the  public  loss  if  the  paper 
can’t  publish.  Everybody  loses 
when  there  is  no  newspaper. 

Strikes  follow  a  complete 
breakdown  of  negotiation  and 
conciliation.  Hence  ANPA  em¬ 
phasizes  arbitration,  not  as  the 
panacea  for  all  ills,  but  as  an 
effective  means  of  maintaining 
service  to  the  public. 

In  the  past  sixteen  years 
strikes  have  ended  union  em- 


ITU  Council 
Asks  Powerl 
Revise  Laws 

The  Executive  Council  ol: 
International  Typogra" 
Union  is  asking  the  niembfr- 
to  give  it  authority  to  res: 
the  General  Laws  to  meet;; 
cial  bargaining  situation, 
referendum  is  scheduled  May 
the  same  day  as  the  eleo 
of  ITU  officers. 

In  the  recent  court  actwn 
volving  the  Haverhill  (Mi 
Gazette,  the  ITU  officers  tool 
upon  themselves  to  offer 
amended  clause  on  General  b 
so  as  to  escape  an  injunct: 
The  court  ruled  that  the  orip 
General  Laws  clause,  whicl; 
contained  in  most  ITU  contn 
with  publishers,  imposes  a  c! 
shop  in  violation  of  the  T; 
Hartley  Law. 

Woodruff  Randolph,! 
president,  and  the  other  oS: 
constituting  the  Executive  Co 
cil  have  proposed  a  const, 
tional  amendment  to  permit; 
Council  to  amend  the  lavs 
the  event  any  General  La* 
unenforceable  or  proscribed) 
cause  of  court  decision  or  act  i 

Leaders  of  the  Indeperid 
Party,  in  support  of  Hoii 
Murray  of  Richmond,  preside 
tial  candidate,  are  charging  t; 
the  ITU  is  in  a  more  cr;*i( 
position  now  than  it  was  in  15 
when  the  Randolph  defense?: 
gram  was  promulgated. 

Elmer  Brown,  a  former  I’ 
vicepresident,  is  the  Proft! 
sives’  candidate  to  succeed  II 
Randolph,  who  is  retiring. 

The  union  is  faced  with 
attack  on  its  “closed  shop”  ' 
tract  for  mailers  in  New  T: 
City.  A  National  Labor  Kt. 
tions  Board  examiner  has  t« 
ommended  an  order  against: 
enforcement  of  the  clause  in  d 
case  of  the  New  York  Newss 
Wall  Street  Journal. 

In  answer,  the  Randolph  * 
ministration  has  announced  j 
both  the  Colorado  SprM 
(Colo.)  Free  Press  and  ■ 
J amestown  (N.  Y.) 
financed  by  Unitypo,  are  j 
sale,  but  not  to  the  local  ?* 
lishers  against  whom 
have  been  waged  for  seTd 
years. 


ployment  on  110  newspapers. 
During  that  period  one  group — 
ITU — has  lost  employment  on 
94  papers  as  reported  in  our 
Bulletin  5646-B.  Thus  ITU  has 
taught  many  publishers  how  to 
publish  without  ITU. 

Here  is  the  record  of  news- 

(Continued  on  page  113) 


Prize  for  Book 

Dr.  Frank  Luther  Mott^ 
ceived  a  Bancroft  prize, 
stipend,  from  Columbia 
versity  this  week  for  VoL  < ' 
“A  History  of  American  IW 
zines.” 


EDITOR  SC  PUBLISHER  for  April  26, 


J 


icil 

'ert 


t^DAY  SESSIONS 


iWS 


kuto  Dealers  Bow  to  News; 
pally  Hires  Adult  Carriers 


ncilof 

nprar^: 


Sales  Plans,  Rate  Changes,  Etc. 


lations. 
ed  Ma: 
>e 


actnn 
ll  (M 
:ers  toc^ 
offer 
leralla 
injunc'-! 
he  orlj: 
,  whick 
I  contr 


The  traditional  Tuesday  Ses- 
ns  of  the  ANPA  Convention 
a  free-wheeling  time  for 
■iishers  to  swap  ideas  and 
tell  what  they’re  doing  to 
i|eet  problems.  Chairmen  for 
circulation  group  are 
lided  by  a  printed  booklet  of 
Jestions  on  pertinent  topics. 
Reporters  are  briefed  on  the 
;ussioriS. 
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Publishers  Tell  of  Innovations, 


The  Ads  Return 


nf 


1  h  automobile  dealers  are 

,  ^\frertisirig  again  in  the  Bur- 
(Calif.)  Review  after  boy- 
:ting  that  Copley  newspaper 
:ee  late  in  February  because 
printed  recession  news. 

Hoyt  Cater,  publisher,  said 
|e  auto  men  joined  last  week 
a  two-week  “You  Auto  Buy — 
:w”  program.  The  Review 
Jrried  two  full  pages  of  classi- 
^  display. 

“We  think  we  are  friends 
.^ain,”  Mr.  Cater  said.  “It 
in’t  cost  us  a  great  deal  of 
ney.  Now  they  understand 
pt  newspapers,  big  or  small, 
]'Jst  run  the  news  whether  it 
Rood  or  bad. 

“Personally,  I  don’t  think 
are  any  small  newspapers. 
*  are  all  big  in  the  service 
f  perform  for  our  readers.’’ 
Mom  Review  has  a  circulation 
.v—  When  it  carried  an 

Jr  report  assessing  the  reces- 
A’''  the  local  merchants  tele- 
^Phed  their  resentment.  Mr. 
noyt  published  their  telegram 
‘  his  front  page. 

Mr.  Cater  said  national  auto 
iinced^P  after  he  informed 

*?encies  and  automobile 

^nufacturcrs  about  the  situ- 

We’ll  never  let  anyone  run 

ll  -  for  us,’’  he  said, 

increased  circulation  re- 
^  from  the  affair,  he  added. 
Fe  minister  sent  $2  from  a 
I'^pital  bed  toward  a  subscrip- 
yriting:  “God  bless  you! 
s  IS  the  kind  of  free  press 
'  will  save  America.’’ 


000  circulation  was  created  by 
Walter  R.  Beaumier,  Lufkin 
(Tex.)  News.  He  announced 
that  his  entire  circulation  of 
8,035  is  now  being  delivered 
by  adults  in  automobiles.  One 
husband  and  wife  team  makes 
a  grross  profit  of  $200  a  week, 
with  gasoline  and  depreciation 
on  their  car  their  only  expense. 
They  deliver  1,100  copies  over 
a  135-mile  route. 

Mr.  Beaumier  said  three 
years  ago  under  the  Little  Mer¬ 
chant  Plan  he  had  53  carriers. 
The  problem  of  replacements  at 
football  season,  baseball  season, 
and  as  the  boys  grew  older  had 
him  floored.  Now  he  has  11 
adults,  costs  no  more,  and  the 
adults  like  their  part-time  jobs, 
he  said. 


advertising  departments  are  suf¬ 
fering  accordingly. 

The  Montreal  Star  has  insti¬ 
tuted  an  eight-months  training 
course  for  young  men  recruited 
from  colleges  for  the  advertis¬ 
ing  department. 

David  Brickman,  general  man¬ 
ager,  Malden  (Mass.)  News, 
said  the  fact  that  fewer  public 
relations  jobs  are  being  offered 
to  June  graduates  should  entice 
more  youths  into  the  newspa¬ 
per  business. 


Time  to  Check  on  Growth 


Robert  M.  Speidel,  editor, 
Visalia  (Calif.)  Times-Delta, 
called  for  a  re-evaluation  of  the 
growth  of  newspapers. 

“Growth  without  re-evalua¬ 
tion  leads  to  waste  and  ineffi¬ 
ciency,’’  he  declared,  “And  re- 
evaluation  without  growth  can 
at  best  minimize  waste  and  in¬ 
efficiency.” 


Recruitment,  Training 


Trend  to  Volume  Rate 


In  discussions  of  increasing 
ad  revenues,  members  attend¬ 
ing  the  10,000  to  50,000  session 
reported  a  trend  away  from  the 
flat  rate  to  a  volume  rate.  More 
newspapers  were  said  to  be  ex¬ 
perimenting  with  volume  and 
frequency  discounts. 

There  was  considerable  talk 
on  the  wisdom  of  selling  na¬ 
tional  advertisers  on  a  local 
basis,  that  is,  to  go  through  the 
manufacturer’s  local  distributor 
instead  of  making  contact  with 
executives  in  the  manufacturer’s 
home  office. 

On  the  matter  of  ROP  color, 
there  was  some  discussion  on 
the  best  way  to  charge  for  color. 
Some  members  argued  that  a 
flat  rate  should  be  sought  in¬ 
stead  of  what  is  now  often 
termed  a  “penalty  rate.” 


Grculation  Holding  Up 


1200  a  Week  on  Route 


^  excitement  among  pub- 
with  papers  under  10,- 
•^ITOR  ac  PUBLISHER 


Leslie  G.  Moeller,  School  of 
Journalism,  University  of  Iowa, 
suggested  grants  to  journalism 
schools  to  finance  studies  which 
he  thought  would  help  discover 
particularly  what  young  people 
like  to  read. 

Professor  Moeller  also  sparked 
discussion  on  recruiting  young 
people  for  newspaper  careers. 
He  reported  on  a  survey  he  had 
made,  with  a  relatively  small 
sample,  in  which  he  asked  young 
people  their  career  preferences. 
Newspapers  were  halfway  down 
a  list  of  50  choices,  and  right 
next  to  morticians.  The  question 
of  newspaper  pay  was  not 
brought  up. 

This  group,  too,  evinced  con¬ 
cern  over  recruitment,  not  so 
much  that  manpower  was  lack¬ 
ing,  but  that  the  right  kind  of 
talent,  well  trained,  was  not 
available.  Not  only  editorial  but 


A  poll  of  the  under-10,000  cir¬ 
culation  session  on  the  effects 
of  the  current  recession  on  cir¬ 
culation  found  no  daily  report¬ 
ing  a  circulation  loss. 

Twenty-one  of  32  newspaper 
publishers  voting,  reported  a 
gain  in  circulation,  and  11  said 
the  gain  had  been  made  despite 
an  increase  in  price. 


Just  As  Much  News 


There  was  general  agreement 
that  despite  advertising  losses, 
newsholes  would  not  be  reduced. 

Edward  J.  Hughes,  Port 
Chester  (N.  Y.)  Daily  Item,  re¬ 
porting  for  papers  under  50,- 
000,  said  “quite  clearly  there 
is  no  tightening  up  in  space 
devoted  to  news,  despite  reces¬ 
sion  and  reduced  advertising.” 

The  over-$50,000  group  spent 
some  time  discussing  the  kind 
of  news  that  should  be  put  into 
their  papers.  There  was  a  gen¬ 


for  April  26,  1998 


George  Helm  and  William  Fan¬ 
ning  of  Weitchesfor  Newspapers 
waif  for  the  next  event  on  the  pro¬ 
gram. 

eral  feeling  that  people  were 
“hungry  for  science  news.”  Both 
the  Salt  Lake  City  Desert  News 
and  the  Worcester  Telegram- 
Gazette  reported  intensified  cov¬ 
erage  of  local  universities  with 
good  results. 

«  *  e 

126  with  9  Columns 

It  was  reported  that  as  of 
Feb.  26  there  were  126  ANPA 
newspapers  out  of  830  that  have 
adopted  the  nine  column  for¬ 
mat.  Newsprint  savings  from  9 
to  10%%  were  reported, 
e  «  « 

Cost-Cutting  Discount 

Lisle  Baker  Jr.,  general  man¬ 
ager,  Louisville  (Ky.)  Courier- 
Journal,  reported  success  in 
cutting  costs  of  ad  composition 
by  offering  advertisers  a  small 
discount  for  submitting  their 
copy  according  to  prescribed 
standards.  The  advertiser  is 

charged  for  any  changes  in 
copy  and  is  therefore  encour¬ 
aged  to  get  copy  right  the  first 
time. 

*  *  * 

’Smallest  Boom  in  Years* 

Publishers  of  papers  under 

10,000  circulation  were  inclined 
to  the  view  their  towns  were  ex¬ 
periencing  the  “smallest  boom  in 
years.”  Asked  for  a  show  of 
hands  as  to  who  among  them 
had  laid  off  help,  only  three  re¬ 
sponded  affirmatively.  Unusual 
and  not  to  be  considered  as  an 
index  was  Lincoln  O’Brien, 
Farmington  (N.  M.)  Times,  who 
reported  circulation  up  25%,  ad¬ 
vertising  up  40%.  His  paper  is 
located  in  uranium  and  oil  coun¬ 
try. 

Papers  of  higher  circulations 
said  the  linage  dip  was  mostly 
in  classified.  “Help  Wanted”  is 
definitely  off. 


Ill 


ANPA 

(Continued  from  page  13) 


ment  of  the  goal  of  a  higher  are  when  they  lay  the  facts  be- 
standard  of  living  which  we  all  fore  them. 

seek.  Instead,  it  forces  prices  up  “We  have  no  panacea  for  end- 
for  everybody  and  no  one  gains,  ing  the  recession.  Decisions  of 
“Persons  who  refuse  to  rec-  executive  branch  of  the 

oe-nize  the  natural  laws  of  ec-  Federal  government  or  legisla- 


designed  to  make  certain  that  ognize  the  natural  laws  of  ec-  r  eaeral  government  or  legisia- 
the  public  obtains  better  reports  onomics  are  doing  a  disservice  tion  enacted  by  the  Congress 
and  by  all  modern  methods  of  to  everyone  on  the  newspaper  cannot  by  themselves  turn  the 
reporting  which  can  be  used  team.  Forthright  leadership  by  tide.  A  confident  American  peo- 
with  due  regard  to  the  proper  management  and  labor  is  the  or-  Pl®  wili-  But  continuing  lead- 
conduct  of  a  fair  and  open  der  of  the  day.  Until  we  have  ership  and  wise  legislation  can 


are  when  they  lay  the  facts  be-  T  T  O  CTt  "O  i 

fore  them.  O  b  1  KegfetS 

“We  have  no  panacea  for  end-  C? 

ing  the  recession.  Decisions  of  T  T  t  i.'l  i) 

the  executive  branch  of  the  J^0  17  Of^Ol 

Federal  government  or  legisla-  ^ 

tion  enacted  by  the  Congress  r»rAr*L^ 

cannot  by  themselves  turn  the  J^rOCK.  OLOIa’ 
tiHp  A  onnfifipnt:  Ampriran  npo-  » 


Washing 

The  “Truman  Letters” 


trial.  that  we  shall  continue  to  operate  contribute  to  the  strengthening  two  notable  additions  this 

“I  am  proud  in  the  knowledge  in  an  atmosphere  of  crisis.  precious  and  intangible  A.  written  message  to  ' 

that  that  has  been  the  sole  ob-  <‘jf  were  to  ask  if  we  — confidence.  These  are  House  Banking  Committee  j; 

jective  of  this  association  have  a  single  major  problem  and  knowledged  that  the  for: 

throughout  the  period  of  con-  wViat  it  i<?  we  would  aeree  it  Patriots  m  high  councils  in  gov-  President  erred  in  denying 
troversy.”  "oncer^s  tL  pubTsh^rng  ?  I""”’’  an  exclusive  intervie. 


troversy.”  concerns  the  publishing  of  bet-  ernment  in  ousiness,  in  laoor  gave  an  exc  usive  interviei 

The  vice  of  Canon  35,  he  ter  newspapers  in  the  face  of  Arthur  Krock  of  the  fJ 

stressed,  is  that  it  is  of  the  na-  ^he  narrowing  margin  between  Times,  in  1950.  I 

ture  of  a  legislative  enactment  income  and  expense.  Only  harm-  f  devise  easy  ways  2.  A  letter  to  Mr.  Krock  5 

arbitrarily  designed  to  deprive  fyj  results  can  come  from  a  1®®  fatal  course  of  infla-  ^retting  his  denial  at  the  a 

judges  of  control  of  their  courts  continuation  of  the  present  being  moved  by  mittee  hearing  and  pxplair 


and  to  discriminate  between  trend.” 
publicly  accepted  methods  of  re¬ 
porting  trials.  Rigid  enforce¬ 
ment,  he  said,  has  been  proven  gom 
impossible  of  achievement.  .  . 


Dwight's  Keynote 


,  „  *  noble  principles. 

■  “Why  shouldn’t  we  be  of  high 

Bright  Spot  spirits  as  we  look  into  the 

future?  The  magnificent  accom- 
Some  restrictive  forces  pUshments  of  the  American  peo- 
ainst  the  free  flow  of  ^i®ws  pjg  jjj  era  since  the  end  of 


against  the  free  flow  of  news 


and  advertising  listed  by  Mr.  ^r^j.  g  is  proof  of  our 


it  resulted  from  memory  lai 
faulty  by  the  passing  of  yra 
and  a  belief  that  “you  j: 
being  used  to  make  a  whipc: 
boy  out  of  me.” 

Former  President  Trurj 
had  been  confronted  by  a  qa 


Dwight  were  the  American  Bar  =trene’th  to  perform  and  our  i"  coniioniea  oy  a  qa 

Standstill  productivity  and  Association’s  Canon  35  against  caoacitv  to  create  Anv  people  Krock  intmview  j 

rowing  costs  are  the  bane  of  pn„rtronm  nhofo^ranhv  taxe.s  in  .T.  unemployment  running  as  rj 


growing  costs  are  the  bane  of  courtroom  photography,  taxes  in  X  "i;  ^  ;;w\.rhavV^^^  unemployment  running  as  rj 

newspaper  publishing  today,  some  places  on  newspaper  ad-  never  run  to  cover  Nor  will 

William  Dwight,  Holyoke  ^ertisiSg  and  the  teidency  of  pank  ^hen  Jhe  dvnamic  Mr  Truman  was 

(Mass.)  Transcript -Telegram,  officeholders  to  promote  secrecy  surge  readjusts  under  the  pres-  process  of  condemning! 
retiring  president  of  the  Ameri-  jn  government.  sures  3  the  bask  laws  of  eS-  ^^fenhower  administration  . 

can  Newspaper  Publishers  As-  ,  ...  .  oasic  laws  ot  eco  recognizing  the  gravity 

sociation,  warned  in  an  address  ^he  speaker  pointed  out  that  nomics.  We  are  the  most  pros-  ^  ^.^^biess  total  of  that  amoi 
at  the  Wednesday  morning  ses-  newspapers  are  being  attacked  perous  people  in  the  worlffi  the  quotation  was  irt: 

Sion  of  the  72nd  annual  ANPA  ^raeaved  because  they  print  A  nation  that  can  perform 
_ _ _ 4.; _  too  much  news  about  the  busi-  the  wonders  we  have  and  are  rr^,  , 


retiring  president  of  the  Ameri-  government 
can  Newspaper  Publishers  As-  , 

sociation,  warned  in  an  address 
at  the  Wednesday  morning  ses-  newspapers  ai 
Sion  of  the  72nd  annual  ANPA  smeared  1 
convention.  too  much  new 


“A  nation  that  can  perform 
the  wonders  we  have  and  are 


a  jobless  total  of  that  aitiod 
when  the  quotation  was  irti 
duced. 

The  letters  were  made  a  fij 


.  ,  ■  .  ,  .  ness  decline  or  because  they  now  doing  is  not  going  second  -  ■  ...  ^  \ 

“An  alarming  trend  in  our  ^^o  little  about  it.  rate.  the  committee  rewrf 


,  print  too  little  about  it.  -  „  ,  .....  _ _ _ 

operations  is  the  failure  to  de-  , .  .  ,  all  ViaH  hpttar  taka  a  Krock  added  the  comment  J 

velope  productivity  gains  to  hshtiTtellLTarthr  peCk  good  Lrat  ourselves  a^  Mr.  Truman  said  nothing 

match  increased  wages  and  the  pie  and  as  a  country,  do  sLe  suggest  such  employment  r. 

shorter  hours  and  more  abund-  ea^Ue  it  ”  he  obser^re^  adding  and  subtracting  of  our  s^PorJable  ,  was  desirabk 

ant  fringe  benefits,”  declared  can  taxe  it,  ne  oDservea.  .  .  liabilities  An  intel-  Mr.  Truman’s  messages  m 

Mr.  Dwight.  “There  is  the  bask  fS  ap^r^  postmarked  April  16,  two  . 

cause  of  our  inflation.  Amen-  ^  solved  by  a  citizenry  that  .  American  people  after  his  committee  appearari 

ean  industry  today  is  eomplain-  S  hfvo 'enormous  natural  p^ers!  (ESP,  April  IP,  page  IW 

iner  that  costs  are  now  ineroas-  '-'U  t“®  otner  nana  our  prou  _  _  _  _  »  *  * 


‘We  all  had  better  take  a 


Krock  added  the  comment  a 
Mr.  Truman  said  nothing  i 


ing  that  costs  are  now  increas-  otner  nana  our  prop-  -  -  "ius  to  use  them 

ing  faster  than  output  This  *ems  are  greatly  multiplied  by  genius  ^  use  inem. 

mg  lasier  tnan  output,  inis  through  misguided  realization  of  this  will  be 

has  been  our  trouble  all  along.  ,.'‘u  tnrougii  misguia^  greatest  storv  the  Ameriean 

We  have  accomplished  verv  lit-  Paternalism  or  mean  or  short-  greatest  sto^  tne  American 

tie  in  increasing  productivity.”  sighted  interests  seek  to  keep  newspaper  can  tell. 

the  facts  from  the  people.” 


Mr.  Truman’s  messages  ft 
postmarked  April  16,  two  di! 
after  his  committee  appearart 
(E&P,  April  19,  page  128.) 


Need  Financial  Strength 

Faith  in  the  Public 

Mr.  Dw'ight  warned  his  fel¬ 
low  publishers  that  only  the  “The  daily  newspapers  of  the 
newspaper  which  is  strong  fi-  country  continue  to  strive  to 


Admits  Faulty  Memory 

The  Chicago  American  : 
ported  that  it  had  reache(i ) 
Truman  at  his  home  at  1- 


lacis  irom  me  people.  Right  to  Know  Truman  at  his  home  at  Ir 

Faith  in  the  Public  J.  Hale  Steinman,  Lancaster  Mo.  and  que* 

The  daily  newspapers  of  the  ^aSs'^T^bHc  °inf^^  that  the  Krock  iutemew  ' 
ntry  continue  to  strive  to  ^ion  seems  to  be  on  its  way.  j^uppen;  it  came  out  of 

dish  better  newspapers  It  He  said  the  passage  of  the  Moss 


nancially  “can  be  strong  to  pay  publish  better  newspapers  It  He  said  the  passage  of  the  Moss 
the  good  salaries  and  wages  now  is  surprising  to  note  that  as-  gjjj  biggest  step  in  the 

- 1  -  1 - >,  saults  are  made  on  us  for  the 


normal  in  our  business.” 


right  of  the  citizen  to  know 


The  ANPA  president  urged  way  we  present  the  course  of 


not  happen;  it  came  out  of  " 
air.” 

Mr.  Truman  was  quote(i  i 
saying  he  had  “forgotten" 
the  interview  and  he  regre 


management  and  labor  to  work  the  recession.  “Extravagance”  incompetence,  statement, 

together  to  use  technological  im-  “The  smears  which  from  time  manipulations,  and  sharp  prac-  “But  you  know,”  the  Ameri 
provements  to  increase  produc-  to  time  are  leveled  at  newspa-  tices  in  local  or  national  govern-  can  reported  the  former  PrS 
tivity  an(i  to  “open  up  a  new  pers  will  never  deter  us  from  ment  must  not  be  TOP  secret,”  dent  as  saying,  “when  you  i? 
life  of  leisure  and  culture  for  our  purpose  to  bring  all  the  in-  said  Mr.  Steinman.  “If  newspa-  P®ar  before  committees,  « 

formation  we  can  gather  to  as  pgrs  were  not  stymied  by  this  they  throw  questions  at  you,  P 


‘However,  some  of  our  craft  many  people  as  we  can  reach. 


said  Mr.  Steinman.  “If  newspa-  pear  before  committees, 
pers  were  not  stymied  by  this  they  throw  questions  at  you,' 
cloak  of  power  and  authority  can’t  always  think  as  fast  i 


union  leaders  continue  to  refuse  “A  constructive  and  confident  that  public  seiwants  love  to  dis-  your  memory  doesn’t  al« 
to  permit  the  full  use  of  new  attack  on  the  recession  cannot  play  (because  the  power  of  it  work  so  good.” 
machinery  which  increases  out-  be  made  by  throwing  sand  in  all  is  one  of  the  attractions  Mr.  Truman  said  Dean 
put  and  improves  our  product,”  the  public’s  eyes  or  by  asking  it  which  goes  with  a  government  son,  his  secretary  of  state. 


said  Mr.  Dwight.  He  added:  to  bury  its  head  like  an  ostrich,  job)  we  would  not  be  distracted  refreshed  his  memory  when' 

“This  is  short-sighted  and  From  all  sides  the  people  are  by  so  many  Congressional  in-  talked  to  Mr.  Acheson  after  - 

does  not  meet  the  demands  of  being  asked  to  show  confidence,  vestigations  as  to  official  mis-  former  secretary  made  a  spe 

the  times.  This  is  what  fires  in-  but  who  is  showing  confidence  conduct  which  usually  come  in  Kansas  City  on  Tuesday, 

flation  and  thwarts  the  attain-  in  the  people?  The  newspapers  after  the  horse  is  stolen.  American  reported. 
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refreshed  his  memory  when 
talked  to  Mr.  Acheson  after '■’ 


i'lorida  State 
[-School  to 
]e  Closed 

Tallahassee,  Fla. 
The  Board  of  Control  has 
!ted  to  close  Florida  State  Uni- 
-sity’s  school  of  journalism. 
Acting  on  recommendations  of 
study  committee,  the  board 
iciiied  to  eliminate  “duplica- 
;n"  and  concentrate  under- 
raJaatc  journalism  courses  at 
«  University  of  Florida, 
linsville. 

No  date  has  been  set  for  the 

afige. 


Kenneth  MacDonald,  left,  editor  ot  the  Des  Moines  Register  and  Trib¬ 
une,  with  Marshall  Field  Jr.,  editor  and  publisher  of  the  Chicago  Sun- 
Times,  at  an  ANPA  event. 


Dean  Laurence  R.  Campbell 
FSU’s  school  called  it  “a 
setback  to  journalism 
cation  in  Florida.”  At  FSU, 
said,  the  liberal  arts  ap- 
ach  has  been  stressed,  rather 
vocational  emphasis. 

FSU  school  has  more  than 

I  undergraduate  majors,  and 
en  graduate  students.  It  has 
ieved  considerable  recogpii- 
n  in  the  field  of  journalism 
waich.  Dr.  Sidney  Kobre,  di- 

*tor  of  the  Institute  of  Media 
search,  had  12  years  experi- 
ce  in  newspaper  work. 

The  study  was  made  for  the 
jjoard  of  Control  by  a  group  of 
Ajecialists  who  concluded  that 
best  prospect  for  develop- 
ijent  of  quality  programs  of 
fessinnal  education  in  jour- 
>m  was  at  the  University 
Florida. 

Those  making  the  study  were 
-Ralph  D.  Casey,  Minnesota; 

Norval  Neil  Luxon,  North 
-">lina;  and  Herbert  Brucker, 
|j-or  of  the  Hartford  (Conn.) 
int. 


masa  Howe  Award 
or  John  Luttrell 

Boston 

John  Luttrell,  former  Boston 
ly  Record  reporter,  now  as- 
ant  news  director  of  WBZ- 
won  the  Amasa  Howe 
‘^ard  of  the  Boston  Press  Club 
b^  the  best  writing  of  public 
ficance  at  the  eighth  annual 


■J'ner  of  the  Boston  Press  Club, 
“pril  21. 

i  Judges  of  the  competition  se- 
a  series  of  articles,  writ- 
tn  by  Mr.  Luttrell  for  the  Daily 
1  w  conditions  at 

Women’s  Reformatory  in 
[‘^'"Kham.  The  stories  re- 
F-ted  in  a  far-reaching  probe 
state  agencies.  Mr.  Luttrell 
[^congratulated  at  the  dinner 
twernor  Foster  Furcolo  and 
received  a  $500  bond  and  a 
raui  Revere  Bowl. 
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Local  Bargaining 

{Continued  from  page  110) 


papers  lost  by  unions  in  the 
past  16  years: 

Papers 
Total  Lost 

Union  Strikes  By  Unions 
I.T.U.  (Typo)  .  62  90 

I.T.U.  (mailers)  2  4 

Guild  .  2  2 

I.P.P.&A.U.  ...  5  6 

I.P.E.U .  1  3 

I.S.&E.U .  4  5 


TOTAL . 76 
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The  total  excludes  continu¬ 
ing  1957  strikes  settled  this 
year  in  Dayton,  Ohio,  and  St. 
Paul,  Minn. 

Last  year  many  strikes  were 
of  short  duration.  Some  lasted 
only  a  few  hours.  Most  import¬ 
ant  were  those  called  by  IMU 
mailers  in  Detroit  closing  three 
papers  for  a  week,  and  by  ITU 
mailers  in  Boston  that  stopped 
three  dailies  for  three  weeks. 

ITU  again  called  the  majority 
of  strikes  in  1957,  a  total  of 
eighteen,  of  which  nine  continue 
with  the  struck  papers  still  pub¬ 
lishing. 

In  1947,  after  amendment  of 
the  National  Labor  Relations 
Act,  ITU  adopted  a  “no-con- 
tract”  policy  to  kill  each  con¬ 
tract  as  it  expired.  ANPA  in¬ 
itiated  NLRB  action  that  re¬ 
vived  local  bargaining.  But 
ITU  has  persisted  in  dictating 
unlawful  demands  for  work  out¬ 
side  the  composing  room  plus 
other  requirements  lately  con¬ 
demned  by  the  Courts.  The  re¬ 
sult  has  been  more  protracted 
negotiations,  more  strikes,  and 
less  ITU  contracts  than  existed 
ten  years  ago.  While  there  are 
now  twenty-two  more  ITU 
agreements  than  last  year,  the 
current  total  is  still  sixty-seven 
below  1956,  and  eighty-two  less 
than  the  all-time  ITU  high  that 
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existed  in  1947  before  the  un¬ 
lawful  ITU  “no-contract” 
policy. 

GEORGE  N.  DALE,  Chair¬ 
man;  Richard  H.  Amberg,  Pey¬ 
ton  Anderson,  Eugene  C.  Bish¬ 
op,  William  A.  Dyer,  Jr.,  Hugh 
B.  Patterson,  Jr.,  Albert  Spend- 
love. 

S-T  Building 
Wins  2  Awards 

Chicago 

The  Chicago  Sun-Thnes’  new 
building  was  awarded  two  cita¬ 
tions  for  superior  design  and 
construction  by  a  special  jury 
of  the  Chicago  Chapter  of  the 
American  Institute  of  Archi¬ 
tects. 

One  of  the  top  honors  went 
to  the  Sun-Times  for  “excellence 
in  fabrication,  craftsmanship 
and  erection”  of  the  ribbed 
aluminum  paneling  used  on  the 
building’s  exterior  and  for  its 
development  from  creative  de¬ 
signs  by  the  building’s  archi¬ 
tects,  Naess  &  Murphy. 

• 

S54,000  Damage 

Clarion,  Pa. 

Fire  and  an  explosion,  touched 
off  when  gasoline  ignited  a 
cleaning  cloth,  gutted  the  me¬ 
chanical  department  of  Clarion 
Newspapers,  April  18.  Damage 
was  estimated  at  $54,000.  The 
building  housed  two  weeklies, 
owned  and  published  by  W.  C. 
Hearst. 

Prize  Reporting 

Minneapolis 

Larry  Fitzmaurice,  federal 
courts  reporter  for  the  Minne¬ 
apolis  Star,  has  won  the  news¬ 
paper’s  annual  Mike  Halloran 
award  for  distinguished  report¬ 
ing  for  his  articles  on  a  change 
of  management  in  the  Rapid 
Transit  Ck). 


3  Get  Awards 
For  Religious 
News  Reports 

The  United  Press,  Detroit 
(Mich.)  Free  Press  and  Med¬ 
ford  (Ore.)  Mail  Tribune  were 
cited  by  the  National  Religious 
Publicity  Council,  at  its  annual 
meeting  in  New  York,  for  their 
contributions  to  public  under¬ 
standing  of  the  role  of  religious 
institutions  in  American  life. 

3  Fellows  Named 

Named  fellows  of  the  Na¬ 
tional  Religious  Publicity  Coun¬ 
cil,  representing  more  than  20 
Protestant  denominations 
throughout  the  country,  were 
Louis  Cassels  of  Washington, 
D.  C.,  UP  religious  news  writer; 
Adi-ian  Fuller,  Detroit  Free 
Press  religion  editor,  and  Miss 
Peggyann  Hutchinson,  Medford 
Mail  Tribune  religious  news 
writer. 

• 

Covington  Wins 
Supple  Award 

Washington 

Roy  Covington,  Charlotte 
(N.  C.)  Observer,  received  the 
James  0.  Supple  Memorial 
Award  from  the  ^ligious  News 
Writers  Association  this  week. 
It  includes  a  citation  and  $100 
cash. 

The  citation  referred  to  the 
general  excellence  of  Mr.  Cov¬ 
ington’s  coverage  of  religious 
affairs. 

The  association  paid  tribute  to 
the  late  William  Dinwoodie, 
church  editor  of  the  Cleveland 
News,  at  a  service  in  Washing¬ 
ton  Cathedral.  Frank  Stewart, 
Cleveland  Press,  read  the  Scrip¬ 
ture  lesson. 

Richard  Wagner,  Cleveland 
Plain  Dealer,  was  elected  presi¬ 
dent  of  the  association.  He  suc¬ 
ceeds  Casper  Nannes,  Washing¬ 
ton  Star. 

New  vicepresidents  are  Rich¬ 
ard  Philbrick  of  the  Chicago 
Tribune;  Adon  Taft  of  the 
Miami  HercUd;  Willmar  Thor- 
kelson  of  the  Minneapolis  Star; 
William  Rose  of  the  Oakland 
Tribune. 

Dolores  McCahill,  Chicago 
Sun-Times,  was  elected  treas¬ 
urer,  and  Erik  Modean,  Luth¬ 
eran  News  Service,  was  elected 
secretary. 

The  association  also  honored 
Mrs.  Bertha  Peppeard,  86-year- 
old  church  editor  of  the  Boston 
Globe,  for  her  50  years  in  re¬ 
ligious  journalism. 
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Armstrong  Daily,  Inc .  74 

Automatic  Newsvending  Corp .  (02 

Baltimore  Sunpapers .  39 

Boating  Features  Syndicate  .  ^3 

Boston  Globe .  5 1 

Buffalo  Courier-Express .  53 

Buffalo  Evening  News .  32 

Burke,  Kuipers  &  Mahoney,  Inc .  43 

Central  Newspaper  Installations,  Inc .  73 

Certified  Dry  Mat  Corp .  72 

Charter  Newspaper  Line  .  |02 

Chemco  Photoproducts  Co.,  Inc .  49 

Chicago  Tribune  . OFC 

Chicago  Tribune-New  York  News  Syndicate .  69 

Christian  Science  Monitor .  28 
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Fairchild  Graphic  Equipment,  Inc .  77 

Fairchild  Publications,  Inc .  62 

Howard  Flint  Ink  Co .  37 

Ft.  Worth  Star-Telegram  .  43 

General  Features  Corp .  1 1 

Goodyear  Tire  &  Rubber  Co .  65 

The  Goss  Co . |PC,  45 

Hagerstown  Herald-Mail  .  43 

R.  Hoe  &  Co.,  Inc .  33 

Hopkins  Syndicate  .  I03 

Imperial  Type  Metal  Co .  64 

Independence  Examiner  .  54 

Interchemical  Corp .  34 

Intertype  Corp . 56,  57 

Jampol  Co.,  Inc .  I0 

Allen  Kander  and  Co . 2,  120 

Kansas  City  Kansan  .  43 

Kansas  City  Star  .  4| 

Kelly-Smith  Co .  50 

King  Features  Syndicate  . 60,  61 

Lockwood  Greene  .  42 

Louisville  Courier-Journal  &  Times  .  75 

Ludlow  Typograph  Co .  66 

Macon  Telegraph  and  News  .  46 

Chas.  T.  Main,  Inc .  84 

Matrix  Contrast  Corp .  74 

Mergenthaler  Linotype  Co . IBC 

Metropolitan  Life  Insurance  Co .  83 

Minneapolis  Star  &  Tribune .  47 

Geo.  H.  Morrill  Co .  79 

National  Lead  Co .  99 

National  Newspaper  Syndicate . 104 

National  Steel  Co .  85 

Newark  Star-Ledger .  5 

New  Orleans  Item  .  70 

Newspapers,  Inc .  30 

Newspaper  News .  100 

New  York  Herald  Tribune  .  31 

New  York  Times  .  12 

Nolan  Corp .  28 

Oklahoma  City  Oklahoman  and  Times .  59 

Pereira  &  Associates .  46 

John  H.  Perry  Newspapers .  71 
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Sinclair  Oil  Corp . II 
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Tape  Production  Corp . IB 

Teletype  Corp .  II 
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Toronto  Star  Limited  .  5 
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United  Press  .  I 
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INS  Report 

(Continued  from  page  16) 

by  John  A.  Brogan  Jr.,  vice- 
president  and  foreign  sales  di¬ 
rector.  This  noted  that  the 
agency  is  now  serving  more 
than  100  clients  in  Latin  Amer¬ 
ica  alone.  During  the  past  year 
INS  and  INP  also  added  new 
clients  in  Indonesia,  South  Af¬ 
rica,  Southeast  Asia,  Australia 
and  New  Zealand. 

Mr.  Smith  called  attention  to 
the  agreement  concluded  last 
August  by  INS  with  Deutsche 
Presse-Agentur,  free  Germany’s 
leading  news  agency,  which  gave 
INS  exclusive  rights  for  distri¬ 
bution  throughout  the  Western 
Hemisphere  of  DPA’s  overseas 
service. 

Mr.  Smith  reported  that  in 
the  television  field,  the  INS- 
Telenews  newsfilm  services  ex¬ 
panded  into  new  outlets  both  in 
the  United  States  and  abroad. 
He  noted  that  INS’  newest  TV 
program,  “Farm  Newsreel,’’  is 
now  being  seen  on  64  stations  in 
22  states  under  sponsorship  of 
the  American  Cyanamid  Com¬ 
pany. 

Mr.  Smith  cited  examples  of 
prize-winning  work.  These  in¬ 
cluded  the  on-the-spot  stories 
from  Russia  and  exclusive  inter¬ 
views  with  Khrushchev  and 
other  Soviet  leaders  by  William 
Randolph  Hearst  Jr.,  Bob  Con- 
sidine  and  Frank  Connilf. 

Feature  Coverage 

Mr.  Smith  also  reported  wide- 
scale  general  development  of  the 
INS  feature  report  and  intensi¬ 
fied  efforts  in  areas  of  strong 
reader  interest.  He  said; 

“The  opening  of  the  Space 
Age  brought  new  reader  inter¬ 
est  in  scientific  and  educational 
subjects;  the  U.  S.  economic  re¬ 
cession  created  an  unprece¬ 
dented  interest  in  the  world  of 
business.  In  all  three  fields,  INS 


provided  its  clients  with  dis* ' 
tive  feature  coverage. 

“Extension  of  INS  covori;; 
the  world  of  science  was  fc : 
lighted  by  the  appointraenti 
Darrell  Garwood  as  atoi 
science  editor  and  Patridi* 
Connack  as  medical  science  f 
tor.  Additionally,  many 
America’s  best-known  figura 
science  and  medicine  eontri!- 
special  articles  to  INS. 

“Notable  in  the  covenn 
education  were  two  INS  sera 
‘What’s  Johnny  Learning?,  j 
incisive,  up-to-date  report 
John  Barrow  on  how  and  ~ 
America’s  grade  school  chii 
are  being  taught,  and  ii 
Truth  About  Russia’s  SdJ 
The  latter  was  the  first  r 
sputnik  analysis  of  the  R'"- 
school  system  by  an  aek™* 
edged  expert,  William  W.  Brs 
man.  New  York  University  p; 
fessor  of  education,  who 
it  following  his  return  Iron  li 
Soviet  Union.’’ 

Mr.  Smith  said  that  INS  * 
embarked  on  an  extended  p; 
gram  of  business  coverage.! 
cited  the  new  weekly 
“Business  Spotlight,”  nuir^^ 
special  spot-news  featurei  I 
Joseph  Oppenheimer,  fin^- 
editor,  and  James  L.  Kiigi'-- 
series  of  interviews  with : 
business  leaders  on  the 
and  possible  cures  for  the  5 
cession. 

Mr.  Smith  reported  that? 
increasing  attention  which 
papers  are  devoting  to  -j 
women’s  pages  was  matdied; 
a  strengthening  and  wid*"" 
of  INS  women’s  featurei  * 
cited  several  exclusive  it 
views  and  series  by  Olga  Cc.^ 
INS  women’s  editor.  He  a--- 

“The  major  theme  govertil 
all  INS  planning  is  to  ^ 
client  newspapers  attract^ 
spot  news  and  feature  coveris 
that  readers  cannot  find  in 
peting  newspapers  and  coor 
ing  media. 
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rhop  Talk 

(Cmtinued  from  page  120) 

1  handling  other  subjects  so 
;t  both  men  and  women  will 
ijciatand  them. 

» Lester  Markel,  New  York 
asserted  that  while  there 
news  in  sex  there  is  not  sex 
news  and  he  thought  the  so- 
• .  B  ped  “women’s  angle”  was  the 
•  •  sk.  He  couldn’t  see  any  wo- 

a’s  angle  in  covering  the 
^  ii'ted  Nations  or  the  tariff, 
n  ■-  There  must  be  the  “human 
. .  a  !?!«’’.  he  said. 

^  Mr.  Kennedy  agreed  the  “hu- 
^  a”  angle  is  a  better  term — 
ii  "more  embracing,”  he  said. 
Melville  F.  Ferguson,  Phila- 
ifhia  Bulletin,  asked  from  the 
sr  “what  is  the  place  of  hu- 
ir  on  the  editorial  page?” 

Mr.  Miller  said  there  is  a 
gi  for  it  although  it  is  some- 
:£3  difficult  to  find. 

Mr.  Carpenter  said  his  paper 
been  indicted  for  using  too 
h  instead  of  too  little  hu- 


Hal  Foster  Wins 
NCS  Reuben 

Hal  Foster,  who  draws 
“Prince  Valiant”  for  King  Fea¬ 
tures  Syndicate,  was  named 
“Cartoonist  of  the  Year”  by  the 
National  Cartoonists’  Society  at 
its  12th  annual  awards  dinner 
Tuesday. 

Mr.  Foster,  a  handsome, 
whitehaired  man,  66,  was  moved 
almost  to  tears  by  the  honor. 
“This  is  one  of  the  things  I’ve 
wanted  all  my  life,”  he  said, 
"and  now  I’ve  got  it.” 

Silver  NCS  plaques  were  also 
presented  to  these  cartoonists 
voted  best  in  the  following  cate¬ 
gories  : 

Strips:  Gus  Arriola,  “Gordo,” 
and  Frank  King,  “Gasoline 
Alley,”  co-winners. 

Editorial :  Bill  Crawford, 

Newark  (N.  J.)  News,  and  Her¬ 
bert  L.  Block,  co-winners. 

Sports:  Willard  Mullin,  New 
York  World-Telegram  and  Sun. 

Panels:  Jimmy  Hatlo,  “They’ll 
Do  It  Everytime.” 


ANNOUNCEMENTS 

NEWSPAPER  SERVICES 

Publications  For  Sale 

Syndicates-Features 

DAKOTA  EXCLUSIVE  COUNTY 
SEIA’T  Weekly,  big  area,  superb  plant. 
$80,000  with  $25,000  cash  down  in  first 
two  years.  Bailey-Krehbiel,  Box  88, 
Norton,  Ks. 

NEED  A  HUMOROUS  SPEAKER  at 
your  next  press  convention  T  "Lifa 
and  Hard  Times  of  A  Weekly  Editor” 
is  world’s  funniest.  Write  for  particu¬ 
lars.  Box  1810,  Editor  ft  Publisher. 

classified  section 

imefit  from  our  Vast  Newspaper  Audience 


SOUTHERN  TRADE  JOURNAL—lum- 
ber,  pulp,  forest.  $10,000.  In  heart  of 
No.  1  ^uthem  industry.  P.O.  Box 
1003,  Jackson,  Mississippi. 


Publications  Wanted 


IF  you  really  care  who  buys  your 
daily — that  your  traditions  will  be 
maintained ; 

IF  you  don't  want  to  ko  throusrh 
brokers  or  sell  to  chains; 

IF  you  want  a  buyer  with  highest 
references  and  ratings ; 

IF  yon  want  all  cash  or  terms  as  you 
prefer: 

IF  you  gross  at  least  $200,000  with  a 
history  of  earnings; 

AVRITE  Box  1929,  Editor  &  Publisher 
to  open  discussions  in  strictest 
confidence. 


WILL  INVEST  up  to  $6,000  to  buy 
interest  in  established  weekly  newspa- 
I>er  with  publisher-owner  in  Chart  Area 
10.  6  years  backshop  experience,  more 
in  advertising.  Box  1904,  Editor  & 
PubliAer. 


Business  Opportunities  Wanted 


WANT  small  wholesale  agency  in  vi¬ 
cinity  of  Boston  or  Chicago.  Prefer 
newspaper  only  b’Jt  will  consider  maga¬ 
zine  and  newspaper  agency.  Box  1924, 
Eklitor  ft  Publisher. 


ANNOUNCEMENTS 


^  let  us  help  you  find  a  sound  these  twin  services 
Stypes,  ^untree  jack  L.  STOLL  A: 
street,  San  Francisco  Newspaper 

-  6381  Hollywi 

OONraENTIAL  INFORMATION  Los  Angeles  28 

Dally  Newspaper  Properties  _ 

Glover  Co.,  Ventura.  Calif,  r'nxr’mm  T  mr 

■•:;^^RCH.\SES  handled  with  dis-  large  Florida  West 
on.  Write  PuWshers  Service.  P.O.  iX  aB 

i  «m^Grwnsbor05_N._C. _  man.  adverti^ng  an, 

■raE  DIAL  AGENCY  chanical  foreman.  Ui 

|-f-“eas  No.  1  Newspaper  Broker"  to  buy  into  substan 
Detroit.  Mich.  TO.  6-5.864.  of  Florida  Press  A 
P  not  the  down  payment  that  famous 

^  tns  newspaper — it’s  the  person-  „  Company.  P. 
PJ  tad  ability  of  the  buyer.  This  Petersburg.  ITonda. 

we  insist  on  personal  contact  - 

I  “*1FM  NEW  ENGLAN] 

h  m  ^^^HNER  agency  no.  9976.  ESTABI 

_ Mt.  Pleasant.  Mich.  Grossing  $115,000.  D< 

*®OORD  OF  successful  sales  COO.  Unopposed  towi 
itself.  We  invite  your  In-  NO.  9737.  SlNCl 
L  We  solicit  your  inquiries  unopposed  in  town  o 

Fwr  exclusive  listings  of  California  $46,000  ;  down  paym 
WlWiona  newspaper  properties.  Gab-  NO.  9721.  ESTABl 
“Sncock,  Associates,  8709  Ar-  of  20.000,  grossing 
Ate.,  Riverside.  California.  $44,000.  Down  paymi 

llPANDLE  only  proven  properties  in  newspaper  buildi 

«W-west.  Herman  Koch. 

Virginia  St..  Sioux  City.  Iowa  ,  UNOPf 

_ _  3,000,  gros.sing  $23,0 

"euispaper  Appraisers  payment 

!  Newspaper  valua'hons  *  no.  0133.  EJSTi 

(i*  'ad  all  other  purposes  Grossing  $87,600, 

140  valuations  made  Priced  at  $80,000.  H 

from  coast  to  coast  perienced  editor  or  i 

5*®Wenced  court  witness  down. 

A  Q  ''eports  submitted  kd.,, 

AS.  VAN  BENTHUYSESJ  May  Drothers, 

Avenue,  Brooklyn,  N.  Y.  Binghamtoi 
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.ANNOUNCEMENTS 


Publications  F or  Sale 


NEW  JERSEY  Weekly  —  Unusually 
profitable.  $10,000  down  will  handle. 
Publishers  Service,  P.  O.  Box  3132, 
Greensboro,  N.  C. 


WE  OFFER  an  outstanding  list  of 
Western  Weeklies  and  Dailies  through¬ 
out  the  whole  United  States. 

PERSONAL  SERVICE 

CONFIDENTIAL  HANDLING 
IF  YOU  are  considering  the  purchase 
of  a  newspaper  why  not  let  us  put 
these  twin  services  to  work  for  you. 
JACK  L.  STOLL  AND  ASSOCIATES 
Newspaper  Brokers 
6381  Hollywood  Blvd. 

Los  Angeles  28,  California 

CONTROLUNG  INTEREST  (76%)  in 
large  Florida  West  Oast  weekly  for 
sale,  all  or  part,  to  active  newspaper¬ 
man.  advertising  and  business  or  me¬ 
chanical  foreman.  Unusual  opportunity 
to  buy  into  substantial  member-paper 
of  Elorida  Press  Association  and  to 
locate  in  famous  area.  Suncoast  Pub¬ 
lishing  Company,  P,  O.  Box  431,  St. 
Petersburg,  ETorida. 

NE:W  ENGLAND  WEEKLIE5S 
NO.  9976.  ESTABUSHED  110  years. 
Grossing  $115,000.  Down  payment  $60,- 
COO.  Unopposed  town  of  10,000. 

NO.  9737.  SINCE  Colonial  Days, 
unopposed  in  town  of  13,000.  Grossing 
$46,000  ;  down  payment  of  $36,000. 

NO.  9721.  ESTABUSHED  1930,  city 
of  20.000,  grossing  $60,000,  expenses 
$44,000.  Down  payment  $75,000  includ¬ 
ing  newspaper  building,  large  plot  and 
appealing  dwelling. 

NO.  0103.  UNOPPOSED  in  town  of 
3,000,  gros.sing  $23,000,  expenses  $16,- 
800.  Down  payment  $12,000  plus  paper 

*  NOi.  01.33.  EJSTABLISHED  1860. 
Grossing  $87,600,  expenses  $62,600. 
Priced  at  $80,000.  Half  interest  to  ex¬ 
perienced  editor  or  printer  for  $15,000 
down. 

May  Brothers,  Since  1914 

Binghamton,  N.  Y. 


NEW.SP.APER  SERVICES 


Classified  Equipment 


WANT  AD  DESK 

10  PLACE  horseshoe-like  with  ac- 
cousticon  separations  and  typewriter 
spaces.  Built  on  special  order  by  Gen¬ 
eral  Fireproofing.  Blueprints  and  spe¬ 
cifications  upon  request.  Cwt  $6,600 
will  sell  $600.  Oasaified  Department, 
Democrat  and  Chronicle,  Rochester, 
New  York. 

Classified  Promotion 

CLASSIFIED  IS  MOVING 
AND  CHANGING  FAST  . . . 

And  here’s  one  fhing  the 
industry's  buzzing  about  — 

It's  the  expanded,  fresh  approach, 
linage  building  Parish  monthly 
Classified  Service — re-geared  for 
1958’s  tougher  management  and 
selling  problems. 

In  just  the  last  8  months,  63 
progressive  papers  that  joined 
the  fold  are  aboard  and  benefiting 
today. 

If  you  feel  you  owe  yourself  a 
review  of  the  things  you  can  do 
to  build  Classified  .  .  .  start  by 
dialing  Miami  PLaza  4-5591  for  a 
sample,  or  drop  a  line  to 

HOWARD  PARISH 

ASSOCIATES.  INCORPORATED 
Classified  Advertising 
Development  Services 
2900  N.W.  79th  St.,  Miami  47,  Fla. 

_ Syndicates-Features _ 

INTERESTED  IN  ACQUIRING  a  new 
feature,  a  most  unusual  column  by 
a  cabbie?  He  meets  all,  hears  all, 
sees  all,  in  the  world’s  most  con¬ 
glomerate  city — New  York.  (Now  ap¬ 
pearing  in  four  leading  publications.) 
His  fases  are  the  famous  and  the 
obscure  from  all  over  the  world.  His 
cab  is  the  font  of  true  stories  more 
fascinating  than  fiction — and  it  never 
runs  dry  !  1  1  Would  consider  syndi¬ 
cation.  Write  Box  1650,  Eklitor  ft  Pub¬ 
lisher. 

LITTLE  CHTET'  and  many  entertaining 
little  braves  make  heap  circulation  in¬ 
crease.  Box  1602,  Eklitor  ft  Publisher. 


Press  Engineers 


UPECO  INC. 

SPECIALIZING  In  Duplex  ft  Other 
Flatbed  Webs. 

We  Move  and  Eh'ect  Anywhere 
Box  365  Geneva  8-3744 

Lyndhurst,  N.  J. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — EWorld  Wide 
SKIDMORE  AND  MASON,  INC. 
65-59  Frankfort  Street 
New  York  38,  N.  Y. 

BArclay  7-9776 


MACHINERY  and  SUPPLIES 


Composing  Room 


Linotypes  for  Sale 

MODEL  14  Linotype  Serial  NumiMr 
26462. 

3 — 90  CHANNED  Magazines, 

2 —  AUXILIARY  Magazines, 

3 —  UNIVERSAL  Adjustable  Molds, 

1 —  (10-14)  Recessed  Mold, 

TTS  ADAPTER  Keyboard  or  Stand¬ 
ard  Keyboard 

110  VOLT  Eaectrle  Pot  (30  ems), 

220  THREE  phase  Motor  (GB), 
Metal  Feeder. 

MODERi  8  Linotype  Serial  Number 
30642. 

2— 90  CHANNEL  MAGAZINES. 

2— UNIVERSAL  Adjustable  Molds. 

TTS  ADAPTER  Keyboard  or  Stand¬ 
ard  Keyboard. 

220  VOLT  EHectric  Pot  (30  eras), 

220  THREE  phase  Motor  (Ehnerson), 
,  Metal  Feeder. 


FOR  further  Information  write: 
Donald  L.  Baker, 

Ass’t.  Production  Manager 
ATLANTIC  CITY  PRESS 
Atlantic  Oty,  N.  J. 

THE  NATTON’S  NEWSPAPER  FORMS 
roll  on  L.  ft  B.  Heavy  Duty  Newspaper 
Turtles — $84.50  to  $97.60,  fob  Elkin. 
Write  for  literature.  L.  ft  B.  Sales 
Company,  113  West  Market  Street, 
Elkin,  North  Carolina. 


Advertising  Rates 

CLASSIFIED 

Lise  Rates  Each  Coeseeutive 
Issertlon 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  50c  per  line  each 
insertion;  3  times  @  55c;  2  ®  60c; 
1  @  65c.  Add  20c  for  Box  Service. 
JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms 
by  sending  self-addressed  6c  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 
4  times  @  9Sc  per  line  each  insertion; 
3  times  ®  Sl.CiO;  2  times  @  $1.05; 
1  @  $1.10.  3  line  minimum.  Add  20c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  WodiMsdoy,  2  p.m. 

Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 

DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lines 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Timas  Towor  N.  Y.  36.  N.  V. 
Phona  BRyoat  9-3052 


MACHINERY  and  SUPPLIES  1  MACHINERY  and  SUPPUES 


OVER  ONE  MILLION  DOLLARS’  WORTH 
OF  GOOD  USED  EQUIPMENT! 


SCOTT  PRESSES 
at  the  BOSTON 
HERALD-TRAVELER 
Available  January  1959. 


HOE  PRESSES 
Located  at  the 
BOSTON  GLOBE 
Available  June  I,  1958 


8  Identical  OCTUPLE  PRESSES 
New  in  1947-1942  -1937-1932 


EACH  Octuple  Press  consists 
of  4  Units  with  1  Unit  Reversi¬ 
ble  and  1  extra  Color  Cylinder. 
Double  Folder  with  C-H  Con¬ 
veyors,  Scott  3  Arm  Reels  with 
Automatic  Tensions,  Trackage 
and  Turntables  around  press, 
Plate  Conveyor  and  Steel  Floor 
Decking  around  Press.  2-125/10 
HP  Press  Drives. 


7  PRESSES— all  Steal  Cylinder,  Roller 
Bearing  Units  with  Hoe  Patent  Ink 
Pumps.  Cutler-Hammer  Conveyors. 
Portable  Color  Fountains. 


-OCTUPLE  PRESSES  (1937-1932) 

4  Units-SinKle  Folder-DC  Drive 
3  Arm  Reels  and  Automatic  Ten- 


THESE  are  all  modem  High 
Speed  Presses  with  Steel  Cylin¬ 
der,  Roller  Bearing  Units,  22% 
inch  Cutoff. 


2— DOUBLE  SEXTUPLE  PRESSES 
(1929-1925) 

6  Units-2  Single  Folders-DC  Drives 

3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

1— OCTUPLE  PRESS  (1923) 

4  Units-Double  FoIder-DC  Drive 
End  Feed. 


Hero  is  an  opportunity  to  purchase  a  complete  4  UNIT  PRESS,  10  to  IS 
years  old,  at  less  than  the  cost  of  a  single  new  unit!! 


AVAILABLE  IMMEDIATELY  DUPLEX  TUBULARS 

and  priced  for  quick  disposition.  ^4  page  2  to  i-New  i948 

_  Located:  MIDLAND,  TEXAS 


7  UNIT  GOSS— 223/4"  20  PAGE— 2  to  1—44  and  t/i  Folder 

Hiph  Speed-Low  Constructed  Arch  Type  Located:  SPRINGFIELD,  ILL. 

Units.  Double  Folder  with  Balloon  For-  - 

mers  and  C-H  Conveyor.  Cline  3  Arm  16  PAGE — 1  to  1 
Reels  and  Tensions,  Trackage  and  Turn-  Located :  KEARNEY,  NEB. 
tables. 

Located:  DETROIT  FREE  PRESS.  •  A  •  • 


6  UNIT  scon— 23-9/16" 


8  PAGE  FLATBED  PRESSES 


2  Double  Folders  with  C-H  Conveyors, 
2  AC  Drives,  Portable  Color  Fountains, 
on  Substructure  with  Roll  Arm  Brack¬ 
ets. 

Located:  KNOXVILLE  (TENN.) 
JOURNAL 


DUPLEX.  Model  E 

Located:  MONONGAHELA,  PA. 


DUPLEX,  Model  AB 

Located:  WOODLAND,  CALIF. 


6  UNIT  scon— 22-3/4" 


Double  Folder  with  C-H  Conveyor,  Ex¬ 
tra  Color  Fountain,  3  Arm  Reels  and 
Automatic  Tensions.  Trackage  and 
Turntables. 


GOSS  COMET 

Located:  DONORA,  PA. 


(COMPLETE  STEREO-7  ton  Kemp  Pot, 
Double  Junior  Vacuum  Autoplates, 
Auto-shaver,  Router,  Stahi  Master. 
Located:  DETROIT 


TYPESETTING 


3  UNIT  HOE— 2234" 

Steel  Cylinder-Roller  Bearing  Units. 
Double  Folder,  End  Feed  with  Jones 
Automatic  Tensions,  aC  Drive 


LINOTYPES 

Models  8-14-21-26-30. 


INTERTYPES 

Models  C3-C4/4-G4/2 


Located:  PERTH  AMBOY  (N.  J.) 
NEWS 


3  UNIT  scon— 23-9/16" 

1  Unit  Reversible  with  2  extra  Color 
Couples,  Double  Folder,  End  Feed,  AC 
Drive 

Located:  PORTSMOUTH  (VA.)  STAR 


•  •  •  • 


AN  INVITATION 


Goss  Quad  StraiqhHin®— 21V2" 

16/32  page  4  Deck-Single  Width,  AC 
Drive.  Compensators  for  Color.  Stereo. 
Located:  NEWPORT  NEWS,  VA. 


BEN  SHULMAN  ASSOCIATES 

60  East  42  St.  New  York  1 7.  N.  Y. 
Telephone  OXforcJ  7-4590 


MACHINERY  and  SUPPLIES 


Composing  Room 


MACHINERY  and  S 


REID  V  BELT  drive  for  Linotype- 
Intertype  with  new  clutch  wheel  1125. 
Make  a  drive  to  go_  above  and  a  drive 
to  hang  ^low.  Reid  Magazine  Racks 
31  stock  sizes  or  make  up  to  suit  your 
needs.  Like  to  have  your  order.  Arch 
Reid.  WILLIAM  REID  CO..  2271  Cly- 
bourn,  Chicago  14,  HI. 


STEEL  COLUMN  RULE  for  news¬ 
papers— one  point  body — send  for  free 
survey  card— LBO  W.  HAUSMAN,  107 
So  33  St..  Philadelphia.  Pa. 


2— OCTUPLE  PRESSES  (1948-1943) 

4  Units-Double  Folder-AC  Drive. 

3  Arm  Reels  and  Automatic  Ten- 


WANTED  FOR  REBUILDING 
TELETYPESETTER  EQUIPMENT 
ALL  models  of  perforators  and  op¬ 
erating  units  with  or  without  adapter 
keyboards.  Linecasting  machines  equip¬ 
ped  with  Teletypesetter  are  also  de¬ 
sired. 


INLAND  NEWSPAPER 
SUPPLY  CO. 

422  West  8th  Kansas  City  5,  Mo. 


Goss  Double  Width  L 
Type  Press 

Can  Bo  Seen  In  OperaHon 

FORT  WAYNE,  INDIAN* 
"NEWS  SENTINEL" 
Being  Replaced  With  Nw 
Goss  Headliners 
6-Unit,  2  folders,  Substrucv 
Cline  Reels  and  Tensloni 
AC  Drive 
23  9/16"  Cutoff 
Available  Early  1958 


MODEL  14  LINOTYPE,  serial  No. 
39841,  including  font  of  mats  in  each 
of_  its  three  magazines — in  good  oper- 
ating_  condition,  still  in  daily  use.  The 
machine  and  auxiliary  equipment  is 
offered  at  $2500.00  by  Berkley  News¬ 
papers  Corporation,  Berkley,  W.  Va. 


Newspaper  Printing 
Corporation 
Fort  Wayne,  Indiana 


ISetrsprint 


The  Goss  Printing  Prei; 
Company 


NEWSPRINT 

BUYING  — SELLING 

BUNGE  PULP  &  PAPER  CO. 

45  W.  45  St.  N.Y.  36.  JU  2-4830:  2-5178 


Press  Room 


FCm  SALE 

GCSS  NEWSPAPER 
PRINTING  PRESS 

Available  March  16,  1968 


Division  of 

Miehle-Goss-Dexter  Incorpontd 
5601  West  31st  Street 

Chicago  50,  lllino|s _ 

GOSS  PRESS^  or  6  Uniu-Esl 
—62  inch  roll— 23  9/16  Cut  ot-'. 
75  hp  motors  and  electrical  equipo 
4  Portable  color  ink  fountaisi  i 
other  spare  parts.  Very  good  ca 
tion.  Contact  Mr.  Edw.  Hintei 
ERIE  TIMES.  Erie.  Pa.  _ 


8  Unite,  Double  Folder.  4  plates  wide, 
floor  fed.  end  roll  stands  with  motor 
hoists.  Will  print  24  pages  straight. 
48  pages  collect.  Printing  diameter  IB" 
Sheet  cut  off  28  9  /l  6".  Angle  «>f  plate 
clips  45  degrees.  Cylinder  stagger  4f 
degrees.  2  40-H.P.  Drive  Motors.  Cutler 
Hammer.  Controls  220  volts.  8  phase. 
60  cycle.  2  5-H.P.  inching  motors.  No» 
printing  on  66*4"  wide  paper.  All  plate 
and  blanket  cylinder  bearings  were  re¬ 
placed  new  in  1964.  All  inking  rollers 
were  recovered  with  rubber  in  1966. 
Can  be  seen  in  operation  now. 


48  PAGE  HOE  PRESS 
Price  $15,000 

Includes  motor  equipment  ud  i 
irols.  Excellent  condition,  ita-il 
immediately.  Contact  Philip  H.  You 
Dispatch.  York.  Pennsylvania. 


COLOR  HUMPS  available  for  He 
Goss  Unit-type  Rotary  Press  wid  i 
versing  unit  parts,  etc.,  for  Sue 
22%"  page  cut-off  equipment 
for  particulars,  but  send  full  infca 
tion  about  your  preai  equipnMot 


The  Times  Herald, 
Norristown,  Pa. 

Robert  I.  McCracken,  Gen.  Mgr 


3  CLINE  REELS  with  Tensiom,  i 
warehoused  Detroit.  Priced  to  : 
quickly. 


TUBULAR  DUPLEX  16.Page  Press. 
AC  drive,  ail  stereotjrpe,  available 
Also  offer  Goss  24  and  32  page  Single¬ 
width  presses.  George  C.  Oxford,  Box 
903,  Boise,  Idaho. 


3  UNITS  AND  FOLDER  '1106  52 
speed”  steel  cylinder  and  rote  ■ 
ings,  22%"  page  cut-off  press.  W 
ment  has  had  excellent  mainly 
Priced  to  move  quickly.  .  •  • 
quote  vrith  "Color  Hump”  sm  I 
versed  Unit. 


CONSULT  US  ABOUT  PRESS  1 
STALLATIONS. 


DEXTER  NEWSPAPER  and  job  folder 
handset.  33x46,  220  volts,  $200.00.  Mes¬ 
senger.  Smithtown.  New  York. 


2  HOE  NEWSPAPER 
PRINTING  PRESSES 


“Can  be  reached — 
Commodore  Hotel,  New  lort 
during  A.N.P.A.  Oinventioa 


lulL 


NEWSPAPER  EQUIPMENT 
SERVICES.  INC. 

Jerome  Feldman,  President 
305  Cupertino  Way 
-San  Mateo,  California 


18  Machines  to  choose  from 
and  all  warranted  to  be  In  good 
concJItlon. 


Available  Immediately 


to  all  equipment  minded  Publishers 
attending  the  ANPA  Convention  to 
visit  us  at  our  ofRces. 


2  HOE  vertical  unit  type  presses — 
each  press  7  units  with  double  former 
deliveries,  equipped  with  marginal 
printing  devices,  double  upper  formers, 
rubber  rollers.  Cline  2-arm  paper  roil 
atands,  transfer  platforms,  Cline  copper 
strap  tensions  controlled  bv  torque  mo¬ 
tors.  150  H.P.,  230  Volt  direct  current 
press  drive  and  10  H.P.,  D.C.  starting 
motors  with  Cutler-Hammer  controllers, 
Cutler-Hammer  conveyors.  adequate 
spare  parts.  23  9/16  cut  off.  45  degree 
plate  clips,  60  degree  cylinder  stagger. 
Stereo  equipment  available  with  one 
press. 


USED  #1  Miehle  automatic  # 
press  w/cross  feeder,  standard 
COTipIete  with  two  sets  wj)*’' 
chairs,  plus  gas  burner,  DC 
(jiood  price.  Ciontact  Jowers, 
wood  M287,  or  716  (Corcoran  A 
Santa  Cruz,  California. _ 

PRESS  MOTOR  DRIVES  of  » 
50.  60.  75,  100.  160  H.P.  A.  C.  » 
C.  Oxford.  Box  903.  Boiso-  1^ 


GOSS  2  Unit  Press 
22% ",  with  color  unit 


HOE  24  Page  Press 
22%",  color  one  deck 


BEN  SHULMAN 


PACIFIC  PRESS  LIMITED 
VANCOUVER.  B.  C. 

C.  F.  Bailey,  Gieneral  Manager. 


GOSS  32  Page  Press 
23  9/16",  color  one  dec* 


DUPLEX  Model  E  Press 


Foldw.  GOSS  32  Page  Press 

with  automatic  tension.  22% "  cutoff,  21%".  color  one  deck 

pony  autoplate  and  6  ton  metal  pot, 

end  feed.  Excellent  condition.  Spare  C'DICCITUIC  CO 

rollers  and  parts.  Chart  Area  2.  Box  JUMN  tTKIhhl  I  Mi 
1739,  Editor  ft  Publisher.  415  Lexington  Ave.,  New  York  IT 
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DUPLEX  STANDARD 
TUBULARS 

•PAGE.  2  to  1  model.  No.  226,  22%" 
M  H.P.  GE  drive,  1  portable 
||  foonUin,  metal  pot  and  pump, 
f  box.  plate  finisher,  chippinK 
curved  router,  electric  paper  roll 
and  rewinder. 

l-PAGE,  2  to  1  model.  No.  254,  22%" 
r-o!,  60  H.P.  GB  drive  balloon  for- 
rr,  3  portable  ink  fountains,  metal 
r  and  pump,  vacuum  castinfr  box, 
r?  finisher,  chipping  block,  curved 
cer.  electric  paper  roll  hoist  and 
t  nder. 

located  in  POMONA,  CAUF, 

VAlIiABLE  early  1958.  Will  dis- 
truck  with  our  own  equipment 
,i  erect  in  your  plant.  Service  Na- 
Wide. 

LOYAL  S.  DIXON  CO. 

Newspaper  Press  Erectors 
11164  Saticoy  St. 

Sun  Valley,  Calif. 

POplar  5-0610 


riS  VANDERCOOK  PROOF  PRESS 
ills  Vandercook  Proof  Press 
iUlotit  Trim-O-Saw  w/carbide  blade 

B  Pedestal  Saw 

Pall  Cutter,  21%" 
loring  Machine,  21%" 
ype  lead  A  rule  caster 
race  Hoe  Magazine  Preas,  size  of 
product  ll"xl5%" 

|tU  KOO  Addreasograph 

Apex  Printing  Maediinery  Co.,  Inc. 
210  Elizabeth  St. 

New  York  12 
Worth  6-0070 


SifflINERY  and  SUPPLIES 


Pre$»  Room 


MACHINERY  and  SUPPLIES 


Wanted  to  Buy 


USED  MASTER  STA-HI  former.  Pre¬ 
fer  recent  manufacture,  good  condi¬ 
tion.  A.  B.  Carter,  Production  Manag¬ 
er,  TTie  Daily  Times,  Gainesville, 


48  PAGE  SUPERDUTY 
DUPLEX  PRESS 

S  unita  and  double  folder 
Cutler-Hammer  conveyor 
Equipped  for  spot  color 
Extra  stauid-by  motor 
22% "  cotofT,  AC  drive 
Underfed,  double  roll  stands 
Automatic  oiling  system 
ALSO  available:  5  ton  gas 
Stereo  pot  and  Kemp  outfit 
and  3  ton  remelt  imt 
All  available  in  late  1958 
W.  O.  Littick,  Zanesville 
(Ohio)  Publishing  Company, 
Phone — GLadstone  2-4561 


Stereotype 


'UPLEX  TUBULAR  Casting  Box,  wa¬ 
if  cooled.  Burlington  Daily  News, 
pninjrton,  Vermont. 


Wanted  to  Bur 


newspaper  prbsses 

COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

:N  SHULMAN  ASSOCIATES 

42  St.^.  Y.  17  Oxford  7-4590 
^LTILITH  1250  or  1275  Perfector, 
Also  Si>eedaumat  2600.  Global 
PSiJiE.  45  St.,  N.  Y.,  N.  Y. 


E>SS  or  DUPLEX  flatbed,  Ludlows, 
“"•..Plants,  Tompkins  Equipment 
.  712  S.  Clark.  Chicago  5,  Ill. 


Li"oS'  Intertypes,  mats. 
,  "^WEST  MATRIX  MART  Inc. 
!«P!Z!nouth  Court,  Chicago  6,  Ill. 


:  8-page  Duplex  or  Goes 
liiiT.'  Advise  serial  no.  and  when 
Jaflable.  Northern  Machine  Works. 
•ULiLLSt..  Phila.  6.  Pa. 


WANTED :  Vacuum-back  Tubular  cast- 
inpT  box;  8-page  Tubular  Deck;  60  HP 
motor.  Write  Business  Manager,  Key 
West  Citizen,  Key  West,  Florida. 

HELP  WANTED 

Administrative 

HARD  HITTING  young  advertising 
salesman  who  has  the  ambition  and 
capacity  to  become  publisher  of  a 
newspaper.  But,  must  be  willing  to 
work  and  prove  himself  and  to  become 
well  rounded  in  all  phases  of  news¬ 
paper  work. 

WRITE  TO:  Ckirmage  Walls,  General 
Advertising  Service,  Inc.,  601  Georgia 
Savings  Bank  Building,  Atlanta, 
Georgia. 

EXPERIENCHD  news-adman,  long  on 
ambition  but  short  of  capital,  can  be¬ 
come  partner  and  eventually  sole  owner 
of  go^  weekly  newspaper  in  town  of 
2,500  in  Chart  Area  7,  after  proving 
ability.  Write  fully  to  Box  1800,  Editor 
A  Publisher. 

GENERAL  MANAGBJl  for  4,000  week¬ 
ly  newspaper — first  class  plant.  Fast 
growing  area.  Wonderful  opportunity 
for  good  man.  New  York  state — Nice 
community.  Box  1930,  Editor  &  Pub¬ 
lisher. 

Artists  -  Cartoonists 

SUTPLEMENT  OFFERS 

CHALLENGING  OPPORTTINITY 

WANTED :  Experienced  newspaper, 

supplement  or  magazine  artist  capable 
handling  all  phases  artwork,  pr^uc- 
tion,  type,  color,  retouching  plus  roughs 
to  finished  art.  "Shirt-sleeve”  job  re¬ 
quires  one-man  department  approach 
from  layouts  to  printed  result.  Unusual 
chance  grow  with  permanent  organi¬ 
zation  located  ideal  town  Chart  Area 
2.  Airmail  resume,  salary  requirements: 
Box  1804,  Editor  A  Publisher. 

Circulation 

CIRCULATTON  MANAGER  wanted 
for  dally  and  Sunday  in  the  area 
100,000  circalation.  Situation  non¬ 
competitive  nut  we  do  not  want  a 
non-producer.  All  replies  confidontial. 
Box  1722,  Editor  A  Publisher. 

ASSISTANT  CIRCULATTON 
MANAGER 

FOR  20,000  afternoon  daily.  Chart 
Area  6.  Looking  for  experienced,  able, 
energetic  man  under  40  with  good 
knowledge  of  all  phases  of  circulation. 
The  man  we  seek  is  probably  a  district 
manager  or  circulation  manager  of  a 
small  daily  and  is  ready  to  move  up. 
Complete  resume  and  references  in  first 
letter.  Write  Box  1826,  Editor  and 
Publisher. 

CIRCULATTON  FULFILLMENT  MAN¬ 
AGER — Chart  Area  2 — Technical  Trade 
publications  now  expanding  its  com¬ 
plete  organization.  There’s  an  excellent 
future  for  you.  Relocation  paid.  Write 
Box  1803,  Editor  A  Publisher. 

MIDWEST  NEWSPAPER  (IROUP  has 
opening  for  young  promotion  minded 
Circulation  Manager.  10,000  commu¬ 
nity.  Good  opportunity  for  advance¬ 
ment.  Write  ^  Jankowski,  Evening 
Telegraph,  Dixon,  Illinois. 

aRCULATION  MANAGER  for  college 
daily,  to  work  under  supervision  of 
faculty  director.  Opi)ortunity  to  work 
on  degree.  Write  Daily  Iowan,  Iowa 
City,  Iowa. 

HELP  WANTED 


Circulation 


EXCEPTIONALLY  good  potentials  on 
old-established  Jersey  Shore  Weekly  for 
man  willing  to  work  hard.  Must  show 
proof  of  ability,  including  the  han¬ 
dling  of  correspondence.  Write  Box 
1914,  Editor  &  Publisher,  for  appoint¬ 
ment. 


Classified  Advertising 


CLASSIFIED  SOLICTTOR  for  outside 
selling.  12,000  p.m.  daily  in  New  Jer¬ 
sey.  $100.  week  including  use  of  your 
car.  Periodic  advancement  as  war¬ 
ranted.  Live,  wide  awake  organization 
in  progressive  community.  Write  Box 
1828,  liditor  &  Publisher. 


Assistant 
CLASSIFIED 
AD  MANAGER 

wanted  on  one  of 
NEW  YORK  CITY'S 
FASTEST  GROWING  DAILY 
Newspapers  with  an  outstanding 
record  of  sales  productivity. 

Our  man  is  probably  now  Classified 
Advertising  Manager  of  a  smaller  pa¬ 
per.  He  must  be  able  to  move  in  fast 
and — 

•  Supervise,  inspire  a  staff  of  outside 
salesmen. 

•  KeeT>  a  full  department  of  capable, 
hard-hitting  telephone  gals  on  their 
toes. 

•  “Bubble  over”  with  new  ideas,  new 
promotions,  new  ways  to  build  linage 
on  PRESENT  accounts  .  .  .  and 
bring  in  NEW  accounts. 

•  Infuse  the  kind  of  enthusiasm  into 
every  member  of  his  staff  that  in¬ 
evitably  means  growth  for  us  .  .  . 
and  for  HIM. 


tions  any  young,  ambitious  pro  could 
ask  for!  .  .  .  and  the  salary  we’re 
offering  makes  it  worth  while  right 
now ! 

Don’t  write,  WIRE- 
BOX  1900,  Editor  &  Publisher 


HELP  WANTED 


Display  Advertising 


ADVERTISING  SALESMAN  for  large 
ABC  weekly.  Write  giving  exiwrience 
and  salary  desired.  The  Wildwood 
Leader,  Wildwood,  N.  J. _ 


IMMEDIATT:  opportunity  in  Re¬ 
cession  Proof  market  for  display  ad 
staff  man.  We  are  interested  in  a  fam¬ 
ily  man  with  three  or  more  years  ex- 
I)erience.  adept  in  lay-outs  and  with  a 
real  desire  to  advance  with  a  growing 
daily.  Good  salary  and  other  benefits. 
Fine  town  with  wonderful  climate. 
Write  W.  F.  Deming,  Telegram-Trib- 
une,  San  Luis  Obispo,  California. 


WANTED  —  , Young  man  for  Display 
Advertising  Salesman.  Must  be  sober, 
alert  and  neat  appearing.  Some  prac¬ 
tical  experience  required.  Second  man 
on  7,590  morning  daily.  Excellent  op¬ 
portunity  for  aggressive  man.  Would 
consider  woman.  Contact  at  once. 
Morning  Times,  Frankfort.  Indiana. 

Editorial 


ASSISTANT  REGIONAL  EDITOR  for 
expanding  news  operation.  Fast  grow¬ 
ing  P.M.  daily,  11,000  circulation.  Lake 
region.  Woman  preferred.  Write  M.  W. 
Nickeleon,  Sentinel.  Fairmount,  Minn. 
REPORTER —Prefer  college,  some  ex¬ 
perience.  Car  required.  Established 
daily,  young  staff.  Permanent  spot, 
room  to  grow.  Send  one-shot  resume. 
Box  1720,  HMitor  A  PublMer. _ 


SMALL  BUT  growing  afternoon  daily 
needs  mature  managing  editor  to  edit 
wire,  write  heads,  dir^  staff  of  five. 
New  York  State.  Write  fuily  Box 

1730,  Editor  A  Publisher. _ 

DESK  MAN  experienced  for  lively  New 
Jersey  daily.  Liberal  fringe  braefits. 
Box  1833.  Editor  A  Publisher. 

FREE 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 

59  E.  Madison.  Chicago,  Illinois. _ 

MAN  AND  WIFE  TEAM  for  Southern 
California  evening  daily  of  20,000  cir¬ 
culation.  To  run  news  bureau  in  neigh¬ 
boring  city.  Man  to  work  full  time, 
wife  half  time.  Work  can  be  so  ar¬ 
ranged  that  there  will  be  no  baby¬ 
sitting  problem  if  couple  has  young 
children.  Send  full  details  on  back¬ 
ground  and  experience  to  Quay  House, 
’The  Daily  Report.  Ontario,  California. 


Display  Advertising 


Cash.  Complete  Plants, 

*  Individual  Machines  and  Equip- 
S^SI^^here  in  U.S.A. 

[KINTCIUFT  RBH’RESENTA’nVES 
ll^rosdway.  New  York  7,  N.  Y. 

DRYER.  Must  be  in 
^condition.  Contact  E.  H.  Baldwin, 

Bulletin,  Martinsville,  Va. 

5tt*I®l*-Unit’  48-page  press,  22%, 

^thout  stereo.  Availability  not 
Advise  price  and  Serial  No. 
admtional  units.  Box 
4  Publisher. _ 

CURVED  ROUTER. 

Wu  cutoff-  Reasonable.  Clinton 
CImton,  Iowa. 

Editor  &  publisher  for  April  26,  1958 


WANTED  —  fantastically  aggressive 
and  combative  advertising  manager  for 
small  competitive  New  England  daily. 
No  chickens  need  apply.  Opportunity 
and  future.  Box  1623,  Editor  &  Pub¬ 
lisher. 


AD  SALESMAN,  2-3  years  experience, 
new  accounts,  promotions,  some  cam¬ 
era  knowledge  helpful.  H.  W.  Algire, 
Urbana,  Oliio,  Daily  Citizen. 


ALERT  ADVERTISING  salesman  with 
some  experience  ■wanted  by  progressive, 
long  established,  paid  group  of  six 
weeklies.  Must  know  how  to  service 
accounts.  Future  opportunity.  Incentive 
plan  and  benefits.  Chart  Area  1.  Write 
full  details,  experience,  salary  expected, 
etc.  to  Box  1391,  Editor  A  PuNisher. 


WEST  COAST 

CIRCULATION  OPPORTUNITY 

ONE  OF  California’s  leading  suburban 
metropolitan  newspapers  invites  appli¬ 
cations  from  well  grounded  district 
managers  or  supervisors  for  circula¬ 
tion  department  offering  personal  de¬ 
velopment.  top  earnings,  excelient  liv¬ 
ing  conditions,  opportunity  for  ad¬ 
vancement,  and  usual  employee  bene¬ 
fits.  Reply  in  confidence  with  resume 
of  e.xperience,  age,  etc.  Box  1911,  Editor 
A  Publisher. 


THE  number  ONE  position 
is  now  open  on  our  Ad  staff! 


THAT  means  selling,  new  account  de¬ 
velopment  and  managerial  training. 
This  can  be  the  important  step  to  a 
top  position — as  there  are  many  genuine 
opportunities  in  the  Ottaway  group  of 
newspapers.  We’re  actively  interested 
in  developing  ambitious,  really  profes¬ 
sional  ad  managers. 

PHONE  or  write:  Leroy  E.  Paltro- 
witz,  News-Times,  Danbury,  Conn,  for 
an  interview. 

THE  salary  is  open ;  we  want  the 
RIGHT  man. 


OLD  -  ESTABLISHED  Jersey  Shore 
Weekly  needs  salesman  with  ability  to 
shake  up  and  put  new  life  in  our  Ad¬ 
vertising  Department.  Write  Box  1913, 
Editor  &  Publisher,  for  appointment. 


REPORTER — For  sports  and  general 
assignment  on  12,000  circulation  West¬ 
ern  New  York  Daily.  Journalism  train¬ 
ing  or  some  experience  preferred  but 
will  consider  promising  beginner. 
Write,  including  references  and  salary 
expectations,  to  Easton  Elliott,  Union- 
Sun  A  Journal,  Lockport,  New  York. 


WORKING  NEWSMAN 
— who  wants  a  future  In 
NEWS  WORK 

HERE’S  a  position  for  a  young  news¬ 
paperman  who  would  like  a  job  work¬ 
ing  with  newspapermen  in  one  of  the 
nation’s  largest  insurance  companies. 

IF  YOU  are  a  reporter  with  three 
to  five  years  daily  experience,  able  to 
write  crisp  news  leads  and  creative 
feature  copy,  your  talents  will  find 
ample  expression  in  a  dynamic  News 
Bureau  engaged  in  extensive  news  and 
public  service  work  on  a  country-wide 
basis.  Newspaper,  radio  and  TV  media 
are  utilized.  Company  has  its  own  mo¬ 
tion  picture  production  facilities  which 
are  utilized  in  ’TV  field. 

POSITION  has  excellent  promotional 
opportunity.  College  graduate  preferred. 
Please  send  resume  and  ample  copy 
samples. 

PERSONNEL  DEPARTMENT 

AETNA  LIFE  AFFILIATTI)  CO.’s 
Hartford,  Connecticut 


CHART  AREA  2  morning  daily  wants 
ambitious  reporter  who  really  can  write 
for  unfettered  crusader.  Advancement 
chances  fine.  Ubual  benefits.  Write  all 
in  first  letter,  salary  expected.  Box 
19.32,  Editor  A  Publisher. 


COMIC  STRIP  writer  with  ideas  for 
syndicated  feature  wanted  for  collabora¬ 
tion  by  experienced  cartoonist.  James 
Mooney,  1037  N.  Vista,  Hollywood, 
Calif. 


HDITOR  for  two  small  weekly  news- 
I>apers  at  the  seashore.  Write  giving 
experience  and  salary  desired.  P.  O. 
Box  469,  Wildwood.  N.  J. 
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HELP  WA>TED 


Editorial 


FLORIDA  prize-winning  weekly  needs 
reporter.  Want  experienced,  aggressive 
man  or  woman.  Must  be  accurate,  fast, 
pleasant  personality.  Good  pay,  bene¬ 
fits,  friendly  town,  top  staff.  Send 
complete  resume,  salary  wanted,  clip¬ 
pings  of  work  to  Box  1912,  ^itor  Sc 
Publisher. 


MAN  with  reportorial  and  copy  desk 
experience.  Chart  Area  2  daily,  ^x 
1918,  Editor  &  Publisher. 


NBIWS  WRITETR — fuli-time  in  agricul¬ 
ture  college  at  Cornell.  J-grad.,  under 
30.  farm  background  preferred.  Start 
$4900  July  1.  Contact  J.  S.  Knapp, 
Roberts  Hall,  Ithaca,  N.  Y. 


PRIZE-WINNING  eastern  weekly  has 
opening  at  $65  for  junior  reporter; 
gwxl  opportunity  for  ambitious  young 
man  with  some  weekly  experience.  Box 
1916,  Editor  Sc  Publisher. 


RADIO-TELEVISION  STATION  IN 
MAJOR  CALIFORNIA  MARKET 
WANTS  NEWS  DIRECTOR 
JOURNALISTIC  experience,  admin¬ 
istrative  ability,  good  voice.  Must  be 
knowledgeable  about  all  phases  of  news 
editing,  inciuding  political,  for  both 
radio  and  TV.  Rush  complete  details 
about  yourself,  including  your  views 
on  radio  news,  salary  requirements, 
and  tape  recording  of  your  voice.  Box 
1919,  Elditor  and  Publisher. 


SPORTS,  wire  editor  for  small  daily. 
Car,  camera  helpful.  The  Bryan,  Ohio, 
Times. 


THINKING  ABOUT  P.R.? 


HERE'S  the  perfect  job  for 
a  competent  yoimg  news¬ 
man  thinking  of  a  career 
in  public  relations.  This 
opening  in  the  headquar¬ 
ters  public  relations  staff 
was  created  by  the  growth 
of  our  department,  not  by 
turnover.  We’re  located  in 
a  pleasant,  medium-sized 
coliege  community  two 
hours  from  Chicago  —  no 
housing,  parking  or  com¬ 
muting  problems.  Our  com¬ 
pany  is  the  highly  re¬ 
spected  leader  in  its  field, 
operating  in  46  states  and 
Canada.  Good  starting  sal¬ 
ary,  excellent  employee 
^nefits,  congenial  work¬ 
ing  conditions,  five-day 
week  and  lots  of  room  for 
individual  growth  for  the 
man  with  these  qualifica¬ 
tions: 

24  TO  30  years  old 

AT  LEAST  one  year 
all-around  reporting  ex¬ 
perience. 

MUST  BE  able  to  pro¬ 
duce  accurate,  readable 
news  stories  and  prove  it 
with  clippings  and  refer¬ 
ences. 

WRITE  FULLY,  giving 
salary  re<iuirements.  to 
Box  1922,  Editor  and  Pub¬ 
lisher. 


WIDE-AWAKE  afternoon  daily  needs 
wide-awake  reporter-photographer.  Call 
collect.  Henry  Harris,  Daily  Times 
Leader,  West  Point,  Mississippi. 


Instructors 


FACULTY  MEMBER  to  visit  high 
school  journalism  classes  fall  semester; 
teaching  duties  in  spring.  O^e  year 
only.  Newspaper  or  high  school  teach¬ 
ing  experience  essential.  Can  do  grad¬ 
uate  work :  B.A.  essential.  Open  Sep¬ 
tember.  School  of  Journalism,  Univer¬ 
sity  of  Iowa,  Iowa  City. 


Mechanical 


FLOORMAN  for  growing  weekly  news¬ 
paper  in  the  Hartford  area.  Attractive 
opportunity  for  fully  experienced  man 
in  ad  composition  and  page  makeup. 
Siould  like  responsibility  and  mini¬ 
mum  of  supervision.  We  stress  need 
for  full  experience.  Write  or  call.  West 
Hartford  Newra,  West  Hartford,  Con¬ 
necticut.  JA  8-5201. 


HELP  WANTED 


Mechanical 


WANTED,  union  press  man  for  right 
work  on  four  unit  Goss  press,  end  roll 
feed.  Must  be  familiar  with  all  phases, 
able  to  run  tension,  37  hours  per 
week.  Good  pay  and  other  fringe  bene¬ 
fits.  Write  full  details  to  Box  1708, 
Editor  A  Publisher. 


Promotion — Public  Relations 


PUBLICITY  DIRECTOR  for  major 
Florida  resort  area.  Send  complete 
resume  Box  1917,  Editor  &  Publisher. 


INSTRUCTION 


Linotype  School  _ 


OHIO  LINOTYPE  SCHOOL 
LOGAN.  OHIO 

Linotype,  Inter^pe  Instruction 
Free  Information 


SITUATIONS  WANTED 


Administrative 


ASSISTANT  PUBLISHER 
GENERAL  MANAGER 

THOROUGHLY  grounded  all  manage¬ 
ment  phases:  ^itorial.  Advertising. 
Circulation,  Mechanical;  rates,  costs, 
personnel,  public  relations,  labor  net^>- 
tiations.  Mature  metropolitan  morning 
and  evening  experience.  Staff  member 
Publishers  Consultation  Service.  Earli¬ 
est  availability  July.  Prefer  Chart  areas 
12,  11,  2,  6.  Replies  Strictly  confiden¬ 
tial.  Box  1415,  Editor  &  Publisher. 

EXECUTIVE  SEEKS 
CHALLENGING  OPPORTUNITY 

AS  PUBLISHER  and  GENERAL  MAN¬ 
AGER  I  converted  $250,000  loser  to  a 
profit  I  Improved  content  and  produc¬ 
tion  methods.  Increased  circulation  30,- 
000;  increased  advertising.  Cut  costa. 
Know  small,  medium  and  metropolitan 
papers.  Wide  U.  S.  and  Europe  experi¬ 
ence.  Was  Assistant  to  Chain  General 
Manager.  Expert  on  Mechanical  Depart¬ 
ments.  labor  Negotiations  and  Promo¬ 
tion.  Available  for  interview  at  ANPA 
Convention.  Journalism  and  Business 
Administration,  B.  Sc.  Box  1446,  Editor 
&  Publisher. 

HIGH-CALIBRE  newspaperman  thor¬ 
ough  knowledge  all  phases,  advertising, 
editorial,  circulation,  production  de¬ 
sires  job  as  publisher,  assistant,  general 
manager  on  small  or  medium-size  daily. 
Former  daily  general  manager.  A-1 
references.  Key  position  now  on  daily. 
Prefer  Chart  Area  8,  1C,  11  or  12. 
Salary  open.  Box  1419,  Editor  &  Pub¬ 
lisher. 

NEED  Photo-Art  Department  Man¬ 
ager?  Well  experienced  metrcpolitan 
new^aper  Photographer,  capable, 
sober,  desires  position  on  paper  or 
magazine  with  large  staff  in  Chart  Area 
2  or  3.  Box  1402,  Editor  &  Publisher. 

GENERAL  MANAGER,  unusual  quali¬ 
fications  since  has  worked  as  successful 
advertising  lirector  and  capable  man¬ 
aging  editor  of  combination  properties. 
Educated  in  law,  skilled  labor  nego¬ 
tiator  and  i>er8onnel  manager.  Trained 
in  modem  methods  of  cutting  costs 
and  increasing  profits.  Elxcellent  in 
public  relations.  Immediately  available 
as  present  employer  knows  of  change. 
Can  be  available  for  personal  Interview 
if  wanted  during  ANPA  convention. 
Reply  Box  1712,  Editor  Sc  Phiblislier. 

OPEN  THE  DOOR? 

WILL  DAILY  PUBLISHER  open  door 
to  all-around  weekly  newspaperman  ? 
Strong  on  management;  promotion; 
advertising  sales,  copy,  layout;  writ¬ 
ing,  editing,  makeup.  Family,  41,  col¬ 
lege  graduate.  Fa.st,  accurate,  top  pro¬ 
ducer.  A-1  references.  For  interview 
during  convention,  call  Newton,  Conn. 
GArden  6-9021  or  send  name  to  Box 
1816,  Editor  &  Publisher. 


SITUATIONS  WANTED 


Administrative 


SITUATIONS  WANTED 


Circulation 


CIRCULA’nON  MANAGES!  on  10,000 
circulation  dally,  wants  Assistant  spot 
on  large  paper  with  opportunity  to 
move  up.  10  years  experience.  Worked 
Country  circulation  7  years  on  large 
metropolitan  daily.  3  years  on  present 
job.  Box  1809,  Elditor  &  Publisher. 


MAN  UNDE3!  40,  ready  to  move  up. 
Thorough  and  successful  all-around  ex¬ 
perience  including  city  manager,  state 
manager  and  office  manager.  Will  con¬ 
sider  any  location.  Write  Box  1737,  EkU- 
tor  &  Publisher. 


CIRCULA'nON  MANAGE31  now  em¬ 
ployed.  Have  worked  on  one  large  and 
one  small  daily,  9  years  experience. 
Now  ready  for  circulation  managers 
job  on  medium  or  large  daily.  For  de¬ 
tails  write  Box  1901,  Editor  &  Pub¬ 
lisher. 


ETELD  SUPERVISOR,  fully  experi¬ 
enced,  excellent  promoter,  desires  po¬ 
sition  as  Circulation  Manager  small 
daily.  Box  1923,  Eiditor  Sc  Publisher. 

_ Classified  Advertising _ 

GLASSIETEK)  MANAGE3!,  compeUtive 
market  available  interview  at  ANPA 
Convention.  Relocate.  Box  1443,  Eiditor 
&  Publisher. 

SEIEKING  TO  STRE1NGTHE34  your 
management  team?  Classified  manager, 
10  years  experience  building  ciassified 
for  one  of  West's  leading  small  dailies, 
ready  to  move  up  to  medium  size  daily. 
— Progressive  independent  or  organiza¬ 
tion  such  as  Ridder  or  Copley.  82,  B.A. 
degree,  12  years  solid  l»ckground  ad¬ 
ministrative,  sales;  display,  special 
editions,  award  winning  promotion. 
Write  Box  1422.  Eiditor  Sc  Publisher. 

CLASSIFIED  MANAGER— Aggreasive, 
Top  Producer,  Promotion  Minded,  Elx- 
perienced  in  all  Phases,  Competitive 
Background,  Age  32,  married,  available 
now.  References.  Box  1928,  Eiditor  & 
Publisher. 

_ Dispatch  -  Production _ 

NEWSPAPER  PRODUCTION,  middle- 
aged  man,  35  years  experience  metro¬ 
politan  papers.  20  years  last  position. 
Knows  all  mechanical  departments, 
R.O.P.  Color,  engraving;  Dow  Etch, 
have  sat  in  on  labor  negotiations  for 
past  ten  years.  Has  installed  Dispatch 
Room  operation,  including  ad-layout. 
Seeks  opening  or  advisory,  could  be 
smaller  publication.  Not  after  top  spot 
particularly  or  high  money.  A.  H. 
Tolley,  304  Copley  Road,  Upper  Darby, 
Pennsylvania.  Ellanders  2-1939. 


ADVE21TISING  DIRECTOR  or 
ager,  28  years  experience,  60 
out) ;  Classified,  Retail,  GenenL 
drive,  know-how,  executive  ability, 
cessful  record.  Presently  emplord, 
sire  better  position.  Prefer  fa 
States  or  Florida.  Available  for  o 
view  ANPA  convention.  Box  l 
Eiditor  &  Publisher. 


MR.  PAYCHEICK  signer,  lookiigii 
young  top-notch  #1  man,  who  hai 
"know-how”  and  experienced  on  111 
35,000-  110,000  dailies  and  ir 
$7,500  minimum.  West  preferred. 
Box  1435  Eiditor  Sc  Publisher. 


FOR  STEIADY  direction  (or  4i 
ment)  of  a  small  advertisini 
how  about  tbiaT  Just  complete:  i 
re-building,  re-orienting  for  snal 
per  group.  Can  bring  this  pim 
ing  experience  to  your  scene. 


Usher.  _ I 

SALESMAN.  MANAGER  —  maj 
Good  sales  record,  layouU,  eopr,  il 
r^andising.  Now  available.  Sootm 
|>referred.  Box  1615,  Editor  A  N 

"advertising  MANAGE’ 

EXPEatlENCED,  seasoned  with » jd 
College  graduate,  family.  Retail  q 
classified  manager  on  metropoiln 
dailies.  Desire  change  because  of  N 
sonal  reasons.  Retail  manager  not( 
one  of  top  dailies.  Age  34.  Will  id 
cate.  Address  Box  1907,  Eiditor  AN 

Usher.  _ _ 

Ci^  INTELLIGE24TLlf  handb 
produce  results  as  Advertising  I 
ager  of  10.000  to  35,000  dsilr. 
handling  key  accounts  met 
daily.  18  years  successful  n 
display,  know  layout,  copy,  . — 
dising  and  promotion.  Prefer  yui 
midwest.  Reliable,  married  familj 
age  39.  Box  1931,  Eiditor  &  Publi 

Editorial 


AWARD-WINNING  naiionaliy-* 
music,  drama,  motion  picture  auO 
in  early  40’8  overdue  step  up  tt 
poet  of  critical  importance,  eth 
responsibility,  flexible  hours,  P 
salary  return.  Elxcellent  civic  sn<l 
fessional  record.  Box  1413  Editor 

Publisher. _ 

COPY  REIADER  — 7  years  Big 
dailies.  Swing  man  for  slot,  os* 
telegraph  chair.  Young,  steady.  * 
drive.  Promotion  chances  import 
Box  1403  Eiditor  &.  Publisher. 


EDITOR  AND  PUBLISHERS  CHART  AREA 


EXPERIENCE,  ambition  and  a  thor-  I 
ough  knowledge  of  the  newspaper  busi¬ 
ness.  This  is  what  I  have  to  offer  to 
the  publisher  of  a  5-10,000  daily  who 
needs  an  able  assistant  or  business 
manager.  Presently  circulation  manag¬ 
er  on  ABC  5.100  daily.  Extensive  edi¬ 
torial  background.  Reply  Box  1927, 
Eiditor  &  Publisher. 


Use  CHART  AREA  Number  in  Ad  copj  for  showing 
LOCATION  without  IDENTIFICATION 


EDITOR  8C  PUBLISHER  for  April  26,  H 


snUATIOlNS  WANTED 


MJJilNT  ASSIGN  AlEiNTS  in 
fo  area  wnnted.  22  years  writinB. 
7  and  Public  Kelations  exi>erience. 
cai  backBround.  Resume  on  re- 
Box  1414  Editor  &  Publisher. 


T1V£  SPORTS  REPORTER  with 
syndicate  experience  available 
ill  around  aporta  coveraBe.  Youth, 
jnaiTeneas  and  versatility  will  make 
aliita  asset  to  any  sports  deparv- 
tL  Ttop  references.  Box  1434,  Editor 
PiMiiher.  CO.  6-4383  (N.Y.,)  after 


COPY  EDITOR 
Reporter,  PhotOBrapher 
Box  1441  Editor  &  Publisher 


iron.  36,  for  small  Midwest  daily 
ftu*  top  experience.  Box  1438 
k  Publisher. 


R  COMPANY  PUBLICATION 
poblie  relations,  experienced 
AM  Economics  and  Public  Ad- 
ition,  seeks  interestinB  position, 
phis  or  Tieinity.  Available 
of  May,  Box  1423,  Editor  A 


weeklies;  daily  experience; 
aB  araond  newsman.  Chart  Area  Z. 

1432  Editor  &  Publisher. 


rrCR-REPORTER,  skilled  in  all 
masaxine  work.  Use  camera, 
cal,  sports,  news  beats,  Box 
Editor  A  Publisher. 


rrORIAL  OR  PUBLIC  RELATIONS 
Business,  semi-technical  or  Beneral 
iting.  6  years  trade  publication, 
ih  and  international  relations  exper- 
o.  M.A..  30,  sinsle,  can  relocate. 

UC9  Editor  A  Publisher. 


EDITORS  &  REPORTERS** 

al  dearinB  house  for  competent 
nel  coast-to-coast  at  no  chante 
eniiloyer.  Phone,  Write  or  Wire 
IADLINE  PERSONNEL  (Agency). 
1. 46  St.,  New  York.  OXford  7-6728. 


SITUATIONS  WANTED 


Editorial 


SCIENCE  WRITER.  Four  years  experi¬ 
ence  ;  newspapers,  maBaainea,  films. 
Exceptional  Questional  backBround. 
YounB,  married,  veteran.  Resume,  writ¬ 
inB  samples  av^lable.  Box  1421  Editor 
A  Publisher. 


SLOT  MAN.  Has  job  but  wants  chanBe. 
Sober.  Not  a  drifter.  Box  1420  Blditor 
A  Publisher. 


SPORTS— SPORTS— SPORTS 

FIRST  RATE  qualifications  to  handle 
#1  sports  qx>t  on  stall  of  2  or  3;  or 
staff  sports  job  on  larser  daily.  Ohio  or 
borderinB  states.  Know  reportins. 
makeup,  copyreadins  and  personnel, 
too.  3115  per  week  minimum.  Age  38. 
married,  ^x  1433,  Editor  A  Publisher. 


SPORTS — 3  years  exiierience  57U(I  daily 
as  one  man  staff.  Young,  married,  2 
children.  Chart  Areas  3.  4,  6,  8,  6. 
Box  1417  Editor  A  Publisher. 


1 


TOPS  .  .  .  Experienced  reporter,  i>ho- 
tographer,  columnist,  farm  editor,  fea¬ 
ture  writer,  state  desk,  society,  corre¬ 
spondent  .  .  .  Chart  Area  5.  Box  1408 
^itor  A  Publisher. 


VERSATILE  newsman ;  trained  in  all 
phases;  now  on  top  daily;  seeks  new 
challenges,  broader  scope.  Assets:  speed 
accuracy,  clarity  and  style.  Box  1401 
Elditor  A  Publisher. 


REIPORTER.  eight  years  experience, 
AMs  and  PMs,  Chart  Area  2,  college 
graduate,  veteran,  now  covering  city 
hall  and  police  beat  for  Chart  Area  2 
daily.  Box  1608,  Editor  A  Publiaher. 


SITUATIONS  WANTED 


Editorial 


GREAT  DESIRE — Little  Experience. 
Looking  for  a  permanent  position  with 
a  small  town  or  city  newspaper.  1  am 
a  veteran,  26  and  BA.  My  salary  re¬ 
quirements — A  Growing  Family  I  Chart 
Area’s  1,  2  and  4.  Box  1825,  Editor  A 
Publisher. 


REPORTER— REWRITE 
YEARS  experience  at  AP  and  Loa 
Angeles  wire  service.  J-school  grad, 
25,  vet.  Chart  Area  2.  Box  1805,  Editor 
A  Publisher. 


REPORTER,  two  and  one-half  years 
wire  service,  two  years  bureau  man¬ 
ager,  one  year  daily  newspaper,  three 
years  radio  news,  seeking  permanent 
job  on  daily  in  college  city.  Married, 
one  child,  22.  Box  1819,  Editor  A 
Publisher. 


WOMAN  EDITOR,  8  years  experience 
in  editorial  work,  all  phases ;  and  ad¬ 
vertising,  dailies  and  weeklies.  AB. 
P.O.  Box  1189,  &n  Francisco.  Calif. 


WRITER,  UNIVERSITY  English 
teacher.  Newspaper  experience.  33, 
married.  Currently  holds  writing  fel¬ 
lowship.  Seeks  active  writing  job.  Box 
1830,  Editor  A  Publisher. 


ABLE  REPORTER  seeks  spot  on_  me¬ 
dium  sized  daily :  3  years  experience 
major  beats,  college  grad,  29.  Box 
1925,  Editor  A  I^iblisher. 


EDITORIAL  WRITER 

AWARD  WINNER.  Equally  effective 
in  dramatizing  local  incidents  and  ana¬ 
lyzing  nation^  and  world  events.  Ex¬ 
perienced  in  Public  Relations.  Has 
"ghosted”  for  top  personalities.  Has 
written  features  for  press  associations. 
Box  1920,  Editor  A  Publisher. 


aXECUnVE  respected  metro- 
itM  daily  desires  Editor,  Managing 

•  p<*t  medium  daily.  Age  34. 

•  A.B..  earning  ZS.SOO.  Interview 
Of  D.  C.  Box  1411  Editor  A 

’^TtTRE  WRITBR-EDITOR. 

♦need  National  Weekllea  Polities. 
.•!l'”Dcnt  Forte  Columbia  Jonrnal- 
IgjLBox  1436  Editor  A  Publisher. 
JGION  reporting  or  combina- 
R^Uldon  and  rewrite  2 
'  *lth  45.000  daily.  Public  Rela- 
writer  2  years.  Box  1410 
*  Publisher. _ 

RCRER,  Editor,  Writer.  Rad- 
gears’  government,  private 
u ■'!  sourcea  of  Informa- 
!»  Washington.  D.  C.  BooWeU. 
?2L  1426  Editor  A  Publisher. 


NEWS  EIDITOR — 80  yean  city  or  news 
editor  same  city  of  260,000.  Available 
May  1.  Box  1715,  Editor  A  Publisher. 


REPORTER.  8%  yean  experience  on 
small  dallies,  straight  news,  features. 
College  grad.  Woman.  Have  ear  and 
camera.  Chart  areas  10,  11,  12.  Box 
1727,  Editor  A  Publisher. 


TEXAS  J-GRAD  winding  up  hitch  with 
Army  Intelligence  will  consider  any¬ 
thing  anywhen.  Experience  on  ail  beats 
and  deek,  able  eartoonist-illustrator. 
College  feature  editor,  SDX,  24,  mar¬ 
ried  and  willing  to  work.  Some  ex¬ 
iierience  in  ladio,  magazines,  and  as 
political  press  secretary.  Box  1726,  Edi¬ 
tor  A  Publisher. 


DESKM  AN/REPORTER 
Highest  standards. 
Excellent  background. 

Box  1540,  Editor  A  Publisher. 


DESK  MAN  telegraph  editor.  Compe¬ 
tent,  sober,  steady.  Chart  Areas  1,  2, 
3.  ^x  1808,  Editor  A  Publisher. 


FEATURE  WRITER  and  desk  man 
with  30  years  experience.  10  as  labor 
expert.  Box  1823,  Editor  A  Publisher. 


GENERAL  ASSIGNMENT  RE- 
PORTEIR :  3  years  experience,  spot 

news,  features,  knowledge  photogra¬ 
phy,  B.S.,  veteran,  age  28,  single,  have 
car,  can  travel,  ^an  D.  Ryan,  Great 
Pond  House.  Great  Pond  Road,  North 
Andover,  Massachusetts. 


GENERAL  REPORTER.  College  grad 
J-major.  Serious  hard  working.  Chart 
Areas  10  and  12.  Box  1934,  Editor  A 
Publisher. 


GOOD  NEWSMAN,  13  years  writing 
and  editing,  looking  for  congenial  spot 
with  freedom  to  report.  Box  1915,  Edi¬ 
tor  A  Publisher. 


NATIONAL,  LOCAL  editorial  writ¬ 
ing,  desk  work,  imge  make-up,  report¬ 
ing,  feature  writing,  copy  reading, 
head  writing,  community  relations,  and 
university  education  are  some  qualifi¬ 
cations  of  aspirant  to  editorial  position 
on  daily  or  weekly  offering  challenge, 
hard  work. 

_  Thorough  experience  on  papers  of 
circulation  3,000  to  500,000.  Also  re¬ 
sponsible  experience  in  magazine  edit¬ 
ing,  publishing,  and  in  charitable  fund 
raising.  Highest  national  references. 
Car.  Unattached,  male.  Permanency 
and  freedom  from  pettiness  more  im¬ 
portant  than  salary.  Wire,  write.  D.  E. 
Kovarik,  24  Agassiz  Circle.  Buffalo  14, 
New  York. 


RECESSION.  HECK! 

Family  STILL  has  to  eat.  I'll  do  a  fine 
job  on  your  editorial  or  Public  Rela¬ 
tions  staff.  Have  lots  to  learn  about 
writing,  but  have  learned  plenty  so 
far.  as  resume  and  samples  will  prove. 
ABS,  JO;  BS-PR:  married-vet:  over 
25;  will  travel.  Box  1903,  Editor  A 
Publisher. _ 

SCIENCE  EDITOR,  medical  e<lucation, 
seasoned,  big  city  dailies,  writing  now 
for  giant  chemical  firm.  Box  1935, 
Editor  A  Publisher. _ 

SPORTS:  three  years  Experience,  will 
go  anywhere  for  right  job.  Columbia 
graduate.  Box  1910,  liditor  A  Publisher. 

WE  AIM  to  "Place” 

ARCHER  PERSONNEL,  INC. 


SITUATIONS  WANTED 


Editorial 


YOUNG  WOMAN,  30,  desires  pooitioa 
with  future  on  afternoon  daily.  South¬ 
erner,  College  grad — 9  years  experi¬ 
ence  general  news  reporting;  state,  city, 
woman's,  church,  movie  editor.  Prefer 
southern  area.  Have  car  will  travel. 
Write  Box  1926,  Editor  A  Publisher. 


Mechanical 


COMPOSING  ROOM  FOREMAN  or 
aosistant  to  production  manager  for 
daily  newspaper.  Age  36.  15  years  ex¬ 
perience  on  large  metrc^mlitan  daily. 
Hold  B.A.  degree  in  business.  Union. 
Prefer  weatern  states.  Box  1428  Editor 
A  Publisher. 


MBX^ANICAL  Superintendent  or 
Pressroom  and  Stereotype  Superintend¬ 
ent  desires  permanent  change. 

OVER  thirty  years  of  mechanical 
experience  on  large  and  small  news¬ 
papers. 

DESPITE  rising  cost  of  labor  and 
material,  have  kept  cost  to  a  minimum. 

DO  NOT  carry  a  union  card,  but  op¬ 
erate  a  mixed  plant  with  union  com¬ 
posing  room  and  open  shop  Pressroom 
and  Stereotype  department.  Available 
after  due  notice  to  my  present  em¬ 
ployer.  Box  1908,  Editor  A  Publisher. 


NEWSPAPER  PRESSMAN,  consider¬ 
ing  on  Semi-Retirement  would  like  to 
locate  Chart  Area  11,  10.  7,  permanent¬ 
ly.  Love  to  fish  and  hunt.  Will  accept 
a  3  or  4  day  work  week  and  work 
vacation  time  off  for  crew.  Well  quali¬ 
fied  and  good  references.  Union.  30 
years  experience.  Box  1905,  Editor  A 
Publisher. 


Photography 


BORED— WANT  ACTION— Press  pho- 
tographer,  all  phases  including  color, 
Fairchild,  management.  12  years  news¬ 
man.  decade  administrative  experience, 
numerous  prizes  for  spot  news  photos, 
will  re-locate  with  newspaper  or  photo 
agency  coastal  chart  areas  3,  11,  12,  for 
39.060-310.000  and  abundance  spot  news 
action.  Box  1421,  Elditor  A  Publisher. 


MAKE  ME  PROVE  ITl 
My  photos  speak  for  themselves. 

Ask  for  and  you'll  receive  examples  of 
work  plus  detailed  account  of  experi¬ 
ence  and  work  record. 

I’M  30,  single,  own  car  and  13,000.00 
worth  of  camera  equipment.  More  im¬ 
portant,  KNOW  how  to  use  It. 
PRESENTLY  head  photo  department 
of  small  metropolitan  daily,  drawing 
top  money.  Looking  for  bigger  oppor¬ 
tunity  with  bigger  paper,  wire  service 
or  Magazine. 

HAVE  13  years  professional  experience, 
I'A  with  present  employer.  Will  con¬ 
sider  any  location.  Box  1430  Editor  A 
Publisher. 


CREATIVE.  IMAGTNA'n'VE, 
PHOTOGRAPHER 

Seeks  permanent  opportunity  to  news¬ 
paper  with  future.  Experienced.  20, 
single,  own  two  rameraa.  Chart  Areas 
2,  6,  8,  10.  11.  Will  relocate  anywhere 
for  rip^t  position.  David  Herman,  863 
So.  3  St.,  Brooklyn  11,  N.  Y. 


WANT  OPPORTUNITY  to  broaden 
horizons  and  activities  after  11  years 
specialization  in  Industrial  Feature 
Pix.  Offer  background  In  Graphic  Arts, 
Advertising  and  Electronics  in  return 
for  challenging  future  with  Trade  Pa¬ 
per,  Technical  Magazine  or  Regional 
Publiaher.  Employed,  college  graduate, 
36,  family.  Prefer  small  town  Chart 
Area  3,  4,  6.  Box  1621,  Editor  A 
Publisher. 


WOULD  YOU  SPEND  3c  POSTAGE 
FOR  detailed  background  of  an  A-1 
news  photographer?  Better  than  aver¬ 
age.  Ronn  H.  Abbey,  167  NE  Capital, 
Battle  Creek,  Mich. 


Promotion— Public  Relation* 


DETROIT  —  Young  Public  Relations 
man  wants  to  locate  in  your  city.  Has 
J-school  BA  degree,  solid  newspafier 
(editorial  and  advertising)  Public  Re¬ 
lations  background.  Present  salary 
$8000.  A  real  opportunity  I  Box  1909, 
Editor  A  Publisher. 

SKILLED  editor-writer.  32,  male.  Ex¬ 
perienced  all  phases  employee  commu¬ 
nications.  Editor  prize  winning  maga¬ 
zine.  Imaginative,  persuasive,  creative. 
Want  general  magazine.  Public  Rela¬ 
tions,  communications  position.  Go 
anywhere.  Reply  Box  1921,  Editor  A 
Publisher. 


Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Treit 


By  Robert  U.  Brown 

Washington 

One  of  the  most  interesting 
shop  talk  discussions  at  the 
American  Society  of  Newspaper 
Editors  meeting  was  on  the 
topic:  “The  Editorial  Page — an 
Ov^erlooked  Challenge.”  Four 
participants  disputed  the  view 
that  editorial  pages  ai'e  not  read 
and  have  no  influence. 

Richard  D.  Peters  of  Scripps- 
Howard  Newspapers,  New 
York,  presided  at  the  session 
which  was  unique  in  that  it 
was  completely  Q  and  A  with 
no  opening  remarks  by  the  pan¬ 
elists. 

Mr.  Peters  “teed  off”  by  stat¬ 
ing  there  are  200  daily  news¬ 
papers  without  editorial  pages 
in  this  country.  He  even  men¬ 
tioned  one  without  name  that 
announced  to  its  readers  when 
business  got  bad  and  space  was 
short  that  “something  has  to 
be  dropped  and  the  editorial 
page  is  the  easiest  to  get  rid 
of.” 

He  cited  the  common  belief 
that  editorial  pages  show  up  at 
the  bottom  of  readership  sur¬ 
veys,  and  that  they  have  a  wan¬ 
ing  influence,  and  asked  Robert 
M.  White,  II,  of  the  Mexico 
(Mo.)  Ledger,  whether  an  edi¬ 
torial  page  is  necessary? 

Mr.  White  said  he  didn’t  be¬ 
lieve  an  editorial  page  is  neces¬ 
sary  but  in  order  for  a  news¬ 
paper  to  be  a  good  or  a  great 
paper  it  has  got  to  have  a  good 
editorial  page.  It  has  got  to 
have  one  to  live  up  to  its  re¬ 
sponsibilities  to  its  community, 
he  said. 

Clifford  E.  Carpenter,  Roches¬ 
ter  (N.Y.)  Democrat  and 
Chronicle,  believed  that  a  news¬ 
paper  has  no  choice  or  option 
in  the  matter  —  it  has  got  to 
have  an  editorial  page,  he  said. 
It  is  only  through  an  editorial 
page  that  a  newspaper  can  keep 
rabble  rousers  under  control. 

William  J.  Miller,  New  York 
Herald  Tribune,  said  an  editor¬ 
ial  page  is  necessary  for  a  news¬ 
paper  unless  it  is  to  be  a  throw¬ 
away.  If  you  don’t  have  such  a 
page,  he  said,  opinion  has  a 
tendency  to  slop  over  into  the 
news  columns.  He  cited  the  ex¬ 
amples  of  Life,  which  has  an 
editorial  page,  and  Time,  which 
does  not.  He  said  you  will  And 
Time  more  opinionated  in  its 
news  columns  because  of  it  than 
Life. 

*  *  * 

Mr.  Peters  asked  what  quali¬ 
fies  an  editorial  writer  to  tell 
his  community  what  to  think. 

Robert  E.  Kennedy,  Chicago 
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Sun-Times,  said  his  qualifica¬ 
tion  goes  back  to  his  training 
as  a  reporter.  He  said  a  survey 
of  the  National  Conference  of 
Editorial  Writers  showed  that 
most  of  them  had  reporting 
background  and  training.  Mr. 
Kennedy  said  a  man  can’t  be  a 
good  editorial  writer  unless  he 
is  a  good  reporter  ...  he  has 
to  be  able  to  report  the  news 
in  order  to  be  able  to  intei-pret 
it  and  understand  it.  Editorial 
writers’  qualifications  are  tested 
every  day  on  every  piece  they 
write,  he  said. 

Mr.  Peters  then  asked  the 
group  about  the  influence  of  the 
editorial  page. 

Mr.  Miller  was  sure  the  p£ge 
has  influence  and  cited  the  offi¬ 
cial  action  taken  after  the  Ap- 
palachin  gangster  conference 
when  editorials  started  demand¬ 
ing  it. 

Mr.  Kennedy  said  emphat¬ 
ically  “yes”  and  added  such  in¬ 
fluence  on  the  local  scene  can 
be  proved.  He  thought  the  mis¬ 
conception  about  editorial  in¬ 
fluence  came  only  because  of  the 
results  of  national  elections. 

Mr.  Carpenter  thought  the 
charge  of  waning  influence  was 
a  shibboleth  that  no  one  gives 
much  real  thought  to.  He  also 
said  editorial  pages  have  enor¬ 
mous  influence  on  the  local  and 
regional  affairs  which  can  be 
proved. 

4c  *  3|E 

Mr.  Kennedy,  in  answering 
another  charge  about  publisher 
influence  and  business  com¬ 
munity  slant  on  editorial  pol¬ 
icy,  said  “if  the  shoe  fits  put  it 
on.”  He  read  a  piece  asserting 
small  town  publishers  were  us¬ 
ually  guilty  of  this  charge, 
which  had  been  written  many 
years  ago  by  Virginius  Dabney, 
present  ASNE  president  and 
editor  of  the  Richmond  Times- 
Dispatch. 

Mr.  White  resented  this  type 
of  attack  on  small  publishers 
and  the  inference  they  can’t  be 
honest.  He  challenged  others  to 
get  the  same  reaction  from  edi¬ 
torials  that  he  does.  “We  have 
to  live  daily  with  the  things  we 
print,”  he  said  explaining  the 
closeness  of  the  small  town  edi¬ 
tor  to  his  community.  He  said 
a  small  town  editor  has  to  be 
sincere  and  honest  in  his  writ¬ 
ings. 

Mr.  Dabney  took  the  floor  to 
explain  that  there  are  many  ex¬ 
ceptions  to  what  he  had  written 
but  he  meant  to  convey  that  it 
is  most  difficult  for  a  small 
town  editor  or  publisher  to  be 


*01)  *1 

"Our  editor's  in  Washington;  our  publisher's  in  New  York  and  our  Cii 
Editor's  having  a  baby."  | 


completely  independent  because 
of  the  many  pi-essures  in  his 
community. 

Asked  “who”  is  the  editorial 
“we,”  Mr.  Carpenter  said  it 
might  be  one  person  but  is  us¬ 
ually  the  expression  of  a  staff 
conference.  A  newspaper  should 
speak  in  a  collective  voice,  he 
said. 

Mr.  Peters  asked  who  com¬ 
prises  the  audience  of  an  edi¬ 
torial  page.  Mr.  Kennedy 
thought  editorial  writers  should 
write  for  all  the  readers  and 
not  just  for  opinion  leaders  and 
VIPs.  He  said  surveys  of  his 
paper  show  that  more  than  half 
of  the  readers  read  the  editorial 
page.  Mr.  Miller  concurred  that 
editorials  should  be  addressed 
to  all  readers. 

*  *  * 

The  panel  was  asked  what 
criticisms  of  the  editorial  page 
are  most  valid. 

Mr.  White  thought  the  finger 
should  be  pointed  at  the  pub¬ 
lisher  who  fails  to  create  an 
atmosphere  and  freedom  of 


thought  for  his  page.  Ne:(| 
would  be  the  editor  on  the 
papers  who  fails  to  needle  a: 
help  that  publisher  to  devel: 
an  aggressive  editorial  page. 

Talbot  Patrick,  Rock  Hi 
(S.C.)  Herald,  volunteei 
from  the  floor  that  the  great 
weakness  of  the  editorial  pa 
is  that  it  does  not  have  enou 
statement  of  the  women’s  po 
of  view. 

A.  M.  Piper,  Council  Bh': 
(Iowa)  Nonpareil,  also  volu: 
teered  they  are  not  interest;: 
enough  because  the  editor! 
writer  often  writes  about  wh 
interests  him  rather  than  wh 
interests  his  readers. 

Questioned  as  to  why  woir.-^ 
should  read  editorials,  Mr.  Ke 
nedy  reported  the  Continuir 
Study  of  Newspaper  Read; 
showed  44%  of  the  men  a 
29%  of  the  women  already  rea 
them.  He  thought  more  cot; 
be  and  should  be  attracted 
reading  them  by  trying  to  s 
lect  topics  of  interest  to  the: 

(Continued  on  page  115) 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 


WASHINGTON  •  1625  Eye  St.,  N.W.  •  NAtional  8-1990 
NEW  YORK  •  60  East  42nd  Street  •  MUrray  Hill  7-4242 
CHICAGO  •  35  East  Wacker  Drive  *  RAndolph  6-6760 
DENVER  •  1700  Broadway  •  AComa  2-3623 


EDITOR  &  PUBLISHER  for  April  26, 


again  g 


IINOIYPE 
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AYER 

WINNERS 


1.  New  York  Herald  Tribune 
Linotype  Ionic  No.  5 

2.  Orlando  (Fla.)  Sentinel 
Linotype  Corona 

3.  Christian  Science  Monitor,  Boston 
Linotype  Excelsior 

50,000  circulation  class 

1.  Oil  City  (Pa.)  Derrick 
Linotype  Corona 

2.  Mason  City  (Iowa)  Globe-Gazette 
Linotype  Corona 

3.  Oshkosh  (Wis.)  Daily  Northwestern 
Linotype  Corona 

10,000-50,000  circulation  class 

1.  Goshen  (Ind.)  News 
Linotype  Ionic  No.  5 

2.  Lock  Haven  (Pa.)  Express 
Linotype  Corona 

3.  Iron  Mountain  (Mich.)  News 
Linotype  Excelsior 

less  than  10,000  circulation  class 

Newsday,  Garden  City,  N.  Y. 
Linotype  Electro 

tabloid  class 


LINOTYPE 
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WEMPHIS-ISSO  CENSUS 


425,900 


Memphis, 


The 

Commercial 

Appeal 


Mocning  and  Sunday 


MEMPHIS  MOVES 

TO  YOUR  ‘‘OVER 

500,000”  SCHEDULE! 


Here’s  how 
it  happened 


8  short  years 


Memphis  grew!  Its  location,  natural 
resources  and  facilities  attracted  more 
people,  more  money,  more  business. 

Memphis  knew!  This  natural  growth  led  to 
ABC’s  recognition,  effective  April  1,  1958, 
that  ABC  City  Zone  boundaries  needed  to  be 
pushed  out  to  encompass  territory  that 
met  ABC  City  Zone  standards. 


Memphis  is  important  in  the  South  . . . 
important  in  the  Nation  . .  .  important 
to  you!  Its  2V2  billion  in  wholesale 
sales  ranks  Memphis  10th  in  the  Nation. 
Be  sure  it's  in  the  first  10  cities  you 
schedulel 


Memphis 

Press 

Scimitar 


Sell  the  South  with 


Evening 


C*nar«l  Advartlsing  Dapartment.  330  Pork  Avanua,  Naw  York  City 


